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Where  Buyers  Seek  Advertising 
Information  Is  a  Good  Place 

to  Advertise 

The  great  majority  of  financially  competent  households  of  Chicago  and  its 
suburbs  look  to  The  Chicago  Daily  News  for  buying  information  and  counsel. 

That  advertisers  know  and  profit  by  this  fact  is  proved  by  the  continual 
leadership  of  The  Daily  News  among  Chicago  daily  newspapers  in  the  total 
volume  of  display  advertising  printed. 

The  following  report  of  the  Advertising  Record  Co.  for  the  first  four  months 
of  1924  reflects  the  judgment  of  experienced  and  successful  display  advertis¬ 
ers  as  to  the  relative  advertising  value  of  Chicago  daily  nwspapers: 


Automobiles 

The  Daily  News  First . 203,756  lines 

The  next  paper . 193,926  lines 

Books 

The  Daily  News  First .  48,818  lines 

The  next  paper .  33»530  lines 

Churches 

The  Daily  News  First .  29,606  lines 

The  next  paper .  6,400  lines 

Department  Stores 

The  Daily  News  First . 2,314,442  lines 

The  next  paper  .  987,228  lines 

Educational 

The  Daily  News  First .  24,197  lines 

The  next  paper .  23,481  lines 


Furniture 

The  Daily  News  First . 359>777  lines 

The  next  paper . 267,398  lines 

Groceries 

The  Daily  News  First . 252,711  lines 

The  next  paper . 244,461  lines 

Household  Utilities 

The  Daily  News  First .  59)176  lines 

The  next  paper  .7 .  29,659  lines 

“Out  of  the  Loop”  Stores 

The  Daily  News  First . 566,056  lines 

The  next  paper . 183,265  lines 

Total  Display  Advertising 

The  Daily  News  First . 5,245,904  lines 

The  next  paper  . 3)9^)0O3  lines 


Successful  advertisers  know  that  the  Number  of  “want-ads”  carried  by  a  daily  newspaper  is  an 
accurate  index  to  its  result-producing  power  in  all  classifications.  The  number  of  “want-ads” 
indicates  the  judgment  of  the  local  advertising  experts  who  know  the  medium  that  brings  results. 

In  the  first  four  months  of  1924  The  Daily  News  printed  301,833  “want-ads,”  1,047  more  than 
were  printed  by  the  Daily  Tribune,  the  daily  newspaper  having  the  next  highest  score. 

All  the  considerations  that  are  of  value  to  advertisers  combine  to  make 

THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 
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The  AdvertisingWw  ihe 

jt^oi^WFlainDealer' 

haspulledwith  avengeance! 


The  Plain  Dealer 
Haethe  BUYERS 


'©DtiffaHre' 


Mv«k  n.  UM 

■r.  >.  1.  tellla*. 

Cl«**Und  nua  DMUr, 

Clartlabd,  Ohio 

D*ar  Mr-  OsUlaai 

So  ooar  soeS  thUco  «cr«  mM  or  rioia  Doolov  offletoaey  «»1  rut  *1ioaiot  •  U  < 
intiiitT*  oo-oporotloe.  la  a  talk  ttet  ths  arltor  )»<  oltJi  our  Clorolanl  roproaontattoo 
Mr.  Tkomo  f.  Cotttj  -  otaoa  l»  lao  boro  at  tia  ofnoo  ths  othsr  Sagr,  that  t  thlak  it  U 
sals  >>st  that  job  ahoaU  kaso  soaothlac  of  our  atMinds. 

•ha  a  sOBtrMtsd  tar  atrortltlac  U  dw  SkU  Doalor  last  yoar  aad  whoa  sw 

adsrtoot  tho  arctaadlalat  of  our  soapata  ^  Clauslaad,  a  an  fully  soa» 

•  loot  of  tho  fhot  that  a  had  attoaptod  *y  othor  aoaao  to  psatrats  ths  Clsnlaad  ar* 
Mot  a  yoar  hofon  without  sueaos.  Oaaosqantly  a  an  dobS  too  aaacnla  shout  tM 
nntlto  tat  acht  ha  rnrthrtnsnu  fra  our  offorto  sad  co-opantla  with  iho  Flala 
Balsr. 

Mr.  Oof  raj  ooa  mam  a  ta  tsrrltory  ad  la  snry  asy  a  had  to  otait  fra 
oenteh.  Tour  erahlatlat  a  a  sun,  hsd  pnsmtsd  a  with  a  afiaia  plaa  of  a* 
tla  U  whia  your  Ibrea  wan  to  es-opaato  with  ours.  So  had  roalwod  aaay  asor* 
aoess  of  thlr  klad  to  tlas  pat  slthat  ocsvlsto  fslflllant  am  ta  pat  of  ta.o4a 
wa  rrnaltn  taaw  la  choWklsc  up  with  a.  Coffsy  rocatly  ta  alta  fUa^  tat 
not  Tly  ad  you  talflUa  aory  sroadss  asdo  to  a  and  aztsada  snry  eonpsntloa 
Uld  dowB  la  yoa  pla,  hot  yoa  asn  had  toao  a  nry  dap  tad  alaeon  latoioat  to 
oa  aotlwltUo  ad  ad  aipod  a,  aod  Cr.  CoffSy  la  partlmUr,  U  a  Multltoda  of 
dtfUlto  ays  at  Uld  doMU  la  ta  orlflal  ^spseta. 

As  at  nsult  of  scawat  Isa  tha  a  yaar's  ark  with  you  ha  haa  aB<aal>. 
iflsdlw  satlsfatory.  rra  a  staadlae  stat  a  hors,  with  your  aip,  suebadad  U 
allrlu  with  our  proposltla  onr  thlrty-fln  ontorprlsla*  and  aoysaln  dalan  U 
aaslad  troar  sad  a  eoaldsrahly  cratsr  naar  U  tat  outslds  rtola  aieh  la 
ossatlallr  a  art  of  ta  ClasUad  workst.  Ta  aaptaaa  of  ta  tUSia  propal* 
tla  a  ta  art  of  ta  dalors  la  a  ouch  ars  spocai  srat  tha  Ms  osrs  ^vohoa 
of  a  aorta  of  eawlac  cn  or  a  caaa  of  slaesr  aU, 

Ta  total  Tolaa  of  our  hnslatt  ha  haa  oxcstdlaely  ^atlfyUe  daUc 
this  oat  ramr  and  la  lacrsalas  U  a  wary  aslthy  fsshla.  Uports  Ora  aU  of 
oar  ato  daUn  an  daldsdly  flinrahU  to  ta  nsults  ohtalatd  fra  ta  KUMUM 
eam^lU  U  Ta  Tlata  UaUr.  Ta  sdrortlslod  ha  pullsd  with  a  wsacsaaa.  ||| 


tat 
ta  ai 

to  ootmItoo 


71th  snry  iiod  wish  lUr  tat  aqallflod  sooooM  tat  ast  of  aaosslty 
noult  fra  your  sjlsadldly  sraalssd  sfUrts,  ^  roaU 


■•e 

Cd.aa  M 


The  Plain  Dealer  is  the  one  Cleveland 
paper  that  can  give  merchants  and  manu¬ 
facturers  personal  contact  not  only  with 
the  great  majority  of  real  buyers  in  Cleve¬ 
land  and  Cuyahoga  County,  but  with  that 
large,  responsive  audience  of  people  who 
live  in  Northern  Ohio. 

Throughout  this  great  3,000,000  market 
The  Plain  Dealer  is  the  family  newspaper, 
just  as  it  is  in  Cleveland. 


J.  B.  WOODWARD 
lit  E.  42d  St., 

New  York 

WOODWARD  A  KELLY 
3St  N.  Mich.  Avc.,  Chicayo 
Fine  Arts  Bldy.,  Detroit 


The  Plaifijlealer 

IJ*fed/iim'ICost^S!S!l3i  Will  Sell  It 


R.  J.  BIDWELL  CO. 
Times  BuiJdiiif 
Los  Anyeli"!.  CsL 

742  Market  St.. 
Son  Francisco,  CsL 


1  Medium  -/  Cost 


ALONE 
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Don't  Spread  the  Butter 
On  Too  Thin! 


Mm 


You  can’t  taste  the  butter  if  you  put  too  little  of  it  on  your  bread. 
Advertisers  who  attempt  to  cover  the  whole  United  States  with  two 
or  three  magazines  are  spreading  their  butter  on  too  thin.  This  is 
particularly  true  in  the  South  where  magazine  circulations  are 
small.  For  instance,  the  total  circulation  of  a  large  weekly  in  ten 
Southern  states  with  a  population  of  over  2(),()()0,()()()  people  is  only 
178,000.  It  is  impossible  to  reach  the  great  Southern  market  with 
such  a  small  circulation. 


To  Cover  The  South  it  is  Necessary 
To  Advertise  in  Southern  Newspapers 


Newspapers  are  more  of  a  social  institu¬ 
tion  in  the  South.  Furthermore,  South¬ 
ern  newspapers  reach  into  every  nook 
and  cranny  of  the  Southland  and  adver¬ 
tisers  who  put  their  messages  in  South¬ 
ern  newspapers  get  their  story  over  def¬ 
initely  to  great  groups  of  people  of  the 
same  traditions,  same  ideas,  same  social 
customs  and  the  same  buying  habits. 

Advertisers  can  reach  the  Southern 
market  at  a  low  advertising  cost.  The 
rate  per  line  per  thousand  population  is 
much  lower  in  the  South  than  in  the 
Northern  states.  A  comparison  between 


the  five  large  states  of  New  York,  New 
jersey,  Minnesota,  btwa  and  Connecticut 
(with  a  total  population  of  about  20,- 
OOO.OOO)  and  ten  Southern  states  with 
the  same  popidation  shows  that  it  costs 
66c  per  line  per  thousand  to  reach,  with 
an  advertising  message,  the  people  in  the 
Northern  states  mentioned,  whereas  it 
costs  only  14c  per  line  to  reach  the 
people  in  ten  Southern  states. 

It  costs  only  about  one-fifth  as  much 
to  advertise  in  the  South,  to  accomplish 
the  same  results,  as  it  does  in  the  East 
and  North. 


The  South  Is  A  Rich  Anci  Prosperous  Market 
— Can  Be  Reached  At  Low  Cost 


With  M)c  cotton,  little  unemployment 
and  diversified  farming  and  manufactur¬ 
ing,  the  South  is  no  longer  the  poor 
country  it  used  to  be  before  the  Great 
W'ar.  It  now  has  good  roads,  good 
schools,  cheap  water  power  and  a  new 
spirit.  Its  banks  are  running  over  with 
money. 

With  the  largest  group  of  native-born 
.Americans  in  the  United  States,  it  can, 
thru  mass  psychology,  be  easily  in¬ 
fluenced  by  the  advertiser;  and  it  oflfers 


one  of  the  greatest  markets  for  adver¬ 
tised  products  in  the  United  States. 

.\  recent  statistical  map  shows  that 
the  thirteen  states  mentioned  below  are 
in  better  condition  from  business  stand¬ 
points  than  other  parts  of  the  United 
.States. 

Plan  an  intensified  campaign  in  the 
.South  for  this  Fall.  Write  to  Mr.  Walter 
Johnson,  Secretary  of  the  Southern 
Newspa4)er  Publishers’  Association, 
Chattanooga,  Tenn.,  or  to  any  of  the 
ftdlowing  papers: 


These  Newspapers  Will  Help  You  Sell  More  Goods  Through  Advertising 


ALABAMA 
Albany  Deentur  Dally 
Anniston  Star 
Birmincham  Aro-Horald 
Birmincbam  News 
Oadsden  Journal 
HuntSTille  Daily  Times 
Montgomery  Journal 
Montcomery  Adrertiser 
Mobile  News  Item 
Mobile  Befister 
Opelika  Daily  News 
Selma  Timas.Joamal 


GEORGIA 
Albany  Herald 
Atlanta  Oonsitution 
Atlanta  Journal 
Macon  Daily  Telegraph 
Moultrie  Observer 
Borne  News  Tribune 
Savannah  Morning  News 
Savannah  Press 
Waycross  Journal  Herald 


FLORIDA 
De  I^nd  News 
Ft.  Myers  Press 
Gainesville  Sun 
Jaoksonville  Journal 
Jacksonville  Times  Union 
Lakeland  Star-Telegram 
Miami  Herald 
Miami  News-Metropolis 
Orlando  Morning  Sentinel 
Orlando  Beporter  Star 
Palm  Beach  News 
St.  Augustine  Beoord 
St.  Petersburg  Independent 
St.  Petersburg  Tlmoe 
Tampa  Times 
Tampa  Tribune 
West  Palm  Beach  Post 


LOUISIANA 
Alexandria  Town  Talk 
Baton  Bouge  State  Times 
Lake  Charles  American  Press 
La  Fayette  Advertiser 
Monroe  Mews  Star 
New  Orleans  Item 
Mew  Orleans  States 
New  Orleans  Times  Picayune 
Shreveport  Journal 
Shreveport  Times 

MISSISSIPPI 
Bilozi-Oulfport  Herald 
Greenwood  Daily  Common¬ 
wealth 

Hattiesburg  American 
Jaokson  Daily  News 
Laurel  Leader 
Meridian  Star 
Vicksburg  Herald 
Vicksburg  Post 


NORTH  CAROLINA 
Asheville  Citizen 
Asheville  nmes 
Charlotte  News 
Concord  Tribune 
Elisa^th  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greenville  Reflector 
Hickory  Record 
Kinston  Free  Press 
Raleigh  News  A  Observer 
Raleigh  Timas 
Rooky  Mount.  Telegram 
Salisbury  Post 
SUtesvilla  Daily 
Wilmington  Dispatch 
Wilson  Times 
Winston-Salem  Journal 
Winston-Salem  Sentinel 


Columbia  State 
Greenwood  Index-Journal 
Greenville  Piedmont 
Rock  Hill  Herald 
Spartanburg  Herald 
Spartanburg  Journal 
Sumter  Item 

TENNESSEE 
Chattanooga  News 
Chattanooga  Times 
Clarksville  Leaf  Chronicle 
Columbia  Herald 
Greenville  Democrat-Sun 
Jackson  Sun 
Johnson  City  Chronicle 
Johnson  City  Staff 
Knoxville  Journal  A  Tribune 
Knoxville  Sentinel 
Memphis  Commercial  Appeal 
Memphis  Press 
Nashville  Banner 


OKLAHOMA 
Chickasha  Express 
Oklahoman  and  Oklahoma  City 
Times 

Muskogee  Daily  Phoenix 
Muskogee  Times  Demoerst 
SOUTH  CAROLINA 
Anderson  Daily  Mail 
Anderson  Tribune 
Columbia  Record 


VIRGINIA 
Bristol  Herald-Courier 
Clifton  Forge  Review 
Danville  Register 
Lynchburg  Mews  A  Advance 
Petersburg  Progress  Index 
Roanoke  Times 
Roanoke  World-Mews 
Staunton  News  Leader 
Winchester  Evening  Star 


SI 


Sell  it  South  Through  Neyvspaptrs 
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Selling  Beverages  in 

Philadelphia 

Half  a  million  homes  in  this  market  put  one  kind  or  another  of  beverage  on  the  table 
for  family  and  social  consumption,  and  it  is  everybody’s  race  as  to  what  beverage  these  folks 
will  drink. 

Fourteen  hundred  and  eighty-eight  soft  drinks  and  thirteen  hundred  and  forty-five 
Drug  Store  fountains  are  kept  busy  trying  to  quench  the  thirsts  of  the  men,  women  and 
children  in  America’s  Third  Largest  Market. 

Dominate  Philadelphia 

(Teate  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 

Wm  Wktin 


PHILADELPHIA’S  NEWSPAPER 


^  “In 
Philadelphia 

nearly  eveiybody  reads 

JheBuUetiii^ 


Net  paid  circulation  for  six  months  ending  March  31, 
1924— 


512,445  : 


The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 


NEW  YORK 

814  Park-Lexington  Bldg. 
(46th  St.  and  Park  Ave.) 

CHICAGO 

Verree  &  Conklin,  Inc. 
28  Ea»t  Jackton 
Boulevard 


DETROIT 
C.  L.  Weaver 
Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 

SAN  FRANCISCO 
Harry  J.  Wittachen 
Verree  dc  Conklin,  Inc. 
681  Market  St. 


Mortimer  Bryan* 
125  Pall  Mall,  S.  W.  1. 


Ray  A.  Waahburn 
5  rue  Lamartine  (9) 


(Copyrisht  1924 — Riilletin  Company) 
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Life  and  Work  of  Grozier  of  Boston  An 
Inspirational  Press  Legacy 

Late  Post  Editor  Accomplished  The  Seemingly  Impossible  Through  Sheer  Force  of  Personal  Char¬ 
acter — Pupil  of  Old  Master,  Joseph  Pulitzer 


A  \  extraordinary  figure  in  journalism 
passeil  from  life  during  the  week  at 
Boston,  .'\fter  many  years  of  patient 
physical  suffering  Kdwin  Atkins  (irozier, 
editor  and  publisher  of  the  Boston  Post 
since  1891,  is  at  rest.  President  Calvin 
C(K)lidge  has  inscribed  this  fitting 
epitaph  to  im-niorize  his  life  and  work : 

“lie  had  that  indescribable  ixiwer  that 
we  call  character.  He  was  a  great  news- 
pajK-r  publisher,  a  patriotic  .\merican, 
and  a  great  man.  He  made  a  mark  upon 
a  wide  territory.  He  had  a  broad  faith 
P.nd  a  wonderful  courage.  It  was  a  priv¬ 
ilege  to  liehold  his  accomplishments  and 
an  inspiration  to  feel  that  he  was  a 
friend.  He  is  gone,  hut  the  influence  for 
good  which  he  so  nobly  represented  will 
live  forever.” 

Relatively  few  of  the  newspaiier  craft 
.knew  Mr.  Grozier  in  life;  his  story, 
replete  with  incidents  testifying  to  the 
finest  i|ualities  of  newspaper  service, 
shall  endure  to  light  and  lead  the  workers 
in  the  held. 

Born  in  San  Francisco  harbor,  IH.W, 
on  txiard  a  clipi)er  ship  of  which  his 
father  was  master,  his  early  youth  was 
spent  at  Frovincetown,  Mass.  Grailuat- 
ing  from  High  School  at  15,  the  sea 
called  and  he  spent  two  years  in  worhl 
travel  and  adventure,  writing  stories  the 
while  and  mailing  them  to  the  Boston 
Post,  where  they  were  printed.  Return¬ 
ing  to  his  home  he  entererl  Brown 
University,  graduated,  and  obtained  em¬ 
ployment  on  the  Boston  Globe,  first 
equipping  himself  as  an  expert  short- 
haiul  reporter. 

Later  Mr.  Grozier  transferred  to  the 
Herald,  which  was  at  that  tim^  making 
a  specialty  of  pditical  news.  The  famous 
Butler-Robinson  campaign  was  on  and 
.Mr.  Grozier’s  expertness  in  short  hand 
and  his  keen  knowledge  of  pditics  made 
him  valuable.  George  1).  Robinson,  the 
Republican  candidate,  asked  the  young 
reporter  to  serve  as  his  private  secretary. 

Mr.  Grozier  served  here  for  a  year  and  , 
a  half.  Then  Joseph  Pulitzer,  dynamic 
editor  of  the  Nno  York  ll'orM,  heard  of 
the  young  man  and  offered  him  a  posi¬ 
tion  as  his  private  secretary.  Mr.  Pulit¬ 
zer.  with  his  enormous  energy  and 
resource,  was  at  that  time  engaging 
in  a  tremendous  battle  for  supremacy  in 
New  York  journalism. 

For  six  years  Mr.  Grozier  was  in  the 
thick  of  that  fight.  Mr.  Pulitzer,  having 
tested  his  mettle,  made  the  young  man 
city  editor  and  then  editor-in-chief  of 
the  Evening  World  and  the  Sunday 
NVorld,  extraordinarily  important  pisi- 
tions  for  so  young  a  man.  During  the  six 
years  that  Mr.  Grozier  served  the  World 
it  pas.scd  from  ofiscurity  to  success. 

In  1891  Mr.  Grozier  came  to  Boston 
on  vacation.  He  heard  that  the  famous 
old  Boston  Post,  a  once  powerful  paper, 
was  on  the  verge  of  bankruptcy.  As  a 
newspaper  proposition  it  was  about  as 
unpromising  a  venture  as  could  be  dis¬ 
covered. 


EDWIN  ATKINS  GROZIER 


agree<l  to  help  out.  It  was  tough  sledding 
at  the  .start.  .\11  kimls  of  obstacles 
cropjied  up. 

The  meeting  of  the  weekly  (xtyroll  was 
a  desjK’rate  hazard.  Very  often  it  took 
the  last  iKMiny  taken  in  from  the  sales  of 
newslioys  to  meet  tlw  wage  bill. 

His  premier  statement  to  the  twople  of 
•N'ew  Fngland  concluded: 

"The  new  Post  is  a  piper  witliout  a 
muzzle.” 

( >M  tiuHTs  (if  the  Post  still  tell  of  the 
loads  of  (lennies  that  formed  part  of 
their  piy  on  weeks  when  it  was  a  tight 
sipieeze  to  get  the  cash.  Sometimes  the 
\oung  publisher  had  to  go  out  and  bor¬ 
row  the  money.  Yet  in  all  his  career  he 
never  missed  a  piyroll. 

^’ears  of  adversity  |>assed  before  Mr. 

<  Irozier  could  see  the  light  of  success. 
He  was  a  prodigious  worker.  The  staff 
was  small,  the  editors  few.  The  bulk  of 
the  wiirk  in  every  dejiartimiit  of  the 
pijHr.  bitsiness,  circulation,  editorial,  all 
tell  on  his  shouhlers.  He  did  not  know 
what  it  was  to  rest.  He  poured  out  his 
vigorous  energy  in  long  hours  of  the 
hardest  kind  of  work.  He  stretcherl  his 
vitality  to  the  utmost  and  it  was  the 
result  of  this  that  undermineil  his  health 
and  made  him  an  invalid  in  the  later 
years  of  his  life. 

.Mr.  <  irozier  was  the  editor  before  any¬ 
thing  else.  .\  keen  business  man — yet 
the  editorial  department  always  came 
first.  He  strove  to  make  the  Post  a 
“human”  newsiwpcr  above  all.  He  had 
a  deep  love  for  children  and  a  generous, 
warm-hearted  natttre  of  which  the  Post 
men  were  constantly  reminded. 

Jtist  the  day  before  he  died,  a  note 
came  to  the  otfice  from  Mr.  Grozier  ask¬ 
ing  if  it  wouhl  be  possible  to  have  a 
siH-cial  showing  of  the  film,  “The  Thief 
of  BagiLid."  in  which  Dintglas  F'airfwnks 
is  apiH-aring.  given  for  the  benefit  of  the 
pior  children  in  the  homes  and  hospitals 
who  might  otherwise  have  no  cliance  to 
see  it.  He  had  heard  that  the  film  was 
esiiecially  attractive  to  children.  He  re- 
Huested  that  the  management  be  a.sked  to 
lix  a  jirice  for  a  sp-cial  performance,  to 
be  jKiid  for  by  the  Post,  in  order  that 
the  pip-r  might  bring  some  cheer  into  the 
hearts  of  the  little  ones. 

If  was  Mr.  Grozier’s  visit  to  Keith’s 
Theatre  some  years  ago  and  his  seeing 
the  delight  of  children  in  the  audience 
over  the  trained  elephants  that  led  to 
the  very  successful  campaign  to  purchase 


It  seemed  a  challenge  to  the  young  He  might  have  jntt  the  purer  into  bank-  t*’*'  ffirie  elephants,  Millie,  \Vaddy  and 
editor.  He  decided  to  buy  the  paper  and  ruptcy  and  started  off  with  a  relatively  Tony,  and  g.ve  them  a  home  m  Frankhn 
found  the  owners  ready  to  sell.  clean  slate  since  the  debts  were  none  of  all  the  children  could  enjoy 


As  soon  as  the  necessary  papers  were  his  making,  but  he  had  determined  on  a 


One  hot  afternoon,  when  he  was  riding 


passed  Mr.  Grozier  surveyed  the  pros-  different  course.  hot  afternoon,  when  he  was  ruling 

pets.  He  had  exactly  $100  in  cash  to  his  He  called  the  creditors  together,  by  Magazine  Reach.  Cambridge,  where 
name.  The  papr  had  less  than  3,000  sub-  pledged  his  word  that  in  time  they  should  the  children  were  splashing  in  the  cool 
scrihers.  It  was  losing  $2,500  a  week  and  all  be  paid  and  then  frankly  asked  them  water,  _  he  was^  told  that  the  health 
a  debt  of  $150,000,  a  large  sum  in  those  to  help  him  in  putting  the  Post  on  its  authorities  had  issued  orders  to  close  the 
days,  had  accumulated  upon  it.  The  print-  feet.  Most  of  the  creditors  were  lieach  as  its  surroundings  were  not  sani- 
ing  plant  was  antiquated.  The  debts  Mr.  attracted  by  the  vigor  and  determination  tary.  He  at  once  started  a  fund,  with 
Grozier  took  upon  his  own  shoulders,  shown  by  the  young  publisher  and  they  his  own  check  for  $5,000,  to  clean  up  the 
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Editor  &  Publisher  for  May  17,  1924 


place  and  build  a  modern  bath  house  for 
the  children,  which  was  done. 

There  are  countless  incidents  of  his 
generous  heart. 

The  following  note,  sent  to  the  manag¬ 
ing  editor,  is  typical  of  Mr.  Grozier : 

"I  am  deeply  distressed  at  the  story  in 
the  Post  today  alxnit  the  wonwn  who  has 
lost  her  baby.  Please  send  one  of  our 
la'st  men  to  sec  if  he  can  help  her  out 
and  lind  her  baby  for  her.  Please  give 
her  the  enclosed  check  for  $100.  but  be 
sure  and  say  nothing  in  the  paper  about 
it.” 

-Anything  in  the  news  that  touched  his 
heart  found  him  eager  to  help. 

Mr.  Grozier  was  adamant  against  ask¬ 
ing  favors  from  office  holders  and  Post 
men  knew  the  strictness  of  his  views  in 
that  respect. 

During  the  war  the  Post  was  hard 
pressed  to  get  delivery  of  paper.  Then  it 
was  discovered  tliat  the  Shipping  Board 
was  taking  delivery  of  some  newly  built 
ships  on  the  Great  Lakes  and  bringing 
them  to  new  York.  It  was  suggested  that 
one  of  them  could  stop  at  a  Newfound¬ 
land  port  and  take  on  a  load  of  paper. 
The  Shipping  Board  was  asked  if  this 
v\ere  feasible  and  the  board  replied  that 
it  was  and  they  would  be  glad  to  do  it. 
Mr.  Grozier  was  told  of  the  arrange¬ 
ment  and  ordered  it  cancelled  instantly. 

Only  once  was  the  ironclad  rule  of 
asking  no  favors  from  any  elective  or 
apiwintive  official  broken  by  the  Post. 
During  the  second  Wilstm  administration 
the  case  of  Terence  MaeSwiney,  Lord 
Mayor  of  Cork,  on  a  hungV*r  strike, 
attracted  attention.  Mr.  Grozier  was 
tleeply  moved  by  the  sacrifice.  He 
apiK'aled  directly  to  President  Wilson. 

The  President  promised  to  look  into 
the  matter. 

When  no  action  resulted  -Mr.  Grozier 
sent  another  apiR-aling  telegram. 

To  Mr.  Grozier’s  infinite  sorrow  the 
President  failed  to  effect  the  release  of 
the  prisoner. 

The  Irish  battle  for  freedom  found  an 
ardent  supporter  in  Mr.  Grozier.  He 
realized,  gratefully,  the  loyalty  of  many 
citizens  of  Irish  blood  to  the  Post,  and 
he  took  up  the  cause  of  Ireland  with  deep 
conviction.  He  iier.sonally  contributed 
thousands  of  dollars  to  the  Home  Rule 
cause.  His  interest  iti  Ireland  was  one 
of  the  passieHis  of  his  life. 

The  Post  Santa  Claus  Fund,  now  one 
of  the  real  institutions  of  New  Kngland, 
was  one  of  Mr.  Grozier’s  ideas.  Reading 
one  day  that  the  post  office  had  been 
obliged  to  send  all  letters  to  “Santa 


show.”  That  was  his  favorite  phrase  in  Miss  Esther  G.  Ogden  and  Mrs.  Earl 
letters  of  instruction.  Harding  will  head  a  committee  of  New 

1  le  was  always  eager  to  avoid  any  per-  York  women,  which  will  co-operate  with 
sonal  hostility  to  candidates.  On  one  Richard  Linthicum,  director  of  publicity 
occasion  the  Post  was  sued  for  libel  by  of  the  Democratic  National  Committee, 
one  of  the  “city  fathers,”  who  felt  that  in  making  news  of  women’s  activities  at 
a  spech  reported  in  the  Post  did  him  the  convention  available  to  the  press, 
m  injury.  The  Post  won  the  case,  but  - 


150  CANADIAN  EDITORS 
TO  TOUR  EUROPE 


INLAND  PRESS  CHICAGO 
PROGRAM  ANNOUNCED 


Continental  Jaunt  to  Start  June  11, 
Immediately  After  Convention  of 
Weekly  Newspapers  Association 
in  Toronto — Lasts  2  Months 


late  that  night  Mr.  Grozier  called  on  the 
telephone. 

"1  hope,”  he  said  “you  will  be  very 
careful  to  treat  him  witl'i  e.xact  justice.  1 
had  a  feeling  tliat  people  in  the  office 
might  be  a  bit  angry  because  he  sued 
us.  Now  be  sure  and  not  hold  that  up 
against  him.” 

Where  a  principle  was  involved  he 
fought  valiantly  in  the  editorial  columns 
but  he  wanted  the  people  to  have  all  the 

news  in  the  news  columns  on  a  political  c  j-  „  _ _ r  t  i  j  t-.  -i  . . .  ^  ..u. 

(luestion  in  order  that  they  might  decide  p  1  committee  of  the  Inland  Daily  a  two  months’  European  tour  which  will 
fairly.  Press  Association,  C.  R  Butler,  chair-  include  Elngland,  Scotland,  Wales,  France 


Report  of  Cost  Finding  Committee  and 
Discussion  of  Advertising  to  Feature 
May  20-21  Sessions — Speakers 
Named 


Chicago,  May  7. — A  report  of  the  cost- 


An  event  unique  in  the  history  of 
Canadian  journalism  will  be  chronicled 
on  June  11,  when,  following  the  annual 
convention  of  the  Canadian  Weekly 
Newspapers  Association  in  Toronto,  a 
party  of  ISO  weekly  newspaper  editors 
and  their  wives  will  sail  from  Montreal 
on  the  Canadian  Pacific  liner  Melita  for 


MV:  Grozier  was  generous  to  his  rivals  a  discussion  of  “Selling  Adver-  and  Belgium,  and  a  one  day  call  at  Bel- 

the  newspaper  business.  He  was  glad  on  the  homeward  journey. 


of  their  success  and  never  wanted  to 
prosper  at  the  expense  of  others.  Years 
ago  the  Journal  was  a  sharp  rival  of  the 
Post.  Yet  after  it  fell  into  financial 
difficulties  and  the  management  had 
trouble  in  meeting  the  payrt  11,  Mr. 
(irozier,  out  of  his  own  pocket,  supplied 
the  money  for  several  weeks  to  pay  the 
men. 

None  of  the  Journal  men  knew  to  this 
day  that  the  money  that  paid  them  in 
the  closing  weeks  of  the  jxijier  came  from 
the  owner  of  its  rival. 

.Mr.  Grozier  was  always  quick  to  rec¬ 
ognize  good  work  on  the  part  of  a 
member  of  the  staff.  To  the  day  of  his 
death  he  kept  an  alert  eye  on  outstanding 
things  in  the  paper. 

Mr.  Grozier’s  health  broke  down 
several  years  ago.  Finally  illness  forced 
him  to  forego  his  daily  visits  but  a  con¬ 
stant  .stream  of  letters  came  from  him 
to  e.xecutives  touching  every  activity  of 
the  Post. 

In  one  characteristic  letter  he  wrote; 
“1  have  never  regarded  the  paper  as 
merely  a  piece  of  private  property,  to 
l)e  coiiducted  for  mercenary  ends ;  but 
rather  as  an  institution  to  be  managed 
for  the  public  good,  and  to  be  made  a 
force  in  the  community,  for  the  promotion 
of  the  welfare  of  our  city.  State,  section 
and  nation.” 


Ronald,  Mitchell,  S.  D.,  are  among  the 
principal  features  of  the  program  for 
the  spring  meeting  of  the  association  at 
the  Morrison  Hotel,  May  20  and  21. 

F'ollowing  is  the  program  for  the  con¬ 
vention  : 


TO  RECONSTRUCT  GARDEN 


Tcksd.w,  May  20 

9  o’clock — Meeting  of  board  of  directors. 

10 — Business  session,  secretary’s  report,  elec¬ 
tion  i>f  new  members,  announcements. 

It  “More  About  the  New  Iowa  Idea,’’  Frank 
I).  Throop. 

11 :10 — Kejiort  of  vice-presidents. 

12:30 — I-uncheon.  “Cruising  the  Caribbean," 
.\.  I-.  Miller,  Battle  Creek,  Mich. 

1 :30-- “Conservation  of  Forests,"  R.  S.  Kel¬ 
logg,  New  York. 

2— “.Audit  Bureau  of  Circulation,"  Stanley 
t'lague,  Chicago. 

3  “Ethics  of  Journalism,”  W.  Southern,  Jr., 
Indeiiendence,  NIo. 

3:30  -Talk,  Miss  l.eola  .Allard,  C/iirago  HeralJ 
and  Examiner. 

4— “Elements  In  Newsi>ai>er  Valuation,"  II, 
F.  Hendricks,  Litchfield,  111. 

VVeunesoay,  May  21 

10 — “Profitable  Cses  of  the  Addressograph," 
-A.  Haswell,  Bowling  (ireen,  O. 

10:15 — Kei>ort  of  cost-finding  committee,  C.  K. 
Butler,  chairman. 

1 1  ;30— “Selling  Advertising  At  Cost  Plus 
Profit,”  \V.  R.  Ronald,  Mitchell,  S.  U. 

12 — ^Report  of  board  of  directors,  Lee  P. 
laiomis,  chairman. 

12:30 — I-uncheon.  “Some  Oriental  Sidelirtf*,’’ 
Thomas  Rees.  Springfield,  111.;  “Sight  Seeing 
-Around  the  Alediterranean,"  J.  A.  Kautz,  Koko¬ 
mo,  Ind.;  “Newspaper  Humor,”  Jack  I-ait. 

2 — “Building  Circulation,"  J.  M.  Schmid,  In- 
dianufolis  (Ind.)  News. 

3  -  Lee  \Vhite,  Detroit  News. 

3:30 — New  business,  Tci)orts  and  round  table. 


SPHINX  CLUB  ELECTS 


Will  Provide  850  Seats  for  Newspaper 
Men  at  N.  Y.  Democratic  Convention 


Seats  for  8ii0  working  newspaper  men 


Joseph  P.  Day  Chosen  President 
Closing  Meeting  of  Year 


Claus,”  written  by  trusting  children,  to  .in  the  press  section  will  be  provided  in 
the  dead  letter  office,  he  determined  to  Madison  Square  Garden,  New  York,  for 
find  some  way  in  which  the  disappoint-  the  National  Democratic  Convention, 
ment  to  the  children  could  be  avoided.  June  24.  according  to  arrangements  just 
The  Post  Santa  Claus  was  the  result,  completed  by  the  executive  committee. 

.\gain  and  again  relief  funds  for  persons  In  addition  to  working  space  on  the 
in  distress  were  started  by  the  Post  at  convention  floor,  36  rooms  in  the  base- 
Mr.  Grozier’s  direction.  The  large  fund  ment  of  the  building  will  be  set  aside  for 
raised  by  him  for  the  relief  of  the  use  of  New  York  newspapers  and  news 
families  of  fishermen  lost  in  a  gale  is  distributing  agencies.  .4  special  restau- 


The  party  will  arrive  at  Antwerp 
June  21,  and  after  viewing  that  city  will 
proceed  to  Brussels  where  two  days  will 
be  spent,  the  features  of  which  are  e.x- 
pected  to  be  a  reception  by  King  Albert 
and  a  visit  to  Waterloo.  Proceeding  by 
train  to  Lille,  the  party  will  then  com¬ 
mence  a  tour  of  the  battlefields  of  the 
fireat  War,  ending  at  Paris. 

F'rom  Paris  the  party  will  cross  tn 
I-ondon  where  they  will  spend  nearly 
2  weeks.  It  is  expected  the  party  will  be 
received  by  the  King  and  Queen  at 
Buckingham  Palace.  Many  receptions 
and  garden  parties  have  been  arranged. 
The  party  will  also  attend  Henley  Re¬ 
gatta,  and  be  entertained  at  the  British 
Empire  Exhibition  at  Wembley.  .Among 
those  who  are  making  the  arrangements 
to  entertain  the  party  in  London  are  Lord 
Beaverbrook,  Lord  Burnham,  Lord  Rid¬ 
dell,  Sir  Harry  Brittain,  M.  P.,  .Mr. 
V’alentine  Knapp,  Hon.  Ormsby  Gore, 
under  secretary  for  the  Colonies ;  Sir 
Campbell  Stewart,  managing  director  of 
the  London  Times;  Sir  Frank  Newnes, 
Col.  Grant  Morden,  M.  P. ;  Col.  Amery, 
First  Lord  of  the  -Admiralty ;  Sir  George 
Mcl-aren  Brown,  European  manager  of 
the  C.  P.  R.,  and  other  prominent  men. 

On  the  return  trip  to  Canada  arrange¬ 
ments  have  been  made  for  the  liner  to 
stop  at  Belfast  where  a  day  will  be  spent. 
F-ntertainment  will  be  provided  by  Sir 
Robert  Baird  of  the  Belfast  Telegraph 
and  the  Belfast  Institute  of  Journalists. 

In  France  the  entertainment  is  being 
arranged  by  the  Bien  Venue  Francaise,  of 
which  Marshal  Foch  is  president. 
Previous  to  the  European  trip  the  an- 


Holding  the  last  meeting  of  this  sea-  nual  convention  of  the  Canadian  Weekly 


son  at  the  W’aldorf  Astoria,  the  annual 
“Ladies’  Night,”  Sphinx  Club,  New 
York,  elected 


still  in  existence  and  has  educated  the 
children  of  the  victims  and  cared  for  the 
widows. 

The  success  of  the  Post  in  raising 
money  for  the  relief  of  the  unfortunate 
has  been  extraordinary.  Mr.  Grozier 
never  ceased  to  praise  the  great  hearts  of 
Post  readers,  who  were  so  ready  to 
assist  in  lightening  the  burdens  of  others. 

Besides  his  love  for  children,  Mr. 
tirozier  had  a  great  affection  for  ani¬ 
mals.  Stories  of  lost  pets  of  children 
stirred  his  sympathy.  Frequently  a 
note  like  this  would  come  to  the  office: 

“I  see  tliat  this  little  girl  has  lost  her 
dog.  _  Do  you  think  one  of  our  men  could 
find  it  for  her?  I  wish  vou  would  try  to 
do  it.” 

Many  a  Post  reporter  has  tramped 
the  city  looking  for  a  lost  dog  because 
some  child  appealed  to  the  Post  to  find 
him  for  her. 

Mr.  Grozier  had  a  most  uncanny  knowl¬ 
edge  of  politics.  His  election  predictions 
almost  never  failed.  They  were  never 
the  result  of  mingling  actively  in  politics. 


rant  will  be  provided  for  newspaper  men. 
where  light  refreshments  will  lie  served 
without  charge. 

Ivight  hundred  telephones  will  lie  in¬ 
stalled  for  the  transmission  of  news,  and 
the  telegraph  companies  have  been  author¬ 
ized  to  lay  in  enough  wires  to  keep  ap¬ 
proximately  1.000  operators  busy. 

To  carry  sj^akers’  voices  to  all  parts 
of  the  auditorium,  a  duplicate  system  of 
“loud  speakers”  will  be  installed  throu.gh- 
out  the  building.  .A  microphone  trans¬ 
mitter  on  the  desk  in  front  of  the  speaker 
will  be  used,  and  in  case  anything  goes 
wrong  with  one  amplifier  or  with  all  of 
one  set,  the  other  part  of  the  duplicate 
system  will  operate  automatically. 

The  plans  also  call  for  construction 
of  the  largest  platform  ever  built  for  a 
national  political  convention.  It  will  hold 
300  persons,  and  will  be  constructed  on 
the  Twenty-seventh  street  side  of  the 
Garden  at  an  elevation,  which  will  give 
all  delegates,  alternates,  and  newspaper 
men,  a  clear  view’  of  the  stage. 

Two  newspaper  men  who  are  memVrs 
of  the  executive  committee,  of  which  Jo- 


Joseph  P.  Day 


Joseph  P.  Day, 
president.  May 
13. 

Six  vice-presi¬ 
dents  were  also 
elected  as  fol¬ 
lows:  Lord 

Leverhulme  o  f 
Lever  Brothers 
Limited,  Port 
Sunlight,  Eng¬ 
land  ;  Charles 
Dana  Gibson, 
president  of  the 
Life  Publishing 
Company ;  Bar¬ 
ron  G.  Collier,  of 


Newspapers  Association  will  be  held  in 
the  Convocation  Hall,  University  Build¬ 
ing,  Toronto,  on  June  5,  6  and  7. 

Arrangements  for  the  tour  have  been 
made  by  Rupert  Davies,  proprietor  and 
editor  of  the  Renfroiv  Mercury,  who 
made  a  special  trip  to  England  for  that 
purpose. 


PLANS  “PENNY  PAPER” 


MacFadden  Would  Publiih  Physical 
Culture  Daily  in  New  York 

Bernarr  MacFadden,  physical  culturist 
and  magazine  publisher,  is  making  plans 
for  a  daily  penny  paper  to  be  published  in 
New  York  City,  he  informed  Editor  & 
Publisher  this  week. 

the  -Advertising  Service  Company,  New  The  newspaper,  he  said,  was  still  in 
York ;  John  Irving  Romer,  publisher  of  the  “discussion  stage,”  and  probably 
Printers  Ink;  Stanley  R.  Latshaw,  of  would  not  be  started  before  six  montto 
the  Butterick  Publishing  Company;  and  or  a  year.  No  name  has  been  decided 
Frederic  Parker  Humphreys,  of  the  upon. 

Humphreys  Homeopathic  Medicine  Com-  _  “It  will  be  to  our  field  what  the  Chris- 
pany.  tian  Science  Monitor  is  to  its  field,"  Mac 


but  simply  the  judgment  of  a  detached  seph  C.  Day  is  chairman,  are  Ralph  Pu 
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The  following  were  chosen  members  Fadden  explained.  It  will  be  given 
of  the  executive  committee;  Preston  P.  tional  distribution,  he  indicated. 

Lynn,  general  manager  of  the  John  MacFadden  is  founder  and  publisl^ 
Wanamaker  stores ;  R.  F.  R.  Huntsman,  of  the  Physical^  Culture  Magcicine,  which 
publisher  of  the  Brooklyn  Standard-  he  established  in  1898.  He  is  also  puF 
Union;  Herbert  Everett  of  Creskc-  lisher  of  True  Story  Magasine,  which 
Everett,  Inc.,  advertising  agency;  Ralph  he  founded  in  1919;  Movie  Weekly,  es- 
B.  Peck,  advertising  manager  of  Arnold,  tablished  in  1921,  and  National  Piclorw 
Constable  &  Co.;  William  T.  Dewart,  Monthly,  also  started  in  1921. 
vice-president  and  general  manager  of  He  calls  himself  the  founder  o‘ 


observer.  litzer,  editor  and  publisher  of  the  .Veto  the  Frank  A.  Munsey  Company ;  William  Physcultopathy,  “the  science  of  healinj 

For  the  actual  reporting  of  the  political  York  World,  and  Herbert  Bayard  H.  Rankin,  of  the  William  H.  Rankin  through  physical  culture  methods,”  aw 

news  Mr.  Grozier  had  but  one  direction.  Swope,  executive  editor,  of  the  same  Company,  and  J'^hn  Budd,  special  repre-  is  author  of  many  books  on  the  subject  of 

“Be  sure  and  give  everybody  a  fair  newspaiier.  setUative.  physical  culture. 
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PULITZER  AWARDS  FOR  1924  ANNOUNCED 


New  York  World  Wins  Medal  for  Meritorious  Public  Service — Buxton  of  Boston  Herald  Takes  Edi¬ 
torial  Prize — White,  San  Diego  Sun  Reportorial  Winner — J.  N.  Darling  Best  Cartoonist — 
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Frank  Buxton 


THRKIC  newspaper  men  were  this  week 
siniiled  out  by  competent  juries  as 
representatives  of  the  best  in  tlieir  par¬ 
ticular  line  of  work,  and  one  newspaper 
was  given  a  medal  for  "meritorious 
service."  when  the  Pulitzer  Prizes  foi 
1924  were  announced  by  President 
Nicholas  Murray  Butler,  president  of 
Columbia  University.  Xew  York. 

The  newspaper  men  were  h'rank  Bux¬ 
ton,  managing  editor  of  the  Boston 
Herald;  Jay  X.  Darling,  cartoonist  for 
the  New  York  Herald  Tribune  and  Mag¬ 
net  White,  assist¬ 
ant  to  the  editor 
of  the  San  Die^o 
(CoJ.)  Sun. 

For  its  exp<i- 
sure  of  the  peon¬ 
age  s  y  s  t  e  m  in 
Florida  as  re¬ 
vealed  in  the  case 
of  Martin  Tabert, 
the  .ViTi'  York 
World  for  the 
second  time  won 
t  h  e  $500  gold 
edal  for  “the 
most  disinterested 
nd  meritorious 
u  b  1  i  c  service 

rendered  by  any  newsi»aper  during  the 
year.”  In  1922  the  award  was  won  by 
the  li'orld  for  the  exposure  of  the  Ku 
KIux  Klan. 

The  $500  prize  for  the  best  editorial 
was  awarded  to  Frank  W.  Buxton, 
managing  editor  of  the  Boston  Herald, 
for  an  editorial  entitled  “Who  Made 
Coolidge?”  published  Sept.  14,  1923. 
In  addition  a  special  piize  of  $1,000  was 
awarded  to  the  widow  of  the  late  Frank 
1.  Cobb,  editor  of  the  New  York  World, 
“recognition  of  the  distinction  and  in¬ 
fluence  of  her  husband's  editorial  writing 
and  service.” 

Jay  X.  Darling,  “Ding,”  the  Herald 
Tribune  cartoonist,  won  the  $500  prize 
for  the  best  cartovui  published  in  any 
American  newspaper  during  the  year. 
The  winning  cartoon,  reproduced  in  this 
issue,  entitled  “In  the  (IikkI  Old  U.S..\.,” 
appeared  in  the  Tribune  of  May  6,  1923. 
.^cording  to  the  Pulitzer  prize  rulings 
the  winning  cartixm  “shall  emlxHly  an 
dea  made  clearly  apparent,  shall  show 
good  drawing  and  striking  pictorial  ef¬ 
fect,  and  shall  be  helpful  to  some  com¬ 
mendable  cause  of  public  importance.” 

Magner  White  won  the  $1,000  prize 
for  reportorial  work,  for  his  story  on 
the  eclipse  of  the  sun.  published  in  the 
"an  Diego  Sun.  Sept.  10,  1923. 

There  was  no  competition  for  the 
Sl.OUO  award  offered  for  the  best  history 
of  the  services  rendered  to  the  public 
by  the  .American  press  during  the  year. 

Buxton,  writer  of  the  prize  wininig 
fditorial.  was  born  in  Woonsocket,  R.  I. 
He  is  now  47  years  old.  .After  being 
graduated  from  Harvard  University  in 
JJpO.  he  began  newspaper  work  in 
noonsocket,  later  working  on  news¬ 
papers  in  New  A’ork,  Boston,  Louisville, 
and  Kentucky. 

He  resigned  to  enter  the  advertising 
business,  and  during  the  war  was  special 
“pert  in  the  Division  of  Planning  and 
Statistics  of  the  Shipping  Board,  serving 
as  assistant  to  the  director.  Edwin  F'. 
Gay. 

After  the  war,  he  became  vice-iwesi- 
dtnt  and  merchandise  manager  of  E.  T. 
Slattery  Company,  Boston.  He  rejoined 
fl*  Boston  Herald  in  1922. 

Although  connected  with  t  he  Xew 
wk  Herald  Tribune  syndicate.  Darling, 
^  cartoonist,  also  draws  for  the  Des 
•oines  Register.  He  started  to  work 
w  the  Xew  A'ork  newspaper  in  1917. 

He  was  born  in  Xorwood.  Mich..  47 
J**rs  ago.  A  few  years  later  his  family 
*^ed  to  Sioux  City.  la.,  where  he  went 
™0UKh  high  school.  He  then  spent  a 
year  at  A’ankton  College,  and  then  4 


IN  GOOD  OLD  U.  a  A. 


An  .orphan  at  ei^ht  is  now  one  of  the  world's  Ametest  mir.inA  engineers  and  economists 
whose  ambition  is  to  eliminate  the  cycle  of  depression  and  unemployment 


J.  N.  Darling 


The  son  of  a  plasterer  is  now  the  world's  Areatest  nenroloAist  anl  hi  hobby  is  Aood  health 
for  poor  children 


A  printer's  apprentice  is  now  the  Chief  Ezeentive  of  the  United  States 


But  they  didn't  A*t  there  by  hanAinA  around  the  comer  druA  store 


The  prizc-’Ainiiirif  editorial  follows: 

“  ‘Who  made  Calvin  Coolidge?’  _ 

“Margaret  Foley,  of  course.  When  Levis 
•  ireeiiwood  was  President  of  the  Massachusetts 
Senate  he  opposed  woman  suffrage.  She  op¬ 
posed  his  re-election  in  his  district  and  pre¬ 
vailed.  Senator  Coolidge  became  President 
Coolidge  on  Beacon  Hill  and  the  signals  were 
set  clear  for  the  road  to  the  Ciovernorship. 

“  ‘Who  made  Calvin  Coolidge?’ 

“Edwin  C.  Curtis,  of  course.  When  he  was 
a  sick  man  in  that  olil  brick  huihling  at  the 
dead-end  of  Pemberton  Square,  the  heedless 
l»dicemen  went  on  strike  to  the  refrain,  ‘Hail, 
Hail,  the  tlang's  .Ml  Here.’ 

“The  sick  man  showed  the  strength  of  the 
stalwart,  until  finally  (iovernor  Coolidge  sent  a 
telegram  to  Samuel  Gompers  that  tapped  its 
way  into  national  prominence,  and  is  toilay  a 
sort  of  Magna  Charta  of  the  people’s  rights. 

“  ‘Who  made  Calvin  Coolidge?' 

“James  I.ucey,  the  Northampton  cobbler,  of 
c<  urse.  No  explanation  or  argument  is  neces¬ 
sary  here,  but  merely  a  reminder.  The  Herald 
puhlisheil  a  facsimile  a  few  days  ago  of  Presi¬ 
dent  Coolidge’s  letter  to  him,  which  said:  ‘If 
It  were  not  tor  you,  I  shmild  not  be  here.’ 

“  ‘Who  made  Calvin  Coolidge?’ 

"Frank  W.  Stearns,  of  course.  With  as 
close  an  approximation  to  second  sight  as  we 
may  expect  in  the-e  ilays,  and  with  an  ability 
to  see  around  the  corner  years  before  Einstein 
told  us  how  rays  of  light  are  bent,  this  sub¬ 
stantial,  self  made,  self-respecting  Boston  mer¬ 
chant,  with  his  quiet  sense  of  obligation  to  the 
community,  discerned  qualities  which  hardly 
anybody  else  glimpsed.  To  go  to  the  Republican 
Convention  he  left  a  Ciovernor  only  to  come  back 
to  pay  his  respects  to  a  potential  Vice-President. 

“  ‘Who  made  Calvin  Coolidge?’ 

“SenatiT  Crane,  if  course.  He  made  Coolidge 
by  showing  him.  in  precept  and  practice,  the 


way  of  wisdom  and  by  vouching  for  him  in 
high  places  where  his  chance  say-so  was  as 
g(^  as  his  oath  and  bond.  To  the  younger 
man  he  gave  that  mixture  of  personal  attach¬ 
ment  and  respect  of  which  he  was  none  too 
prodigal,  but  always  of  mighty  advantage  to 
the  few  who  won  h. 

“  ‘Who  made  Calvin  Coolidge?* 

“The  Repi'liliian  Party  of  Massachusetts,  of 
course,  a  canny  organization,  with  some  Bcur- 
ts  nism.  s.  me  deiri  cracy.  some  vision,  some 
solid  traditions  and  no  end  of  genuine  appre¬ 
ciation  I  f  the  merits  of  a  trustworthy  man.  It 
always  lined  up  behind  him  solidly  even  when 
he  displayed  that  reticence  which  to  the  un¬ 
knowing  was  some  evidence  of  ingratitude,  and 
to  the  kni  wing  was  merely  Ciolidgeism. 

“  ‘WTio  made  Calvin  Coolidge?’ 

“The  |ie«|:le  of  Massachusetts,  of  course. 
They  tm  jc  him  at  more  than  his  own  modest 
valuation,  whether  he  wanted  to  be  a  town  of¬ 
ficer  cr  a  (iovernor.  They  had  that  which 
thousands  call  a  blind  faith  in  him.  More 
thousands  called  it  a  passionate  intuition. 

“  ‘\V‘ho  made  Calvin  Coolidge?’ 

“His  mother,  of  ccurse,  who  endowed  him 
with  her  own  attributes;  a  father  that  taught 
him  prudential  ways  with  all  the  quiet  vigor  of 
the  old  Ori-eks,  who  preached  moileration  in 
everything;  his  sch<  ol  and  his  college;  his  class¬ 
mate.  Ifwight  Morrow,  and  his  guest  of  a  day 
or  two  ago  at  the  White  Himse,  William  F. 
Whitir’V. 

“  ‘Who  made  Calvin  Coolidge?* 

“Calvin  Coolidge,  of  course.  From  the  re¬ 
flective  shoemaker  and  the  furious  Miss  Foley 
to  the  compl.acent  Frank  W.  Stearns  and  the 
watchful  and  discerning  Senator  from  I  fallen 
came  some  of  the  makings,  hot  the  man  himself 
had  the  essentials  f  grcatne.'s.  Ciive  .another 
man  those  same  foes  and  friends  and  he  might 
sidl  lie  as  far  from  the  While  House  as  most 
M  ns  of  Vermont. ■’ 


years  at  Beloit  College.  He  started  work 
as  reijorter  lor  the  Siou.r  City  Journal, 
which  newspaper  later  discovered  him  as 
a  cartiHMiist.  Two  years  later  he  went 
to  the  Des  Moines  Register. 

Darling  diKS  not  like  Xew  York,  and 
refuses  to  work  in  that  city.  In  1910, 
the  Xew  A'ork  Globe  got  him  to  work 
for  it.  but  they  demanded  syndicate 
comics  and  laid  out  just  what  he  should 
and  shouldn't  do,  he  says,  and  at  the  end 
of  2  years,  he  went  back  to  Des  Moines, 
where  he  still  has  his  office  in  the  Register 
and  Tribune 
building. 

Darling  got  the 
name  of  “Ding." 
when  working  on 
the  Sioux  City 
Journal.  On  his 
first  cartoon  he 
scribbled  D  ’  n  g  . 
meant  to  be  an 
abbrevia  t  i  o  n  of 
his  la.st  name. 
The  printer  read 
it  “Ding  ”  and 
Darling  has  stuck 
to  the  name  ever 
since. 

White,  winner 
of  the  reportorial  prize,  has  been  on  the 
San  Diego  Sun  for  4  years.  He  is  now- 
assistant  to  the  editor  of  that  newspaper. 

He  started  newspaper  reporting  April 
3  ,  191b.  on  the  Spokane  (Wash.) 
Chroniele.  Previously  he  learned  the 
mechanical  end  of  the  business  by  work¬ 
ing  as  a  printer  on  weeklies  in  Oklahoma, 
Washington  and  Idaho. 

In  Sept.,  1917,  he  went  to  the  Boise 
(Idaho)  Statesman  from  Moscow, 
Idaho,  where  he  had  been  city  editor  of 
the  Daily  Star-Mirror.  He  served  as 
assistant  city  editor  and  storehouse  re¬ 
porter  on  the  Statesman  in  1917  and  1918, 
later  holding  the  same  posts  on  the  Boise 
lii’eninf!  Capital  News. 

In  1920  he  went  to  California,  stopping 
a  few  months  in  Chico  as  news  editor  of 
the  Enterprise,  and  in  September  joined 
the  staff  of  The  San  Diego  Sun  as  City 
Hall  reporter.  His  promotion  since  has. 
been  rapid.  In  addition  to  conducting  a 
special  column,  he  holds  the  position  of 
assistant  to  the  editor. 

White  is  30  years  old.  married  and  has 
3  children.  Denied  a  college  education, 
he  educated  himself  by  intensive  night 
study.  .Anticipating  the  eclipse  assign¬ 
ment.  he  spent  30  nights  at  the  public 
library  before  the  event  studying  astron¬ 
omy. 

Members  of  the  advisory  board  of  the 
School  of  Journalism.  Columbia  Univer¬ 
sity,  who  passed  on  the  awards  follow: 

Solomon  B.  Griffin,  formerly  of  the 
.Springfield  (Mass.)  Repuhliean;  John 
L.  Heaton.  Netv  York  World;  Victor 
F.  Lawson.  Chieago  Daily  News;  Edward 
Pace  Mitchell.  New  York  Herald;  Ralph 
Pulitzer,  New  York  World;  Melville  E. 
Stone.  .Associated  Press ;  Robert  Lincoln 
O’Brien.  Boston  Herald;  .Arthur  M. 
Howe,  Brooklyn  Daily  Eagle;  Joseph 
Pulitzer,  St.  Louts  Post-Dispatch;  John 
Stewart  Bryan.  Richmond  Nnvs  Leader: 
Rollo  Ogden.  New  York  Times;  Alfred 
Holman,  San  Francisco  Argonaut, 

All  members  of  the  Board  participated 
in  making  the  awards,  except  Mr.  Stone, 
who  was  absent  through  illness. 

The  juries  which  selected  the  winners 
of  the  journalism  prizes,  were  made  up  of 
members  of  the  staff  of  the  Columbia 
School  of  Journalism.  They  were  Prof. 
John  W.  Cunliffe.  Henry  W.  Sackett, 
Prof.  Henry  R.  Seager,  Prof.  Charles 
Phillips  Cooper.  .Associate  Prof.  William 
Preston  Beazelt.  also  assistant  managing 
editor  of  the  New  York  World;  Prof. 
Allen  Sinclair  Will;  Associate  Prof. 
Harold  de  W.  Fuller,  Prof.  .Ashlev  H. 
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(jlTD  ^  ‘>11  odds  thi-  most  important  mcetiii"  in  the  world's  history  of  advertisiii}:  will  oicur  next  month  in  Knj’land,  with  more  than 
J  -LJ  2,000  leading  Americans  present.  The  event  will  l)e  celehratwl  hy  publication  of  the  largest,  most  complete  and  whollv 
unusual  numlxT  ever  puhlished  hy 

EDITOR  &  PUBLISHER 

*;  Hrilliant  in  colors  and  gra))hic  description  and  comiirehensive  of  every  plia.-^e  of  the  vast  excur>ion  (werseas  and  the  magnificent 
plans  for  work  and  entertainment  at  Wembley,  the 

On-to-Britain  Number  Publication  Date  June  21 

will  challenge  the  attention  of  international  publishing  and  advertising  interests  and  register  the  highest  achievement  ever 
attemjjted  by  a  trade  jmblication  in  the  newspajxT  and  advertising  field, 

•J  Editor  &  Puhlishkr  resfx'ctfully  urges  immediate  reservation  of  sj)ace.  Publishers,  advertising  agents,  national  advertisers 
and  supply  houses  should  wire  instructions  .YOIE.' 


Thorndike,  Dean  Herbert  E.  Hawkes, 
and  I’rof.  Walter  K.  Pitkin. 

IcDiToR  &  PcBi.isHKR  learned  that  after 
tlie  original  cumniittee  for  selection  of  the 
I'ditorial  prize  had  repirtcd  "no  award,’ 
Kollo  Ogden  of  tlie  .Vctc  EorA-  Times, 
.\rtluir  M.  Howe,  of  tlie  Brooklyn  Houle 
and  Alfreil  Holman  of  the  San  J  ranciseo 
.Irfionant  iiicked  Buxtons  “Who  Made 
foolidge?” 

There  were  many  more  applicants  for 
the  prizes  this  year  than  ever  jK’fore, 
evidencing  that  public  interest  in  the 
awards  is  steadily  increasing. 

Besides  journalism,  other  Pulitzer 
prizes  w  ere  announceil  as  follow  s  : 

I’rizes  in  Letters: 

1.  For  the  .\merican  novel  published 
during  the  year  which  shall  best  present 
the  wholesome  atmosphere  of  .American 
life,  and  the  highest  .standard  of  .\meri- 
can  manners  and  manhood,  $1,000. 

-Awardcxl  to  "The  .\hle  McLaughlins,” 
hy  Margaret  Wilson,  puhlished  by  Harix'r 
&  Brotiiers,  New  York  City,  1923. 

2.  F'or  the  original  .American  play 
jxr  formed  in  New  York,  which  shall 
best  represt^lt  the  educational  value  and 
pow  er  of  the  stage  in  raising  the  standard 
of  good  morals,  good  taste  and  gcxxl 
manners,  $1,000. 

.Awarded  to  "Hell-Bent  F'or  Heaven,” 
by  Hatcher  Hughes,  produced  at  the 
Klaw  Theatre  in  New  York  during  the 
season  1923-1924. 

3.  F'or  the  best  book  of  the  year  uix)n 
the  history  of  the  United  States,  $2,000. 

.Awarded  to  “The  .American  Revolu¬ 
tion  :  .A  Constitututional  Interpretation,” 
by  Charles  Howard  Mcllwain,  published 
bv  the  Macmillan  Company,  New  A’ork, 
1923. 

4.  F'or  the  best  .American  biography- 
teaching  patriotic  and  un.selfi.sh  services 
to  the  people,  illustrated  by  an  eminent 
example,  excluding,  as  tcxi  obvious,  the 
names  of  (leorge  W’ashington  and 
.Abraham  Lincoln.  $1,000. 

.■Awarded  to  “F'rom  Immigrant  to  In¬ 
ventor,”  by  Michael  Pupin,  published  by 
diaries  Scribner’s  Sons.  New  A'^ork, 
1923. 

.s.  F'or  the  best  volume  of  verse  pub¬ 
lished  during  the  year  by  an  .American 
author.  $1,001). 

.Awarded  to  New  Hampshire.  “.A 
Poem  with  Notes  and  (irace  Notes,”  by 
Rr>bert  Frost,  published  by  Henry  Holt 
and  Company-.  New  York,  1923. 

Traveling  Scholarships: 

1.  Three  traveling  scholarships,  having 
the  value  of  $1,500  each,  to  graduates  of 
the  School  of  Journalism,  who  shall  have 
passed  their  examinations  with  the  high¬ 
est  honor  and  are  otherwise  most  deserv¬ 
ing,  to  enable  each  of  them  to  spend  a 
year  in  Europe,  to  study  the  social. 
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imlitical  and  moral  conditions  of  the 
ix-ople,  and  the  character  and  principles 
of  tlie  Fhiro]K‘an  press. 

( )n  the  nomination  of  the  teaching  staff 
of  the  ScluKil  of  Journalism,  the  follow¬ 
ing  were  apixtinted: 

1.  Marion  Fdizabeth  Robinson,  Or¬ 
lando,  F'la. 

2.  Herix-rt  Brucker,  blast  Orange, 

J- 

3.  Piielps  Haviland  .Adams,  New  A  ork. 

.-Alternates : 

1.  J<ishua  Carrison.  Jr.,  A'irginia 
Beach.  A'a. 

2.  Hilda  Juanita  Couch.  Nyack.  N.  A’. 

3.  .Alfred  DeCroff  Walling.  Kevport, 
N.  J. 

2.  .An  annual  scholarship,  having  the 
value  of  $L5(K).  to  the  student  of  music 
in  .America  who  may  lx  deemeil  the  most 
talented  and  deserving.  No  award. 

3.  .An  aiiminl  scholarship,  having  the 
value  of  $L5tHI.  to  an  art  student  in 
.America,  who  shall  he  certificatetl  as  the 
most  promising  and  deserving  by  the 
National  .Academy  of  Design,  with  which 
the  Society  of  .American  .-Artists  has  been 
merged. 

The  Sixiety  of  .-American  .Artists  and 
the  National  .Academy  of  Design  recom¬ 
mend  for  this  scholarship  Philip  Bower, 
New  A’ork.  a  student  of  the  National 
.Academy  of  Design  Schools.  Mr.  Bower 
is  28  years  of  age  and  has  been  a  student 
of  the  .-Academy  Schools  for  4  years. 

Juries  on  the  htniks  and  plays  included 
such  men  as  AA’illiam  Lyon  Phelps.  Clay¬ 
ton  Hamilton,  Owen  Johnson.  AA’orthing- 
ton  C.  F'ord.  Prof.  C.  D.  Hazen.  John 
B.  McMaster,  William  .Allen  AA'hite, 
Royal  Cortissoz,  Henry  Dwight  Sedg¬ 
wick,  Prof.  AA'ilher  L.  Cross.  Ferris 
Creenslet,  Richard  Burton,  Jefferson  B. 
F'letcher,  Samuel  M.  Crothers.  and  Bliss 
Perrv. 


The  St  Louis  Star  on  Tuesday,  this 
week,  printed  an  18(X)  word  editorial  con¬ 
fessing  disappointment  and  surprise  that 
at  least  one  of  the  Pultzer  prizes  was 
not  given  either  to  the  Star  or  to  Harry 
T.  Brundige,  reporter,  for  the  exixtsure  of 
the  medical  diploma  mill  in  Kansas  City 
which  lead  to  a  Senatorial  investigation. 
The  editorial  contained  a  hitter  attack 
upon  the  award. 

Plain  Dealer  Broadcaating 

In  conjunction  with  a  local  storage 
Iwttery  company,  the  Cle^vlafid  Plain 
Dealer  on  May  7,  -xned  a  radio  broad¬ 
casting  station.  As  f.AM.  Harry  ,A. 
Mount,  radio  ed’  or,  is  in  charge.  .Among 
tho.se  featured  on  he  first  program  were : 
Ciov.  .A.  A'.  Donahey  of  Ohio;  Erie  C. 
Hr)pw<xid.  erlitor :  and  Ted  Robin.son,  con¬ 
ductor  of  the  Plain  Dealer’s  humorous 
column,  “The  Philo.sopher  of  F'olly.” 
Musical  programs  and  nesss  bulletins  are 
Ixdng  broadcast  daily. 


ALL  IN  THE  DAY’S  WORK 
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'p’RED  LOCHFIR  introduced  Cicero 
Sapp  to  New  A’ork  society,  via  the 
New  A’ork  Evening  AA’orld.  That  is  his 
passport  to  this 

c(jmi)any  of  im-  ^ 

mortals,  but  it 
was  preceded  by 
several  years  of 

less  remarkable  J 

vicissitudes,  Bt  f 

which  he  sue-  ilBL 

cinctly  notes  in 

his  autobiography  u.  1 

for  the  AVorld’s  -I 

AA’ho’s  AA'ho,  as  / 

follows 

Born  in  Cerro, 

rx>rdo.  III.,  1886. 

Father  owned 

drug  .store  and  Loche* 

weekly  news¬ 
paper.  Best  friend,  son  of  owner  of  rival 
newsjwper;  favorite  hangout,  rival  news¬ 
paper  office ;  first  remarkable  feat,  suc- 
ceerled  in  graduating  from  high  school ; 
after  studying  art  for  three  months, 
teacher  predicted  great  future  in  the 
business  world ;  went  to  California,  mar¬ 
ried  Hollywood  girl  (in  pre-movie 
days)  ;  went  to  work  for  paving  com¬ 


pany.  unaccountably  promoted  to  esti¬ 
mator,  rerpiired  to  figure  bidding  prices, 
ability  over  estimated,  “resigned”  after 
estimate  on  job  which  company  is  prob¬ 
ably  still  working  to  get  out  of  hole 
“.Accepted  position”  with  railroad,  dix 
to  inducement  of  annual  pass.  Never 
getting  vacation  or  opportunity  to  use 
same,  decided  to  become  cartoonist 
Brought  Cicero  Sajip  and  family  to  New 
A’ork  AA^orld  and  settled  them  down  in 
Greenwich  Yillage. 

RADIO  STUNT  SUCCESS 

Mankato  Free  Press  Broadcasts  Con¬ 
cert,  Receiving  AVide  Response 

-As  a  feature  of  Music  AA^eek,  recentlj 
observed,  the  Mankato  (Minn.)  Frt‘ 
Press  leased  106  miles  of  telephone  dr- 
oiit  and  arranged  with  AVL.AG,  Min¬ 
neapolis  Radio  Broadcasting  Station  to 
broadcast  the  performance  of  Faust 
staged  by  the  Mankato  Choral  Club. 

AYithin  48  hours,  the  newspaper  re 
ported,  some  300  letters  were  received 
Many  characterized  the  performance 
the  finest  radio  program  they  had  evef 
heard.  ' 
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WHY  DOESN’T  ADVERTISING  ALWAYS  SUCCEED? 


Because  Advertisers  Don’t  Serve  the  Customers  Created  by  National  Campaigns,  Speaker  Tells  Second 
District,  A.  A.  C.  W.,  Convention  at  Philadelphia  This  Week 


Habilky  J.  Doyle 
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r*«)L’i’!  luindri-d  nun  and  a  ACori-  ot 
^  AMHiu-n  (jatlu-rcd  at  the  Bt-IIi-vne- 
Stratfiird.  I’hiladelphia.  this  week,  talked 
about  themselves 
and  ahiint  their 
"t  r  a  d  e,  profes¬ 
sion,  business,  or 
s;anie’  of  adver- 
itising.  enjoyed 
.  ards,  vaudeville. 

JO  If.  and  the 
I  latest  .\nierii-an 
music,  aiul  there- 
hv  established  a 
new  advertising 
convention.  It 
was  the  lirst  as- 
semltly  of  the 
Second  District, 

.Vssociated  .Ad¬ 
vertising  fhihs  of 
tlie  W  orld.  coiniHised  of  club 
York.  New  Jersey 
Delaw  are. 

Itethlehein.  I’a..  will  be  the  ID’.s  ren¬ 
dezvous.  Accordinyr  to  l.nu  hi.  I  lolland. 
president  of  the  A.  A.  C.  \V.,  the  next 
meeting  .should  attract  twice  as  many  as 
the  first,  if  it  keeps  pace  with  the  growth 
of  district  gatherings  in  other  pjirts  of 
the  country. 

This  was  an  introspective  gathering. 
Advertising  men  on  the  .-Atlantic  sealuiard 
are  examining  their  <|ualihcations,  their 
performance,  and  the  results  they  achieve. 
By  no  means  do  they  share  the  views  of 
>nme  recent  writers  that  “advertising  is 
the  bunk” ;  neither  do  they  agree  at  all 
that  advertising  is  a  tax  on  the  consumer 
and  a  burden  on  business,  as  some  have 
ecently  suggested.  But,  by  some  of  the 
ddresses  (lelivered  by  old-established 
avorites  of  the  arlvertising  convention 
rostrum,  they  are  not  blind  to  the  weak¬ 
nesses  of  some  who  pass  as  advertising 
men,  nor  to  the  gaps  in  the  chain  linking 
national  arlvertising  and  sales. 

vacant  chair  in  many  board  nwms 
awaits  the  coming  of  a  trained  advertising 
man.  dechired  Sam  Weissenbnrger,  ad¬ 
vertising  manager  of  the  Halle  Itrothers 
Cniniiany.  (Teveland.  whose  theme  was 
is  .Advertising  the  Bunk?”  Many  busi¬ 
ness  leaders  do  not  consult  their  advertis¬ 
ing  managers  on  matters  concerning  the 
firm’s  relations  with  the  public.  The 
advertising  manager  is  held  a  mere  clerk, 
imtitted  to  associate  on  an  equal  level 
with  the  mcrchandi.se  manager  or  the 
financial  man.  He  is  too  often  a 
"theorist”  or  a  rule  of  thumb  craftsman 
in  the  eyes  of  the  man  who  makes  major 
decisions  and  signs  the  checks.  Often 
the  advertising  man  blocks  the  road  to  his 
advancement  by  unfamiliarity  w-ith  the 
development  of  his  own  craft,  not  to  men¬ 
tion  the  movement  of  general  business. 

•Advertising  men  who  wish  to  see  their 
work  recognized  as  a  profession  might 
imitate  the  medical  and  legal  professions 
in  outward  respect  for  their  colleagues. 


By  ARTHUR  T.  ROBB,  Jr. 


Homer  J.  Mcckiey 


-unur  at  the  "pnnt  of  sale."  One  or 
two  may  lie  recited,  with  names  omitted 
in  deference  to  Mr.  Buckley’s  re<|uest. 

.-Advertisements  of  a  home  refrigera¬ 
tion  system  had 
attracted  the  at¬ 
tention  of  Mrs. 

B  u  c  k  1  e  y.  h  e 
stated,  to  the  ex¬ 
tent  that  she 
asked  the  adver¬ 
tiser  for  further 
i  n  formation. 

What  she  re¬ 
ceived  w-as  a 
series  of  si.x 
“tea.ser”  letters, 
telling  her  how- 
many  such  ma¬ 
chines  Iwd  been 
installed  in  her 
'wn  and  neigh- 

Iwiring  towns,  the  economies  it  effected, 
its  ease  of  oiie-ration,  etc.,  hut  no  in¬ 
dication  that  the  firm  had  a  local  dealer 
or  that  it  had  any  idea  of  selling  her  its 
machine.  The  sixth  letter  ended  the 
company’s  concern  with  the  inquiry. 

Several  days  later,  Mr.  Buckley  went 
on,  he  noticed  another  ice-machine  ad¬ 
vertisement  while  he  was  eating  break¬ 
fast — he  didn’t  mention  the  medium — and 
noting  that  the  local  dealer's  nanx-  was 
signed  to  the  copy,  he  sought  further 
information.  It  arrived  in  a  letter  the 
next  morning,  and  that  afternoon  he 
found  a  salesman  on  his  front  porch 
awaiting  his  return  from  the  city.  With¬ 
in  an  hour  the  salesman  was  on  his  way- 
home  with  the  order  that  his  competitor 
had  created,  but  had  not  nourisluxl. 

Recently,  tw,  Mr.  Buckley  told  the 
convention,  his  firm  had  decided  to  in¬ 
vestigate  the  feasibility  of  ow-ning  its 
own  truck  service,  instead  of  contracting 
for  it.  He  sent  identical  letters  to  11 
truck  firms,  asking  for  data  on  main¬ 
tenance  cost  of  their  machines  in  his 
business.  Six  firms  replied  by  sending  a 
catalog.  Four  others  sent  salesmen 
within  the  next  week  or  ten  days.  “Ped¬ 
dlers”  and  “order-takers,”  Mr.  Buckley- 
called  them.  None  of  the  four  had  spe¬ 
cific  answers  to  the  question  askecl  by 
his  letter.  Then  the  eleventh  salesman 
announced  his  arrival  with  the  st.-itenn-nt 
that  he  had  spent  the  past  two  days  on 
the  Buckley  firm’s  loading  platform  and 
that  he  was  ready  to  talk  about  the  kind 
of  equipment  that  would  serve  best.  He 
sold  his  truck  within  one  hour. 

Inquiries  that  result  from  national  ad¬ 
vertising.  Mr.  Buckley  summed  up,  are 
tlesh-and-blood  customers  that  come  into 
the  advertiser’s  store,  bent  on  a  purchase, 
and  should  receive  the  courtesy  and  atten¬ 
tion  that  a  retailer  w-ould  accord  the 


Rowk  Stkw.art 


Uniry  X.  McKinney,  for  many  years 
associated  with  X.  W.  .Ayer  &  Son,  and 
t'yrus  H.  K.  Curtis,  were  Mr.  Wood’s 
other  caiKlidates. 

King  Tut-ankh-.Amen  was  heraldeil  as 
an  advertiser  of  note  by  l.ouis  Wiley, 
business  manager  of  the  XfTv  York  Tiiiu's. 

“  T  u  t  -  a  11  k  h- 
Amen  knew  the 
fundamentals  of 
advertising.”  .Mr. 

Wiley  said.  "He 
had  his  own  slo¬ 
gan  and  coat  of 
arms  stamped  on 
most  of  his  lie- 
longings.  He  ac- 
companied  his 
text  with  goo<l 
illustrations,  full 
of  life,  depicting 
himself  in  battle, 
on  the  hunting 
field,  receiving 
homage  from  his 
enemies. 

“He  knew  what  people  wanted,  and 
did  not  go  into  too  much  detail,  leavin.g 
much  to  the  imagination  of  tlie  future. 
.Although  centuries  ahead  of  his  time,  he 
knew  the  value  of  mystery  and  patience.” 

Turning  the  calendar  to  present-day 
advertising.  Mr.  Wiley  said: 

“The  development  of  the  newspaiH-rs 
as  an  instrument  of  education  has  more 
than  kept  pace  with  the  improvements 
in  transportation  facilities  and  other 
forms  of  communication.  The  tiew-s- 
paper.  indeed,  has  remained  in  the  fore¬ 
front.  and  in  a  sense  has  been  the  recorder 


"Ill  a  period  of  increasing  gold  im- 
jiorts,  rising  bank  reserves  ,-uid  cheap 
money,  no  great  recession  is  jHissihle. 

There  is  in  fact  neither  a  panic  nor  a 
Uhiiii  in  sight.  With  well  balanced  pro¬ 
duction  aixl  consumption,  high  wages. 
am()le  credit,  and  fairly-  stabilized  mar¬ 
kets.  the  outliKik  is  one  which  should 
neither  create  serious  concern  nor  stimu¬ 
late  six-culation.  but  rather  promises 
orderly-  business  progress.” 

Convention  activities  started  45  minutes 
late  Alonday  mornin.g,  which  was  as  close 
as  the  printed  schedule  was  followed 
thro  ughout  the 
jneeting.  District 
CTiairman  Paul  A'. 

Barrett,  Scranton, 
introduced  Direc¬ 
tor  of  Public 
Welfare  Grakc- 
low,  who  wel¬ 
comed  the  adver¬ 
tising  people  to 
Phil  adelphia  on 
behalf  of  Mayor 
Kendrick.  First 
of  the  long  list 
of  addresses  was 
one  by  Wil¬ 
liam  .A.  Durgin. 
who  has  carried 

Herliert  Hcxiver’s  message  of  simplified 
business  practice  to  business  conventions 
all  over  the  country-  in  recent  years. 

Although  his  chief  appeal  to  the  advertis¬ 
ing  group  was  on  the  simplification  of  and  prophet  of  all  great  improvements 
printing  paper  sizes,  he  took  occasion  also  within  the  last  125  years.  Xewspaiiers 


Loeis  Wiii-v 


delineate  the  progress  that  had  been 
ma<le  toward  smaller  lines  in  many  in- 
du.stries. 

-A  great  reduction  in  the  number  of 
brands,  qualities,  sizes  and  finishes  of 
many  articles,  he  said,  could  be  accom- 


are  always  a  stride  ahead.  Their  neces¬ 
sities  and  the  demands  on  their  facilities 
have  largely  influenced  most  of  the  im¬ 
provements  which  three  generations  have 
witnessed.  The  modem  metropolitan 
newspapt-r  may-  well  be  cited  as  one  of 


plishal  without  injury  to  the  utility  of  the  wonders  of  the  world. 


the  priKlucts,  and  at  an  enormous  sav¬ 
ing  in  capital,  managerial  skill  and 
labor. 

Mr.  Durgin  cited  the  case  of  three 
manufacturers  of  axes  who  were  offer¬ 
ing  one  to  four  qualities,  one  to  34 
models,  one  to  11  finishes  and  five  to  ID 
sizes.  These  manufacturers,  he  said,  w-ere 


Henry  Hale,  Jr.,  .Atlantic  Lithograph¬ 
ing  &  Printing  Company,  Xew  York, 
considered  advertising  campaigns  defec¬ 
tive  which  presented  one  message  in  their 
national  medium  copy  and  another  or 
.several  different  ideas  in  the  dealer-helps 
and  other  lithographed  or  printed  matter, 
which  confronted  the  prospective  cus- 


cataloguing  the  single-bit  axe  in  6,118  tomer  at  the  point  of  purchase.  He 

pointed  to  the  need  for  study  of  market¬ 
ing  problems  by  all  concerned  in  advertis¬ 
ing,  including  the  printer  and  lithographer 
w-hose  product 


"dividually  and  collectively,  Mr.  AVeis-  in<iuirer  in  person.  Every  business  de- 


.iburgcr  advised.  Business  men  and  the 
public,  he  said,  will  not  take  at  full  value 
a  vocation  whose  memliers  refer  to  their 
product  as  “hokum,”  to  their  work  as  a 
"game”  and  to  their  fellow-workers  as 
“hot-air  artists  getting  away  with  mur- 


pending  upon  national  advertising  can 


varieties. 

.-A  manufacturer  of  explosives,  he 
stated,  had  been  making  35,000  varieties 
of  dynamite,  and  came  down  to  1,500 
varietie.s. 

-A  hat  manufacturer  was  offering  men’s 
hats  in  3.684  styles  and  colors,  although 
90  per  cent  of  his  business  was  done  in 
seven  sty-les  and  ten  colors,  a  total  of 
seventy  items.  Mr.  Durgin  also  illus¬ 
trated  the  progress  that  had  Ix-en  made 
anving  the  paving  block  and  electrical 
supply  manufacturers. 

Philadelphia’s  contribution  to  advertis¬ 
ing  was  six  great  men.  according  to 


profitably  imitate  the  mail  order  hou.ses  Jarvis  .A.  AYood,  of  X.  \V.  Ayer  &  Son. 


in  promptness  and  completeness  in  the 
handling  of  the  inquiries  that  the  adver¬ 
tising  rouses. 

Francis  H.  Sisson,  vice-president  of  the 
ikr.”  He  also  found  offensive  “ad  club.”  tiuaranty  Trust  Company.  Xew  A'ork, 

found  much  to  be  hojieful  over  in  the 

general  business  situation,  describing  the  before" summer  came, 
dangers,  if  any,  as  political  rather  than 
economic. 

“It  is  easy  to  exaggerate  the  signifi¬ 
cance  of  the  recent  recessions  in  some 


»  conversation  or  in  the  printed  word. 
No  immediate  reform  was  noted  in  the 


AA'illiam  Penn,  he  said,  topped  the  list 
because  he  founded  his  province  and 
peopled  it  by  use  of  the  printed  page,  and 
gave  an  early  example  of  “Truth  in 
.Advertising”  when  he  warned  prospective 
settlers  they  would  experience  a  winter 


Hairy  Tiipei 


speech  of  the  delegates,  it  might  be  re¬ 
marked. 

Mr.  AA'eissenburger  was  Monday’s  cru¬ 
sader.  Tuesday  brought  Homer  J.  Ruck 


Then  he  named  Benjamin  Franklin, 
who  used  advertising  so  effectively  he 
retired  from  the  printing  business  when 
about  forty,  then  used  advertising  to 
serve  his  country  and  improve  the  con¬ 
ditions  of  his  fellow  men. 

John  AVanamaker  v-  ,  presented  as  the 
man  who  conceived  ideas  that  changed 


W.  direct  mail  expert  of  Chicago,  and  lines  of  production  and  trade,”  he  said. 

Ws  address  on  “AA’hat’s  Wrong  AA'ith  “  A  year  ago  activity  was  at  an  extraor- 

Our  Methods  of  Handling  Inquiries?”  dinarily  high  level,  and  current  records 
Not  much  is  right  in  that  department  somewhat  below  those  of  that  period  are 
of  national  advertising,  one  might  have  consistent  with  the  maintenance  of  gen-  ..  .  r  .  , 

lathered  from  Mr.  Buckley’s  as.sertions  erally  favorable  business.  .Apart  from  the  method  of  storekeep’-  nr. 

*nd  supporting  evidence.  (living  names  political  uncertainties,  the  economic  fea-  .Another  advertising  genius  named  by 
and  dates,  he  instanced  more  than  a  .score  tures  of  the  business  situation  indicate  Mr.  Wood  was  F.  AVayland  Ayer.  His 

of  campaigns  in  national  advertising  the  probable  continuance  of  production  outstanding  contribution  to  the  adver- 

ntedia  which  fell  .short  of  their  aim  be-  and  trade  at  close  to  normal  levels.  There  tising  world  was  the  introduction  of  the  tising,  but  were  also  successful  in  wider 

ause  the  home  office  did  not  tie  the  ad-  is  no  threat  of  a  general  depression  com-  commission  plan  of  newspaper  advertising  fields  of  commerce  and  of  international 

'tr’^ing  with  the  dealer  arul  the  con-  parable  to  that  of  1920-21.  through  agents,  he  said.  reputation. 


was  often  face- 
to-face  with  the 
buyer  at  the  crit¬ 
ical  sale  moment. 

“So  This  Is 
London,”  was  the 
laliel  affixed  by 
the  program  com¬ 
mittee  to  the  brief 
talk  by  Harry 
Tiiiper,  chairman 
of  the  program 
committee  for  the 
A.  A.  C.  W.  Lon¬ 
don  convention. 

Mr.  Tipper  said 
that  .Americans 

would  not  constitute  more  than  40  per 
cent  of  the  convention  atten<lance,  and 
that,  as  the  American  delegation  was 
being  welcomed  by  the  entire  British 
nation,  the  delegates  would  be  looked 
upon  not  merely  as  American  advertising 
men,  but  as  representatives  of  their 
country. 

Because  of  the  preponderance  of  dele¬ 
gates  from  Great  Britain,  British  colonies 
and  the  Continent,  .Mr.  ’Tipjier  stated,  the 
program  prepared  is  in  many  ways  a 
departure  from  A.  A.  C.  W.  practice. 
Speakers  had  been  chosen,  he  said,  who 
not  only  had  achieved  eminence  in  adver- 
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“HITTING  THE  MARK  IN  MARKETING” 
THEME  OF  AD  AFFILIATION  MEET 

Clinton  R.  Lyddon  of  Rochester,  Elected  President  at  Buffalo — 
800  Attend — Jamestown  and  Erie  Made  Members — 
Hamilton,  N.  Y.  Next  Convention  City 


“We  believe,”  he  said,  “that  every  i"  N.  Y.  AD  CLUB  RE-ELECTS 

dividual  in  the  business,  from  the  lowest  _ 

to  the  highest,  has  the  same  fundamental  CHARLES  PRESIDENT 

hopes,  aspirations,  likes  and  dislikes  and  - 

that  these  fundamental  factors  determine  Frank  Harwood,  American  Tobacco 


their  possibilities  of  success  with  an  or¬ 
ganization.  Recognizing  the  importance 
of  these  factors,  we  endeavor  to  develop 
them  along  lines  that  will  make  the  em¬ 
ploye  valuable  to  the  organization  and 
endear  the  firm  to  the  employe.  The 


Company,  Vice-President — Duet 
Raised  To  $75  Yearly — 
Home  Approved 


VF/rrH  an  attendance  of  more  tlian  people  buy  for  the  same  reasons  that  "'■m  to  tlie  employe.  me  Harrv  H.  Charles,  president  of  t 

800  ,K.rso„s  from  ail  the  cities  of  Americans  buy  i^  ^rTgreTTm^opinU^S^^^^^  »•  }b  Charles  Advertising  Agency  ^ 

the  asscK'ialion.  ihc  21st  annual  conven-  «ina  m()ne>,  he  said.  *  ^  re-elected  president  of  the  Advertisii 


. .  ion  of  tl.  Ad-  Ali  of  this,  Uwirdaimed,  requires  not  -ent  >  the  most  vital  factor  in  the  "  Cub  of  Ne! 

vertising  Affilia-  only  quantitative  analy.sis.  The  mere  me-  organization  problem 
tion  closed  its  2-  chanical  analvsis  of  such  a  market  leaves  Housewives  are  becoming  more  and 

lay  session  May  out  the  human  element,  the  spirit  that  cautious  in  purchasing  and  there- 

10,  with  a  ban-  controls  the  buying  habits  of  a  neighbor-  ^ore  advertisers  must  watch  their  ap- 

quet  at  the  Hotel  luK)d  or  a  settlement.  It  does  not  take  ^*^c\\ilhan^  declared^. 

Statler.  Buffalo,  bito  consideration  the  tastes,  knowledge,  "The  trend  of  the  purchasing  public  is 

N.  V.  The  Affil-  prejudices,  preferences  or  any  of  many  lower  prices,”  MacW  illiams 

iation  represents  other  vital  human  factors  that  influence  “Stores  must  guard  their  adverlis- 

advertising  i  n  -  buying.  and  merchandising  policies  so  that 

terests  of  West-  “Too  many  merchandisers  try  to  reform  •hey  will  not  antagonize  the  public, 
ern  New  York,  the  buying  habits  of  the  customer  instead  “The  public  has  in  mind  that  it  must 

Northern  Penn-  of  catering  to  them,”  he  said.  “They  buy  carefully  but  the  fact  must  not  be 

sylvania.  North-  are  not  following  the  lines  of  least  re-  forgotten  that  it  will  respond  to  well 

ern  Ohio  and  sistance  which  lead  to  merchandising  planned  and  sincere  sounding  appeals,” 

Ontario.  success.”  he  concluded.  ^  n  i,  Swartz,  president 

Clinton  R.  I.vdbon  j  t  j  j  „  g  ti,e  Among  speakers  who  addressed  the  A.  F.  Osborne's  address  was  announced  *'•  *'•  Intertyi* 

Mark  in  Market-  regular  convention  sessions  were  W.  T.  as  “The  Four  Legs  of  Merchandising.”  Corporation,  was 

ing”  was  the  general  theme  of  the  con-  Grant,  president  of  W.  T.  Grant  Com-  These  “four  legs”  he  classified  as  dis-  elected  treasurer  to  succeed  Herman  G 

vention,  and  this  subject  was  treated  pany  5  cent  to  $1  chain  department  stores ;  tribution.  advertising,  reselling,  and  the  Halsted. 

e.xhaustively  by  a  score  of  prominent  .Alexander  F.  Osborn,  vice-president  of  product  involved.  Two  new  directors  were  elected  to  hold 

advertising  men.  Barton,  Ehirstine  &  Osborn;  Charles  R.  Although  the  product  itself  was  usually  office  for  3  years,  F.  H.  Deknatel 

Business  of  the  meet  included  the  ad-  W’iers  of  Philadelphia,  Fred  B.  Smith  considered  last,  it  actually  should  be  treasurer  of  the  Bigelow-Hartford  Qr 

mittance  to  membership  of  the  advertising  of  New  York,  and  J.  E.  MacWilliams,  placed  first,  he  said.  Everything  depends  _ 

clubs  of  Jamestown  and  Erie;  a  resolu-  .1  Adam  &  Co.,  Buffalo.  on  the  product,  as  the  advertising  may 

tion  to  the  effect  that  the  Affiliation  be  Talks  featured  the  details  of  merchan-  be  swayed  by  some  point  of  the  corn- 

extended  to  embrace  tlie  entire  Great  dising  and  advertising,  the  speakers  em-  modity,  as  its  size,  color,  use,  package 

Lakes  region ;  selection  of  Hamilton,  phasizing  the  fact  that  these  two  branches  possibilities  and  price.  Mr.  Osborn  as- 

N.  Y.  as  next  year’s  meeting  place  iii  retail  trade  complement  each  other  serted  that  quality  is  the  phase  -of  mer- 

Mav  102*?  and  election  of  officeri;  and  that  one  without  the  Other  would  be  chandising  that  should  be  given  first 

‘  Clinton  R.  Lyddon  of  Rochester  was  'a'ufless.  consideration  since  it  is  the  vital  factor 

elected  president  for  the  ensuing  year  at  **•  Grant  spoke  on  the  Human  m  determining  the  permanent  success  of 
a  meetiniz  of  the  hoard  of  directors.  Element  in  Business.  a  product  or  service. 


II.  II.  Charles 


the  Advertising 
Club  of  New 
York,  at  its  an¬ 
nual  meeting. 
May  13.  Frank 
Harwood,  adver¬ 
tising  director  of 
the  .Xmerican  To¬ 
bacco  Company, 
was  elected  vice- 
president  for  ] 
term  of  3  years, 
succeeding 
Charles  C.  Green, 
whose  term  ex- 
p  i  r  e  d.  H.  R, 
Swartz,  president 
of  the  Intertypf 
Corporation,  was 


1 

H.  R.  Swartz 


Frank  Harwood 


The  assembled  members  endorsed  tht 
action  of  the  Board  of  Directors  in  ac- 
(luiring  its  new  $500,000  club  house  and 


Mav  1Q25  and  election  of  officeri;  and  that  one  without  the  Other  would  be  chandismg  that  should  be  given  first 

‘  Clinton  R.  Lyddon  of  Rochester  was  'a'ufless.  consideration  since  it  is  the  vital  factor 

elected  president  for  the  ensuing  year  at  **•  Grant  spoke  on  the  Human  m  determining  the  permanent  success  of 
a  meeting  of  the  board  of  directors.  Element  in  Business.  a  product  or  service. 

Other  officers  chosen  were  Frederick  - 

\V.  Kendall,  Jr.,  of  Buffalo,  vice  presi-  _  _  _ 

dent ;  R.  W.  Peables  of  Hamilton,  Ont.,  WHY  DOESN’T  ADVERTISING  ALWAYS  PAY? 

.second  vice-president;  Arthur  P.  Kelly  j/ 

of  RiKhester,  secretary  and  treasurer.  (Continued  from  page  7) 

Addresses  at  the  banquet,  brilliant  I— — — J  H.  R.  Swaetz 

climax  to  the  crowded  sessions,  were  de-  commodity  may  be  advertised  too  president  of  the  Poor-  Richard  Club;  Tomnanv  and  Paul  \fever  nnh. 

livered  by  E.  St.  Elmo  Lewis  of  Detroit,  much,  the  publicity  may  overshoot  its  H.  H.  Charles,  president  of  the  .Advertis-  licfier  of  \he  ’ Theater  \Inpa~ine  ’  Tlwv 
who  spoke  on  ‘Hitting  the  Mark  in  mark,”  was  the  theory  of  Prof.  A.  ing  Club  of  New  York,  and  .Andrew  succeed  George  VV  HopkiL"  vice-presi- 
Marketing— W  here  is  it  leading  to.  Holmes,  of  the  University  of  Pennsyl-  Connelly,  president  of  the  Pittsburgh  denj  Charles  W^Hoy’t  Comranv 

Irving  O  Hay,  captain,  U.  S.  Army,  re-  yania,  speaking  on  the  psychology  of  ad-  Advertising  Club.  and  Riiss.‘11  R  Whitiuan  nnhlUhpr  n?il» 

tired,  and  Col.  W.  J.  Donovan,  Lnited  vertising.  “F'or  instance,”  he  added.  An  endowed  fight  against  falsehood  in  York  Cnmmereial'  ^ 

States  district  attorney.  “there  is  ‘Kodak,’  a  term  which  was  so  advertising  is  now  the  aim  of  Harry  ‘  'pu-  assembled  members  endorsed  thr 

In  the  keynote  speech  of  the  evening,  well-advertised  that  most  people  thought  Robbins,  chairman  of  the  National  Vigi-  action  of  the  Board  of  Directors  in  at- 

Col.  Donovan  pointed  out  to  his  audience  all  cameras  are  Kodaks,  and  it  cost  the  lance  Committee,  he  told  the  delegates  at  ,i„irinir  its  new  SSnOOdO  club  bouse  and 

the  relation  betvveen  law  enforcement  and  1-^stman  Company  many  thousands  of  the  Tuesday  luncheon.  He  is  convinced,  recommendinff  aii  increase  of  Hue; 

advertising,  selling  and  other  phases  of  dollars  to  unadvertise  this  belief.”  he  said,  and  he  does  not  think  it  will  take  from  “CSO  to  3;75  vearlv  to  beirin  Inlv  1 

business.  He  showed  that  business  is  John  Howie  Wright,  editor  of  Postage,  many  years  to  get  the  idea  established,  Remirts  were  iziven  hv  the  nresident  and 
dependent  on  security  and  that  security  >Jew  York,  characterized  as  laughable  that  there  are  enough  men  who  have  treasurer  and  bv  the  secretarv  of  the 
can  be  had  only  by  strict  law  enforce-  many  attempts  to  advertise  through  the  made  their  money  from  advertising  to  holding  corporation  owning  the  club 
ihcnt.  _  mail.  Anything  that  can  be  sold  at  all  finance  adequately  the  campaign  against  i,(n,sc  ** 

“No  law  is  sacrosanct,”  he  said,  “not  can  be  sold  through  the  mails,  he  said,  those  who  abuse  it.  q-hg  report  of  the  Educational  Com- 

even  the  fundamental  law,  and  the  funda-  but  advertisers  have  to  know  more  abimt  Judge  E.  .Allen  Frost,  member  of  the  mittee  showed  that  its  work  for  the  past 
mental  law  provides  means  by  which  that  it  than  most  do.  Brevity  and  sense,  he  National  .Advertising  Commission,  also  yp^r  has  consisted  of  six  major  parts' a 
law  itself  may  be  changed  and  amended,  said,  are  required  for  such  work.  a  Tuesday  luncheon  speaker,  declared  o^pneral  course  in  aHvertisimr  anH  sellinc 

We  must  be  tolerant  in  our  discussion  of  A.  C.  Pearson,  of  the  Dry  Goods  that  it  is  now  advertising’s  mission  to  f,,^  young  men  and  women  a  post 
this  subject  and  there  must  be  freedom  Economist,  asked  that  advertising  men  restore  to  civilization  the  opportunity  for 
of  speech  if  liberty  is  to  prevail.  But  keep  down  their  cost  of  production,  de-  individual  self-expression  which  it  took 
there  is  one  question  on  which  there  can  claring  that  only  thus  would  it  lie  pos-  away  by  making  possible  modern  mass 
be  no  debate  and  that  is  the  enforcement  sible  to  increase  distribution  and  justify  prcxluction. 

of  the  law.”  the  cost  of  advertising.  Shakespeare  was  called  the  master 

Lewis  pointed  out  that  while  the  value  W.  R.  Hotchkin,  New  York,  condemned  salesman  by  William  B.  Burruss,  Kansas 
of  economic  studies  in  business  is  undis-  the  “low  price”  bait  used  by  advertisers.  City,  in  an  inspirational  talk  which  in- 
puted,  there  is  another  factor  just  as  He  said  that  it  is  ineffective  from  the  eluded  many  selections  from  the  poet’s 
important  which  is  too  often  overlooked  selling  standpoint  and  undignified  from  plays. 

— that  of  human  economics.  the  professional.  'The  advertising  club  should  be  the 

“We  have  been  familiarizing  ourselves  J.  Henry  Scattergood,  a  member  of  the  leader  in  every  plan  to  benefit  local  busi- 
with  analyses  of  quantities,”  said  the  .American  Friends’  Service  Committee  in  ness  or  the  home  town,  it  was  stated  by 
speaker,  “and  have  not  thought  much  of  France,  addressed  the  Monday  luncheon  Luther  D.  Fuller,  Jamestown,  N.  Y. ;  H. 
that  equally  important  factor,  the  analysis  on  German  reparations.  C.  Squires,  Scranton,  Pa. ;  S.  Roland 

of  qualities.  It  is  essential  for  us  to  “Germany  can  only  pay  in  goods  or  Hall,  F.aston,  Pa.,  and  William  Ixiwen- 
determine  the  number  of  people  living  service,”  he  said.  “Germany  has  paid  berg,  .Albany,  N.  Y.  P  yj  deknatel  Paul  Meyei 

in  a  certain  city,  a  state  or  a  nation,  something  of  her  indemnity,  but  the  Convention  arrangements  were  in 

the  per  capita  wealth,  the  nature  of  em-  amount  is  so  small  in  comparison  with  charge  of  the  Poor  Richard  Gub,  the  graduate  course  in  copy,  a  post  graduatt 
ployment  and  all  such  matters  of  infor-  the  amount  she  is  required  to  pay  that  Philadelphia  League  of  Advertising  course  in  visualizing,  the  furnishing  ot 
mation  which  help  a  manufacturer  in  many  believed  she  has  paid  nothing.  Yet  Women,  and  the  Advertising  Crafts  prepared  material  for  classes  in  advertis- 
merchandising  his  product,  but  it  is  just  the  sum  Germany  has  paid  is  one  of  the  Club,  the  junior  organization  in  Phil-  ing  for  local  clubs  and  universities,  tt* 
as  vital  for  us  to  go  deeper  and  deter-  largest  amounts  ever  paid  one  nation  to  adelphia.  Rowe  Stewart,  business  man-  e.stablishment  of  an  annual  award  of  > 
mine  the  principles  that  prompt  people  another.  ager  of  the  Philadelphia  Record,  was  in  gold  medal  for  outstanding  achievement 

to  buy.  “France  today  is  blocking  her  own  charge  of  entertainment  features,  which  in  advertising,  and  the  publication  of  > 

“It  is  necessary  to  understand  clearly  progress.  Capital  has  the  fastest  legs  of  included  a  Sunday  night  musical  enter-  book  on  copy, 
the  buying  habits  of  the  various  na-  anything  in  the  world,  and  will  run  away  tainment  at  the  Stanley  Theatre,  the  The  Membership  Committee’s  repof 
tionalities  in  order  to  make  a  successful  from  danger.  .As  long  as  France  keeps  regular  Keith  Theatre  show,  followed  by  showed  that  the  club  now  has  2,124  resi- 
advertising  campaign,”  he  continued.  Germany  down,  she  will  never  have  any  inter-city  club  stunts  and  an  after-mid-  dent  and  non-resident  members.  Aftf^ 
“There  are  old  European  prejudices  money.”  night  ball  on  the  Keith  stage,  a  golf  the  business  meeting,  John  G.  Jones,  vice 

to  overcome,  European  preferences  to  be  Mr.  Scattergood  advocated  the  Dawes  tournament,  cards  and  sight-seeing  trips  president  of  the  Alexander  Hamilton  k 
learned,  foreign  tastes,  habits  and  re-  plan.  Tuesday  afternoon,  and  a  May  frolic  at  stitute,  gave  members  an  account  of  fe 

ligious  customs  to  be  catered  to.  The  Various  sessions  were  presided  over  by  the  Bellevue-Stratford  Tuesday  night  trip  to  London  with  the  Convention  Of 
manufacturer  who  tries  to  make  these  Chairman  Barrett,  Bartley  J.  Doyle,  by  the  .Adver.ising  Crafts  Club.  trophy. 


F.  H.  Deknatel 
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R.  H.  L/S  GENIAL  COLUMN  A  MID-WEST  INSTITUTION 

Tender-Hearted  Conductor  of  Chicago  Tribune’s  “Line-O-Type”  Lets  Vangie,  The  Office  Goat, 
Devour  Surplus  Contributions — Forms  “M.  T.  L.”  Fraternity  of  Those  Who  Have  “Made 

The  Line” 


By  PAUL  DERESCO  AUGSBURG 


rjUKlNG  the  month  of  March  exactly 
^  5,061  contributions  to  “A  Line-O'- 
Type  or  Two”  passed  through  the  hands 
of  the  Chicago  Tribune’s  mail  clerk. 
This  is  the  hi^  record  since  the  famous 
(jd  column,  a  daily  feature  of  the  W.  G. 
X.’s  editorial  page,  was  established  back 
in  1901. 

.4n  average  of  195  brain  children  to 
open  and  edit  daily.  .\nd  space  for  only 
about  ten ! 

The  man  who  reads  this  mail  each  day 
is  Richard  Henry  Little,  known  to  more 
than  100.000  readers  as  R.  H.  L.  and  to 
thousands  more  as  Dick.  He’s  something 
of  a  spectacle  in  himself :  6  feet  4  inches 
high,  including  a  bison-like  stoop  of  the 
shoulders ;  mild  brown  eyes  which  are 
always  chuckling  through  his  glasses;  a 
slou(^  hat.  a  bizarre  pattern  of  vest,  sus¬ 
penders,  and  humorous  shuffle.  He’s  the 
outstanding  figure  in  both  height  and 
pictures<|ueness  in  the  Tribune  local 
room,  and  in  heart  he’s  about  five  years 
younger  than  the  most  youthful  copy  boy. 
.Actually — “Well,  I’m  somewheres  around 
55,  but  gloss  that  over,  durn  you,”  says 
I^k.  So  kindly  consider  the  young 
man’s  age  thoroughly  glossed. 

Dick  Little  has  seen  plenty  of  journal¬ 
istic  variety  since  his  cub  days  in  Chicago 
back  in  the  ’90s.  He’s  been  a  war  cor¬ 
respondent  in  Cuba,  Porto  Rico,  the 
Hiilippines,  South  Africa,  Europe  and 
.\sia.  and  there’s  a  writhing  dragon  on 
his  right  arm  that  was  tattooed  by  a  Jap 
in  Nagasaki.  He’s  been  police  reporter. 
'000  dramatic  critic,  special  writer.  He’s  been 
a  Y.  M.  C.  .\.  secretary  in  France — one 
'  J!"  that  would  have  warmed  even  the  sour- 

^  meat  heart  of  Mencken — and  he’s  even 

-pt**''  sunk  so  low  as  press  agentry. 
mjany  jgjj.  most  delightful  work 

ot  tnt  gygj.  (lone — running  the  Line,”  he 
,  tells  you.  “It’s  because  I  come  in  inti- 
sd  the  contact  with  so  many  intelligent 

^  people.  Why,  l<M>k  at  all  the  friends  I’ve 
^  never  even  seen.  F'ascinat- 
j  I  ,  inR,  I  calls  it.  mister.” 

But  there  are  enemies,  too.  Dick  Little 
;nt  am  admits  it.  Sc'me  contributors  take  their 
of  the  (ifferings  pretty  seriously,  and  if  they  are 
^  ““I*  not  printed  the  authors  consider  them- 
<lves  personally  affronted. 

1  Com-  Yj,  away  the  curse  this  elongated 
lie  past  column  conductor  has  been  working  Van- 
*  gie  pretty  hard.  Vangie  is  the  gf>at 
selling  adopted  hy  B.  L.  T.  years  ago  as  a 
^  metaphorical  substitute  for  the  waste- 

lasket.  She  hangs  around  the  Line-O’- 
Type  pasture  and  devours  whatever  Dick 
throws  her  in  the  way  of  rejected  column 
fodder.  R.  1*  T.  mentioned  her  com¬ 
paratively  infrequently. 

"But  I  find  Vangie  quite  indispensable,” 
says  the  big  kid  who  now  wears  the 
shoes  of  R.  L.  T.  When  I  was  a  cub 
on  the  Tribune  in  the  days  of  Joseph 
Medill,  rule  14  said:  Use  decent  circum¬ 
locution.  That’s  what  Vangie  is:  a. de¬ 
cent  circumlocutor.  or  something  like  that. 
It  isn’t  pretty  to  mention  putting  contribu¬ 
tions  in  the  wastebasket,  but  it  takes 
away  the  sting  if  you  say  Vangie  ate 
them.  Instead  of  being  mad,  the  author 
is  left  with  a  nice  bourbon  taste  in  his 
of  mouth. 

.(is.  “Of  late  I’ve  hecn  using  the  ceiling 
d,  more.  The  contributions  are  thrown  to 
,{ j  the  ceiling:  and  if  they  don’t  stick  they 
,(1  can’t  be  used.  The  readers  like  the  con- 
,  ceit.  and  they  don’t  feel  hurt  if  you 
print  something  about  a  certain  contribu¬ 
tion  being  thrown  to  the  ceiling  and  re¬ 
fusing  to  stick.  Incidentally  I  get  several, 
tubes  of  glue  and  mucilage  and  from 
fifteen  to  twenty  sticks  of  chewing  gum 
j,  along  with  the  contributions  these  davs. 

WTafll  you  have,  gum  or  glue?” 

Qj  •^nd  Dick  picked  up  samples  of  each 
from  his  hopelessly  untidy  desk  and  mag- 
uanimously  offered  the  interviewer  his 
choice. 


Richard  Henry  Little 

This  column  conductor  is  such  a  tender  which  come  from  even  India  and  other 
hearted  soul,  however,  and  so  anxious  to  queer  corners  of  the  world,  that  Dick’s 


l^ura  Blackburn,  whose  delicately 
beautiful  poetry  was  so  popular  that  sev¬ 
eral  books  of  it  were  published,  was  fin¬ 
ally  revealed  to  a  gasping  world  as  a 
middle-aged  business  man.  The  poet  who 
wrought  Line  magic  as  The  King  of  the 
Black  Isles,  under  which  name  he  re¬ 
cently  printed  his  column  verse  and  sold 
6,000  copies  in  two  months,  was  shown 
up  as  the  manager  of  a  storage  ware¬ 
house.  Aborigine,  whose  satiric  contribu¬ 
tions  have  filled  the  most  fastidious  Line 
fans  with  chuckles,  is  a  Congregational 
pa.stor  in  Iowa.  , 

Let  Mr.  little  explain: 

“You  see,  the  column  has  become  such 
an  ancient  and  honorable  institution 
through  the  years  that  people  consider  it 
quite  an  honor  to  make  the  Line.  No 
prizes  are  offered,  no  money  paid.  Glory 
is  the  sole  remuneration. 

“How  contributors  feel  about  it  is 
shown  by  the  way  in  which  they  seized 
onto  a  little  playful  suggestion  of  mine 
that  those  who  moiie  the  Line — or,  in 
initials,  M.  T.  L. — were  members  of  an 
honorary  fratcniity.  The  idea  took  so 
well  that  I  had  a  pin  designed  with 
the  Greek  initials  Mu  Tail  Lambda  ram¬ 
pant  or  something  upon  the  figure  of  a 
linotype  matrix.  A  jeweler  who  is  a  Line 
fan  offered  to  make  the  pins  at  cost,  and 


hearted  soul,  however,  and  so  anxious  to  queer  corners  of  the  world,  that  Dick’s  now  he  is  doing  a  rushing  business.  The 
be  fair,  that  he  hates  mightily  to  turn  a  aciiuaintanceshJps  grow.  After  reading  a  contributors  have  got  to  prove  to  me  first 

quip  or  verse  over  to  Vangie.  He  reads  dozen  or  more  offerings  from  a  persistent  th.it  they've  actually  made  the  Line  te- 

’em  four  or  five  times  before  finally  cast-  contributor,  he  begins  to  get  a  mental  f,,re  their  order  for  pins  is  okeyed.  You’d 

ing  ’em  aside,  and  sometimes  he  coralls  picture  of  him.  He  visualizes  a  certain  be  surprisetl  what  pride  they  take  in  wear- 

several  reporters  and  gets  the  benefit  of  definite  jx-rson  whenever  he  sees  a  verse  ing  ’em,  too.” 

their  a.stute  judgment.  Friends  of  his—  or  paragraph  signed  with  that  contrib’s  And  so  this  Dick  Little  person  finds  his 
including  numerous  ladies,  for  Dick  is  a  uom  de  line,  or  initials.  time  pretty  thoroughly  occupied  keeping 

sentimental  baclx-lor — often  come  up  and  "I’ve  become  almost  infallible  in  pic-  up  ^ith  his  thou.sands  of  unseen  friends. 

One  other  time-eater  is  the  banquet 


sentimental  baclx-Ior — often  come  up  and  "I’ve  become  almost  infallible  in  pic-  up  with  his  thou.sands  of  unseen  friends, 
help  him  bnik  over  the  mail.  Among  turing  these  unseen  pals  of  mine,”  says  ()ne  other  time-eater  is  the  banquet 
some  of  the  stuff  which  they  couldn’t  Dick.  “Take  Bitterroot  Bill,  for  instance  bacillus.  The  popularity  of  the  Tribune’s 
make  stick  to  the  ceiling  were  four  copies  — one  of  the  stars  of  the  column.  I  had  wag  is  such  that  there  is  a  constant  de¬ 


make  stick  to  the  ceiling  were  tour  copies  — one  ot  the  stars  ot  the  column.  1  had  wag  is  such  that  there  is  a  constant  de- 

of  a  iioem,  sent  in  as  original,  which  the  him  all  doped  out  as  a  wealthy  ranch-  mand  for  him  as  a  toa.stmaster  or  after 

column  conductor  had  written  a  few  man,  about  35  or  40.  who  had  made  his  dinner  sixaker.  He  gives  on  an  average 

months  before.  They’d  been  reprinted  in  pile  and  come  to  the  city  to  enjoy  the  of  five  humorous  talks  a  week.  Dick  and 


other  publications,  sans  the  R 


life  of  a  clubman.  Then  one  day  Bitter 


y 


initials,  and  there  purloined  by  ambitious  root  wandered  into  the  office  and  intro- 
contribs.  duceil  himself.  He’s  22  years  old  and  a 

So  it  is,  throu.gh  the  deluge  of  letters  student  at  Loyola  university.” 

SNOOK’S  \i  lFE  HEARS  HIM  “HOLLER” 

Siiiiduy,  April  20,  when  A.  M.  Snook  of  the  Aurora  I  Ill.)  I 
Bi-aeon-News  hi«l  his  wife  an  affectionate  farewell  and 
hoarded  the  train  for  the  Associated  Press  meeting  in  New  York 
City,  he  told  her  that  she  would  hear  from 
kini  ainl  would  know  that  he  was  all  right, 
lit  The  President  of  the  United  States  was  to 

&  address  the  members  of  the  Associated  Press 

•9c  about  2  o’clock  on  Tuesday  afternoon. 

“Now,”  says  Mr.  Snook,  “when  the  Presi- 
^  dent  stops  to  receive  applause  I  will  give  him 

encouragement  by  issuing  a  wild  and  enthusi- 
astic  yell.  The  other  dignified  members  of 
the  Associated  Press  will  respond  by  the 
^  usual  method  of  handclapping  but  the  Cen- 

1^ — tral  ^  est  must  be  more  enthusiastic  and  I 
A.  M.  Snook  supply  that  enthusiasm.” 

On  Tuesday  afternoon,  while  Mrs.  Snook 
was  seated  in  her  ipiiet  home  in  .Aurora  listening  to  the 
words  of  wisdom  and  patriotism  of  the  President  which  were 
being  radioed  all  over  the  United  States,  she  was  likewise  listening 
for  a  greeting  from  her  husband.  Thus  when  the  President  made 
his  first  favorable  impression  upon  the  audience,  which  was  re¬ 
ceived  hy  vigorous  handclapping,  there  arose  over  and  above  this 
wave  of  enthnsiasm.  the  sound  of  a  voice  that  she  immediately 
recognizeil.  She  knew  then  where  A.  M.  Snook  was,  and  that  he 
was  all  rijr  ht. 

.After  the  speech  was  concluded  she  wrote  a  letter  which  Mr. 
Snook  receiveil  before  leaving  New  A’ork,  in  which  she  assured 
him  that  she  had  heard  the  President’s  address  and  had  likewise 
recognized  his  “holler.” 


hi.s  dress  clothes  are  as  well  known  to  the 
local  room  as  Dirk  and  his  other  suit. 

"It’s  not  that  I’m  a  brilliant  speaker 
— which  of  cour.se  I  am.”  is  Mr.  Littla’s 
explanation  of  these  banquet  invitations. 
“The  column,  you  sec,  is  the  personal 
part  of  the  m-wspaper,  and  everybody 
wants  to  see  the  gent  with  whom  he’s 
rather  intimately  acquainted  through  read¬ 
ing  the  Line.  I’m  the  liaison  officer  be¬ 
tween  the  public  and  the  paper.  I  learned 
the  value  of  liaison  officers  when  I  was 
‘Y’ing  in  France,  and  I  insist  that  that’s 
what  I  am  now.” 

He  paused  and  looked  over  the  heap 
of  unopened  letters  on  his  desk.  Nearby 
stood  Vangie.  her  ample  steel  sides  wait¬ 
ing  to  be  filled.  Directly  above  was  the 
ceiling,  quite  free  of  sticking  contribu¬ 
tions.  The  clock  said  5  p.  m.,  and  the 
local  room  was  beginning  to  bustle  a  bit 
with  activity.  Within  a  few  hours  the 
.  country  edition  would  be  on  the  press¬ 
room  side  of  its  deadline. 

“Now,  young  man,  get  out  of  here  and 
pick  on  one  of  those  copy  readers  for  a 
change,”  says  Dick.  “Rut  first  let  me  pre¬ 
sent  you  with  a  cigar.  I  never  smoke 
anything  less  than  50  cents.  They’re  clear 
hosannas  or  something.” 

.‘\nd  he  handed  your  interviewer  a 
cigarct. 


Heywood  Broun  Turns  Actor 

Heywood  Broun,  column  coiKliictor  on 
the  \eu<  York  World,  has  turned  actor, 
making  his  debut  in  “Round  the  Town,” 
descrilied  as  an  “intimate  revue,”  which 
opened  Monday  in  Newark,  N.  J.  It  is 
scheduled  for  New  York  next  week. 
Broun  delivers  a  humorous  lecture.  The 
revue  is  being  produced  by  S.  Jay  Kauf¬ 
man,  columnist  on  the  Nnv  York  Tele- 
grant  and  Mail,  and  Herman  J.  Man- 
kiewicz,  feature  writer  for  the  New 
York  Sunday  Times. 


10 


Editor  &  Publisher  for  May  1 


1924 


SONGS  OF  THE  CRAFT 

(.Cofy-right,  by  Kditor  \  I’i  blisuer) 

By  Hfiiry  Filuard  VTarner 


THE  DESK  MAN 

WIkmi  Jiliiiuy  Jones  was  a  diiiipleil  kid 
He  sal  on  a  little  lii^li  eliair.  lie  did. 

I  ntil  he  beeanie  too  fat  for  it. 

^  lien  they  raised  his  seat  viilh  Holy  Writ! 

He  sat  on  the  family  Bihle.  so 

To  reach  his  xicluals  till  he  should  grow; 

And  when  he  was  grown,  he  joined  the  list 
As  a  Big  League  circuit  evangelist. 

Then  Johnny,  inheriting  Jiinniy's  chair. 

Spent  his  infant  <lays  in  comfort  there. 

But  he  in  turn  outgrew  it,  and  took 
His  place  on  the  family  picture  hook — 

(You  know,  that  thick  plush  allium,  ripe 
With  hridal  scene  and  daguerrolype?) 

And  when  he  was  twenty -one.  hecame 
A  Regular  Guy  in  the  Movie  Game. 

The  next  hoy  down  in  the  trihe  of  Jones 
Was  Hennery,  freckles  and  skin  and  hones 
And  not  iniicli  else;  and  when  he  outgrew 
The  chair,  and  had  to  sit  wider  too. 

They  raised  him  up  to  the  table  on 
Congressional  printing  from  Washington. 

.And  Hennery's  known  in  his  town  today 
.As  the  hesi  -lump  speaker  since  Henry  Clay. 

Came  Howard,  last  of  the  fated  four, 

.And  sat  in  the  chair  a  year  or  more; 

Then  finished  his  course — O  patient  Goat!  — 

On  a  Big,  Fat  Book  that  Wehsler  wrote! 

The  Fates  ground  on;  and  who  shall  say 
Just  what  is  the  end  of  a  Perfect  Day? 

Howard  is  a  Copy  Reader  now. 

With  an  ingrained  grouch  and  a  furrowed  brow  ! 

Let  si-ientists  gaze  in  their  honks  and  leach! 

Let  parsons  pray  for  our  sins  and  preach! 

But  rearing  a  hoy  or  growing  a  pup, 

Y'uh  gotta  watch  out  how  yuli  raise  'em  up! 


MARTIN’S  CRASH  STORY 
MODERN  PRESS  FEAT 


Evan  David  for  North  American  News¬ 
paper  Alliance  Laid  Plans  for 
Amundson  Scoop — Pickering 
Arranged  Details 

Major  Frederick  L.  Marlin  grave  his 
“own  story”  of  his  .Alaskan  crash  to  the 
N’ortli  .American 
Xewspaiier  .Alli¬ 
ance. 

.A  n  (1  thereon 
hangs  a  tale  of 
nvxlern  journal¬ 
istic  enterprise. 

.At  the  start  of 
the  round-the- 
world  llight. 
Ixiring  Picker- 
in.g.  general  man¬ 
ager  of  the  .\1- 
liiuice.  i>lanned 
for  a  hig  story. 

The  .Alli.ince 
apiHiinteil  ICvan 
I.  David  as  spe¬ 
cial  corresimn- 
dent.  He  was  to  make  the  triji  on  the 
cutter  .Algonquin,  detailed  to  accompany 
the  aviators. 

On  the  morning  of  .April  .^0.  hefiire 
Major  Martin  hoppi-d  off  from  t'hignik. 
David  hreakfastetl  with  him. 

That  <lay  Martin  and  his  mechanic. 
Staff  Sergt.  .Alva  1..  Harvey,  were  re- 
imrted  lost,  David  immediately  hegan 
canvassing  the  desolate  .Alaskan  region- 
for  men.  whether  newspaper  men  or  not. 
who  would  protect  the  .Alliance  should 
the  aviators  he  found  in  their  territory. 

t^n  May  10.  Martin  and  Harvey  ar- 
rixed  at  Port  .Moller.  the  Pacific  .Ameri¬ 
can  fisheries  station,  after  having  tramped 
through  dee]>  snow  for  days. 

There  F.  L’.  Rudolph  .Amundson,  who 
had  Iwen  notified  hy  David  to  get  the 
story  for  the  .Alliance,  met  them.  Major 
Martin  told  him  his  story,  which  was 
flashed  by  wireless  via  Cordova  to 
Bremerton.  AA'ash.,  and  thence  to  mem- 
Ikts  of  the  .Alliance. 

.Amundson's  .story  was  so  ably  handled 
that  .Alliance  officials  in  New  York  are 
convinced  he  has  had  newspajier  exiwri- 
ence.  although  they  are  uninformed  on 
this  jxiint. 

1  hiring  the  time  the  aviators  were 
missing.  l'>avid  had  faith  they  would  lie 
found,  and  jiersisted  in  his  efforts  to  keep 
all  jiossible  parts  of  .Alaska  covered. 
When  they  were  found  he  was  ,^00  miles 
away  at  1  hitch  Harfior. 


Rafter’s  $200,000  Award  Upheld 

\\  illiam  .A.  Rafter,  sinirting  editor  of 
the  Brooklyn  Slaiulard  I'liion  won  his 
legal  Iwttle  against  the  Richard  K.  Fox 
Publishing  Company,  publisher  of^  the 
Police  Gacette,  May  13,  when  the  Court 
of  .Appi-als  at  .Albany,  X.  A'.,  affirmed  a 
$J(K).(K)0  damage  award  against  the 
publishing  company  granted  by  a  lower 
court.  Rafter  based  his  suit  on  a  con¬ 
tract  made  with  Richard  K.  Fox.  presi¬ 
dent  of  the  publishing  company  in  191^. 
by  which  he  was  to  be  editor  and  general 
manager  for  tbe  remainder  of  his  life. 
He  was  discharged  in  1921  when  his 
salary  and  earnings  amounted  to  $21.()fH) 
a  year.  The  Fox  Company  argued  that 
a  life  contract  of  employment  was  lie- 
yond  the,  pxnver  of  the  corporation  to 
m.'ike. 

Public  Ledger’s  New  Book  Section 

Co-ordination  existing  between  the 
PhUadcIphia  Public  Lcdifcr  and  the  .A'cte 
York  Pfcniii"  Post,  Ixitb  owned  by 
Cyrus  H.  K.  Curtis,  was  evidenced  in  tbe 
announcement  this  week  of  the  Public 
J.cdficr  Literary  Ketnew  to  appear  May 
18.  ami  weekly  thereafter.  The  new 
Public  Ix-dger  book  section  will  Ik* 
tabloid  size  :uid  similar  in  make  up  to 
the  New  York  Evening  Post  Literary 
Review.  W.  Orton  Tew.son  will  lie 
editor  of  Ixith  publications.  The  liook 
pages  of  the  Saturday  morning  Public 
I.eilger  and  of  the  Tuesday  Evening 
Public  Ixalger  will  be  di.scontinued. 
Tewson  will  divide  his  time  between  the 
New  Vork  and  Philadelphia  newspapers. 


1.  N.  S.  TAKES  COSMOPOLITAN 


M.  Koenigsberg  Announces  Merger  of 
News  and  Feature  Wire  Services 

Cosmoi*olitan  News  Service.  Inc., 
effective  May  12,  was  merged  with  Inter¬ 
national  News  Service.  Inc.,  and  the 
combined  organization  is  now  being  run 
as  the  International  News  Service. 

Reason  for  the  combine  was  given  by 
.Al.  KtK-nig.sbe-rg,  president  and  general 
manager,  as  follows: 

"Cosmopolitan  News  Service  <le- 
veloiK-d  so  many  impirtant  angles  of 
news  that  hitherto  had  not  been  covereil 
by  press  associations,  esiiecially  in  the 
lields  of  science,  art  and  finance,  that  it 
iK-came  apparent  that  similar  material 
and  similar  service  must  be  given  to  tbe 
clients  of  International  News  Service,  if 
they  were  to  get  everything  that  a  press 
association  ought  to  deliver. 

"There  were  two  ways  of  doing  it. 
One  was  to  extend  the  wires  of  Cosmo- 
pilitan  until  they  paralleleil  I.  X.  S. 
This  was  impissible  because  it  would 
have  required  small  papTS  to  take  a  great 
:leal  more  .serxHce  than  they  need  and  to 
pay  a  great  deal  more  money  than  they 
could  afford.  The  other  course  was  to  ab¬ 
sorb  Cosmopolitan  in  Intenutional  News 
.‘service  and  give  International  the  extra 
IKTSonnel.  material  and  facilities  of 
Co.smopolit.an.” 

(jeorge  C.  Shor,  manager  of  Inter¬ 
national  News  Service,  informed  EniTOR 
S:  Prm.isiiKR  that  the  entire  i>ersonaI  of 


CosinoiHilitan  would  lie  retained.  Cos- 
•nopilitan  serverl  the  Hear.st  evening 
lewspiprs  and  three  others. 

Koenigsberg,  in  his  announcement, 
piiiits  out  that  re-routing  of  the  Cosmo- 
pilitan  trunk  wire  now  gives  I.  X.  S.  a 
"double  wire  system  into  all  primary 
bureau  p  tints." 

Market  tables,  one  of  the  features  of 
Cosmopilitan.  are  to  be  delivereil  to 
clients  over  separate  wires.  KoenigslH-rg 
said. 


WOMEN  WRITERS  MEET 


Texas  Woman’s  Press  Association  Elt,. 

Mrs.  J.  M.  F.  Gill  President 

.Mrs.  J.  M.  F.  Gill  of  Burk'ntrcv 
Tex.,  was  elected  president  of  the  Tix^ 
Woman's  Press  .Association  at  the  " 
annual  convention 
held  in  .Au.stin. 

May  13  and  14. 

Meetings  w  ere 
held  in  the  .‘'en- 
ate  chamiter  of 
the  state  capitol, 
with  Mrs.  Mamie 
Wynne  Cox,  of 
D'.illas,  retiring 
president,  presid- 
iiig. 

( )ther  officers 
elected  w  ere  ; 

A'ice  -  presidents, 

M  r  s.  M  a  m  i  e 
Dowiiard  Peck,  Mrs.  \V.  \V.  Cm 
t'orsicana;  Mrs. 

Mollie  Conner  Cook,  .Austin;  Mrs.  Fr 
Robin-on,  Waco;  recording  .secretar 
Mrs.  J.  C.  Xa.gle.  Dallas;  corresi’.  r ; 
secretary.  Mrs.  Emma  Colib  Evans.  !>, 
las;  treasurer,  Mrs.  Kate  H.  .Alakcm-- 
San  .Antonio. 

Tyler.  Tex.,  was  chosen  as  the 
meeting  place.  Representatives  of 
association  from  all  parts  of  Texas  nr- 
present  representing  various  phases 
literary  work  and  journalism. 

Sp-akers  on  the  program  incT: 
Will  11.  Mayes.  Dean  of  the  ScIrkiI 
Journalism.  Texas  Cniversity;  i 
lliilnie  .Sevier,  of  .Austin;  J.  W.  Sta>- 
editor.  Holland's  Magazine,  Dallas;  Mr 
Charle,-  G.  Barrett,  correspnuleiit  i. 

1  exas  dailies;  Mrs.  Mollie  Mmire  e 
bold,  of  Dallas,  playwright. 

Business  meetings  were  beld  Tii' - 
and  AA'ediiesday. 

.Among  the  entertainments  given  t 
the  guests  was  a  luncheon  by  tbe  .L: 

.  I  liter  icon. 

The  Texas  .Association  went  on  to: 
as  endorsing  a  Texas  Centennial  F 
p'sition. 


^OBODY  can 
^  stay  long  in 
Texas  without  real¬ 
izing  that  The 
Dallas  News  is  con¬ 
siderably  more  than 
a  city  newspaper. 

THE  DALLAS 
MORNING  NEWS 

Suprema  in  Texas 


ORIGINAL— ENTERTAINING— INSTRUCTIVE 

An  Unusual  Automobile  Feature 


TH  E  \  S  U  N  D  AY 
f  ISAO  T  O  R.  i 

S^tvSibrid^ed  ^Ma^azine^^r  Car  Owners  \ 
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LOUISVILLE  HOTEL  AND  OHIO  STEAMER 
WILL  HOUSE  CIRCULATION  CHIEFS 

Annual  Convention  of  1.  C.  M.  A.  June  3-5  Will  Discuss  Morning 
and  Evening  Paper  Problems  Separately  in  Open  Sessions — 
Clague  and  Pearson  Leading  Outside  Speakers 


M.  W.  Ki.i'Rfk 
Prt’si'Ifiit  I.  C.  M.  A. 


^N'K  hour  ot  open  discussion  lias  been 
set  aside  for  each  afternoon  of  the 
annual  meeting  of  the  International 
Circulation  Man¬ 
agers'  A  s  s  o  cia- 
tion,  to  be  held 
June  .1.  4.  and  5 
at  the  15  r  o  \v  n 
Hotel,  I-ouisville, 
and  alHiard  the 
>teainer  America 
on  the  Ohio  river. 
As  planned  by  tin' 
program  coin- 
iniltee.  of  which 
Harold  H  o  u  u  h, 
I'ort  U'orlli  Shir- 
/' c  /  <•  g  r  ii  )«.  is 
c  hair  in  a  n.  the 
first  a  f  t  e  r  n<Min 
will  lie  devoteil 
to  morning  newsp;iper.s.  the  .second  to 
afternoon  papers,  the  same  general  nue'- 
tions  being  applied  to  Ixsth.  The  com¬ 
mittee’s  theory  is  that  while  a  morning 
paper  circulation  man  may  not  now  1k' 
greatly  concerned  with  evening  |>aiK-r 
problems,  he  may  Ik-  in  the  future. 

Freiiared  i>a]H‘rs  are  also  scheduled  in 
abundance  in  aiKhtion  to  the  open  discus¬ 
sion.  and  a  long  entertainment  i>rograni 
has  In-eit  provided  by  the  committee  of 
which  11.  \V.  Stcdghill.  Coiirirr-Joiinuif 
and  Tuiii's.  is  chairman.  His  pa]H-r  is 
funtishing  the  fun. 

The  program  follows : 

TI  K.-SDAY  MOUXIXC 
KiitoRr.ivnrc  Supplement.  Is  it  wurtli  tlie 
prisliietii  II  C' St  ,is  .-i  eirciil.-ition  IniiMer?  — 
t'h.irles  (1.  Kt’ville.  Ilaltimure  Sun. 

The  return  privi¬ 
lege  to  r.rilway  iie»s 
I'ompaiiies.  I  Hies  it 
liring  increasisl  rep¬ 
resentation?  Is  it 
abused?  .\ilvatitages 
and  liisadvntitages. 

— Max  llalnilxieher, 

Oklahotna  City  tlk- 
lahomati-Times. 

.\re  premiums  lie- 
ing  used  more  geti- 
erally?  —  .lames  I.. 

Farley,  Philadelphia 
Xorth  .Vmerican. 

Is  the  exjiense  of 
creating  home  de¬ 
livery  among  tour-  o  c  m- 

ists  justiliable? — 

Alonso  L.  Parker,  Vice-President 

la»  .Vngeles  Times.  1.  C.  M.  .\- 

Tl  KSDAY  AFTERXOOX 
Which  is  more  important,  Xews  or  Features? 
Is  the  tendency  drifting  towards  one  or  the 
other’ — \\  .  I..  .Argue,  Toronto  Star. 

Should  the  A.  B.  C.  make  deductiotvs  on 
driler  cireulation  when  a  newspaiier  shows  a 
heavy  iiercentage  of  unpaid  accounts?  If  so, 
at  what  figure  should  the  deduction  commence? 
— E.  White.  Houston  Chronicle. 

Address  Stanley  Clague.  managing  di¬ 
rector,  .Aiiilit  Ilurean  of  Circulations.  l?hicago. 

In  radio,  does  the  newspaper  which  o|ierates 
a  broadcaster  have  any  advantage  over  a  news- 
iwier  which  does  not  operate  a  set,  but  does 
carry  daily  programs  or  a  weekly  railio  section? 
--.I.  ('.  Montgomery,  llctroit  Xews, 

.\ddress. — The  Future  of  Railio. — Credo 
Harris.  Station  WIIAS,  Louisville  Courier- 
Ion  rnal. 

One  Hot'll  Disrvs.sios 
Bv  Kiitire  Membership 
Tuesday  afternoon— Morning  iiewsp.ipers. 
Weilnesilay  aftcrniMin — Evening  new  s|\i|K-rs 
Transport.ation. 


Accounting, 

.\.  Carriers. 

B  XeusNys. 

C.  He.alers. 

H.  .Mail. 

Mcmliers  are  reipiesled  to  bring  prepared 
questions  to  present  during  this  discussion. 

WF 1  tX  KSI).\ Y  MtlRX  I  Xl ; 

\  praclical  system  of  weekly  collections  fn  m 
country  dealers,  v  ho  collect  monthly  from  their 
cn-toiners.  Mow  to  bring  it  alsnit. — J.  tj. 
Stnardi.  M  o  b  i  1  e 
Register. 

Baseball  extras 
and  baseball  i,cv\s. 

From  a  circul.ition 
st.iiid|s  int.  lb  es  it 
return  e  \  p  e  n  s  e 
caused  other  de- 
Isirtnients  ?  .\.  R. 

Michiner.  H.irris. 
burg  d'elegrapi’. 

The  use  of  Sun¬ 
day  sieci.il  features 
iti  cities  where  by 
reason  of  their  b.- 
c.ation,  tl'.ey  are  a 
belli  for  .advance 
predate  Sunday  IlyRnin  Hoii.n 

editions  i  f  outside  Chairmatt  Program 

newspa,Krs  printing  Committee 

the  same  teatures. 

W  hich  iiewspa|>er  b  ses.  the  b  eal  or  the  foreign’ 
Leslie  F.  Xeafie.  Toledo  Blade. 

\  plan  that  itistiri-s  one-hundred  per  cent 
collections  from  carriers. — .1.  F'.  Sweeney, 
Witiniivg  Free  Press. 

ijneer  circnlatii  n  stunts  I  h.ive  encountercil. 
Royal  Weiler.  .Mlentown  C.all. 

Snndav  tiewsl,.,ys.  how  to  get  them  ami  train 
tl-eni. — W.  .\.  Cordiiigly,  lies  .Mi  iiies  Register- 
Tributie. 

The  value  i  f  advertising  for  circiibation,  by 
u-e  of  bill  Isiards  and  novelties.  I'an  a  news- 
piper  remain  consistent  and  do  it? — A.  Ct. 

I  iiici  In.  St.  I.oitis  Post-Dis|iatch. 

WFDXFSDAY  AFTERXCOX 

Possibilities  for  circulation  in  rural  routes 
bv  attermsm  tiews|>a|iers. — Jihn  Schmid,  In- 
diatiaiNilis  Xews. 

T'hc  future  of  mail  subscriptions  if  postal 
rates  are  not  rcduceil.  How  much  more  will 
it  Cl  St  the  rural  r.iute  patron  to  take  a  daily 
rietro|Hilitan  newspajier? — Sidney  I>.  Long, 
Wichita  Eagle. 

Address. — .\.  C.  Pearson,  Xational  Publish¬ 
ers'  .\ssociation,  Xew  A'ork. 

Methods  of  procedure  in  changing  from  of¬ 
fice  owiieil  to  iiideiirndent  carrier  system. — 
W  illiani  Cm  iir.adt,  l)ec.atur  Review  . 

TIH  RSHAY  MORXIXT, 

The  liest  niethiHl  of  canvass,  house  to  house  in 
Cl  lint  I  y  towns.-  (ieorge  F>b,  Jr..  Buffalo  Xews. 

What  is  the  liest  value  I  have  ever  received 
from  my  1.  O.  M. 

A.  membership? — L. 

M.  Hammotul.  Jr., 

Boston  Transcript. 

The  general  dif¬ 
ferences  in  the  or- 
ganiration  and  oper¬ 
ation  of  a  circula¬ 
tion  department  in  a 
city  of  100,000  and 
1,000,000  or  over. — 

Paul  Sergent,  New 
York  City. 

In  cities  of  20,000 
and  under  should 
carrii  rs  lie  inde- 
liendent  or  salaried, 
and  which  methoii 
w  ill  return  greatest 
nit  revenue? — Oscar 
M  c  P  e  a  k  ,  Rome 
Hia.l  Xews. 


11  W.  SroDC.  11 1  i.i. 
Chairman  Entertain¬ 
ment  t'ommittee 


I'naccounteil  for  copies.  What 
centage? — William  Elder,  Toronti 


is  fair  per- 
Telegram. 


A. 

Mail. 

Kleetitii  of  officers. 

B. 

V'xprtrs!*. 

SeK'ction  of  next  meeting  place. 

<■. 

Baggage. 

I’ntinishetl  husiness. 

!  I). 

Truck. 

.Vdjournment  of  convention. 

1  Mailinc  ri'i  ni. 

Meeting  of  hoard  of  dircctt>rs. 

A. 

B. 

Facilities. 

Systems. 

KNTF.RTAINMKNT 

r. 

SuiH’rvision. 

Monday. — (leneral  recejition  .and  get-together 

i). 

I 'ri 'mot  ion. 

Wages. 

party  at  Brown  Hotel.  Tlieatre  party  for  early 
arrival. 

.A. 

Prixluct. 

Tvesday.— 10  a.  m. — Shopping  tour  through 

B. 

Advertising. 

retail  district  for  the  ladies. 

r. 

Service. 

Afterm^t  n. — Bridge  and  Mah  Jong  party  at 

D. 

Reaction. 

Fontaine  Ferry  Park. 

FX'eniiig. — Second  annual  masquerade  dance, 
(irand  B.all  Room  Brown  Hotel:  Jule  Brazil, 
master  of  ceremonies.  Prizes  for  costumes, 
classes,  original,  funniest  and  best. 

Weoxesd.w  — H,.10  a.  m. — Ci  nveiition  will  Ik: 
on  the  Steamer  .America. 

Xiiii. — l.iinchtsm  at  Rose  Island,  Ohio  River. 

Evening. — .Annual  lianquet  in  tirand  Ball 
R'Kim,  Brown  Hotel. 

Tiivrsd.w.  Morning. —  F'arcwell  reception. 
Jules  Bra/il.  the  I.  C.  M.  .A.  otficial  fiininaker, 
ill  charge. 


Daily  Opens  Summer  Resort 

"I-ake  Liiuisvilla,"  a  sumnu-r  resort 
established  by  tlie  l.ouii'inllt’  (Ky.) 
Herald  and  J'ost.  is  beiiiK  used  in  a  sub- 
scriirtion  campaign  by  the  two  dailies. 
Any  person  suhscribinii  for  b  months  to 
either  paper  is  entitletl  to  purchase  a  lot 
for  $5t<.50  on  payment  of  ?8.50  dowti  aiul 
$2.50  a  month.  .\  double  truck  in  the 
Herald  announced  the  plan.  The  resort 
is  15  miles  from  Louisville  on  a  small 
lake.  .Ml  lot  owners  are  niven  the  ex¬ 
clusive  u.se  of  the  lake  for  tishini;,  hoatine; 
and  swimminji,  includint;  the  use  of  parks, 
springs  and  clubhouse.  The  first  week 
following;  the  announcement  SOO  lots  were 
sold,  the  management  stated. 


TO  USE  NEWSPAPERS  ONLY 


Automebile  Company  Agrees  to  Pay 
Half  of  Dealer  Advertising 


HARRY  L.  CASSARD 


President  Keystone  Feature  Syndicate 
Dies  in  Philadelphia 

Harry  Lippincott  C'as>ard.  b3.  presi¬ 
dent  of  the  Keystone  Feature  Syndicate, 
died  a  few  days  ago  in  I’hiladelphia. 
Mr.  Cassard  is  said  to  have  been  one  of 
the  first  to  syndicate  comic  strips  and 
puzzles  for  newsixipers. 

He  founded  the  Comic  Sketch  Club, 
which  distributed  the  features  to  dailies 
about  the  country.  He  moved  to  IMiil- 
adelphia  25  years  ago  and  later  founded 
the  firm  of  which  he  Avas  president.  He 
was  a  member  of  the  I’hiladelphia  .^rt 
and  Cricket  Clubs  and  was  a  former 
president  of  Philadelphia  Choral  Society. 


Daily  Occupies  New  Home 

The  Clarkshiir!;  (IF.  I'a.)  li.vl'oiienr 
this  week  formally  oiiened  to  the  public 
its  new  modern  home,  a  two-story  struc¬ 
ture  of  buff  Indiana  liiiKstone.  The  event 
was  celebrated  with  the  publication  of  a 
New  Home  sin-cial  eilition  of  52  piige'-. 
The  entire  lower  fliHir  and  basement  of 
the  building,  comprising  ‘)..575  feet  of 
door  siwce,  are  devotetl  to  ncwspaix-r 
oiK-rations.  Business  and  advertising 
offices  are  liHrateil  on  the  respective  sides 
if  the  front  lobby.  ('Ifficers  of  the 
KxiHincnt  k'ompany  are:  J.  Hornor 
Davis,  president:  James  M.  White,  vice- 
president:  \\ .  (illy  Tetrick.  secretary, 
treasurer  and  general  manager. 


lakiitg  the  ixisition  that  liK'al  news- 
paiK-rs  are  the  "best  and  surest"  nieilia 
available  for  advertising  piirimses,  the 
.XpiK-rsiNi  Brothers  .\utomobile  Company, 
Kokomo.  Ind..  has  notified  .■VpiK-rsoii 
dealers  that  the  factory  would  pay  50 
IH-r  cent  of  the  advertising  cost,  allowing 
them  to  chiHise  their  own  .schedules  from 
monthly  broadsides  isueil  from  the  home 
office. 

( ).  T.  (lurnee  of  the  advertising  depart¬ 
ment  has  informed  Fiutor  &  Piblisher 
his  comiHiny  has  found  this  system  “when 
conlined  to  newsi>apers,  entirely  satisfac¬ 
tory,  and  a  highly  efficient  agency  in 
.sales  promotion." 

The  notice  issued  to  .Xpperson  dealers 
follows : 

"On  the  possibility  that  some  dealer 
may  misconstrue  the  very  generous  terms 
of  the  .Xpperson  advertising  agreement 
to  share  local  dealer  campaign  costs,  the 
atlvertising  department  wishes  to  call 
particular  attention  to  the  fact  that  this 
agreement  covers  only  those  ads  which 
appear  in  newspapers. 

“.■\pperson  takes  the  position  that  the 
liK'al  newspaper  is  the  best  and  surest 
mixlium  available  and  that  whatever 
funds  are  usetl  for  sales  promotion 
should  be  concentrated  in  the  columns 
of  the  new.spajK'r  or  newspapers  which 
iK'st  reach  the  field  of  prospects. 

’’.Ml  other  plans  calling  for  use  of 
advertising  space  upon  which  the  dealer 
feels  he  is  entitled  to  financial  assistance 
must  be  submitted  in  detail  to  the  sales 
and  advertising  departments.” 


Announce  $100,000  Ad  Budget 

X'antine's,  dealers  in  exclusive  (Oriental 
merchandise,  Xew  York,  will  spend 
$1()0,(KK)  in  Xew  York  newspapers  thi'< 
\ear.  The  account  is  Ix-iiig  handled  by 
the  World  Wide  .-\dvertising  Corixira- 
tioii,  Xew  York. 

Crawford  with  “Liberty” 

.Mian  J.  Crawford,  formerly  with  the 
Chicago  Tribune  Syndicate,  has  been 
transferretl  to  the  advertising  department 
of  Liberty,  the  Tribune's  new  weekly 
coloroto  magazine. 


Detroit 

Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


FIRST  IN  FUBUC  SERVICE 

WorM  and  the  Eve¬ 
ning  World  have  a  com- 
bined  ezrcnlatiaa  daily,  of 
650,000  for  $1.31  per  agate 
line  grata,  rabject  to  con¬ 
tract  ditconnla.  They  carry 
more  high  data  dry  goodt 
advertiting;  are  read  by 
more  joobera,  department 
and  chain  atore  buyert,  and 
by  more  retailert;  offer 
more  circnlatioa  per  dollar 
and  a  more  concentrated 
drcnlation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Adeartfae  In  JVeaeapnsera 
by  tha  Year 


MaBara  Brdidkg 
CUengo 


flbfftO 

New  Tarb 
Ford  Bufldkg 
Datreft 


9.0S  9nsele0  Ctmee 

The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 

WorM  Laadar  h  ftdiaillahig 
for  Throe  Conaacetlve  Yaare 
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Editor  &  Publisher  for  May  17,  1924 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


a  model  building.  In  its  wholesome  mode, 
text  and  spirit,  it  is  Gannett  incarnated.” 


UBEL  APPEAL  DENIED 

Higher  Court  Uphold*  Louiiville  Cou¬ 
rier-Journal  in  Cresson  Suit 

.\ppeal  of  Col.  C.  C.  Cresson,  San 
.\ntonio,  Tex.,  from  the  judgment  of  the 
United  States  District  Court  of  Louis¬ 
ville,  Ky.,  dismissing  his  suit  against 
the  Louisville  Courier-Journal  for  $30.- 
IKK)  as  damages  for  alleged  libel,  was 
denied  May  9,  by  the  United  States  Cir¬ 
cuit  Court  of  Appeals  at  Cincinnati. 
Col.  Cresson  was  the  Judge  advocate 
who  prosecuted  Col.  John  E.  Hunt,  com¬ 
mandant  of  Governors’  Island,  following 
escape  of  Grover  C.  Bergdoll,  millionaire 
draft  evader. 

Suit  was  based  upon  the  publication 
by  the  newspaper  of  a  Washington  dis¬ 
patch  covering  the  majority  report  of  the 
Hou.se  Committee  to  investigate  Berg- 
doll's  escape,  to  the  effect  the  draft 
diKiger  was  aided  by  a  conspiracy  in 
which  three  army  officers  played  leading 
parts. 

In  the  lower  court  the  claim  of  the 
newspaper  that  the  article  was  privileged 

GUY  P.  GANNETT— Pre*  Power  in  Maine  published  in  good  faith 

and  without  malice,  and  that  it  was  a 
fair  impartial  and  correct  report  of  a 

44  A  XoTHI'.R  Man  from  Maine,  whose  “Tlie  States  banks  were  inclining  to  document  issued  by  a  committee  of  the 
-'x  jg  rising” — that  is  how  en-  lean  to  broadclotli  and  dignity  witli  an  House  of  Representatives  was  accepted 

thusiasts  from  the  Pine  Tree  State  de-  eye  closed  to  liberal  view  of  progress,  hy  court  and  a  verdict  for  the  news- 

scrilie  Guy  Patterson  Gannett  of  .\ugusta.  (luy  (lannett  clianged  this.  He  partici-  pa]ier  was  directed, 
niiblisher'of  the  Portland  {Me.)  Press-  pated  in  lianking,  and  Ixith  national  and 
Herald  the  ll'alervitle  (Me.)  Sentinel,  state  chartered  lianks  took  on  a  new  life, 

and  Comfort  Mag.azine.  a  regeneration  and  a  livelier  participa-  CHAIN  LIBEL  SUITS  BARRED 

lust  what  do  they  mean?  One  wonders,  tion  in  developim-nt  of  trade,  commerce 

.\re  these  enthusiasts  referring  to  and  industry.  He  was  chosen  president  - 

Cvrus  H.  K.  Curtis,  the  Portland  news-  of  the  State  Banker  .s  .\ssociation,  dis-  New  York  State  Newspaper*  Protected 
b<')y,  now  publisher  of  the  Philadelphia  tin|mishing  him  in  stable  finance.  „  „  Legislation 

Public  Ledger,  Xeie  York  Lvening  Post,  Despite  his  activities  as  head  of  power  ’  * 

Saturdav  itvening  Post  and  other  maga-  comiKinies  and  banks,  Mr.  Gannett  could  Governor  Smith  of  New  York  has 


44  *  XOTHI'.R  Man  from  Maine,  whose 
star  is  rising” — that  is  how  en- 


CHAIN  LIBEL  SUITS  BARRED 


By  New  Legislation 

Governor  Smith  of  New  York  has 


zincs,  or.  ixThai>s,  Frank  .Xndrew  not  resi.st  the  piditical  call.  From  city  to  signed  the  two  bills  of  .Xssemblyman 
Munscy,  one  time  manager  of  the  West-  .state  and  national  councils  of  the  Re-  Boyle  of  Suffolk  designed  to  prevent 
ern  Union  Telegraph  office  at  .•Xugusta,  publican  (larty,  were  logical  steps,  and  "chain  libel  suits”  against  newspapers. 
Me.,  who  after  dealing  considerably  in  fixlay,  few  indeed  have  as  keen  a  grasp  One  of  the  measures  provides  that 
dailies,  is  now  content  to  publish  the  of  the  entire  political  aspect,  from  theory  suits  brought  against  publications  for 


.\ Vje  York  Sun  and  the  Xeic  York  Tele¬ 
gram  and  livening  Mailf 

Or  could  they  mean  James  G.  Blame. 


actualities,  coast  to  coast  and  lakes  to  the  .same  allege<l  libel  may  be  lumped 


gulf,  than  Guy  Patterson  Gannett. 


whose  "rising  star”  was  towards  Presi-  drifted,  complacently  and  serenely,  but  the  verdict  and  the  costs  among  the  de- 
denev  of  the  United  States?  without  any  material  force  marking  them  fendants.  provided  the  plaintiff  is  given 

Gannett  differs  from  the  first  two  in  as  national  institutions.  Naturally  it  only  a  verdict.  The  other  bill  permits  a  de- 
that  he  began  life  a  rich  man ;  he  leans  was  a  matter  of  time  for  Gannett  to  add  fendant  in  a  libel  suit  to  intrcxluce  as 
toward  Blaine  in  his  interest  in  politics,  to  the  established  monthly  publications,  a  evidence  proof  that  the  plaintiff  has  won 
Itut  consider  what  one  enthusiast  has  to  weekly.  He  bought  the  ancient  Maine  a  previous  libel  suit  against  another  puh- 
sav  about  him:  f  anner,  and  today  it  is  a  potent  force  lication  for  the  same  item.  Roth  bills 

“The  stalwarts  are  not  passing ;  we  in  promoting  the  agricultural  industry  of  amending  the  civil  practice  act  will  be¬ 
have  them  with  us  tfxlay,  many  of  them ;  ^*aine.  ...  .  effective  Sept.  1. 

men  who  in  the  outstanding  qualities  _  1  he  daily  was  in  view  ;  first  came  into  The  measures  were  backed  by  the  New 
eipial  any  of  old.  his  hands  the  IVatcryille  .Sentinel,  and  it  York  Publishers  Association. 


"Occasionallv,  we  hear  of  these  con-  tixik  on  new  life.  Then  he  bought  the 
tcmixiraneous  stalwarts.  Portland  Pre.ss,  of  fluctuating  calibre. 

“Take  for  instance.  Guv  Patterson  trom  Senator  bred  Hale  to  whom  it  was 
Gannett  of  Augusta,  Me.  The  son  of  a  an  asset  not  listed  as  a  tangible.  He 
rich  man— rich  in  character  as  in  this  Ixmglit  the  Portland  Herald,  the  succes- 


Sun’s  Rays  Temporarily  Dimmed 


1^ 


Read  about  it  on  page  25 


VANDERLIP  TALKS  OF  WEEKLY 

Admit*  He  Is  “Considering”  N.  Y.  Pol), 
lication  But  Has  No  Definite  Plans 

Frank  .\.  Vanderlip,  crusading  chair¬ 
man  of  the  Citizens’  Federal  Researck 
Bureau,  Washington,  D.  C.,  infornwl 
Editor  &  Publisher  this  week  that  hr 
was  considering  establishment  of  j 
weekly  newspaper  in  New  York  City. 
He  declined  to  enlarge  on  his  plans,  ad¬ 
mitting  they  were  as  yet  indefinite,  and 
indicating  they  did  not  concern  the  im¬ 
mediate  present. 

Questioned  by  Editor  &  Publishq 
over  long  distance  telephone,  Vanderlip, 
while  just  admitting  he  had  the  proposi¬ 
tion  of  entering  the  publishing  field  undn 
consideration,  later  thought  it  better  to 
“refuse  to  either  affirm  or  deny”  tht 
New  York  weekly  newspaper  rumor. 

“I'm  not  going  to  the  public  very  much 
now,”  he  declared.  “I  don’t  need  to. 
The  natural  course  for  me  to  take  in  my 
efforts  to  restore  honest  government,  is 
to  take  up  all  research  matters  uncov¬ 
ered  by  the  bureau  with  the  public  of¬ 
ficers, — cabinet  officials  and  members  of 
the  Senate  investigating  committees.” 

The  Citizen  Federal  Research  Bureau, 
he  said,  was  “moving  along  to  my  entire 
satisfaction.” 

“I’m  not  trying  to  get  publicity,”  he 
said.  “The  work  of  the  bureau  can  be 
read  in  the  minutes  of  the  Senate  inves¬ 
tigating  committees.” 

The  bureau  is  still  relying  chiefly  on 
the  work  of  private  detectives,  despite 
\'anderlip’s  previous  announcement  tha: 
he  intended  to  reorganize  it  along  news¬ 
paper  lines.  While  stating  he  had  taken 
on  “three  of  four”  newspaper  men,  he 
declined  to  make  their  names  public. 

Publishers  Lose  $l-a-Year  Jobs 

.Attorney  General  Harlan  F.  Stone  has 
dropix'd  Cornelius  X'anderbilt,  Jr.,  editor 
and  publisher  of  the  Los  Angeles  Xm 
and  the  San  Francisco  Herald,  and  E.  B. 
McLean,  publisher  of  the  li'asliingtot 
(H.  C.)  Post  from  the  Department  of 
Justice  rolls,  where  they  were  serving  as 
$l-a-year  secret  agents. 


together  and  tried  as  one  case,  with  the 


“The  press  of  Maine  for  long  had  judge  and  jury  empowered  to  apportion 


come  effective  Sept.  1. 

The  measures  were  backed  by  the  New 
York  Publishers  Association. 


rich  man _ rich  in  character  as  in  this  Ixmglit  the  Portland  Herald,  the  succes-  Xew  X’ork  Sun  has  temporarily  dis- 

world’s  goods — he  has  worthily  worn  the  ces.sor  to  F.asteni  Argus,  more  than  a  continued  its  unique  department  “Sun’s 
father’s  mantle,  and  is  stepping  out  as  one  century  old.  He  merged  them,  modern-  Rays,”  to  which  readers  contributed 
of  our  national  guides.  them,  called  the  new  paper  the  feature  articles  on  the  foibles  and  fancies 

“Charles  Schwab,  recently,  in  semi-  Press-Herald.  Under  his  guidance  it  has  of  dwellers  in  Manhattan.  Edwin  S. 
serious  mood,  scored  the  sons  of  rich  forged  ahead  in  power  and  influence  and  Friendly,  business  manager,  reports  there 
men  as  apt  to  be  more  ornamental  than  circulation.  Progress  demanded  a  new  has  fx-eii  no  falling  off  in  circulation,  and 
useful.  Roosevelt  alluded  to  them  in  I'ome  and  plant  and  it  today  is  housed  in  no  strong  demand  for  its  reinstatement, 
typical  reprehension,  and  lesser  lights 

have  had  their  fling,  whatever  the  motive,  n  ■  -  - 

But  Gannett  proves  that  both  were  guilty 

“He.  at  42.  has  climlx'd  the  heights  and  AN  AUTO  FEATURE  FOR  BETTER  PAPERS 

is  recognized  by  competent  judges  as  one  •  i  i-  •  •  it 

of  the  coming  men  in  our  nation.  Original,  Entertaining  and  Instructive 

“Gannett  was  reareil  to  work ;  plenty 

of  hard  work  and  wholesome  fun ;  home  — 

the  headquarters  and  mother  the  lode-  T-X  X^  \  £7^  X^T~T^  T  ^  X 

„  „i,  Va,e.  2.  T  H  E  S^U  N\P  Ay 

vears  ago.  when  whatever  hopes  and  -|k  jf  S'XX  X  nX  S 

h.:  #  JVl  O  O  fcl  S^T  3  ] 

Jomh  V.rS‘\vt%allerio‘^  Magazine  for  Car  Owners  ' 

“Gannett's  legijl  aspirations  were  J  .  EDITED  BY  g  *  ^ 

shelved.  He  had  proved  to  himself  that  WILLIAM  ULLIVIAN  J  AM 

business,  and  big  business,  was  his  forte. 

“He  associated  himself  with  George  E. 

Macomlx'r  in  development  projects.  The  MAta 

rural  districts  needed  transportation  ;  it  ^ 

was  given  to  them  in  street  railways 

linking  urban  and  rural  and  improving  V#  *>ez 

the  conditions  of  the  inhabitants,  in  every  Read  abOUt  ft  OH  page  25 
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94,150 

Sworn  government  statement  for 
the  six  months  ending  March  31, 
1924.  Daily  average  circulation 
April,  1924,  exceeded  97,500. 

Advertising  Leadership 

For  the  first  three  months  of 
1924  the  Dispatch  exceeded  the 
other  Columbus  Newspapers 
combined  by  738,391  lines. 

DISPATCH . 5, 126,244  lines 

SECOND  PAPER  2,505,764  line* 
THIRD  PAPER  .  1 ,882,089  lines 


432 

exclusive 
national 
advertisers 
in  1923 


321 

exclusive 
local  display 
advertisers 
in  1923 


MAKE  CENTRAL  OHIO 
YOUR  TEST  MARKET 

^  Plfipatdi 

CRCATCST  HOME  OaiLVy, 


Registration  of  new  cars  in  Cook 
County,  Illinois,  was  46%  great¬ 
er  in  1923  than  in  1922,  but 

Jewett  increased  206% 

Moon  “  187% 

Willys-Knight  “  177% 

Reo  “  123% 


These  cars  sell  at  varying  prices. 
They  differ  widely  in  many 
ways.  They  have  one  thing  in 
common — Chicago  Tribune  ad¬ 
vertising.  They  spend  more 
than  twice  as  much  in  The  Trib¬ 
une  as  they  spend  in  all  other 
Chicago  papers  combined. 

Jewett  cars,  introduced  to  the  motoring  world  two  years  ago,  have 
swept  swiftly  into  popularity  with  the  assistance  of  a  powerful,  consis* 
tent  campaign  in  The  Trihiine.  For  Jesvett  advertising  Bird-Sykes 
Company,  Chicago  dealers,  in  1923  spent  more  than  twice  as  much  in 
The  Tribune  as  in  all  other  Chicago  papers  combined.  The 
gain  of  the  Jewett  in  new  car  registrations  shows  that  The  Tribune 
was  able  to  carry  the  responsibility  placed  unon  it. 

Moon  has  concentrated  on  the  Chicago  local  market  through  Tribune 
advertising  with  remarkable  results.  Quinlan  Motors  Company 
claims  that  more  Moon  cars  are  sold  in  Oiicago  alone  than  are  sold  in 
the  entire  United  States  by  many  manufacturers. 

Willys'Knight,  long  established,  well  known,  represented  by  a  large 
dealer  organization,  built  up  a  177'r  gain  with  comparatively  little 
advertising  —  $22JS0  in  The  Tribune  and  $1(1,500  in  the  five  other 
papers.  CKving  to  the  results  produced  in  1923  approximately  30  fuH 
pages  of  Tribune  advertising  on  Willys-Overland  products  are 
scheduled  for  1924. 

Reo  has  done  a  phenomenal  job  with  the  aid  of  Tribune  space.  During 
the  past  year  forceful,  distinctive  copv  has  brought  Reo  to  the  atten* 
tion  of  every  prospective  purchaser,  ^'ull  pages  were  used  to  achieve 
an  increase  of  123', t  in  twelve  months  after  19  years  of  merchandising. 
“The  results  were  beyond  our  expectations,”  said  C.  E.  Eldridge,  Chi¬ 
cago  manager.  “Our  sales  began  increasing  like  a  snowball — in  geo¬ 
metrical  progression.  In  1922  the  proportion  of  our  sales  to  old  owners 
of  Reos  was  90'  > .  In  1923  it  was  only  37'/c.  We  are  broadening  our 
field  enormously. 

“  When  90' .  of  our  sales  were  to  Reo  owners,  we  naturally  had  practi¬ 
cally  nothing  but  Reos  to  sell  in  our  used  car  department.  Now  we 
have  all  kinds  of  cars,  and  the  Reos  we  lake  in  trade  are  quickly 
disposed  of.” 

Whelher  we  corner  shoes  or  loolhpiste  or  cigars  or  automobiles — sales  leader, 
ship  in  Chicago  is  found  closely  entwined  w*ith  (^icago  I  ribunc  ads'crtising. 
Whatever  you  sell — you  can  sell  it  faster  and  more  efficiently  by  enlisting  this 
powerful  stimulant  to  consumer  demand,  let  a  I'ribune  mao  prove  that  busi¬ 
ness  is  as  good  as  you  make  it. 


theNatiot^de 


Automobiles 

which  Gained  ^y^ore  than  100% 
in  Chicago  Sales  LastJfear 


QFaSls  worthy  of  note  by  any  business  man 
whether  in  the  automotive  line  or  in  any  other 

I  ^  ^  t 

\ 

Good  business  was  general  in  the  automobile  world 
last  year— but  some  dealers  made  it  better  than  others. 
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NEWSPAPER  SPACE  PLUS  MERCHANDISING 
SERVICE  WILL  BOOST  SALES^MITH 

_  By  ROSALIE  ARMISTEAD  HIGGINS  _ 


^JOKK  aiul  mort-  manufacturiTs  of  na¬ 
tionally  advertised  products  arc 
tiirniiij^  to  newspajtcrs  to  increase  their 
sales.  accor<liTiK  to  Cieorgc  D.  Smith, 
inemlHT  of  the 
ti  r  m  of  Payne, 

P.nrns  &  Smith. 
ne\vsi);ii)er  repre- 
'cntatives. 

t'onsiimptic.n  of 
nationally  distrib¬ 
uted  pr<Klucts  has 
reached  amazing 
proixirtions.  h  e 
<leclares.  and  to 
make  this  condi- 
t  i  n  permanent 
newspapers  are 
iK-ing  relied  upon. 

M  r.  Smith 
comes  from  a 
newspaix-r  family. 

His  father.  Senator  James  Smith,  of 
Xew  Jersey,  owned  the  AiTiVirfc  Star 
for  many  years.  He  was  graduated 
from  Princeton  L'niversity  in  190S.  At¬ 
tracted  to  newspaper  work  he  came  to 
New  York  as  a  cuh  reporter  on  the 
.Vcu'  York  /iirnnig  World.  He  also 
had  some  advertising  and  husiness  office 
cxiH’rience  on  the  \Vorld,  and  then  went 
t<.  Newark  with  the  Star.  His  ex|>eri- 
ence  here  for  several  years  was  varied, 
including  work  in  the  mechanical  depart¬ 
ment.  as  well  as  in  the  classified  and  edi¬ 
torial  departments.  -After  several  years, 
he  Ix'came  general  manager  of  the  Star, 
and  continued  in  this  position  until  that 
paper  was  sold. 

h'ive  years  ago,  Mr.  Smith  liecame 
associated  with  (j.  I-ogan  Payne  and 
(ieorge  Burns,  in  the  linn  of  Payne. 
Burns  &  Smith.  In  this  business  he 
found  his  newspaper  experience  invalu¬ 
able,  for  it  gave  him  an  opportunity  of 
seeing  the  publisher’s  viewpoint  from 
every  angle. 

-Mr.  Smith  lielieves  that  newspaiKT 
publishers,  advertising  agencies,  manu¬ 
facturing  executives  and  newspaper 
tiational  representatives  should  co-operate 
sincerely  and  Intelligently  to  help  the 
manufacturer  get  100  per  cent  return  on 
every  dollar  spent  in  newspapers. 

"Sjiace  hnyers  of  agencies  would  help 
their  clients  as  well  as  the  agencies  they 
represent,  if  they  would  show  a  greater 
appreciation  of  newspapers  that  will 
render  a  co-ordinated,  intelligent  merch¬ 
andising  service.’  he  declared.  “When 
new-iwiK-r  lists  are  made  np.  they  should 
ri-cogni/e  not  only  circulation  claims,  hut 
-hould  find  out  what  service  newspapcTS 
will  render.  This  will  reduce  the  selling 
cost  to  their  clients  and  will  bring  alxiut 
an  increase  in  sales  which  will  Ik-  based 
on  service  rendered,  rather  than  circula¬ 
tion  claims  alone. 

"The  publishers'  representative  stands 
in  the  imixirtant  jxisition  of  information 
giier  and  taker,  between  the  advertisers 
and  .'idvertising  agencies  on  one  hand  and 
till-  publishers  of  newspapers  on  the  other. 
The  representatives  are  doing  their  share 
and  will  labor  to  further  strengthen  the 
binding.  co-o]»erative  link,  by  jxiinting  out 
to  luiblishers  the  reasons  why  national 
advertisers  want  and  are  entitled  to 
merch.indising  service.  .Special  represen¬ 
tatives  can  also  prove  that  really  effective 
co-ojKTating  newspapers  not  only  show 
ui»  lH.'tter  in  the  volume  of  national  ad¬ 
vertising  carried,  but  also  that  those- 
newspapers,  large  nr  small  are  generally 
the  first  selected  to  get  the  original  as 
well  as  the  follow-up  sche-elnles. 

‘'Publishers  ean  help  by  getting  out  a 
retail  paix-r.  which  from  point  of  effec¬ 
tiveness  and  cost  is  the  most  advantage¬ 
ous  form  of  co-oiH-ration.  C)i  cour.se. 
getting  out  colored  broadsides  and  letters 
to  the  trade,  issuing  route  lists,  having 
key  stores  line-d  up.  arranging  window 
and_  counter  displays,  and  recommending 
to  factory  reiiresentatives  the  progressive 
jobUrs  aiuI  brokers — all  these  are 

'(■rvices  which  help  in  forming  a  decifling 
factor  as  to  whetlier  the  camjiaign  g<x.-s 
to  your  ixfper  or  that  of  your  comiK-titor 


"The  average  sjiace  buyer  each  day  is 
more  consistently  asking  puhlishers  to 
work  hand  in  hand  with  his  clients.  By 
their  daily  contact  with  publishers’  repre¬ 
sentatives.  space  buyers  are  finding  out 
that  most  newspapers  are  willing  to  put 
over  a  campaign  by  offering  a  reasonable 
and  sane  merchandising  service. 

"It  is  a  fact,  therefore,  that  all  three — 
the  puhlishers,  the  agencies  and  the 
national  representatives  must  freely  and 
frankly  exchange  their  views,  for  in  this 
way  only  will  bigger  appropriations  be 
given  by  adverti.sers  who  now  rely  on 
newsiKiiRTs  to  sell  their  gixids.  In  ad¬ 
dition  to  this,  many  prosix-ctive  clients 
can  lx‘  develoix-d  for  newsi>apers  if  this 
co-ordinated  spirit  will  take  deeper  root 
and  unselfishly  prevail.’’ 


REPORTER  JUDGED  “INSANE” 


Des  Moino  Man  Foolt  Physician*  and 
Gets  Feature  Story 

One  of  the  best  feature  stories  ever 
printed  in  Iowa  was  used  last  week  by 
the  L>rs  Moittes  (la.)  Tribune  when 
John  I^  Spivak,  reporter,  ixi.seci  as  "John 
Duncan,”  to  prove  that  an  intelligent 
criminal  can  escape  the  law  by  feigning 
insanity,  had  himself  declared  incurably 
insane  and  committed  to  a  state  hospital. 

Spivak  showed  up  at  the  ixilice  station 
at  Des  Moines  and  asked  for  a  guard  to 
accompany  him  to  a  bank  to  draw  out 
a  large  sum  of  money  which  he  was  to 
use  to  pay  the  German  reparations  bill. 
The  ixdice  were  sympathetic  and  locked 
Spivak  in  a  cell.  The  Ixiard  of  insanity 
commi^ioners  of  Polk  county  declared 
him  insane  and  ordered  him  sent  to  the 
.state  hospital. 

Dr.  Max  Witte,  head  of  the  hospital, 
deniwl  Spivak  admittance  when  he  learned 
the  truth  of  the  case. 


WOULD  SOFT  PEDAL  NEWS 


Saugus,  Mass.,  Group  Would  Censor 
Local  News  Stories 

SAir.fs,  Mass..  May  14. — The  town  of 
Saugus  has  Ixen  furnishing  the  daily- 
newspapers  of  the  .state  with  altogether 
too  many  sensational  stories  and  daring 
headlines,  according  to  the  men’s  club  of 
the  Univer.salist  t'hnrch,  which,  at  a 
lively  indignation  meeting  recently,  votetl 
to  “restrain  the  press  from  publishing 
detrimental  gossip  and  scandal.”  and 
named  a  committw  to  confer  with  the 
editors  at  fault,  with  tlie  idea  of  putting 
the  soft  pedal  on  future  mention  of 
Saugus  in  the  police  news  pages. 

A  minority  grtnip  of  those  aggrieved 
pointed  out.  however,  that  the  news  had 
to  be  existent  Ix-fore  it  could  lx‘  printed, 
and  snggesterl  that  a  better  way  than 
C(X‘rcion  of  the  press  would  be  a  general 
clean-up  of  the  town  along  moral  lines. 


248,612 

was  the  average  net  paid  daily- 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  I  for 
the  month  of 

April,  1924 

showing  a  gain  of  10.139  aver¬ 
age  net  paid  daily  circulation 
over  the  month  of  .\pril,  192.3. 

Kverything  in  Baltimore 
Revolves  .Around 


THE 

Morning 


SUN 

Evening  Sunday 


CANADIAN  EDITORS  TO  MEET 


Entertainment  Features  of  Vancouver 
Gathering,  June  3-6,  Announced 

Tokonto,  .May  14. — With  the  visit  to 
Toronto  of  F.  j.  Burd,  publisher  of  the 
Tancoiircr  (H.  C.)  Troi’iiice,  arrange¬ 
ments  have  lieen  practically  c<implete<l 
for  the  holding  in  Vancouver  of  the  an¬ 
nual  meetings  of  the  Canadian  Press  and 
the  Canarlian  Daily  NewspajK-rs  .\ssocia- 
tion  durin.g  the  week  of  June  2.  Eastern 
memlx-rs  of  these  organizations  will  leave 
Toronto  in  special  cars  attached  to  the 
transcontinental  train  of  the  Canadian 
.National  Railways  on  May  24.  traveling 
to  Vancouver  via  Winnipeg.  Kdmonton. 
Ia-.per  Park,  and  Prince  Rupert,  and  ar¬ 
riving  on  June  3.  The  return  trip  over 
the  t  anadian  Pacific  Railway  will  com¬ 
mence  on  June  8,  with  stops  at  Banff. 
Calgary  and  Regina,  reaching  Toronto 
on  June  15. 

The  party  will  lx  well  entertained  Ixith 
going  and  coming.  .At  Winnipeg  thev 
will  ix‘  dinner  guests  of  the  Tree  Press 
and  Tribune,  and  will  attend  a  luncheon 
at  the  Manitolia  .Agricultural  College  as 
guests  of  the  Government  of  Manitoba. 
In  Saskatoon,  the  local  Board  of  Trade 
will  provide  a  sightseeing  tour  of  the 
city,  including  visits  to  the  University  of 
Saskatchewan  and  the  Forestry  Farm. 
In  1-Mmonton,  John  M.  Imrie,  managing 
shrector  of  the  Edmonton  Journal,  will 
entirtain  the  party.  The  Canadian  Na¬ 
tional  Railways  will  be  hosts  of  the  news- 
pajx-r  men  during  their  stay  in  Jasper 
Park. 

The  annual  meeting  of  the  Canadian 
Press  will  take  place  on  June  3  and  4. 
folhwved  by  that  of  the  Canadian  Dailv 
NewspaiK-rs  .Association  on  June  5  and  6. 
Following  the  meetings  the  party  will 


FORESHADOWED  EVENTS 

May  16-21 — California  Press  Assn., 
annual  eonvention  and  tour,  San 
Francisco  and  Los  .Angeles. 

May  17 — Richnionil  Club  of  Print¬ 
ing  House  Craftsmen  meeting. 
Richmond,  \’a. 

May  17 — .Associated  Dailies  of 
Florida.  convention.  Deland. 
Fla. 

May  18-June  8-  -National  Editorial 
Assn.,  annual  ronveiition  and 
tour,  Kansas  City.  Oklahoma 
City,  and  Mexico  City. 

.May  20-21 — Inland  Daily  Press 
Assn.,  convention,  Mon'ison  Ho¬ 
tel.  Chicago. 

May  20-22 — Mississippi  State  Press 
.-\ssn.,  annual  convention,  .Meri¬ 
dian.  Miss. 

May  22 — Public  Utilities  .Adver¬ 
tising  .■\ssoriation.  Spring  meet¬ 
ing.  -Atlantic  City,  N.  J. 

May  22-23 — Michigan  League  of 
Home  Dailies,  meeting.  Grand 
Rapids. 

May  2-1 — Illinois  Press  Assn.,  meet¬ 
ing,  Champaign.  HI. 


cross  to  Victoria,  where  they  will  be 
guests  of  the  Lieutenant-Governor,  Hon. 
Walter  Nicholl.  himself  an  old  newspaper 
man,  at  a  narty  at  (iovernment  House. 


New  Sorority  Chapter 

Women’s  Press  Club  at  Grinnell  Col¬ 
lege,  Grinnell,  la.,  has  been  granted  a 
chapter  of  Theta  Sigma  Phi,  national 
honorary  journalistic  sorority. 


Select  your  local  advertising  medium 
as  you  would  select  a  retail 
store  location 

If  you  were  considering  a  location  for  a  detail  store  in  Cin¬ 
cinnati  you  would  want  to  know  how  many  people  pass  it 
every  day  and  what  is  their  buying  power  and  spending 
proclivity;  you  would  consider  carefully  the  character  of 
your  business  neighbors  and  what  class  of  buyers  they  are 
serving.  You  wouldn’t  pay  Fountain  Square  rent  for  a 
Cumminsville  location,  or  Dixie  Terminal  rates  for  a  store 
at  the  Kentucky  end  of  the  bridge. 

Just  so  with  your  local  advertising  medium.  How  many 
people  in  greater  Cincinnati  does  it  reach?  Who  are  they 
and  what  are  their  buying  habits?  How  much  display 
advertising  lineage  does  it  carry  and  what  kind?  What  do 
the  leading  local  merchants  and  national  advertisers  think 
of  it?  Has  it  in  fact  an  efficient  and  acceptable  coverage 
of  the  local  market  or  is  its  circulation  spotty,  thin,  “over 
the  hills  and  far  away”? 

Make  such  an  investigation  in  Cincinnati  and  you  will  find 
that  there  is  one  afternoon  newspapier  that  goes  daily  to 
four  out  of  every  five  fantilies  in  the  city  and  its  imme¬ 
diate  suburbs.  This  one  paper  reaches  practically  the 
entire  native  white,  literate  population  of  the  community — 
the  people  who  desire  good  things  and  who  have  the  means 
to  buy  them. 

The  paper  is  the  Cincinnati  Times-Star  with  a  daily  city 
circulation  of  112,062  copies  net  paid,  A.  B.  C.,  leading  the 
second  afternoon  paper  by  almost  28,000  and  distancing  the 
first  morning  paper  by  70,183  copies. 

You  will  find  that  the  Times-Star’s  lead  in  display  adver¬ 
tising  lineage  both  local  and  national  is  even  greater  than 
its  dominance  in  circulation,  a  leadership  that  has  been  un¬ 
challenged  for  sixteen  consecutive  years. 

Select  your  newspaper  with  the  same  business  judgment  that 
you  would  apply  to  the  selection  of  a  retail  store  in  Cincin¬ 
nati.  There  can  be  only  one  outcome — The  Times-Siar. 


QNONNA'n  ’OMESSIAR 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manatet 

Member  of  Audit  Bureau  of  Circulations 
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An  Analysis  of  Washington 
as  a  Market 


reveals  many  unique  conditions,  which  make  it  unusual 
and  worthwhile.  For  instance: 

In  population  Washington,  with  its  half  million,  out¬ 
ranks  six  entire  states,  and  is  the  fourteenth  among  the 
cities  of  the  U.  S. 

Thus  you  see  it  is  a  compact  market,  concentrated  in 
69  square  miles  —  the  home  of  prosperous  people  who 
earn  liberally  and  spend  generously. 

And  the  advertising  problem  is  simplified  —  for  The 
Star  reaches  practically  all  of  them  —  making  necessary 
only  this  one  medium. 

Those  further  details  in  which  you  may  be  spe¬ 
cifically  interested  will  be  furnished  upon  request. 

W[]z  fcf. 

v _ ^  WITH  finnAT  Mourno  ramoii  C.X 


NEW  YORK  OFFICE 

Dan  A.  Carroll 
no  E.  42d  Street 


WASHINGTON,  D.  C. 


CHICAGO  OFFICE 

J.  E.  Lutz 
Tower  Building 
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EDITOR’S  INDIAN  RELICS  HELPED  BRING 
N.  E.  A.  MEET  TO  OKLAHOMA 

Edgar  S.  Bronson  of  El  Reno  American  Took  War  Bonnets 
and  Tomahawks  to  N.  Y.  to  Wake  Interest  in 
Southern  State — Clinched  Convention 


By  EDGAR  WHITE 


Edgar  S.  Bronson  of  the 
El  Reno  {Okla.)  American  took  a 
notion  that  the  National  Editorial  Asso¬ 
ciation  ought  to 
hold  its  1924 
meeting  in  Okla¬ 
homa  in  May,  he 
took  with  him  to 
Newr  York,  where 
the  editors  met 
last  year,  an  as¬ 
sortment  of  war 
bonnets,  t  o  m  a- 
hawks  and  other 
souvenirs  of  the 
red  men,  as  argu¬ 
ments.  And  won ! 

Bronson  knew 
the  editorial 
weakness  for  In¬ 
dians,  and  with 
the  aid  of  his  friend,  John  Golobie,  the 
convention  was  captured.  Now,  as  vice- 
president  and  for  16  years  secretary- 
treasurer  of  the  Oklahoma  Press  Asso¬ 
ciation,  the  energetic  man  from  El  Reno 
is  preparing  to  make  good  when  the  ed¬ 
itorial  delegation  of  from  200  to  300  go 
into  camp  in  the  great  western  state. 

It  will  be  worth  a  trip  from  New 
York  to  see  Bronson’s  Indian  museum,  if 
nothing  else.  For  more  than  20  years 
Bronson  has  had  two  intensely  interest¬ 
ing  hobbies — the  Oklahoma  Press  Asso¬ 
ciation  and  assembling  the  finest  collec¬ 
tion  of  Indian  relics  in  the  West.  That 
collection  is  easily  worth  $50,000.  It  em¬ 
braces  many  things  of  which  the  average 
collector  would  not  think.  Being  a  per¬ 
sonal  friend  of  a  score  of  the  more  noted 
chiefs,  Bronson  had  access  to  a  great 
many  features  of  unique  interest.  The 
collection  is  known  by  all  the  Indians  in 
Oklahoma,  and  when  they  run  across 
anything  they  think  unusual  and  odd  they 
take  it  to  the  El  Reno  e<litor,  who  is  the 
biggest  market  in  the  country  for  such 
articles. 

■Among  the  Indian  leaders  who  fur¬ 
nished  pieces  for  the  collection  are  Lone 
Wolf,  Howling  Crane,  Yellow  Bull, 
Black  Owl,  White  Antelope,  All-Runner, 
Old  Crow',  Brave  Bear,  Good  Bear,  Mad 
Wolf,  et  al.  He  has  a  beaded  bottle  pur¬ 
chased  from  Old  Geronimo,  famous 
Apache  chief,  who  died  in  captivity. 

Bronson’s  Indian  museum  contains 
photos  of  famous  red  warriors,  bows  and 
arrows,  beaded  buckskin  leggins  and  slip¬ 
pers,  a  trunkful  of  war  bonnets,  toma¬ 
hawks,  flint  arrow  heads,  elks  teeth, 
stone  pipes,  battle  axes,  dancing  robes 
and  countless  beautiful  articles  orna¬ 
mented  with  colored  beads.  The  exhibits 
form  a  history  of  the  Indians  in  Amer¬ 
ica,  showing  steady  progress  in  handi¬ 
craft  and  in  art,  for  much  of  the  beaded 


work  in  the  collection  deserves  that  name. 

Bronson  is  a  newspaper  man  from  the 
ground  up.  Previous  to  1902  he  had 
worked  in  Missouri  offices  at  everv-thing 
there  was  to  do.  He  was  reporter,  type¬ 
setter,  solicitor  and  “make-up”  man. 
Before  the  days  of  the  auto  he  traveled 
from  house  to  house  on  the  dirt  roads  of 
Macon  county,  stopping  at  every  farm 
house,  getting  subscriptions  for  the 
Afacon  Times.  His  schedule  required 
him  to  be  back  in  the  office  the  latter 
part  of  the  week  to  help  get  the  paper 
out.  Before  press  day  it  was  the  rule  for 
all  hands  to  report  for  duty  at  7 :30  P.  M. 
and  they  generally  worked  all  night. 
Bronson,  like  the  rest,  did  his  bit,  with  an 
oil  lamp  flickering  over  his  type  case. 

In  .August,  1902,  Bronson  and  N.  .A. 
Nichols  went  out  with  a  trainload  of  live 
men  from  Trenton,  Mo.,  and  foimded  the 
town  of  Thomas,  Okla.,  in  a  wheat  field. 
The  Daily  Tribune  was  printed  in  a  tent. 
Every  citizen  of  Thomas  was  a  sul)- 
scriber  and  advertiser.  The  Indians 
gathered  about,  curiously  watching  the 
W'orkmen  in  the  newspaper  tent.  They 
were  tremendously  interested  in  the  pic¬ 
tures,  even  in  the  bald-headed  man  in 
the  hair  tonic  ad. 

Bronson’s  interest  in  the  red  men 
began  there.  He  and  his  partner  tried 
to  explain  something  about  what  a  news¬ 
paper  was  for.  They  printed  stories 
about  Indians,  which  the  interpreter 
would  read  to  the  tribesmen. 

In  time  the  Tribune  had  a  good  brick 
building  in  Thomas,  and  a  state  reputa¬ 
tion  for  its  handsome  anniversary  edi¬ 
tions.  But  Bronson  and  Nichols  finally 
decided  to  move  to  a  larger  town.  They 
bought  the  El  Reno  American  in  1914, 
and  later  H.  M.  Woods  became  associated 
with  them  in  its  publication. 

When  Bronson  was  elected  secretary- 
treasurer  of  the  Oklahoma  Press  Asso¬ 
ciation  the  cash  box  was  $90  in  the 

hole. 

“Let’s  build  an  editorial  club  house,” 
Bronson  suggested  to  the  publishers. 

“A  club  house !”  they  exclaimed. 

“Wouldn’t  it  be  wise  to  wait  until  we 
get  something  in  the  treasury?” 

“Sure !  How  much  advertising  space 
— not  cash — will  you  give  toward  the 

enterprise?” 

The  editors  breathed  easy.  That  was 
a  horse  of  another  color.  They  could  af¬ 
ford  to  be  generous  with  advertising 

space — if  somebody  got  the  ads.  Bron¬ 
son  got  the  ads,  and  they  financed  the 
enterprise.  A  fine  club-  house  has  been 
built  at  Medicine  Park,  and  it  is  the 
{wide  of  the  -Association.  There  was 
money  left  in  the  treasury.  Bronson  de¬ 
sires  to  have  it  stated  in  putting  this 
fine  plan  over  he  was  ably  assisted  by  the 
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late  John  N.  Shepler  of  the  Lawton  Con- 
slifufion. 

The  plan  used  by  the  Oklahoma  Press 
-Association  is  being  employed,  in  part, 
bv-  the  Mark  Twain  Memorial  Park  As¬ 
sociation  in  Missouri.  The  club  house  at 
-Medicine  Park  cost  alxjut  $16,000,  but 
there  has  been  considerable  improving 
done  since  the  original  construction. 

When  the  members  of  the  National 
Editorial  Association  foregather  in  Okla¬ 
homa  in  May  they  will  run  across  many 
things  of  absorbing  interest  in  that  virile 
young  state,  but  the  big  story  they  will 
take  home  with  them  will  be  the  career 
of  these  two  dauntless  men  who  started  a 
daily  newspaper  in  a  tent  in  the  heart  of 
a  wind-swept  prairie  and  fought  their 
way  to  a  leading  position  in  their  profes¬ 
sion  and  as  builders  of  a  state. 

PLAN  NEWSPAPER  GOLF  MEET 

New*  Writer*  to  Play  at  Clo*e  of  Cleve¬ 
land  Convention 

Washington,  D.  C,  May  15. — -A 
national  golf  tournament  for  newspaper 
men  will  be  held  in  Cleveland  at  the  time 
of  the  Republican  National  Convention, 
according  to  plans  of  the  Geveland  com¬ 
mittee  on  arrangements  and  James  D. 
Preston,  superintendent  of  the  Senate 
Press  Gallery.  The  program  calls  for  a 
golf  contest  on  the  links  of  the  Cleve¬ 
land  Country  Club,  Friday,  June  13.  It 
is  expected  that  the  convention  will  have 
virtually  completed  its  labors  by  Thurs¬ 
day,  leaving  Friday  free  for  golf. 

Present  plans  do  not  provide  for  an 
inter-city  contest  such  as  was  waged  two 
years  ago  for  the  Editor  &  Ei'bi.isher 
cup,  but  a  general  tournament  in  which 


all  the  golf-playing  newspaper 
covering  the  convention  can  participafc 
It  is  not  improbable  that  a  tournamoi 
may  be  stag^  in  New  York  after  the 
Democratic  National  Convention  and  the 
inter-city  contests  can  be  resumed.  .■\t 
present  the  Editor  &  Publisher  cup  it 
held  by  the  New  York  newspaper  golferi 
who  won  in  a  tri-city  meet  two  years  agg 
participated  in  by  teams  from  Bostoa 
and  VVashington.  No  contest  was  held 
last  year,  although  efforts  were  made  to 
bring  together  teams  from  New  York, 
Washington,  Boston,  Philadelphia  and 
Baltimore. 


Veteran  Louisiana  Editor  Dies 

Gen.  John  McGrath,  88,  who  died  re¬ 
cently  at  Baton  Rouge,  La.,  was  knowi 
as  the  oldest  newspaper  man  in  Louisian* 
He  entered  the  employ  of  the  Baton 
Rouge  Gasette  at  the  age  of  10.  Some 
years  later  he  founded  and  edited  the 
Baton  Rouge  Truth.  His  most  receat 
newspaper  work  was  contributions  to  the 
Baton  Rouge  News.  At  the  time  of  ha 
death  he  was  assisting  his  daughter  in  the 
publication  of  IToman’s  Enterprise,  a 
monthly  newspaper.  He  was  at  one  time 
president  of  the  Louisiana  State  Press 
-Association. 


Governor  Signs  Billboard  Law 

-A  bill  recently  passed  by  the  Massa¬ 
chusetts  legislature  under  which  cities 
and  towns  may  regulate  billboards  and 
advertising  signs  without  interference 
from  state  authorities  has  been  signed  bf 
Gov  Channing  H.  Co.x.  This  marks  the 
end  of  a  long  fight  on  the  part  of  plan¬ 
ning  boards  and  other  civic  organizatiom 
in  Massachusetts  for  billboard  control. 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


WILLIAM  BIRD 


ILLIAM  BIRD  writes  a 
dispatch  reviewing  the  week 
in  Europe  every  Sunday  for 
the  newspapers  receiving 
the  C.  P.  A.  Sunday  Service. 

Mr.  Bird’s  long  residence  in  Europe, 
his  familiarity  with  its  life,  its  customs, 
its  culture  and  its  languages,  his 
thorough  knowledge  of  history,  politics 
and  economics,  make  him  one  of  the 
best  equipped  American  correspondents 
now  in  the  European  field.  He  WTites 
a  plain,  direct  and  forceful  English. 
He  has  a  rare  gift  of  translating  the 
complexities  of  European  politics  into 
simple  terms  that  every  reader  can 
understand. 


Although  his  headquarters  are  in 
Paris,  where  he  spends  most  of  his  time, 
Mr.  Bird  travels  much  and  during 
the  past  four  years  has  sent  dispatches 
from  London,  Berlin,  Vienna, 
Budapest,  Milan,  Genoa,  Madrid 
and  countless  other  cities  where  the 
news  was  breaking.  He  repeatedly 
foretells  the  direction  of  events  by 
combining  painstaking  accuracy  in  the 
gathering  of  facts  with  careful  and 
thorough  analysis. 

The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 
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SERVICE  TO  THE  INDUSTRY 


We  are  an  integral  part  of  the  Printing  Industry, 
and  can  prosper  only  as  the  Industry  prospers. 
Therefore  we  devote  time,  and  thought,  and  effort 
to  making  this  a  better  business  for  every  man  en¬ 
gaged  in  it — and  for  his  successors. 

The  Linotype  Company  has  worked  consistently 
for  higher  typographic  standards,  the  advancement 
of  trade  education,  more  efficient  production  meth¬ 
ods,  and  fair  prices  based  on  a  knowledge  of  costs. 

L,....LINOTYPE"-"0 
Mergenthaler  Linotype  Company 

Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 
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OUT  OF  TOWN  NEWSSTANDS 

Where  EDITOR  &  PUBLISHER  Can  Be  Procured 

Xiigu^tu.  (ra..  Stevo's  Plac**.  1140  Broad  >1. 

>iou\  Oity,  lovta.  Kitzgihlion^.  542  Fifth  >l. 

Kaii>as  (aly.  Mo..  I  iiioii  Staixl.  M.  K.  T.  Station 

Spriiif’liehl.  Ma!>s..  V.  R.  &  H.  Mar»<hnian.  Busies  Bid):. 

.Salt  Fake  (aty.  Mapazine  Book  Store.  237  So.  Slate  si. 

.Salem.  Oregon.  I).  H.  Talinadpe.  103  No.  Comiiiereial  st. 
lliil<'hinM>n.  Kan.,  (aty  News  Stand.  101  West  15tli  si. 

Boise.  Idaho.  Asa  Tillotson 

Tidedo.  Ohio.  Blatle  .News  Stainl.  1’.  O.  Box  429 
lies  Moines.  Iowa.  Mose's  News  Stand.  309  5lh  a\e. 
lies  Moines.  Iowa.  Hymairs  News  &  Book  Store,  407  (>th  ave. 
lies  Moines.  Iowa.  Fidler-Perlinan  News  Stand.  509  (7rainl  ave. 

Fake  Oharles.  Fa..  Parker's  .News  Stainl 
Oklahoma  Fity,  Okla..  Stevenson  News  .Ageney 
Oklahoma  City.  Okla..  News  X  Book  Shop 
Manchester.  N.  H..  Mr.  Thompson.  30  Hanover  st. 

Davenport.  Iowa.  Martin  (agar  (]o„  IKi  Main  st. 

Davenport.  Iowa.  Hickey  Bros..  424  Brady  st. 

Davenport.  Iowa,  (aimenit/.  .News  Ageney.  408  Harrison  st. 

Rock  Island.  HI..  Fouis  Andich.  1008  2nd  ave. 

Bridgeport.  Conn..  Simone's  News  Room 

Marion.  Ind..  .Musser  &  .Sons  News  (^o..  122  West  4lh  st. 

Detroit.  Mich.,  Traingle  News  Co. 

.''an  Francisco.  Calif..  Colden  Cate.  30th  &  .Market  sts. 

Bellingham,  Wash..  Fdnio  Hurley.  1331  (Cornwell  ave. 

Bellingham.  Wash..  Al  Buckner.  100  West  Holly  st. 

Mason  City.  Iowa.  Welland  &  Hanes 

Fawrence.  Kan..  R.  R.  Hickson.  715  Massachusetts  st. 

F.ugene.  Ore..  Koke-TilTany.  878  W  illamette  st. 

Kansas  (aty.  Mn„  Izzy  Fleischman.  10th  and  Main  sts. 

Kama'  (aty.  Mo.,  News  Stand.  18th  st.  near  Grand  ave. 

Davton.  Dhio.  (X  ilke  News  Co..  125  So.  Fiidlow  st. 

Dgdeii.  Ftah.  \  ogel  News  Co. 

Boston.  Mass..  Old  South  News  ('o..  P.  O.  Box  2578 
Washington.  I).  ('..  F.  Fee  (aniihs.  Ehhitt  House  (agar  Stand 
(Ihicago.  HI.,  (diaries  Fevy,  27  N.  Fifth  ave. 

Boston.  Mass..  A.  McNeil.  1’.  O.  Box  5335 

Detroit.  Mich..  Fiidington  News  Co..  928  Forest  ave. 

.St.  Paul.  Mint)..  .St.  Marie  Cigar  <!i  News  (7o..  96  East  Fifth  st. 
C.leveland.  Ohio.  .Schroeder's  News  Store.  Superior  st..  opposite  P.  (4. 
(diicago,  HI.,  F  B.  Ury  &  Co..  74  West  Madison  st. 

Piltshiirgh.  Pa..  Jones  Book  Shop.  437  Wood  st. 

New  Orleans,  Fa.,  Wallace.  105  Royal,  near  Canal 
Providence.  R.  F,  Butler  Exchange  News  (]o. 


JOURNAL’S  PROMOTION  DE  LUXE 


Merchandising  Manual  of  N.  Y.  Daily 

An  Eye-opener  in  Selling  Science 

The  .Vcti’  York  Hvcniitg  Journal  has 
just  issued  a  "Sales  Manual  of  the  New 
^’ork  Market.”  which  for  the  elements 
of  merchandising  science,  thorough  and 
penetrating  market  analysis,  elalxirate 
display  of  convincing  advertising  argu¬ 
ment,  contained  in  magnificent  printing 
and  hinding  excels  anything  on  this  theme 
that  has  ever  come  to  our  desk. 

This  is  promotion  de  ht.xe. 

No  newspajier  man  can  read  it  and  not 
get  a  thrill  of  pride  and  Editor  &  Pi  B- 
istlKR  extends  to  the  management  of 
the  New  York  Evening  Journal  un- 
lualitied  congratulations. 

The  book  is  as  big  and  as  handsome 
as  the  average  atlas.  If  any  element  of 
value  to  a  retail  .sales  manager  is  omitteil 
from  this  work  it  has  escaped  our  atten¬ 
tion.  The  array  of  pertinent  statistics  is 
stupendous  and  the  listing  and  mapping 
of  retail  outlets,  selling  routes,  shopping 
districts,  wholesale  markets  and  distri¬ 
bution  iwints,  and  helpful  suggestions  to 
the  advertising  and  .sales  forces  of 
merchandise  distributors  concerning  the 
world's  largest  retail  market,  are  incom¬ 
parably  excellent. 

The  Evening  Journal  may  rightfully 
claim  high  distinction  by  reason  of  the 
testimony  given  in  letters  from  various 
classes  of  advertisers  as  to  the  efficiency 
of  its  ;idvcrtising  and  nwrehandising 
deiKtrtment.  These  evidently  spontaneous 
letters  from  high  sources  leave  nothing 
to  be  said  in  superlatives  in  behalf  of  the 
service. 

.A  photograph  of  the  ix-rsonnel  of  the 
mcrchatulising  service  department  shows 
it  numbering  53  people.  The  triple  slogan 
is:  1 — Holding  old  customers;  2 — In¬ 
creasing  sales  to  old  customers;  3 — Sell¬ 
ing  new  customers.  The  Evening 
Journal  began  the  work  in  the  winter  of 
19l€S.  It  has  handled  3.50  campaigns. 
Nearly  cvervThing  has  been  done,  from 
passing  out  free  samples  from  door  to 


door  to  dressing  windows  and  emivloyint 
specialty  sales  forces.  More  tlun  i 
hundretl  thou.sand  calls  have  been  madt 
on  retailers  in  behalf  of  advertisers  in  4] 
classes  of  trade.  I.ast  year  341  investi¬ 
gations  were  made  for  advertising 
agencies. 

This  sales  manual  is  an  eye-opener  ir, 
the  relatively  new  science  of  co-onlinattd 
advertising  and  selling. 


Urges  Wall  Street  Press  Conference 

To  establish  direct  contact  iKtweer. 
financial  writers  and  the  New  York  Stock 
Exchange,  A.  Newton  Plummer,  editor. 
Xational  Financial  News,  in  the  curreir. 
issue,  urges  a  weekly  press  conferenct 
with  the  president  of  the  Exchange.  It 
would  demonstrate  to  the  public  that  tht 
"open-door  policy  of  publicity  is  more 
than  a  gesture,”  he  claims.  Stock  Ex¬ 
change  news  is  now  given  to  financial 
reitorters  through  a  public  relations  de¬ 
partment  which  is  an  outgrowth  of  the 
old  Library  Committee. 


ONE  out  of  every 
THREE  Homes  in 
Milwaukee  receive 

THE 

MILWAUKEE 

LEADER 

“Unawed  by  Influ¬ 
ence  and  Unbribed  by 
Gain.” 

Advertising  Representatives 
FRALICK  &  BATES 

Chicago.  New  Ycirlc,  Atlanta,  Los 
Anfeles 


POPULAR  WITH  WOMEN  MOTORISTS 

An  Original,  Helpful  Auto  Feature 
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Newspaper  Dollars  That  Never 
Answer  Your  Roll-Call 

.Absent  brethren  uinong  ytnir  assets,  missing 
ineinbers  of  your  ineoine — wliere  are  they'/ 

That  extra  five,  ten,  twenty  tliousanil  dollars 
that  you  ought  to  be  realizing  every  year';? 

Gone  wandering  among  yoiir  umleveloped  elassi- 
fied  advertising  columns!  Lost,  strayed  and  miss¬ 
ing — in  the  part  of  your  newspaper  where  you've 
missed  one  of  the  greatest  of  its  opportunities! 

But — and  it’s  a  eheerful  “hut”  this  time — these 
thousands  of  elassified  atlvertising  dollars  can  be 
reclaimed,  can  be  regainetl  for  your  asset  columns, 
can  be  made  to  pay  enormous  ilividends  on  the 
slight  investment  you  make  in  the  scientific  de¬ 
velopment  of  your  classified  medium. 

It’s  our  business  to  make  every  elassified  dollar 
shout  “Here!”  when  you  call  the  roll! 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Connsellors 

Otis  Building  Philadelphia 
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Announcement 

NORWEGIAN  PAPER 
MILLS  AGENCY,  INC. 

33  WEST  42nd  STREET,  NEW  YORK  CITY 

Selling  Agent  in  the  United  States  for 

NEWS  PRINT  PAPER 


Representing  Seven  Largest  Norwegian  News  Print 
Mills  with  an  Annual  Capacity  of  200,000  Tons 


Sole  Selling  Agent  in  U.  S.  for 


ANKERS  TRAESLIPERI  &  PAPIRFABRIK  A  S 
BOHNSDALEN  MILLS,  Ltd. 

A  S  HOFSFOS  TRAESLIPERI  OG  PAPIRFABRIK 


A  S  HOLMEN-HELLEFOS 
HUNSFOS  FABRIKKER 
UNION  PAPER  CO.,  Ltd. 


Agent  for 

FOLLUM  TRAESLIPERI 


Prompt  Shipments 


Inquiries  Solicited 
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STANDARDIZATION 


This  picture  slioivs  a  Stardard- 
ized  Intertype  ready  to  be  built 
into  a  one-,  two-,  or  three- 
magazine  machine,  either  zoith  or 
without  a  one-  or  three-maga¬ 
zine  Po7vcr  Keyboard  Side 
Unit.  All  Standardized  Inter¬ 
types  can  be  converted  from  one 
model  into  another,  in  any  com¬ 
posing  room,  by  any  machinist. 


NO  STANDARDIZED  INTERTYPE  HAS  EVER  BECOME  OBSOLETE 

The  advantages  of  Internpe  Standardization  can  be  summarized  in  one  word — interchange- 
ability.  The  various  models  are  interchangeable.  Magazines  and  matrices  are  interchangeable. 
Molds,  mold  liners,  even  repair  parts  are  interchangeable.  Only  the  composing  room  foreman 
who  has  used  a  battery  of  Intertypes  can  fully  appreciate  all  the  advantages  of  complete 
interchangeability. 

The  Intertype  owner  is  always  prepared  for  the  future.  If  changing  conditions  demand  a 
different  composing  machine,  he  simply  adds  new  standardized  units  to  his  Intertype.  The 
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NON  -  OBSOLESCENCE 


In  this  illustration  the  machine  shown  on 
the  opposite  page  has  been  built  into  a 
Model  C-s.m.  No.  2,  unth  three  standard 
magasines  and  a  Power  Keyboard  Side 
Unit  carrying  three  auxiliary  magazines. 
The  dimmed  parts  in  this  picture  are  the 
same  on  all  models  of  Standardised  Inter¬ 
types.  The  interchangeable  units,  shown  in 
full  black  and  white,  can  be  added  at  any 
time.  You  can  buy  what  you  need  today 
and  later  apply  additional  units  as  you 
require  them. 


resultant  machine  is  standard  in  every  way,  fully  as  good  as  a  brand-new  Intertype  of  the 
same  model. 

Even  the  detail  improvements  developed  from  time  to  time  are  standardized  and  applicable 
to  all  outstanding  Standardized  Intertypes.  That  is  one  reason  why  no  Standardized  Intertype 
has  ever  become  obsolete.  By  adding  such  detail  improvements,  it  is  perfectly  practical  for 
any  owner  of  a  Standardized  Intertype,  no  matter  how  many  years  ago  the  machine  was  pur¬ 
chased,  to  make  his  machine  as  up-to-date  as  any  Intertype  shipped  from  the  Factory  today. 

INTERTYPE  CORPORATION 

CwiTnt  OJKr«f  and  faxant  Sa/«c  Deptirtment:  SO  Cenit  Siraat*  BROOKLYN,  N.  Y.  Brtmeh  CHICAGO, 

Rand-McNally  Botldinff;  MEMPHIS,  77  McCall  Straat;  SAN  FRANCISCO.  560  Howard  Siraat.  SaU$  Oj^aa;  BOSTON. 

49  Faderal  Straat;  LOS  ANGELES,  1240  S.  Main  Siraat.  Comadian  Raprasanlatu'aa;  Toronto  Typa  Foundry  Ca.,  Ltd., 

TORONTO.  British  Brvek:  Inlartypa  Limilad,  IS  Britannia  Straat,  Kinf*  Croat,  LONDON,  W.  C.  1. 
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SUGGESTING  A  PARTY 

a  susKfstiiHi  iiT  a  >tatT  party,  .\ftcr 
tlic  Ia>t  edition  ha'  i>oiie  down,  put  a  box  of 
cisjars.  a  few  packaue'  of  cittarcts  and  a  IhhvI 
of  j>rape-jnice  in  the  center  of  tlie  copy-desk,  and 
inea'ure  up  the  papers  for  tlw  past  week  to  hnd 
what  you  liave  printed,  as  follows: 

(1)  News:  (a)  foreign.  (I>l  domestic,  (c)  local. 

(2»  Opinion:  (a)  editorial,  (hi  letters.  (3)  I’ropor- 
tions  of  news  and  a<lvertisin>;  space,  with  average 
length  of  items  and  also  average  si)accs  given  to  illus¬ 
trations  and  head-lines.  (4|  Space  given  to:  (a) 
war.  (h)  ixilitics,  (c)  political  crime  or  misconduct, 
(d)  private  crime  or  misconduct,  (e)  religion,  (f) 
education,  (g)  busiiK-ss,  (h)  material  well-lx-ing,  such 
as  food,  clothing,  housing,  sanitation.  i)crsonal  hygiene, 
community  service  activities,  including  cluh  and  so¬ 
ciety  news  which  hears  on  the  organized  hapiiiness 
or  i)rosperity  of  the  peoi>le.  (i)  the  economic  struggle 
iKtween  capital  and  lalx)r.  f  j  I  sports  and  physical 
recreation,  (k)  society  gossip  and  vital  statistics, 

(1)  public  amusements,  including  radio,  (ml  litera¬ 
ture.  (5)  Classify  separately  space  given  to  news- 
])aper  enterprise  in  behalf  of  sjjecial  public  benefits 
or  (irivate  charities,  including  news  stories  calculated 
to  expo>e  private  fraud,  temper  the  wind  for  the 
shorn  lamb,  warn  the  public  of  dangers,  reform  of 
general  conditions  or  influence  beneficial  public 
measures.  (6)  Pure  entertainment,  fiction,  humor, 
including  comics.  (7)  General,  to  be  specifically 
classified. 

If  this  array  of  assorted  subjects  for  measurement 
does  not  consume  the  entire  evening,  or  if  the  party 
is  a  success  and  calls  for  another,  you  might  measure 
up  the  other  fellow’s  sheet  for  the  same  period,  and 
see  wherein  he  or  you  fall  short  in  public  .service 
or  in  sensible  proportions  of  interest  in  the  daily 
printe<l  ration. 

He  sure  to  send  h'niroR  &  PrBi.isuKK  your  con¬ 
clusions. 


Muir,  yvi’ttc  Guifht'it,  I'rcnih  stanc  star, 
says:  "There  is  nothing  like  stage  fright,  un¬ 
less  it  he  sea-siekiiess."  ITell,  .Matlaiii.  there  is 
that  siekish  feeling  that  eonies  from  tyko- 
graf'hieal  errors  in  llu  finished 


EDWIN  ATKINS  GROZIER 

J(  )l  KN'.M.ISM  knows  ;!o  liuer  type  of  editorship 
than  that  (iracticed  by  I'.dwin  Atkins  Grozier. 
whose  death  is  sadly  reci>rdcd  this  week.  Charac¬ 
ter  of  fine  weave  was  in  him.  His  newspaper  work 
came  from  both  he.ul  an  i  heart.  Public  service  was 
his  pa'sion.  His  achievements  were  remarkable.  His 
story  sbould  give  heart  to  all  purp<vseful  young  men, 
lor  it  is,  after  all,  personal  character  which  makes 
the  newsiwixr,  today  as  of  yesterday. 

I•'dwin  .\tkins  Grozier  was  one  not  to  lx*  denied  the 
right  to  .serve  as  his  ambition  dictated.  He  knew 
how  to  step  forth  ;m<l  execute  his  plans.  .\  modest 
man  in  many  ways,  nevertheless  he  knew  his  mind 
;ind  did  not  fail  to  register  his  opinions. 

1  low  else  could  such  an  achievement  as  that  worked 
with  the  Boston  Post,  during  the  past  23  years,  be 
attained?  He  had  less  than  SKK)  in  his  pocket,  and 
the  paper  was  losing  a  week,  when  he  Ixmght 

it  on  an  extension  of  crerlit  from  those  who  were 
about  to  throw  it  into  bankruptcy.  What  he  lacked 
in  cash  he  possessed  in  executive  capacity,  part  of 
which  was  gaiiie«l  from  a  jx'rsonal  assix'iation  with 
Joseph  Pulitzer,  the  old  master,  who  could  not,  would 
not.  did  not  fail. 

The  Boston  Post  gained  and  for  some  time  held  the 
largest  daily  morning  circulation  in  .America,  wielding 
incalculable  power  and  influence  in  Xew  Kngland. 
Mr.  Grozier  built  upon  the  solid  nx'k  of  news  merit 
and  (Misitive,  self-evident  indeixMidence  in  editorial 
opinion.  Every  issue  of  the  Post  was  a  live  issue. 

For  many  late  years  Mr.  Grozier  has  been  in  bad 
heahb,  a  con.stant  sufferer,  but  by  dint  of  amazing 
moral  courage  managed  to  continue  his  intimate 
touch  with  every  department  of  the  Post.  .As  long 
ago  as  1910  the  writer  remembers  having  interviewed 
Mr.  Grozier  at  his  office  and  witnessexl  his  remark¬ 
able  fortitude.  In  an  invalid's  chair,  wrapped  in  a 
blanket,  he  worked  with  as  much  vigor  as  his  broken 
body  could  endure. 


ST.  MATTHEW 

CHAITER  VII.  1-2 

Judge  not.  that  ye  be  not  judged.  For  with 
what  judgment  ye  judge,  ye  shall  be  judged: 
and  with  what  measure  ye  mete,  it  shall  be 
measured  to  you  again. 


RAIN  INSURANCE  AGAIN 

0.\'K  of  our  good  friends,  referring  to  our  objec¬ 
tions  to  rain  insurance  in  a  Sunday  pajxT 
through  which  a  re-run  of  real-estate  advertis- 
hig  was  guaranteed,  without  reference  to  other  ad¬ 
vertising  in  the  same  issue  which,  through  some 
stretch  of  imagination,  might  also  have  been  made 
ineffective  through  inclement  weather,  now  writes 
that  his  newspaper  is  using  rain  insurance  on  "all 
ads  in  the  Monday,  Tuesday  and  Thursday  papers 
which  are  one-quarter  page  or  over,  that  tx’ing  the 
only  restriction." 

\\  h\  only  three  days  of  the  week  ?  Why  not  pro¬ 
tect  tile  users  of  the  smaller  spaces?  Is  it  just  fair 
to  them?  If  you  were  a  small  advertiser  would  you 
feel  discriminatcxl  against?  You  might  swallow  it. 
but  we  dare  say  it  would  leave  an  impression  which 
no  newspaper  should  impart  to  small  space  users, 
always  more  worthy  of  encouragement  than  big  space 
users. 


I  A.  E 


PROFESSIONAL  COURTESY 


“0 


XE  of  the  greatest  fallacies  about  journalism 
IS  that  newspapi'r  men  are  constantly  bixist- 
ing  each  other,  and  that  newspjipers  whoop 
things  up  for  each  other.  With  a  few  exceptions. 
newspatXT  men  are  pretty  rotten  to  each  other."  writes 
E.  P.  -A.  in  The  Conning  Tower. 

Is  professional  courtesy  in  this  mad  arrivist  age 
lower  in  newspaper  circles  than  among  lawyers  ai.o 
doctors?  Surely  the  base  emotion  of  envy  is  noi 
more  virulent  among  writers  than  it  is  among  actors 
and  artists. 

There  is  appalling  small-mindedness  on  every  hand, 
to  be  sure,  with  incompetents  ever  vainly  attempting 
to  lift  themselves  by  the  boot-straps  of  audacity,  mak 
ing  for  hate  and  wasting  the  better  part  of  man. 

Xo  creature  so  noble  as  the  up-standing,  far- 
visionecl,  broad-minded  man,  slow  to  anger,  patiem 
and  tolerant,  co-operative  and  just,  possessed  of  i 
sense  of  humor  and  thinking  his  way  through  hit 
There  are  many  such  in  our  profession.  It  is  surel; 
irne  that  ncwspaix*r  publishers  do  not  demand  froir 
their  employes  so-called  loyalty  of  the  sort  whicl: 
seeks  the  heart's  blood  of  every  contemporary,  as  it 
the  days  of  personal  journalism. 


.Senator  Heflin  of  .-ilahatna  says  that  the 
l<ress  is  the  "brazen  agent  of  the  corrupt  inter- 
ests."  Vet,  among  all  the  nezvspapcr  crooks, 
there  are  a  sufKeient  number  of  honest  men  In 
make  the  sly  agents  of  corrupt  interests  in 
otfieial  life  occasionally  wonder  whether  their 
next  puhlie  appearanec  wilt  be  before  the  elec¬ 
torate  or  a  jury. 


DISAGREEMENT 


W  e  think  rain  insurance  a  sort  of  cute  stunt,  but 
possessed  of  the  evil  of  discrimination  among  adver¬ 
tisers  and  also  setting  up  the  false  and  dangerous 
principle  that  a  newspaiier,  as  a  selling  agency, 
although  not  in  control  of  the  conditions  of  trade, 
may  he  held  resixinsible  for  results.  Kain  insurance. 
iiKleed,  protects  the  newspaper  from  loss  through  re¬ 
run  and  in  fact  creates  business,  but  it  is  of  (|ues- 
tionable  quality. 

.Sporting  editions  of  large  city  et'ening  papers 
again  greet  the  home-going  pedestrians  ~with 
~eild  headlines  about  the  ••ielories  of  obscure 
hor.u's  with  queer  names,  huge  masses  of  sports 
slalislies  and  such  Irh’ialties  crowded  on  page 
one.  and  the  a:rrage  reader  buys  and  patiently 
searches  for  the  day's  nc~ii's.  IPe  are  not  try¬ 
ing  to  tell  circulation  managers  hme — wr  as¬ 
sume  that  they  knozc  e.vaetly  how — but  uv  al.so 
poignantly  knoro  hozo  an  azrrage  reader,  ~who 
is  not  in.fcnsible  to  sport  interest  in  its  plaee, 
fecLs. 
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The  Pulitzer  prizes,  .so  far  as  they  relate  to  new 
papers,  will  not,  we  predict,  find  complete  fa. 
in  the  field.  The  editorial  prize  winner  'cir 
to  us  a  lahorerl  effort,  freakish,  without  deep  jk-: 
tration  and  lacking  qualities  of  spontaneity  and  pu: 
pose  which  one  would  expi'ct  in  an  editorial  selec 
for  distinguished  merit  from  the  year’s  prodiuii 
The  author  might  have  carried  his  musical  ini|;;'- 
hack  to  the  biological  .source  of  human  existence.  I 
While  the  news  story  was  well  written,  studious | 
handleil,  in  some  respects  an  unusual  piece  of  repor; 
ing,  the  subject  was  relatively  trivial.  It  was  not  ' 
valuable  contribution  to  general  knowledge. 

Darling  makes  a  better  cartiMin  than  the  prize  wir 
ner  every  few  days.  The  subject  was  hackiui 
but  of  course  the  execution  was  excellent. 

The  A'rti'  York  World  was  again  selected  for  hi, 
e.st  public  service.  Xo  one  quarrels  with  a  (lecl-: 
which  approves  the  spirited  public  services  the  W'.  •  i 
consistently  renders. 

It  is  inconceivable  that  any  one  in  new'.paix’r  wof' 
knowing  the  facts,  would  fail  enthusiastically  to  -a: 
tion  recognition  of  the  life  service  of  the  late  Fr.. 
I.  (.'obh. 


On  going  to  prcs.<:  there  tiu-f  no  neziv  con¬ 
cerning  an  indictment  against  or  an  arrest  of 
former  Secretary  Fall,  of  the  Interior  Depart¬ 
ment.  IFe  discuss  the  matter  timidly  and 
humbly  trust  we  shall  not  be  accused  of  un¬ 
settling  general  business  conditions. 

SUMMER  DRINK  FRAUDS 

S  the  summer  sun  approaches  the  surface  of  7 
earth  the  inhabitants  move  in  the  direction 
the  soela  counter  and  we  are  informed  by  the  N 
tional  A'igilance  Committee  of  the  .Associated  .Adv 
tising  Clubs  of  America  that  this  is  a  gixxl  time  to 
out  against  false  labels  on  advertised  beverages. 

Last  season  the  vigilance  committee  investiga" 
one  "loganberry  punch’’  which  was  innocent  of  7 
juice  of  any  berry.  That  brand  was  put  out  of  " 
running  in  advertising. 

.A  w  ord  of  warnin.g  is  issued  to  publishers  of  - 
vertising.  Grape  juice  means  the  juice  of  the  gn' 
Fruit  flavors  made  of  acids,  cereals  or  coal  tar  deri' 
tires  .should  be  advertised  as  such.  The  rule 
Whatever  wording  is  required  for  the  label  should 
required  for  the  advertising  copy. 
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l.i'tt^rr,  lia>  joined  the  copy  desk  of  the 
Hriducport  (Conn.)  Telegram. 

Howard  R.  Hangs,  t\)rnx,‘rly  on  the 
copy  desk  of  the  .Veto  I'orA’  .iinerieaii 
and  for  the  i>a.st  month  night  editor  of 


grove  of  Taylorville,  111.,  at  the  Little 
Church  Around  the  Corner,  Xew  York 
City,  Jan.  16.  192J.  The  wedding  was 
only  recently  announced. 

.\rthur  David  Mackie,  telegraph  editor, 

HFRT  H  B\KFR  nresident  of  tin-  -^huiehesier  (.V.  //.)  Union-Leader.  ,4  ARON  C.  BENESCfl.  15  vears  ago  J‘'rsey  City  (.A'.  J.)  Journal,  to  Miss 
C  /.tv/(i»i</  Plain  i)Ller  has  re-  resigned  and  will  return  to  the  A  ^  ^..pv  hoy,  is  now  managing  editor  ‘■'"“ce  Evel.vn  Forney,  of  Greensboro. 

f  the  .S't.  Louis  Times,  having  l)een  re-  Greensboro. 

cently  promoted  John  1-  Wharton,  pressman  for  the 
to  til  at  position  Hloominglon  (III.)  Pantograph,  to  Miss 
from  city  editor.  Ida  Mildred  Walker,  Normal,  111., 
Mr.  Benesch  is  .April  24. 

not  yet  32  years  .Ale.xander  C'.  Givens,  oi  the  Kingston 


stav 


turned  to  Clevelaiul  from 
hlorida. 

Charles  F.  Gladfelter,  general  manager 
of  the  Loni.n-iile  (Ky.)  Herald,  and 
connected  with  that  newspaiH-r  for  1(3 
years,  has  resigned.  He  has  not  an¬ 
nounced  his  plans. 

John  .\lden.  editorial  writer  on  the 
Hrooklyn  liagle.  was  elected  president  of 
the  .\lden  Kindred  of  New  York  City 
and  Vicinity,  May  10.  The  society  is 
made  up  of  lineal  descendants  of  the 
Mayflower  John  and  I’riscilla  Alden. 
William  H.  C.  Southam,  22-year-old 


.American. 

Howanl  1.  Comstock,  city  editor, 
Pridiiehort  (Conn.)  Telegram,  and  Mrs. 
t  om.stock.  are  parents  of  a  daughter. 
Marjorie  Anne. 

Ji>hn  Schwinn  has  resigned  as  manag¬ 
ing  etlitor  of  the  Hutchinson  (Kan.) 
tiocette  and  is  leaving  for  Little  Rock, 
Ark. 

C.  Wesley  Hall,  of  the  editorial  staff 
of  the  San  Diego  (Cal.)  Sun,  has  joined 
a  firm  of  investment  brokers. 

Bryan  Morse,  sports  editor  of  the 
Washington  (D.  C.)  Herald  since 


son  of  W.  N.  Simtham,  ’pilblisher  of  Purchase  by  William  Randolph  Hearst, 


Ottaua  Cilhen,  was  seriously  injured  in 
an  automobile  accident  near  Toronto, 
May  7.  His  chances  of  rec«)very  are 
said  to  be  slight. 

_l3r.  Talcott  Williams,  of  the  SchiMil  of 
York,  was  this  week  elected  vice-presi¬ 
dent  of  the  Shakespeare  .Association  of 
America. 

I-ou  Holland,  president  of  the  .A. 

C.  A\’..  E.  .-A.  Schwab,  head  of  the 
.National  A’igilance  Commi(ltee  of  the 
-Association,  and  F'rederick  W.  Hume, 
e.xecutive  .secretary  of  the  National 
I’ulilishers  .Association  called  on  Fresi- 
<lent  Coolidge  this  week. 

Sir  Campld-ll  Stuart,  managing 
<lirector  of  the  London  Times,  who  has 
been  visiting  in  this  country,  returnetl  to 
l-.ngland  this  week. 


has  been  made  city  editor  of  the  pajK-r 
succeeding  .A.  Gloyd  Gill,  who  remains 
III  the  staff  as  a  writer.  Henry  Miller 
if  the  sports  staff,  has  been  made  sjiort.' 
ditiir. 


.A.oiiis  (I.  Bf.xe.s(1i 


old.  ainl  is  the 
youngest  manag¬ 
ing  editor  in  St. 
Dluis.  He  began 
liis  newspaper  ca¬ 
reer  as  a  copy 
lioy  on  the  Star 
in  1‘309,  aiul  be¬ 
came  successively 
morgue  keeper, 
cub  reporter, 
courthouse  man 
and  "star”  re- 


(Ont.)  Il'hig  editorial  staff,  to  Miss 
Alary  Doyle,  Toronto,  in  Toronto  re¬ 
cently. 

AA'ilbert  J.  Bach,  sports  editor,  Miami 
( Fla. )  Tribune,  to  Miss  Margaret  .A. 
Bamliach,  Tribune  society  editor.  May 
H,  at  Miami  Beach.  F'la. 

C.  Neil  Baylor,  editor,  Hagerstoivn 
(Md.)  Morning  Herald,  to  Miss  Estelle 
.Aldridge  of  Charles  Town,  A\’.  \’a.. 
May  11. 

Glenn  Mercer  Rohrback,  classified 


IKirter.  .After  10  years  with  the  Star,  he  manager  of  the  Moline  (111.)  Dispatch. 
engagerl  in  the  advertising  business,  but  to  Miss  Edna  Grace  Bezner  of  lligh- 

Mrs.  Martin  Stevers,  who  is  Sally  returned  to  newsimpcr  work  when  the  more.  S.  D.,  in  Higlimore,  May  1. 

Joy  Brown,  in  charge  of  “.A  I'riend  in  firm  moved  to  another  city.  He  joined  Miss  Marie  F'rances  AA’einrich,  one 
.Need.”  Chieaijo  Tribune,  has  returned  the  staff  «)f  the  Times  as  a  reporter.  tiine  society  editor  of  the  Burlington 

with  her  husband  from  an  extensive  trip  AA  hen  the  International  Air  Races  (la.)  Gazette,  to  William  F.  Ewinger  of 
to  Hawaii  and  California.  were  held  outside  of  St.  Louis  last  6-111.  Burlingttm,  Alay  7. 

J.  W.  Ramsay,  for^rly  a  reporter  feiesch  moved  the  city  desk  to  the  flying  ciilbert  AVilliams  of  the  advertising 

for  the  Chicago  Daily  Journal,  has  bjW.  and  directerl  his  staff  on  the  scene,  tlepartment.  Chicago  Tribune,  to  Miss 

launcherl  a  newspaper  of  his  own.  the  He  likes  to  be  in  the  thick  of  things.  Alariraret  Rol>inson 


spaper 
.\iles  Center  (III.)  Ga: 
of  Chicago. 


IN  THE  EDITORIAL  ROOMS 
JOHN  H.  TENN.ANT,  managing  edi- 
"  tor  of  the  Xew  York  Evening  World, 
and  Mrs.  Tennant,  are  parents  of  a 
ilaughter.  born  May  10. 

J.  L.  Meddoff.  formerly  of  the  AA’ash- 
ington  bureau  of  International  News 
.''ervice,  has  resigned  as  sports  editor  of 
the  Huntington  (IP.  I’a.)  Advertiser  to  uianager 

become  managing  editor  of  the  Xationai 
Turf  Gacette.  a  new  weekly  published 
at  Cleveland. 

.A.  1).  Stedman.  night  city  editor  of 
the  St.  Paul  Disptitch-Pioneer  Press,  has 
lieen  promoted  to  editorial  writer.  He 


IN  THE  BUSINESS  OFRCE 

CTL’.ART  OLIA  lER.  formerly  manager 
of  the  Baltimore  Xiws,  sailed  for 
abroad  on  the  S.  S.  Paris,  Alay  14. 

R.  M.  Dunston  is  now  circulation  man¬ 
ager  of  the  Little  Rock  (Ark.)  Arkansas 
Democrat,  succeerling  his  father,  AA'.  S. 


.  I  ,  Margaret  Rolnnson. 

•tte  in  a  suburb  Manton  L.  Marrs.  lormerlv  with  tlK'  ,,  i  e  -.i.  r  l  i  i 

Kansas  City  Post,  the  Denver  Post  and  Howard  Smith  of  ^e  advertising  de- 
other  newspapers,  has  been  promoted  Tnbune,  to  Miss 

from  chief  re-write  man  to  city  editor  of  -'lunge. 

the  Times.  Miss  Alarion  Murphy  of  the  adver- 

_  _  _ _  tising  deixirtment,  Chicago  Tribune,  to 

AA'illiam  Cooke. 


vertising  manager  of  the  .A’l’a,'  York 
Herald,  is  now  on  the  advertising  staff 
of  the  .AVw  York  Evening  Journal. 

Manning  AA'aketield.  for  a  number  of 
years  Eastern  niiinager  of  the  F'arm 


HOLDING  NEW  POSTS 
JOHN  F'.  WOHLERS,  from  advertis- 
ing  staff,  Easton  (Pa.)  Express,  to 


Dunston,  who  lias  gone  to  the  Atlanta  Press  Publishing  Company,  has  joined  advertising  staff,  Baltimore  \ews. 


Georgian  as  circulation  director.  R.  M 
.Aiulerson  has  succeeded  Fretl  B.  Long- 
streth  as  city  circulation  manager  of  the 
Democrat.  Longstreth  has  joined  the 
Burlington  (la.)  Hasvk-Eyc  as  circula- 


Fmmett  Conway,  former  city  editor  of 
the  .S'iou.e  City  (fa.)  Tribune,  recently 
of  the  advertising  staff  of  the  Rochester 
(X.  )'.)  Herald,  has  opened  an  adver¬ 
tising  agency  in  Rochester  with  H.  Ly¬ 
man  Hart  under  the  firm  name  of  Hart- 


i>  succeeded  by  Philip  R.  Bronson,  .golf  Conway. 


the  advertising  staff  of  the  Portland  Ed  I3unne,  from  Fargo  (X.  D.)  Trib- 
(  Me.)  Press-Herald.  une,  to  copy  desk,  St.  Paul  Pioneer  Press. 

AA'illiam  E.  .Andermanv  foreign  ad-  Joseph  Fimmott.  from  Chatham  corre- 
vertising  manager  of  the  Detroit  Times,  spondent,  Wiiulsor  (Ont.)  Border  Cities 
has  been  made  general  director  of  ad-  Star,  to  staff,  Chatham  (Ont.)  Xeus. 
vertising.  ^  Fretl  AA'.  Pierce,  from  advertising  staff, 

Ray  Hahne  of  nhe  purchasing  de-  Sioux  City  (la.)  Tribune,  to  staff,  Sioux 
lartmeiit.  Chicago  Tribune,  has  gone  to  City  Journal. 

Alaska  for  the  Tribune.  C.  .A.  I-a  Belle,  from  San  Francisco 

\\ .  .A.  Rogers,  advertising  manager  of  Bulletin,  to  copy  desk,  San  Francisco 
the  Boston  Transcript,  and  chairman  of  Examiner. 
the  .Advertising  Bureau  of  the  .A.  N.  P. 


editor.  Johnston  CaiK-lin  leaves  the  copy 
dc'k  to  iK-come  golf  editor. 

Charles  B.  Wilson,  of  AVashington,  la., 
recently  celebrated  his  90th  birthday.  He 
was  formerly  editor  and  publisher  of  the 
.Muscatine  (la.)  Journal. 

W.  G.  Bowdoin,  formerly  art  critic  on 
the  XcTV  York  Evening  World,  is  now- 
writing  art  notes  for  the  Xezvark  (N. 
J.  I  .Veu‘s. 

George  F'.  Brown,  for  12  years  man¬ 
aging  editor  of  the  .Manchester  (X.  H.) 
Union-Leader,  has  returned  to  Manches¬ 
ter  from  Miami,  Fla.,  and  will  enter  the 
real  est.-ite  business. 

I-ldward  L.  Sterne,  city  hall  rep*irter 
of  the  Sandusky  (O.)  Register,  has 
taken  the  telegraph  desk,  succeeding 
AA'alter  J.  Stahl.  John  H.  Moynihan, 
formerly  of  the  Huntington  (Iiul.)  Press 
is  now  city  hall  reporter. 


.A.,  has  been  elected  president  of  the 
Advertising  Club  of  Ikiston,  formerly 


Richard  A\'.  Reading,  former  business 
manager  of  the  old  Detroit  Times,  is  miw-  the  Pilgrim  Publicity  .Association, 
city  controller  of  Detroit.  - 1 - 

MARRIED 


PRESS  ASSOCIATION  NOTES 

TJAYMOND  D.  LAWRENCE.-United 
News  manager  in  Los  .Angeles,  has 


resigned  to  liecome  city  editor  of  the 
Santa  .Monica  (Cal.)  Daily  Santa 


McKinley  Sauer  of  .Athens.  O.,  is  the 

new  classified  advertising  manager  of  the  .  or-xTi-c-  cuwcn-i  l  e  ~ . v  -  ' - -.  - -•  - 

Sanduskv  (O.)  Register,  succeeding  R.  J  L.AKEiNCF.  SHAAIEL,  a  member  of  Monican,  recently  established  by  Robert 
( )_  Wt’llbuum,  iu)\v  ill  of  tbc  tlic  Puris  edition  of  the  stsff  of  the  A.-  Oonaldscn,  formerly  Southern  Cali- 

jiaper's  suburban  advertising  department.  ^  hit  ago  Tribune,  to  \Iiss  IHorence  Cole-  fornia  manager  for  the  United  Press. 

Don  Bridge  has  been  named  manager 
of  the  merchandising  and  national  ad¬ 
vertising  department  of  the  Indianapolis 
Xrii's. 

Donald  Nelson  has  joined  the  business 
staff  of  the  .Siou.v  City  (la.)  Tribune. 

J.  F.  McCue  is  now-  classified  adver¬ 
tising  manager  of  the  San  Francisco 
Illustrated  Daily  Herald. 

Richard  AA’hitney  has  resigned  from 
the  display  advertising  and  promotional 
departments  of  the  St.  Paul  Dispatch- 
Pioneer  Press  and  will  remove  to  Los 


Harry  E.  MaePherson,  formerly  auto-  .Angeles, 
mobile  editor/ .S'uii  Diego  (Cal.)  Sun  and  tr  d„i„  r  -u  i  • 

(c^). 

ihe  riliv  M«o“r  ikr&i”  iS.  .C  T-'f'""’ 

business  manager  of  the  Iowa  Le- 

w  jrionnaire,  official  publication  of  the  Iowa 
Ray  O  nrini.  sjKtrtinK  editor.  Man-  department.  American  Legion. 
cncstir  (A.  //.)  Mirror,  lias  resigned  to  ...  ,  t-  » 

join  the  sports  staff  of  the  Boston  ^  .•'.'s’Y  ,^and  Mrs.  Frank 

(leorge  have  joined  the  business  staff  of 


sports 

(.Mass.)  Globe.  Harry  P.  Kellihcr,  who 
resigned  from  the  Mirror  to  join  the 
reportorial  staff  of  the  Worcester 
(.Mass.)  Post,  has  returned  to  Manches¬ 
ter  to  succeed  O’Brien. 

Miss  F'rances  Boardman.  music  and 
dr.imatic  critic  of  the  .St.  Paul  Dispatch- 
Pioneer  Prc.ts.  is  taking  a  vacation  in 


the  Ifagerstozim  (Md.)  Herald-Mail. 

.Arthur  C.  Busch,  formerly  w-ith  the 
Literary  Digest,  has  joined  the  New 
York  advertising  staff  of  Current  History 
Magasine,  published  by  the  Xew  York 
Times, 

Wood.son  F.  Dixon,  formerly  with  the 


New  York.  .Alice  I-arson  is  replacing  Milwaukee  Journal,  has  been  appointed 
her.  advertising  manager  of  the  Long  Beach 

John  O.  Nelson,  formerly  w-ith  the  (Cal.)  Telegram. 

Brooklyn  Standard-Union,  and  Xe^vark  AA'infield  Urmy,  formerly  foreign  ad- 


One  million  pieces  of 
stationery  are  carried  in 
stock  to  serve  tke  readers 
of  ne’p^spapers  represent¬ 
ed  t>;9  Fred  eric  J.  Haskin, 


24 


Editor  &  Publisher  for  May  17,  1924 


IN  THE  AGENCY  FIELD  WITH  THE  ADVERTISERS 


lOSEPH  SCHMIDT,  former  adver- 
"  tising  manager  for  Mabley  &  Carew 
Company,  Cincinnati,  has  opened  an  ad¬ 
vertising  agency  to  be  known  as  the 
Joseph  Schmidt  Advertising  Agency,  in 
the  Keith  Hiiilding,  that  city. 

Edward  L.  Wertheim.  educational  di¬ 
rector  of  the  West  Side  Y.  M.  C.  A.,  Xew 
York,  has  resigned  and  joined  the  staff 
of  \Vm.  T.  Mullally,  Inc..  New  York,  as 
account  executive. 

Lloyd  H.  My<-rs.  vice-president,  and 
(i.  F>.  Mitchell  of  the  service  department 
of  Albert  Frank  &  Co.,  are  leaving 
shortly  for  an  extended  trip  abroad. 

H.  F.  Murphy,  formerly  of  the  art 
staff  of  Dorrance,  Sullivan  &•  Co.,  Xew 
York,  has  joined  the  C.  C.  Winningham 
.\gency,  Detroit,  as  art  director. 

Paul  Warwick,  recently  a  department 
editor  on  the  Ailaitta  Coiistilution,  has 
joined  the  copy  department  of  Eastman, 
Scott  &  Co. 

John  H.  Miller  .\dvertising  .Agency 
has  been  established  at  216  Market  street. 
Xewark,  X.  J.  .Miller  was  with  L.  Bam¬ 
berger  &  Co..  Xewark,  for  7  years. 

William  E.  Moffett  has  joined  the  sales 
staff  of  the  S.  C.  Beckwith  Special 
.Agency,  Xew  A'ork.  Moffett  for  12  years 
was  advertising  manager  of  the  I’itts- 
hurjilt  Leader. 

O.  R.  Hardwell  has  joined  the  service- 
staff  of  the  Xew  York  office  of  .Albert 
F'rank  &  Company.  He  was  formerly 
copy  chief  of  the  Wendell  P.  Colton 
.Agency,  Xew  A'ork. 

Ernest  W.  .Alexander,  of  the  .Alexan¬ 
der  Advertising  .Agency,  will  sail  for 
abroad.  May  27.  for  a  10-week  tour  of 
the  Continent. 

diaries  Plambeck,  head  of  the  Plam- 
l)eck  .Advertising  Service,  San  Diego, 
Cal.,  is  undergoing  special  treatment  at 
a  sanitarium  to  recover  from  the  results 
of  gas  injuries  received  during  the  World 
War. 

Harriet  Emerson,  formerly  on  the  ad¬ 
vertising  staff  of  the  San  Franeisco 
Chronicle,  has  opened  an  advertising 
service  in  the  Chronicle  building  in  that 
city. 

Harry  I).  Xeach,  recently  with  the 
1  kirland  .Agency.  New  A’ork,  has  become 
director  of  marketing  and  sales  for  the 
diaries  C.  (ireen  .Advertising  .Agency, 
Xew  A'ork. 

(lardiner-Mace  .Agency,  has  ojiened 
offices  at  9  East  40th  street.  Xew  York. 

Coy  Glidden,  formerly  with  Glidden  & 
Evers,  advertising  agency,  Chicago,  is 
now  with  Porter-Eastman-Byrne  Com¬ 
pany.  Chicago. 

Barron  Collier,  Xew  A'ork.  has  bought 
the  Western  .Advertising  Company  and 
the  FXving  Hill  Company,  Inc.,  both  of 
St.  I^iuis.  Both  companies  control 
street  car  advertising  space. 

Harold  Mayer,  formerly  with  the 
George  Batten  Company,  has  joined  the 
staff  of  the  Harry  C.  Michaels  Com¬ 
pany,  Xew  A'ork. 


/  ’  K.  WOODBKIDGE,  president  of 
the  Dictaphone  Corporation.  Xew 
A’ork.  has  licen  elected  vice-president  in 
charge  of  Sales  Executives'  Division  of 
the  .American  Management  .Association. 

Ernest  Eherhard,  for  the  past  3  years 
managing  editor  of  .-IdiYrtiuiig  and  Sell¬ 
ing.  has  joined  tlie  .American  Telephone 
&  Telegraph  Company. 

Rudy  .A.  Moritz.  Davenixirt,  la.,  mer¬ 
chant  and  advertising  manager  of  the 
Hub,  has  been  elected  president  of  the 
DaveniMirt  .Ad  Club,  succeeding  Victor 
Martin,  advertising  manager  of  the 
Davenport  Democrat. 

J.  I.  Whitmeyer,  formerly  of  .Akron, 
().,  has  been  named  advertising  and  dis¬ 
play  manager  for  Lundt  &  Co.,  Moline. 
111.,  succeeding  J.  W.  Heinz,  who  recently 
opened  an  advertising  agency. 

W.  .A.  Wolff  of  the  publicity  depart¬ 
ment  of  the  Western  Electric  Company, 
was  elected  president  of  the  Technical 
Publicity  .Association  at  a  meeting  held 
at  the  Machinerv  Club,  Xew  A’ork, 
.May  8.  ' 

Mrs.  Elizal)eth  Reilly,  formerly  in 
the  advertising  department  of  Scruggs- 
\’anderv(K)rt-Barney,  St.  I.ouis  has  iK-en 
made  advertising  manager  of  the  G.  Fox 
Department  store,  Hartford,  Conn. 

Ossian  Ray,  paper  salesman  for  M. 
Gottesman  &  Co.,  has  joined  Perkins 
G<K)dwin  Company  as  director  of  the  im- 
IKirted  newsprint  department. 

Lloyd  Jacquet.  radio  editor  of  the  old 
.A’rit-  York  Mail  and  recently  with  West- 
inghouse  Electric,  has  been  placed  in 
cliarge  of  the  publicity  .section  of  the 
Xational  Carlxin  Company's  Radio  Divi¬ 
sion. 

E<lward  .A.  Collins,  who  has  been 
direct  advertising  manager  and  assistant 
to  vice-president  John  L.  Mee,  of  the 
.National  Surety  Company,  has  been 
made  assistant  secretary  of  that  cor¬ 
poration. 

WITH  THE  SPECIALS 

■pROST,  L.AXDIS  &  KOHX,  Xew 
A'ork.  has  been  appointed  representa¬ 
tives  for  the  Gastonia  C.\'.  ('.)  Gacette 
and  the  La  Grange  (Ga.)  Reporter. 


Unexcelled  as  a  Food 
Medium. 

4  to  6  food  pages  every 
Thursday. 

TRENTON  (N.J.)  TIMES 

KELLY-SMITH  CO. 

National  Representatives 

Marbridfe  Bldg.  Ljrtton  Bldf. 

New  York  Chicago 


Directory  of  Leading  Features 

rOE  SEILT,  BtnniAT  AMD  WEEKLY  EEWSPAyZEa. 

Book  Reviews 

Motor  Service 

GRANT  OVERTON 

Winnow*  the  Weekly  Book  Crop  in 

BOOK  BEAMS. 

Authentic.  Informative,  Sprlirlitly. 
Metropolitan  Newspaper  Service,  New  York. 

HINTS  FOR  THE  MOTORIST— BY  CLOUOH 
Popular  with  both  automoblllst  and  advertiser. 
The  Interaatienai  Syndicate.  BALTIMORE. 

Newspaper  House  Organ 

Fashions 

THE  AD-BOBTF— A  BIX  TEAK  BUOCE8B 
Booklets  6c  per  ropy — or  mats  and  copy. 

The  International  Syndicate,  BALTTIIOKK. 

HOLLYWOOD  FASHIONS— NEW  WEEKLY 
All  atK>ut  the  clothes  worn  by  Filmland's 

Ra£o 

Irresbitibly  feminine  end  tlmel.r. 

Tom  Beck  Features,  783  Ban  Fernando  Bldg., 
Lot  Angeles. 

DAILY  OK  WZEHLY  KADIO— BY  CHAPKAN 
Chapman  is  tbe  Baltimore  Sim's  Radio  writer. 
The  International  Syndioate,  BALTIKOBE. 

Fiction  Religious  Features 


LET  US  BUILD  YOUR  CIRCULATION 
Fnmniis  storieR  by  famouM  nutbors. 
Service  for  Authors.  33  W.  42d  St,,  New  York. 


A  ^'DIFFERENT"  SUNDAY  SCHOOL  LESSON 
Tlie  Standard  Religions  Feature  of  American 
Newspaperdom.  Twenty-five  year*  of  contlnnnns 
publication.  Non-Controversial.  Readable,  'Flmely. 
The  EUit  Service.  Swarthmore.  Pa. 


Full  Page  Mats 


8  COL.  12  EM—ALSO  7  COL.  PAGES 
Camera  New*.  Fashion  Feature.  Children**  Pagea 
The  International  Syndioate,  BALTT1C0RE. 


Women’s  Serials 

“  M  I  L  iTV  E  D  B~ir^“ir6~u~ir~ 

Piquant,  (liallenging.  Engrossing. 

Start  with  *‘KARRIAGF  SCALES” 
Metropolitan  Newspaper  Service.  New  York. 


Thomas  F'.  Clark  Company  has  teen 
ai>p<)inied  to  represent  the  I'allejo  {Cal.) 
Xezes  and  the  lil  Dorado  {III.)  Journal. 

Xew  A'ork  office  of  the  Julius  Mathews 
Special  .Agency,  reprc.senting  Xew  Eng¬ 
land  newspaiK-rs,  has  teen  moved  to  15 
F'ast  4<Kh  street. 

Harry  J.  Pruddeu,  treasurer  of  Prud- 
den.  King  &  Pruddeu,  has  been  elected 
president  of  the  Bailey  Park  Country 
t’lnh,  Mt.  A'ernon,  X.  A’. 

Robert  E.  Ward,  Inc.,  publishers'  rep¬ 
resentatives,  have  moved  their  Chicago 
offices  from  1801  Mailers  building  to 
1810  and  1811  Mailers  building. 


NEW  PLANTS  AND  EQUIPMENT 

UEXRY  W.  MARSHALL,  publisher, 
Lafayette  find.)  Journal  and  Courier, 
while  at  the  .A.  X.  P.  .A.  convention  in 
Xew  A'ork  purchased  a  complete  mailing 
system  from  the  Pollard-.Alling  Manu¬ 
facturing  Comiwny,  including  an  .Auto- 
imatic  Mailing  Machine. 

I'ernon  {Te.v.)  Keeord,  R.  H.  Xichols, 
publisher,  recently  completed  its  new 
power  equipped  plant. 

General  contract  for  the  Cedar  Rapids 
yla.)  Gasette's  new  2-story  home  was  let 
this  week  to  .A.  J.  Smith.  Construction 
will  begin  at  once  to  be  completed  Oct.  1. 

Cleveland  Press,  a  member  of  the 
Scripps-1  toward  group,  has  starteil  work 
on  the  3-story  annex  to  their  main  build- 
ing. 

Das'enport  (la.)  Demoerat  is  installing 
a  new  floss  sextuple  press  in  its  new 
Brady  street  home.  It  is  believed  the 
new  plant  will  te-  ready  for  occupancy 
the  first  week  in  June. 


CHANGES  OF  OWNERSHIP 

HATH  AM  (N.  B.)  IVorld.  owned 
by  late  J.  L.  Stewart,  has  been  taken 
over  by  R.  W.  Ferguson. 

Thomas  Wood  Parry,  Jr.,  recently 
with  the  St.  Louis  Star,  has  purchased 
the  Centralia  (Mo.)  Courier. 

Keith  K.  Fanshier,  owner  of  the  Em¬ 
poria  (Kan.)  Times,  has  leaserl  his  i^aper 
and  is  now  office  manager  for  the  Shaw 
Publishing  Company,  Chicago,  and  editor 
of  the  Oil  Xezi's.  Mr.  Fanshier  was  for 
4  years  oil  editor  of  the  ll'iehita  (Kan.) 
Beaeon. 

.Sundridge  (Out.)  Eelio  has  been  sold 
by  .A.  T.  Wright  to  E.  A.  Warner,  editor 
of  the  Burk  Falls  (Out.)  Arroze. 


SlTMiMJCR  READING 

On  June  22  The  New  York 
Times  Book  Review  will  discuss 
the  novels  of  importance  and 
interest  issued  during  the  first 
half  of  this  year  as  well  as  those 
to  be  published  from  June  to 
October. 

Persons  who  are  making  up  lists 
of  books  for  Summer  reading 
will  find  the  comments  of  value 
in  deciding  upon  their  selections. 

Nrui  SimrB 

Soofc  %puipui 

Sunday,  June  22 

Resen'c  a  copy  of  The  Times  at  yoi$r 
nett's  stand. 


In  April  ISM 

(as  campand  mth  Jlfml,  Uat  iftar) 

THE  ST.  LOUIS  STAR 


f04,95B 

lints  inTtfal  Psid  Advtrtisii^ 


This  represents  a  substantial  Increase  in  every 
important  classification  of  advertising — Local, 
National,  Classified  and  Real  Estate 
The  Star’s  gain  in  Totai  Paid  Adverct.slng  Is  the 
greatest  percentage  of  increase  recorded  by  any 
St.  Ixtuis  daily  newspaper  during  April. 

The  reason  for  such  a  record?  .  .  .  REISULTS! 
—PROFITABLE  RESULTS — to  adverUsers 

THE  ST.iaUIS  STAR..i 


National  Advertising  Representative 

The  S.  C.  Beckwiih  Special  Agency 
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An  Automobile  Feature  That  Has 
Made  Good  In  110  Newspapers 


Original 

Entertaining 

Instructive 

An  Auto  Feature  for 
Better  Newspapers 


T  H  E  \  S.U  AY. 
2VL  O  I 

S^rtS/ibrid^ed  ^M.a^axinejor  Car  Owners 

EDITED  BY  J 

WILLIAM  XJLLMAN  J 


Timely 

Informative 

Reliable 

There  Is  Nothing  Like 
It  on  the  Market 


Release  No.  104 

Release  No.  104  has  just  been  prepared,  marking  the  close  of  the  second  successful  year  of  this  imusual  automobile  feature. 
Many  of  our  papers  have  been  with  us  from  the  beginning  and  have  expressed  their  complete  satisfaction  with  our  product. 
For  example,  read  this  letter  from  Mr.  Theodore  P.  Noyes  of  The  Washington  Star: 

“Just  a  line  to  tell  you  of  our  satisfaction  with  THE  SUNDAY  MOTORIST.  As  you  know.  The  Star  was  the  first 
paper  on  your  list  of  subscribers  and  U'e  have  watched  the  growth  of  the  feature  with  interest. 

“In  our  opinion  it  is  the  best  automobile  section  feature  in  the  country.  Especially  tire  we  gratified  because  it 
continues  to  maintain  its  high  standard  of  excellence.” 

Why  The  Sunday  Motorist  Is  Popular 

THE  SUNDAY  MOTORIST  contains  plenty  of  clearly  written  mechanical  information  for  those  who  want  to  get  the  best 
service  from  their  cars,  yet  the  man  or  woman  who  reads  for  entertainment  alone  will  find  much  in  the  way  of  original 
epigrams  and  clever  novelties.  There  are  short  but  important  editorials  on  vital  questions  of  the  day  relating  to  motoring. 
There  are  news  of  new  things  in  the  world  of  motor  cars,  questions  and  answers,  hints  and  helps.  Now  and  then  a  bit  of 
verse  and  sometimes  a  sermonette  to  jog  up  the  indolent  car  owner  in  a  friendly  way.  Like  good  vaudeville,  the  biU 
comprises  a  bit  of  something  for  everybody. 

Points  for  Your  Consideration 

THE  SUNDAY  MOTORIST  in  itself  is  enough  to  “make”  an  auto  section.  Copy  rims  about  1,500  words,  made  up  of 
varying  items,  any  of  which  may  be  dropped  when  space  is  tight  and  used  when  copy  is  needed.  The  regular  drawn  heading 
shown  above  may  be  used  or  displaced  by  type.  You  sign  no  contract.  We  rest  our  relations  on  merit  alone.  THE  SUN¬ 
DAY  MOTORIST  has  been  notably  successful  in  attracting  women  readers.  THE  SUNDAY  MOTORIST  is  a  pure  editorial 
feature,  written  to  win  and  hold  readers.  Wise  advertisers  know  that  interested  readers  make  advertising  resultful.  THE 
SUNDAY  MOTORIST  makes  an  auto  section  what  it  ought  to  be,  providing  users  with  an  original,  high  class  and  exclusive 
miniature  motor  magazine.  THE  SUNDAY  MOTORIST  is  the  combined  product  of  William  Ullman  and  Frederick  C. 
Russell,  generally  recognized  as  America’s  two  foremost  writers  on  automotive  subjects. 

Many  Splendid  Papers  on  Our  List 

Included  in  our  list  of  users  are  such  papers  as  the  Brooklyn  Eagle,  the  Grand  Rapids  Press,  the  Washington  Star,  the 
Milwaukee  Journal,  the  Louisville  Courier-Journal,  the  Philadelphia  Record,  the  Oakland  Tribune,  the  Spokane  Spokes¬ 
man-Review,  the  Providence  Journal,  the  Illinois  State  Journal,  the  Worcester  Telegram,  the  New  Orleans  Times-Picayune, 
the  Salt  Lake  Tribune,  the  Pittsburgh  Press,  the  Sioux  City  Joiurnal,  the  San  Jose  Mercury-Herald,  the  Cincinnati  Enquirer, 
the  Akron  Times,  the  Buffalo  Express,  the  Springfield  Union  and  others  of  equal  note  and  worth. 


You  Can  Get  Quantity  and  Quality  at  a  Reasonable  Price 
Your  City  May  Be  Open  Territory — Write  or  Wire 

THE  ULLMAN  FEATURE  SERVICE 

Home  Life  Building  -  -  Washington,  D.  C. 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


FLASHES 


r  AST  week,  readers  of  this  column 
were  introduced  to  Cliarles  Forbell, 
artist,  who  is  preparing  a  new  comic  strip 
called  “Susie  tlw 
Shopper”  for  the 
Bell  Syndicate. 

New  York.  This 
w  e  e  k  you  are 
asked  to  meet 
John  J.  Floherty. 
the  real  creator 
of  "Susie.’' 

MolH-rty  con- 
ceive<l  the  idea 
for  the  strip 
while  director  of 
art  and  service  of 
t  h  e  Ury  Goods 
Jieoiioiiiist.  1  n 
that  position  he 
came  in  contact 

with  department  stores  all  over  the  coun¬ 
try  and  more  particularly  the  reactions  of 
the  customers.  The  thousand  and  one 
humorous  situations  that  arise  daily  in 
the  shopping  world,  gathered  by  hioherty. 
form  the  script  for  “Susie  the  Shopper.” 

Kloherty  is  now  vice-president  of  the 
Lejaren  &  Hiller  Studios,  and  is  daily  in 
close  contact  with  the  artistic,  as  well  as 
tin-  practical  side  of  the  shojiping  re¬ 
actions  of  the  public. 


.1.  .1.  Fi.ohkrtv 


Raymond  Carroll  is  now  writing  a 
daily  Paris  letter  for  the  Ledger  Syndi¬ 
cate.  Philadelphia.  It  is  Iteing  run  in  the 
•Vi’ii-  Vork  livening  Post,  under  the  cap¬ 
tion  “Paris  Day  by  Day.”  Before  taking 
over  the  Paris  bureau  of  the  Public  Ix-d- 
ger  I'oreign  Service,  Carroll  wrote  a 
daily  New  York  letter  for  the  Ledger 
Syndicate. 

Richard  Connell  has  written  a  short 
story  for  the  Chicago  Tribune  Ncu'spaper 
Syndicate  called  “Mr.  Pottle  and  Poetry,” 
to  l)e  relea.sed  I  tine  1. 


“The  -\ble  Mcl.anghlins,"  by  Margaret 
W  ilson,  which  won  the  Pulitzer  Prize  for 
the  l)e.st  .\merican  novel  written  in  1923, 
is  Peing  released  for  immediate  publica¬ 
tion  as  a  newspajx'r  serial  by  the  .Mc¬ 
Clure  Xetespaper  Syndicate.  New  York. 
Three  months  ago  the  same  novel  won  a 
prize  offered  by  Harpers  Brothers.  Ixjok 
publishers. 

“Pat”  Sullivan,  cartoonist  for  the  King 
I'caturc  Syndicate,  New  York,  and  .Mrs. 
Sullivan  sailed  ft>r  a  short  trip  abroad  on 
the  S.  S.  Bcrengaria,  May  13.  Sullivan 
is  originator  of  the  famous  comic  cat, 
“Felix.’’ 

John  lilfreth  Watkins,  general  manager 
of  the  Ledger  Syndicate.  Philadelphia,  has 
been  appointed  general  manager  of  the 
Post  Syndicate,  Xew  York.  Miss  W.  L. 
Waldorf  is  in  charge  of  the  Xew  York 
office  on  the  10th  floor  of  tlx  .N’l'to  York 
P.rcning  Post  huilding  on  N'esey  street. 

“Home-Building  at  Moderate  Cost,”  by 
Thomas  Byrd  Epps,  a  Boston  architect, 
is  a  new  feature  Ixing  release<l  by  the 
Ledger  Syiuiicate,  Philadelphia.  It  con¬ 
sists  of  a  series  of  14  illustrated  articles 
for  weekly  release.  The  homes  are  de¬ 
signed  to  tit  the  purse  of  the  average 
family,  ranging  in  price  from  $.s.(KI0  up. 


The  people  who  say  they  never  believe 
what  they  read  in  the  newspapers  are  apt 
to  lx  the  ones  who  lie  to  reporters. — 
Don  .Marquis  in  .Yen’  i'ork  llcrald- 
Trihunc. 

*  ♦  ♦ 

With  a  .sO  per  cent  fall  in  wheat  prices 
there  is  only  a  2  per  cent  decrease  in 
bread  prices.  “That’s  the  way  the  money 
goes."  quoth  Mother  (loose,  “pop  goes 
the  weasel.” — Brooklyn  P.agic. 

♦  ♦  ♦ 

Mr.  Henry  W.  Taft  thinks  that  court 
cases  should  he  reported  for  the  press  by- 
lawyers.  Is  it  now  in  order  to  suggest 
that  the  reporters  Ite  allowed  to  try  the 
cases? — Boston  Transcript. 

*  * 

A  wife  recently  .stoppcxl  her  hushand's 
wedding  by  dropping  in  when  it  was  in 
progress.  Some  wives  will  never  learn 
that  their  place  is  in  the  home. — Syracu.w 
iX.  Y.)  Herald. 


Fi.ght  tor  reconsideration  of  the  player- 
writer  ruling  by  the  United  States  Lawn 
Tennis  -Association  continues,  and  pros- 
IHX'ts  at  present  are  bright  for  a  new  in¬ 
terpretation  which  would  ixrmit  William 
Tilden,  2nd,  national  tennis  champion,  to 
play  in  the  coming  Olympic  games,  and 
at  the  same  time  continue  writing  for  the 
Ledger  Syndicate,  Philadelphia.  Vincent 
Richards,  reporter  for  Univer.sal  Sertnee, 
has  already  been  exemptwl  from  the  rul¬ 
ing  and  will  report  the  game  as  well  as 
play  in  !•' ranee  this  June. 


II.  C.  Fisher 


(leorge  .\gutter.  tennis  in.structor  of  the 
W  est  Side  Tennis  Club  of  Forest  Hills, 
N.  Y..  is  prejiaring  a  scries  of  12  articles 
on  “1-earning  to  Play  Tennis,”  which  will 
he  released  June  12.  in  weekly  instal¬ 
ments  to  Sunday  newsiiapiTs,  hy  the 
Readers  .Syndicate,  Xew  York. 


.Star  .ideraft  Serz-ice,  Xew  York,  has 
issued  a  pocket-size  reduction  of  the  June 
number  of  their  monthly  service  of  space- 
selling  art  and  ideas. 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 
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SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


“Boss”  Murphy  began  by  driving 
horses  and  ended  b\'  driving  men.  He 
didn't  advance  so  darned  far  after  all. — 
Red  Bluff  (Cal.)  Nezes. 

*  *  * 

casual  investigation  of  the  increase 
in  .savings  deixisits  since  prohibition  came 
in  will  probably  disclose  that  it’s  the 
bootleggers  who  are  mtiking  the  deiiosits. 
— Columbia  Record. 

*  *  * 

.\  .service  station  is  a  place  where  you 
take  your  new  automobile  to  get  the 
thumbprints  of  the  mechanics. — H.  I. 
Phillips  in  .Yeti'  York  Sun. 

*  *  » 

“The  flapper,”  says  Kathleen  Xorris, 
“is  passing.”  So  we  judged,  from  the 
crowds  of  cake-eaters  lined  np  on  the 
curbs. — Colutnbus  (S.  C.)  Record. 


Divorce  is  the  afterglow  of  a  love 
match  struck  in  a  careless  manner. — XcziJ 
York  .hnerican. 


Boblxd  bandit 
Ixibbed  locks  in 
Brooklyn  Eagle. 


finds  there  are 
jail. — X.  //.  in 


Harry  Conway  Fisher  arrivetl  in 
Xew  York  this  week  on  the  S.S. 
Majestic  after  a  vacation  abroad. 

Who  in  the 
deuce  is  he?  Oh — 

“B  u  d”  F  is  her, 
cartoonist,  creator 
of  that  grotesque 
pair  of  c  a  r  e  - 
killers,  Mutt  and 
Jeff. 

-And  why  is  he 
smiling? 

His  horse, 

“Xellic  Morse,” 
this  week  cap¬ 
tured  the  Preak- 
n  e  s  s  Handicap 
and  won  for  her 
owner  a  pur.se 
of  $54,000.  Xo 
wonder  he  smiles. 

“Bud”  is  now  drawing  his  cartoons 
for  the  Bell  .Syndicate,  Xew  A’ork.  But 
pc’rhaps  you  have  forgotten  the  why  and 
wherefore  of  Bud  and  his  Mutt  and 
Jeff. 

Mutt,  coincideutly  got  his  name  from 
the  lace  track.  Bud  was  doing  general 
assignments  for  the  San  Francisco 
Chronicle,  back  in  1907.  During  the 
racing  season,  he  made  frequent  trips  to 
the  track  and  noticed  a  great  crowd  of 
persons  who  would  rush  down  to  the 
lietting  ring  with  about  $4  hard  earned 
cash. 

Veterans  came  to  call  these  folks 
mutton-heads,  and  Bud  drew  Mutt  as  his 
composite  idea,  legs  included,  of  all  the 
muttonheads  who  play  the  races. 


.  .  .  performances  of  A.  E.  Schylus’s 
“Seven  .-Xgainst  Thebes." — Canton  (O.) 
Daily  Xeu-s. 

Followed,  palpably,  by  S.  O.  Phocles’s 
“.Antigone.” — /'.  P.  .1.  in  .Vi’ze  i’ork 
World. 

♦  ♦  * 

It’s  the  disposition  and  not  the  silhou¬ 
ette  that  makes  the  perfect  June  bride. — 
J.  R.  Wolf  m  .MilziViikee  Journal. 


is  New  Haven’s 
Dominant  Paper 

Circulation  over  40,000  Average 

Bought  everr  night  hr  More  New 
Haven  people  than  tmr  any  other 
TWO  New  Haven  papers  (X>HBINEI>. 

TAe  JtiUaa  MefAaios  Special  Agency 
Batten— Nmw  Yarh—Datrait  —  Chiemga 


The  better  looking  typefaces 
in  our  paper  have  been 
cast  on  the  Ludlow 


Wntes  the  Register-Gazette,  Rockford,  III. 


W 


’E  have  used  one  Ludlow  for  over  seven 
years,  and  about  a  year  ago  we  added  an¬ 
other.  We  installed  our  original  Ludlow 
after  considerable  investigation,  and  even  then  we 
were  rather  skeptical  about  the  results  we  might 
be  able  to  obtain.  After  our  compositors  had 
used  it  thirty  days  they  would  have  been  disap¬ 
pointed,  indeed,  had  we  taken  it  from  them.  We 
superceded  foundry  type  with  the  Ludlow  equip¬ 
ment,  and  feel  that  the  appearance  of  our  publication 
has  been  considerably  improved  by  the  change,  par¬ 
ticularly  so  since  we  have  adopted  the  use  of  dry 
mats  in  our  stereotyping  department.” 


Ludlow  Typograph  Co. 


San  Francisco 
Hearst  Bldg. 


2032  Clybourn  Avenue 
CHICAGO 


Worid  Bia>. 
New  York 


LUDLOW  QUALITY  COMPOSITION 
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The  Backbone  Industries  of 
America  Are 

PENNSYLVANIA 

INDUSTRIES 


PENNSYLVANIA,  the  Keystone 
State,  is  as  aptly  termed  the  back¬ 
bone  state-  Pennsylvania  industries  are 
the  backbone  industries  of  America. 

Pennsylvania  coal,  Pennsylvania 
steel,  Pennsylvania  oil,  Pennsylvania 
textiles,  Pennsylvania  buckwheat,  Penn¬ 
sylvania  tobacco  are  the  backbone  in¬ 
dustries. 

These  monster  industries  require  mil¬ 
lions  of  skilled,  well-paid  operatives  — 
whose  buying  power  is  tremendous. 
They  enrich  hundreds  of  capitalists  who 
are  proverbially  lavish  spenders  while 
millions  of  other  people  living  in  Penn¬ 
sylvania  subsist  sumptuously  on  the 
by-product. 


Pennsylvania  newspapers  rank  very 
high  not  only  journalistically,  but  as 
“pullers”  for  advertisers. 

Pennsylvania  daily  newspapers,  in 
common  with  all  daily  newspapers 
wherever  published,  have  the  advantage 
of  the  local  touch — the  ability  to  carry 
the  national  advertisers’  story  to  the 
ultimate  conclusion,  to  bring  the  story 
home  to  the  reader,  an  advantage  impos¬ 
sible  to  secure  any  other  way. 

These  Pennsylvania  daily  newspapers 
get  into  the  homes  of  the  buying  public 
of  Pennsylvania  every  day.  National 
Advertisers,  using  these  daily  news¬ 
papers  in  this  territory,  cash  in  on  the 
investment. 


*  “Allentown  Call  . 
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Circula¬ 
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'ffYork  Gazette  and  Daily . (M)  17,435 
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NEW  AND  ACniENTK  HISTOKy  OF  THE 


By  ALBERT  EYANDIR  COlEHAH^dV/^arson  thcVcwyoiiH^raldstaH 

COPyRiGHT  1924  3y  EDITOR  t  PUBLISHER- ALL  RIGHTS.  IMCLOOIHG  FOREIGN  RIGHTS,  RHOTECTEO. 


CHAPTER  SEVEN 

Mr.  Bennett  Twice  Assaulted  by  James  Wason  Webb 

ON  January  1,  1836,  Mr.  Bennett,  in  his  characteristically  exuberant 
style,  announced  his  determination  to  gain  for  the  Herald  a  universal 
circulation,  working  with  “impaired  means,  but  with  undjdng  energies 
of  mind  and  spirit,”  adding  the  significant  assertion  : 

“We  shall  astonish  some  of  these  big  journals  that  now  aflfect  to 
look  down  on  us  with  scorn.” 

He  was  at  this  time  receiving  enough  from  sales  and  advertisements 
to  meet  his  current  exi)enses.  but  there  was  little  margin  left  for  de¬ 
velopment.  Medical  advertising  had  become  very  extensive.  Scores  of 
new  patent  nostrums  were  lx;ing  introduced,  the  penny  newspapers  being 
used  as  mediums  to  give  them  the  widest  possible  publicity,  and  the 
Herald  and  Sun  both  got  their  full  share  of  this  questionable  jxatronage. 

The  Herald  on  Januan,-  19  published  a  letter  signed  by  one  Henry 
Lynch,  giving  an  account  of  certain  stock  operations  in  Wall  Street,  in 
which  a  very  damaging  charge  was  made  against  James  Watson  Webb, 
proprietor  of  the  Courier  &  Knquirer.  Xe.xt  day  Mr.  Bennett  followed  it 
up  with  a  violent  editorial  attack  on  Webb.  It  roused  the  latter  to  fury, 
and  meeting  Bennett  in  Wall  Street,  he  knocked  him  down  and  beat  him 
with  a  heavy  cane.  Mr.  Bennett  in  a  long-winded  account  of  the  assault 
said : 

“Webb  by  going  up  tiehind  me,  cut  a  slash  in  the  back  of  my  licacl  alNiut  one 
and  a  half  inches  long  and  ix'nctrating  through  the  integuments  cif  my  skull.  Tlie 
fellow,  no  doubt,  wanted  to  let  out  the  never-failing  supply  of  good  humor  and  wit 
which  has  created  such  a  reputation  for  the  Herald,  and  appropriate  the  contents 
to  supply  the  emptiness  of  his  own  thick  skull.  He  did  not  .succeed  in  rifling  me 
of  my  ideas,  and  has  not  injured  the  skull.  My  ideas  in  a  few  days  will  flow  as 
freshly  as  ever,  and  he  will  find  it  so  to  his  cost." 

Mr.  Bennett  continued  to  insert,  at  intervals,  vicious  little  para¬ 
graphs  concerning  Mr.  Webb  and  his  newsjrajrer,  with  the  result,  that  on 
May  9,  Mr.  Webb  again  assaulted  Bennett  in  Wall  Street,  and  a  fist  fight 
ensued  lx.“tween  the  two  editors,  witnessed  by  throngs  of  excited  citizens, 
and  which  Mr.  Bennett  thus  described  on  the  following  morning: 
“OPEXIXG  OF  THE  SUM.MER  C.VMIWIGX 
“James  Watson  Webb's  Second  Fracas. — Wall  Street  in  Commotion 
“Tlie  violent  and  disgraceful  personal  outrages  whch  have  so  frequently  dis¬ 
graced  the  city  were  yesterday  repeated  by  James  Watson  Webb,  the  editor  and 
proprietor  of  the  Courier  and  Enquirer,  .■’is  I  was  leisurely  pursuing  my  business 
in  Wall  Street,  James  Watson  Webb  came  up  behind  me  on  the  north  side  of  the 
street,  said  something  which  I  couldn’t  hear  distinctly,  then  pushed  me  down  the 
stone  steps  leading  to  one  of  the  broker’s  oftices,  and  commenced  fighting  with  a 
species  of  brutal  and  demoniacal  desperation  characteristic  of  a  fury. 

"It  was  alxiut  half  past  two;  the  sun  was  shining  brilliantly;  the  sky  was  clear 
and  no  doubt  the  angels  and  good  spirits  in  Heaven  were  looking  down  through  that 
azure  sky,  to  witness  how,  how  wicked,  how  villainous,  how  cowardly,  how  ruf¬ 
fianly  it  was  possible  for  one  man  in  Xew  York  to  make  himself. 

“.\s  soon  as  I  found  myself  attacked.  I  turned  upon  him.  His  superior  per¬ 
sonal  strength,  which  God  .Mmighty  in  His  wisdom  had  given  him  for  some  in¬ 
scrutable  purpose,  was  altogether  too  powerful  for  me  to  contend  with.  The  great 
crowd  of  brokers  and  others  who  collected  around,  cried  out :  ‘Shoot  him,  Bennett’ : 
‘Shoot  the  damn  rascal’ :  ‘Shoot  him  down.  He  deserves  it !’  I  wish  I  had  had  with 
me  my  good  pistol,  which  I  keep  loaded  in  my  office,  but  presuming  on  the  force 
of  law  and  the  power  of  justice,  I  had,  like  the  Dutchman  who  left  his  anchor  at 
home,  forgot  to  take  my  weapon  with  me,  and  was  therefore  engaged  at  a  disadvan¬ 
tage  with  the  impious  ruffian.  .As  it  was,  however,  when  his  weapon  was  taken  tint 
of  his  hand.  I  closed  with  the  fellow  and  returned  him  blow  for  blow  in  the  face, 
the  marks  of  which  he  will  show  today  if  he  dares  to  exhibit  himself  in  Wall  Street. 
After  a  scuffle  we  were  separated  by  the  crowd.  My  damage  is  a  scratch  about 
three-quarters  of  an  inch  in  length  on  the  third  finger  of  the  left  hand,  which  I 
received  from  the  iron  railing  1  was  forced  against,  and  three  buttons  torn  from 
my  vest,  which  any  tailor  will  reinstate  for  a  sixiK'iicc.  His  loss  is  a  rent  from 
top  to  Ixittom  of  a  very  beautiful  black  coat,  which  cost  the  ruffian  fully  $40.  and 
a  blow  in  the  face,  which  may  have  knocked  down  his  throat  some  of  his  infernal 
teeth  for  anything  I  know.  Balance  in  my  favor — $39.94. 

“With  this  loss  and  damage  the  ruffian  drew  off.  carr.ving  the  ragged  remains 
of  his  coat  on  his  back,  and  leaving  his  weaixms  on  the  field  of  battle. 

“By  this  time  an  immense  crowd  had  assembled.  Every  person  raised  a  hue 
and  cry  against  the  ruffian.  The  general  tone  of  execration  was  so  loud  and  ‘O 
severe  that  I  should  not  be  surprised  if  the  whole  peaceable  population  of  the  r  y 
should  become  so  exasperated  at  his  disgraceful  attacks  and  ruffianly  hroils,  a'  o 
treat  him  as  the  public  did  his  prototypes,  the  gamblers  at  Vicksburg. 

“I  have  never  on  any  (Kcasion  given  cause  to  this  ruffian  to  disgrace  the  ty 
of  New  York.  In  the  legitimate  duty  of  conducting  a  newspaper,  which  for  .qd 
temiier,  decorum  and  morality  is  acknowledged  by  all,  I  have  invariably  treatec  lim 
with  more  gentleness  and  consideration  than  his  immoral  conduct — his  bruta  be¬ 
haviour — his  cowardly  life  entitled  him  to. 

“It  was  but  the  other  day  that  this  same  Webb  was  calling  upon  the  Grand 
Jury  to  wipe  out  the  disgrace  which  the  recent  fracas  in  the  Washington  Hotel  had 
covered  Xew  York.  On  this  question  I  united  in  opinion  with  him — I  approved  his 


sentiments — I  joined  issue  only  on  the  <iuestion  as  to  whom  the  (jrand  Jury  ought 
to  begin  with.  If  the  Grand  Jury  now  in  session  has  a  spark  of  regard  for  the 
character  of  this  city,  it  is  now  full  time  to  take  these  many  outrages  into  consid¬ 
eration.  If  it  does  not,  the  infuriated  pointlace  may  do  it  themselves.  We  are  in-i 
deed  degenerating  into  a  community  of  savages,  if  the  peace  of  the  city  is  to  be 
broken  by  such  ruffians  as  Webb  with  impunity. 

“.As  to  intimidating  me  or  changing  my  course,  the  thing  cannot  be  done. 
Xeither  Webb  nor  any  other  man  shall  or  can  intimidate  me.  1  tell  the  honest  truth 
in  my  paper  and  leave  the  consequences  to  God — could  I  leave  them  in  better  hands’ 

1  may  be  attacked — I  may  be  assailed — I  may  be  killed — I  may  be  murdered — but 
1  never  will  succumb — I  never  will  abandon  the  cause  of  truth,  morals  and  virtue 
It  is  not  nor  ever  was  in  James  Watson  Webb  to  intimidate  or  frighten  from  the 
exercise  of  his  rights,  James  Gordon  Bennett.  If  the  public  authorities  do  not 
chooose  to  protect  the  peace  of  the  city  and  secure  peaceable  men  in  the  enjoyment 
of  their  rights,  I  shall  carry  arms  for  my  protection.  It  is  painful — it  is  shocking— 
it  is  lamentable  in  a  civilized  community  where  we  have  a  hundred  spires  pointin; 
to  Heaven — which  is  inhabited  by  Christian  men  and  women,  to  be  obliged  to  resort 
to  deadly  weapons  for  the  protection  of  life  and  existence.  'This  is  an  extraordinarj 
affair.  The  demon-like  conduct  of  Webb  is  as  much  calculated  to  provoke  pity  as 
resentment.  Is  he  sane?  Is  he  in  his  right  mind?  Ought  he  to  be  taken  up  and 
confined  in  a  madhouse?  Is  it  safe  to  permit  such  a  man  to  be  at  large?  During 
the  conflict  with  me  yesterday,  he  absolutely  foamed  at  the  mouth  like  a  rminiat 
When  I  first  entered  the  street  at  two  o'cleok,  I  met  him  on  the  sidewalk.  Hr 
wheeled  suddenly  around,  as  if  [xissessed  with  a  demon.  I  am  generally  mild  and 
soft  in  my  manners,  as  the  ladies  very  well  know.  But  my  calm  tone  appears  to 
have  acted  like  magic  on  the  madman!  I  am  positive  Webb  is  insane!  From  tht 
remarkable  success  of  the  Herald,  and  the  noticeable  decline  of  the  Courier  .and  En¬ 
quirer  in  popularity,  influence  and  circulation,  it  is  highly  probable  that  he  has  loss 
his  senses  as  rapidly  as  ever  he  lost  his  money  in  stock  operations.  As  he  has  neve 
p,aid  up  his  defalcations,  so  neither  is  it  to  l)e  exjiected  he  will  regain  his  sensei 
I  cannot  feel  any  resentment  toward  a  maniac.  A’et  hereafter  I  shall  be  obliged 
to  carry  weapons  to  defend  my  person,  and  if  he  gets  killed  in  the  strife,  the  bloei 
be  upon  his  ozim  head.  Xeither  he  nor  any  man  would  I  willingly  attack.  I  an 
above  such  disgraceful  conduct ;  but  by  all  the  laws  of  God  and  man,  I  am  cntijled 
to  defend  myself. 

"I  call  upon  the  Public  .Authorities  to  do  their  duty.  If  his  own  family  do  ri' 
send  him  in  a  straight-jacket  to  t’.ie  mad  house,  the  Public  Autlx^rities  must  t^-. 
the  matter  in  hand.  Out  of  pity  to  the  pcMjr  maniac,  I  shall  today  make  applicat; 
to  the  Commissioner  of  the  Bellevue  .Asylum  and  humanely  request  Mr.  John  T« 
gee.  the  worthy  head  of  that  establishment,  to  take  him  into  his  custixly — to  giv 
him  good  lodgings — to  treat  him  kindly — and  by  all  means  to  have  his  head  short 
and  every  bit  of  his  whiskers  shaved  off!  With  the  help  of  Heaven  and  topk* 
bathings.  I  may  lx?  the  means  of  restoring  p<x)r  Webb  to  his  long  lost  senses.  Ma; 

( iod  .Almighty  grant  it.  Amen  !’’ 

{Continued  next  zoeek) 
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XXIX— BEAUMONT— A  Port  of  Call 


Thirty  per  cent  of  the  population  is 


Southern  Pacific, 


negro,  one  and  one  half  per  cent  Mexican,  Kansas  City  Southern,  liulf  Coast  Lines 
and  there  is  quite  a  Japanese  colony  in  and  Texas  and  New  Orleans  railroads 


and  around  the  city. 


collectively  furnish  50  passenger  trains  a 


The  Japs  do  farming  for  the  most  part,  day  for  people  to  flock  to  Beaumont  in. 
Rice  is  the  dominant  crop,  and  lesser  and  there  are  good  paved  roads  linking 
crops  of  garden  truck  and  strawberries  the  surrounding  country  to  the  city.  The 


By  HARRY  R.  DRUMMOND 

Chamber  of  Commerce  of  Beau-  There  are  three  very  excellent  r 
mont,  Tex.,  in  a  pamphlet  recently  for  Beaumont  being  a  good  town, 
issued  heads  an  article  like  this :  First  and  foremost  is  oil.  Thirtj 


^  ***'*■  ar  are  grown.  docks  at  Beaumont,  municipally  owned. 

There  are  388  retail  establishments  in  are  adequately  equip[)ed  for  the  handling 
RUMMOND  They  are,  for  the  most  part  of  ajl  kinds  of  cargoes,  and  the  rail  con- 

rather  commonplace  stores,  both  as  to  nections  are  so  arranged  that  merchan- 
There  are  three  very  excellent  reasons  appearance  and  merchandise,  but  they  do  dise,  raw  or  otherwise,  may  be  shipped 

r  Beaumont  being  a  good  town.  good  business,  having  a  good,  live  terri-  into  Beaumont  by  rail  and  loaded  di- 

First  and  foremost  is  oil.  Thirty  years  tory  to  draw  from.  rectly  on  ships  without  any  warehouse 


issued  heads  an  article  like  this :  foremost  is  oil.  Thirty  years  tory  to  draw  from.  rectly  on  ships  without  any  warehouse 

“Thirty  Years  Ago  a  River  Saw  Mill  apo  “Spindle  Top’’  started  to  spout  oil,  Rosenthal’s  is  easily  the  Altman  of  the  charges  being  accrued. 

Town — "Today,  The  Industrial  Port  and  Beaumont  started  to  consider  some-  place  so  far  as  quality  is  concerned.  The  Beaumont  is  83  miles  from  Houston, 

Metropolis  of  Texas.”  _  _  thing  besides  lumber.  _  White  House  is  second,  the  Fair  third,  the  closest  Major  Market,  far  enough  so 

It’s  a  good  line.  Perhaps  a  bit  weighty  Today  there  are  enough  oil  refineries  Dorfman’s  fourth,  Feinberg  fifth,  the  that  competition  is  not  felt,  and,  being 
with  “local  color”  but  sounding  very  to  employ  upward  of  16,000  men,  with  a  gjar  sixth,  Nathan’s  seventh  and  the  the  largest  city  between  Houston  and 
much  like  the  average  Chamber  of  Com-  monthly  payroll  of  $3,900,000,  most  of  Fashion  eighth  in  class  and  volume  in  New  Orleans,  enjoys  a  trade  territory 
roerce  “blah.”  which  is  frittered  away  for  such  trifles  trade.  Collectively  they  do  some  $4,250,-  that  is  high,  wide  and  handsome. 

Sometimes  one  wonders  where  these  as  houses,  food,  clothing,  automobiles,  qOO  annually,  and  there  is  room  in  Beau-  There  are  8.000  automobiles  in  Beau- 

Chamber  of  Commerce  guys  come  from,  movies,  tobacco,  l^tleg  hootch  and  other  tnont  for  some  merchant,  some  RE.\L  mont,  and  15,000  of  them  in  the  county 
Are  they  local  hicks  that  don’t  know  necessities  of  civilization,  most  of  which  merchant  to  put  up  a  truly  representative  and  the  trade  territory  is  a  prosperous 


any  better,  or  are  they  simply  a  pack  of  is  purchased  in  Beaumont, 
unmitigated  liars  who  imagine  that  they  While  the  lumber  busi 
are  getting  away  with  it?  relegated  to  second  place 

Chambers  of  Commerce  have  been  re-  is  well  worth  having,  for 


IS  purchased  m  Beaumont.  store  and  walk  away  with  the  big  bulk  one,  prosperous  and  fairly  well  populated. 

While  the  lumber  business  has  been  of  the  retail  trade  of  the  city,  for  com-  Beaumont  is  a  port  of  call  for  .salesmen, 

relegated  to  second  place,  second  place  petition  has  never  been  on  a  very  high  a  port  of  call  which  one  may  call  worthy 

is  well  worth  having,  for  there  are  from  plane,  and  most  of  the  establishments  of  cultivation  by  salesmen  of  standing. 


ferred  to  several  times  in  this  series  of  20,000  to  30.000  men  earning  a  living  in_  there  now  have  sort  of  spoiled  their  own  The  people,  by  and  large,  dress  rather 
letters  home — referred  to  with  a  great  the  lumber  business  in  and  about  Beau-  standing  with  the  community  by  trying  to  well.  'They  travel  a  great  deal,  and  know 


deal  of  Christian  charity  and  care  not  to  mont. 


outbid  each  other  for  trade,  overstepping  what  is  what.  They  get  good  merchan- 


wound  any  one’s  feelings — together  with  And  the  shipping  and  shipbuilding  the  bounds  of  strict  truth  so  often  that  dise,  and  the  women  are  not  a  bit  hard 


great  care  NOT  to  tell  the  REAL  truth  along  the  Sabine  river  is  a  pretty  strong  trade  is  rather  shifty  everywhere. 


about  them  for  fear  of  the  writer  spend-  proposition  in  Beaumont  and  vicinity. 


to  look  at  as  they  step  out  in  the  after- 


There  are  9,982  dwellings  in  Beaumont  noons  for  their  promenades,  shopping 


ing  the  best  years  of  his  life  either  in  Added  to  this  there  is  a  decidedly  pre-  and  45  per  cent  of  them  are  tenant  owned,  peditions  and  such. 

jail  or  a  hospital.  tentious  production  of  manufactured  iron  which  is  evidence  of  the  fact  that  it  is  a  Pearl  street,  from  Calder  to  the  river, 

Beaumont.  Tex.,  may  have  been  and  there,  and  this  is  an  industry  that  results  prosperous,  home-loving  community.  12  blocks.  Orleans  Street.  Liberty  to  tlx 


probably  was  a  river  saw  mill  town  30  in  real  money 


Many  of  the  homes  are  particularly  pre-  river,  10  blocks.  Main  street,  Calder  to 


years  ago,  but  as  for  its  being  the  In-  .\griculturally  Beaumont  cannot  supply  tentious.  and  show  on  the  face  of  them  the  river,  13  blocks  are  the  principal  re- 
dustrial  Port  Metropolis  of  Texas  today  the  world  with  foodstuff,  for  the  sur-  that  they  are  owned  by  people  who  have  tail  streets,  35  blocks  in  all. 

—that  is  as  ridiculous  as  it  is  untruthful,  rounding  territory  is  much  more  valuable  money.  There  is  a  lot  of  wealth  in  Once  Beaumont  was  a  boom  oil  town. 
One  cannot  be  more  emphatic  than  that —  for  oil  producer  than  for  farm  land.  Beaumont,  and  there  is  a  great  deal  of  No  longer.  The  boom  is  gone  and  with 

_  *1 _ _  _ Ml  At.*  _ *1 _ _  D _ _  _ ..o*  •  *i _ _ _ t _ a  -a  ai.  _  • _  __  _  .  t  •.  i  .  « 


even  with  the  use  of  profanity. 


\11  this  means  that  Beaumont  must  be  beauty,  particularly  in  the  residential  part  it  the  boomers,  and  it  has  settled  down 


Beaumont  is  a  good  town.  Ciet  that,  looked  at  in  a  broad  way,  rather  than  a  of  the  city. 


to  a  steady,  regular  producer,  populated 


Beaumont  is  a  mighty  good  town — but  narrow  one,  for  a  great  deal  of  its  There  are  45  churches  of  various  de-  with  people  who  are  solid,  substantial, 
Beaumont  is  NOT  what  the  Chamlier  of  population  lives  outside  the  corporate  nominations  in  Beaumont,  and  many  of  home-loving  and  who  are  making  Beau- 
Commerce  says  it  is,  any  more  than  .■XNY  limits  of  the  city,  close  to  their  work,  the  church  edifices  are  decidedly  pre-  mont  decidedly  worth  living  in.  It  is 


town  is  what  the  local  Chamber  of  Com-  but  trade  in  Beaumont,  go  into  Beaumont  tentious. 


merce  savs  it  is. 


In  1920,  when  the  official  Government  ly  everything. 


for  shows,  pictures,  dances  and  practical- 


well  to  put  a  red  pin  in  the  commercial 


Twenty  public  school  buildings,  includ-  map  where  Beaumont  shows — a  red  pin, 
ing  3  high  schools,  3  junior  high  schools,  meaning  that  Beaumont  is  one  of  The 


census  was  taken,  Beaumont  had  40,422  .Ml  in  all  there  are  14,000  men  and  1  junior  college  and  13  grade  schools  M.\jor  M.xrkf.t.s  of  America. 


ople.  An  “estimate”  made  in  1923  gave  4,000  women  employed  in  gainful  occupa-  house  9.(X)0  pupils  and  give  278  teachers 
,912  as  the  figure,  showing  an  average  tions.  and  the  industrial  payroll  is  $7,-  something  to  do  for  the  good  of  their 


“estimate”  growth. 


(KKt.OOO  monthly. 


Dr.  William  T.  Ellis  has  left  for  a 
Southwest  lecture  tour. 


Greater  Beaumont— Population  131,862 

The  Government  estimate  features  BEAUMONT  as  a  City  of  46,812.  Still  BEAUMONT  as  a  retail  trade 
center  controls  the  trade  of  131,862.  This  is  the  population  of  the  twenty  mile  radius  around  BEAUMONT. 
Within  two  hours  after  the  press  starts  for  both  the  BFZAUMONT  ENTERPRISE  and  BEAUMONT 
JOURNAL  carriers  are  delivering  these  newspapers  in  to  the  homes  of  families  living  within  this  twenty  mile 
radius.  Thus  it  is  a  greater  BEIAUMONT  with  a  population  of  over  100,000. 


BEAUMONT  ENTERPRISE 

AND 

THE  BEAUMONT  JOURNAL 


Suburban  Titmtory 
Beaumorrt  Enterprise 
Beaumont  Journal 

Th«TbrM  New  Seaports 
Beaumont*  Port  Arthur-OranM 


Wf 

'  SABINE  f  / 

I  LAKE  ,  j 
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The  only  publications  covering  greater  BEAUMONT 
and  the  BEAUMONT  Trade  Territory  are  the 
BEAUMONT  ENTERPRISE  and  the  BEAU- 
.MONT  JOURNAL. 

'Fe.xas  can  not  be  covered  with  four  or  five  newspapers 
and  no  list  is  complete  for  State  coverage  without  these 
two  publications.  The  Beaumont  Trade  Territorv  is 
too  important  to  both  manufacturing  and  retail  inter¬ 
ests  to  be  left  out  of  an  advertising  campaign. 


New  York 


.So/e  Mntional  representatives:  BEAUMONT  ENTERPRISE  and  BEAUMONT  JOURNAL. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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SVH  AT  PUBLIC  WANTS  FROM  NEWSPAPERS 
SOUGHT  AT  COLUMBIA  MEET 

Readers  Tell  Editors  Their  Views — M.  Koenigsberg  Ridicules 
Canons  of  Journalism  as  Negative  Rules 
For  Profession 


By  BERTHA  M.  MOHR 

Jph'^raph  to  Editor  \  PiBLi>HhRl 


/ ’Ol.L  MUl A.  Mu..  May  l.A— Wliat 
'  dui'  tile  imlilic  lit  the  I  Hite*!  States 
really  want  truin  it-  iiewspaiKTs ? 

Kditors  of  the 
joimtry  t;ut  down 
to  Ix'd  riK'k  on 
this  que>tion  this 
week  atteiKlintJ 
tlx-  fifteenth  an¬ 
nual  Journalism 
week  at  the  I'ni- 
versity  of  Mis- 
.sonri. 

-V  dirt  farmer, 
a  lawyer,  a  wo¬ 
man.  arlded  their 
views  to  jirofes- 
sional  iipinion  at 
a  syiniMisinm. 
w  h  i  c  h  marked 
the  lea<ling  event 
of  a  erowtled  five  day-,  -eheduled  to 
elose  with  a  ‘'-iKeial  edition"  banquet 
I  riday  evetiint;. 

M.  Koeniiisbers;.  president  of  Interna¬ 
tional  News  Serviee.  repre-ented  the 
lirofessional  viewixiint.  when  he  dejiloreil 
the  allefiisl  jireseitt  "melaneholy  atti¬ 
tude  of  the  press  an<l  upheld  'xndieate 
features. 

He  also  ridiculed  the  canon-  of  Jour¬ 
nalism  of  the  .American  Society  of  News- 
IKilKT  halitors.  I’.rietly  summed  up.  the 
symi>osium  hrouiiht  out  that  what  the 
farmer  wants  from  the  newsiiaiier  is 
"uuderstandini’" ;  the  lawyer,  "accurate 
rr  ixirtin^;'’ ;  the  woman,  "less  sensational¬ 
ism.'’ 

'I  liad  Stiow,  a  dirt  farmer  from  south¬ 
east  Missouri,  said  that  neither  taxation 
or  the  farmer’s  foolishness  accounts  for 
his  present  problems,  but  the  fact  that 
he  is  fifty  years  behiiwl  the  organized 
industrial  workl. 

"The  farmer  needs  co-operation."  Snow 
declaretl.  "TVie  newspaiiers  should  know 
the  farmer’s  viewpoint  thoroughly, 
whether  or  not  they  agree  with  it.’’ 

He  urgetl  small-town  newspaixT  edi¬ 
tors  to  increase  their  country  correspon- 
<lent  staffs. 

"lx.‘t  them  get  right  out  into  our  fields 
anil  find  out  what  our  problems  are." 
he  said. 

Guy  .\.  Thompson,  president  of  the 
-Missouri  Har  .Association,  siieaker  for 
the  law  profession  said : 

"In  the  first  place  the  lawyer  wishes 
fair  and  respectful  criticism  of  the 
Courts.  Liberty  of  the  pres-  does  not 
endow  the  newspaiKrs  with  -ix-eial  privi¬ 
leges.  They  have  no  greater  rights  than 
individuals. 

"Liberty  of  the  press  doe-  not  warrant 
trial  by  newspapers,”  he  declared. 

Lawyers  today  see  in  the  new -papers 
vastly  more  to  commend  than  to  con¬ 
demn.  he  concluded. 

Two  women.  Mrs.  Klia-  Michael  of 
.'st.  Louis,  anil  Mrs.  \V.  K.  James  of 
St.  Joseph,  sjxike  on  "What  wmnen  want 
from  the  newspaiier.”  lloth  urgeil  news 
based  on  accuracy.  The  humanizing  of 
the  classified  columns  was  suggested. 


.\I  K  \  sr.i  R.. 
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with  a  traineil  scK'ial  service  worker  to 
advise  applicants  concerning  the  tyive  ot 
work  they  are  fitted  for  was  suggesteil. 

Women  would  like  a  better  organiza¬ 
tion  of  the  news  items,  local  state,  na¬ 
tional  and  international  news  being  sepa- 
rattxl  so  they  may  know  ju-t  where  to 
turn  for  these,  one  -ixaker  said,  lloth 
made  a  plea  for  less  sensationalism  :  they 
asked  editors  to  keep  in  mind  the  moth¬ 
er  who  must  watch  her  child  while 
he  reads  the  ilaily  paper  by  putting  the 
scandals  and  murders  in  an  inconspicu¬ 
ous  place. 

.A  column  glimpse  in  concise  fashion 
tile  chief  events  of  the  world  was  al.so- 
suggested. 

The  climax  of  the  first  half  of  the 
week  was  reached  in  the  two  broadcast 
talks  by  M.  Koenigslx-rg.  general  man- 
agiT  of  I’niver.sal  Service.  International 
News  Service,  and  King  l-’eatures  Syn- 
ilicate.  and  by  Sidney  1'.  Wicks,  one  of 
the  staff  of  the  weekly  edition  of  the 
Miiiu'hi’sirr  (/kij/i/mii. 

Koenigsberg.  in  his  address  mi  "News 
and  (  tther  I'eatnres  of  the  New  spaiter." 
made  a  plea  for  the  recognition  of  the 
value  of  syndicated  features  and  news 
St  r\  ices. 

“The  syndicate  has  made  it  pi'ssible  to 
command  for  newspaiiers  in  every  com- 
innnity  in  the  I’nited  .States  a  (luality  of 
literature,  a  degree  of  authoritativeness, 
a  stantlanl  of  art  and  a  brand  of  humor 
that  previous  generations  did  not  know,” 
he  said. 

".As  to  press  association  service,  the 
facts  are  equally  clear.  It  would  lx-  ab¬ 
surd  to  Consider  the  ixissibility  of  any 
newspaper  in  this  state  reixirting  accur¬ 
ately  the  news  of  the  world  from  day  to 
day  if  the  news  was  not  gathered  through 
association  with  other  newspaixrs. 

".A  little  more  than  a  year  ago  a  con¬ 
siderable  number  of  editorial  representa¬ 
tives  of  leading  newspaixrs  in  .Atnerica 
assixiated  theinselves  together  and 
coupled  the  announcement  of  their  asso¬ 
ciation  with  a  declaration  of  principles." 
Kixnigslierg  continued,  referring  to  the 

American  Stxiety  of  Xewsixiixr  l-.ditors. 

"To  the  author  of  these  canons  the 
profession  apixars  to  have  lost  its  pan¬ 
oply-  of  pa.ssion.  To  him  the  newspaper 
calling  apixars  to  lx  filled  with  pitfalls 
that  should  be  shunned  rather  than  with 
heights  that  should  he  scaled.  To  him. 
caution  and  circumsixcttiess  are  cardinal 
principles.  Eagerness  to  do  is  forgotten 
in  admonition  not  to  do. 

"It  is  true  that  in  the  definition  of  the 
ethics  i>f  journalism  we  find  a  paragraph 
prohibiting  the  suppression  of  news,  but 
we  can  discover  nothing  that  prompts  a 
passion  for  the  printing  of  news.” 


—in  daily  circulation 
-in  lineage 
-in  reader  interest 
-in  proved  results 


Indianapolis 

NEWS 


Kixnigslxrg  stressed  the  value  of 
crusading  in  the  newspaixr.  the  "L'n- 
earthing  of  facts  and  the  sequential  pub¬ 
lication  of  stories  in  support  of  some 
measure  of  public  safety  or  in  inir.suit  of 
the  correctimi  of  some  public  evil." 

Mr.  AA’icks'  informal  address  was  on 
"Ideals  and  Methods  of  English  News¬ 
papers."  ".As  a  iiKitter  of  fact,  the  only- 
difference  between  English  .and  .Anxrican 
newspaixrs  is  entirely  due  to  geography: 
it  is  a  kind  of  physiological  reason. 
American  tiewspaixrs  are  publisheil  for 
st.ates.  English  newspapi-rs  are  published 
fc  >r  estates." 

The  fifteenth  annual  Journalism  AA'eek 
attracted  sjxakers  from  all  parts  of  the 
I’nited  States,  from  Great  llritain  and 
Jaixm.  .All  evening  sessions  were  broad¬ 
cast  from  station  AAO.S  at  Jefferson  City. 
-A  "sixcial  edition’’  banquet,  the  climax 
of  the  week’s  activities,  tixik  place  Fri¬ 
day  night.  Stanley-  Kesor.  president  of 
the  .American  .Association  of  .Advertising 
Agencies,  and  Kinuji  Kolmyashi.  former 
eilitor  of  Chuvvo.  Toky-o.  six  ike  tixi  late 
for  a  reixirt  in  this  week’s  l-aiiToR  & 
I’l  in.isiiKK.  Karl  .A.  liickel’s  address 
.ipixars  on  page  .12. 

Monday's  program  was  devoted  to  the 
Missouri  AA  riters  Guild.  The  principal 
.-iddress  of  the  day  was  delivereil  by-  Dr. 
J.  AA'.  Hudson,  author  of  ".Ablx  Pierre." 
and  "Nowhere  Else  in  the  AA’orld." 

Tuesday-  was  "special  features"  day, 
devoted  to  various  features  in  the  news- 
paixr  .-ind  to  the  interest  of  women  in 
general. 

AA’ednesday.  Thursday-  .-ind  Friday  were 
taken  up  with  the  oix-n  meetings  of  the 
Missouri  Press  .Association. 


Stone  Talks  to  Coal  Association 

CixciNN-.vTi.  ()..  May  15. — That  the 
.Associated  Press  is  not  a  trust,  but  a 
trustee,  recognizing  tbe  resixinsihility  of 
telling  the  truth  respecting  the  worhl’s 
happenings,  was  the  declaration  of  Mel¬ 
ville  E.  Stone,  former  general  manager 
ami  now  counselor  of  the  organization, 
in  a  talk  to  memlxrs  of  the  National 
t'oal  .Assixiation  in  annual  convention 
here  tixlay. 

Imposters  Pose  as  Newspaper  Men 

llusiness  men  ami  merchants  are  warned 
in  a  recent  Post  Office  circular  against 
two  imposters  ixvsing  as  newsixtixr  men, 
who  have  been  passing  forged  money  or¬ 
ders  in  New  A’ork  St.ate. 


4,500,000  MEN 

live  within  50  miles  of  5th 
Ave.  This  paper  carries 
more  men’s  wear  advertis¬ 
ing  than  any  two  evening 
papers  in  the  City. 

NEW  YORK 
EVENING  JOURNAL 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 
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DAILY  INCREASES  STOCK 


Houiton  (Tex.)  Diapatch  Raises  Capi. 
talization  to  $500,000 

-•Acstix,  Tcx..  May  lb. — The  Houston 
Disf’citcli,  which  began  publishing  as  a 
morning  newspaper  in  Houston.  Tcx.,  last 
.August  has  increa.scd  its  capital  stixk  by- 
ebarter  amendment  from  $100.0(X)  to 
?5()0.(M)0.  The  increase  was  virteil  by  the 
stixkholdcrs  in  their  first  .annual  meeting. 

The  following  directors  were  chosen 
for  the  coming  year:  .R.  L.  Dudley,  Dale 

Rogers.  E.  AA'.  Ilateman.  J.  T.  Scott. 
Jr.,  George  M.  Hailey,  Judd  Mortimer 
Lewis  and  ('.  S.  Johnson. 

Iv.  AA’.  Hateman.  treasurer,  was  re¬ 
elected  managing  director  of  the  cor¬ 
poration.  Dthcr  officers  are  R.  L.  Du<l- 
ley,  presivleiit :  I  kile  C.  Rogers,  vice- 
president :  J.  T.  .''cott.  Jr.,  secretary. 

The  Dispatch  has  just  Ixiught  a  site  in 
Houston  in  which  it  plans  to  install  i 
modern  imxh.-mical  plant.  It  will  retain 
it'  editorial  offices  in  the  llumhle  huiki- 
iug. 

New  York  Sun  Aiding  Veteran, 

The  .A  iT.i  )  or k-  Sun.  in  co-oixratinn 
witli  L.  Uothafel.  of  the  C’apilol  The. 
ater.  New  A  ork.  is  raising  a  fund  tu 
equii>  the  government  hospitals  through¬ 
out  the  Country  with  radio  >ets.  Motr 
than  4,(XK(  di'ahled  soldiers  will  be 
enabled  to  "li'teii  in.”  Radio  fau>  have 
Ixen  invited  to  eoutrihute  to  the  fund 

Ohio  Circulators  Add  Members 

Three  circulation  managers  were  addoi 
to  memlxr-hip  of  the  Ohio  I  ircukitiiu: 
Manager-.’  .A'S<xiation.  which  held  h- 
15th  >eiui-ammal  convention  in  Gohiir. 
bus.  ( )..  recently  .  Tliey  were  l'. 
Armstrong.  Cliiliicolli,'  .\rzos-.  Idt  i-rlisrr 
I-'.  H  Kennedy.  M iildlt-tn^on  Jouniol.  \\ 
H.  Johnson,  .lllioiis  .l/i-,e.\-.-)ig,-r.  The  as- 
sixiatioii  emlor-ed  the  luternatioual  Lit 
dilation  Managers'  A-sixiation  and 
urged  all  memlxrs  of  the  .state  organiza¬ 
tion  to  Join  this  Ixxly.  H.  J.  I'linvaii.  oi 
the  I'oK/i.g.v/dr.ii  I  iiulu-iitor,  presiiled. 


1893  SERVICE  1924 

as  visualized  by 

BENJAMIN  &KENTN0R  CO. 

SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 

There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 
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CLASSIFIED  ADVERTISING 

The  New  Public  Service 

XIX.— AN  IMPORTANT  PIECE  OF  PAPER— THE 
AD-COPY  BLANK 
By  BASIL  L.  SMITH 


r- 


■W’HKX  we  l<K>k  at  an  inrean  liner, 

”  hundreds  of  feet  long  and  displac¬ 
ing  thousand  of  tons,  we  think  of  the 
bulk,  the  driving  power  and  the  steel 
strength  of  the  great  vessel. 

Hut  this  enormous  la;viathan  or 
Mauretania  wcnild  be  completely  helpless 
without  one  slender,  trembling  piece  of 
steel  a  few  inches  long— the  needle  of 
the  comiwss  in  its  binnacle! 

The  work  of  any  classifuHl  advertising 
department  is  almost  as  depi'udent  on  its 
ad-copy  blank.  The  use  made  of  this  im- 
pe)rtant  piece  of  p;iiK‘r  is  the  first  step 
in  deciding  the  service  an  organization 
is  able  to  give.  It  is  an  indication  of  tbe 
spirit  and  efticiency  with  whicli  the  mem- 
bi'rs  of  a  cla>sified  staff  go  alsmt  their 
everyday  work  of  satisfying  classified  ad¬ 
vertising  patrons.  It  is  the  compass 
neeille  on  which  the  successful  progress 
of  a  nuHlium  closely  depends.  It  is  a 
synilsil  of  control. 

It  is  .something  of  this  same  sort  of 
control  that  a  standardized,  .scientific  ad- 
copy  blank  gives  to  a  classifieil  organiza¬ 
tion  ill  handling  its  thous.'tnds  and  thous¬ 
ands  of  little  ads  and  in  giving  ade«|uate 
service  to  their  users.  It  gives  the  work¬ 
ers  iHiwer  over  innumerable  details  of 
routine  and  puts  them  beyond  the  chances 
and  inethciency  of  ch.iotic  classified  ad¬ 
vertising.  Here  is  a  compass  for  sailing 
the  classitietl  seas  and  bringing  the 
medium  to  the  i>ort  of  deserved  leader¬ 
ship. 

The  control  that  the  right  tyiK-  of  ad- 
copy  blank  places  in  the  workers'  hands 
is  i>t  3  varieties — control  of  the  nuilium. 
control  of  hiHikkeeping  and  control  of  the 
service  advertisers  receive.  The-e  three 
points  practically  cover  the  fiehl  of  suc¬ 
cessful  classified  development. 

.And  the  result  this  control  makes 
possible  is  a  great  economy  of  imiiiey 
aiul  time  and  effort  in  the  work  of  class¬ 
ified  promotion.  It  gives  puri>ose  and 
direction,  eliminates  false  moves  and  un¬ 
certainty.  waste  efforts  and  experiments. 
It  stands  for  intelligent  economy  of  e very- 
kind. 

First  of  all.  there  is  the  control  the  ad- 
copy  blank  should  give  over  the  medium. 
Look  at  a  correct  and  scientific  ad-copy 
blank  as  it  goes  p>  the  composing  room. 
“Imiexing  term— FORD.  Classification — 
11.  _  Instructions  to  compositor — Style 
^‘o.  5 — 15  lines."  There  is  the  complete 
story  of  how  the  ad  will  hxik,  where  it 
will  appear  and  how  the  compositor  shall 
go  about  preiiaring  it  for  publication. 
Xo  uncertainty,  no  wasti-d  time  on  his 
part.  The  wording  of  the  body  of  the 
ad  is  clearly  written,  easily  read  and 
quickly  set  up.  The  same  features  sim¬ 
plify  the  work  of  the  prixif-reader.  It 
makes  the  work  lif  setting  up  and  as¬ 
sembling  a  iierfectly  cla.sshied  medium 
easy  and  quick. 

The  contnd  of  the  Ixxikkeeping  that  the 
ad-copy  blank  should  give  is  no  less 
necessary.  The  complete  record  of  the 
ad.  its  date,  numlier  of  insertions,  cost 
and  register  numlxr.  along  with  informa¬ 
tion  on  the  advertiser's  name,  address, 
phone  numlK-r,  and  the  name  or  number 
of  the  ad  taker,  appearing  on  the  fold- 
over.  serves  as  a  jx-rfect  guide  in  IxKik- 


“ITS  EASIER  TO  SELL  A 
DICnONARY  THAN  A 
JIG-SAW  PUZZLE!” 
^^H.AT'S  what  Mr.  Smith  has  to 
say  on  the  importance  of 
standardized  classifications  to  the 
salesman  of  classified  advertising. 

What  would  he  thought  of  an 
automobile  nr  radio  salesman  who 
never  brought  his  product's 
strongest  points  to  his  prospects' 
attention'^ 

\nd  what  -honid  he  thought.  Mr. 

-  Smith  wants  to  know,  of  the  classi¬ 
fied  solicitor  who  does  not  stress 
the  perfect  catalogue  advantages 
that  his  medium  offers  its  readers 
and  advertisers'? 

"Standardized  C.lassifications  -the 
Solicitor's  Strongest  Sales  Point"  is 
the  title  of  next  week's  article. 


keeping,  billing  and  the  ailjustment  of  all 
claims  and  complaints,  .\fter  its  active 
use  in  checking  np  on  the  run  of  ads. 
resolicitation  and  billing,  the  ad-copy 
form  becomes  an  immediately  accessible 
record  of  the  ad  for  future  reference  of 
any  sort.  It  affords  a  scieiitiiic.  practical 
anil  s|x-edy  way  of  handling  all  the  ac¬ 
counting  and  paix'r  work  in  connection 
with  accounts.  It  iruikes  classified  Ixxik- 
keeping  anil  direct  methixls.  It  means 
true  economy. 

.And  then,  the  ad-copy  blank  should  act 
as  a  control  on  the  service  advertisers 
receive  after  they  have  ordered  their  ads 
inserted.  It  should  assure  them,  first,  of 
their  ads  Ix'ing  correctly  classified,  alpha- 
Ix'tically  listed  and  in  the  desired  style. 
It  should  guarantee  the  greatest  possible 
accuracy  in  running  the  ads  for  the  cor¬ 
rect  nunJx'r  of  insertions,  whether  or 
not  the  ad  gets  results  and  is  cancelled 
Ix’fore  its  expiration.  It  should  give  ail- 
solicitors  the  opportunity  to  call  adver- 
ti.sers  when  their  ads  have  expired  and 
find  out  if  satisfactory  results  have  Ix-en 
obtained  .and  to  resolicit  the  business. 
Then,  such  a  blank  gix-s  far  to  insure 
correctness  in  the  matter  of  hilling;  but 
when  mistakes  do  occur,  it  gives  the  in- 
fornvation  necessary  for  a  quick  check-up. 

It  is  hardly  necessary  to  add  that,  just 
as  iK>  mariner  allows  anything  to  inter¬ 
fere  with  the  absolute  accuracy  of  his 
ship's  compass,  no  classified  worker  can 
afford  to  let  any  mistakes  or  carelessness 
come  into  the  work  of  tilling  out  ad-copy 
blanks.  Complete,  full  information  on 
this  form  is  as  necessary  to  the  success¬ 
ful  handling  of  the  business  of  the  de¬ 
partment  as  the  free  needle  and  clear 
glass  in  the  compass  are  to  a  ship's 
safetv. 


Ahead  on 
its  Merits 


Lm  AngeUs.  CaUf. 

C«n«l  Dailjr  Average  Orculalfan. 

Sworn  GoTpmmrnt  Statiment.  Six  Month* 
Bulling  March  3t.  1923.  196.300  Patlv.  Six 
Month*  Ending  March  31.  1924.  173..M9 

pally.  Increaae  in  Dally  Average  Circula¬ 
tion.  7.249. 

IT  COVERS  THE  FIEU)  COKPLETEIT 
REFRESEHTATTVES : 

H.  W.  Moloney.  604  Time*  Bldg..  Hew  York, 
"•began  Payne  Co..  401  Tower  Bldg..  6 
Hortli  Michigan  Are..  Chioago. 

A.  J.  MottI*  HIU.  710  Hearat  Bldg.,  San 
Frandaco.  Calif. 


Circulation  snd  lineage 
increaoing  by  leapt  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  far  the 
continued  great  growth 

The  Mt.  Vernon,  N.  Y. 

DaSy  Argus 

AND 

The  New  Rochefle,  N.  Y. 

Standard  Star 

WriM  for  informatloa,  bow  le  cover 

thia  rich  field. 

’TESTCBESTEI  NEWSPAPERS,  he. 

V.  IfaraU  Forboa  Now  Poafcolb 


A  TWO  BILLION 
DOLLAR  MARKET 

Last  year,  lo-uti  was  reported  authoritatively 
to  have  a  farm  value  in  crops  and  livestock 
and  a  factory  value  in  manufactures  ap¬ 
proaching;  two  billion  dollars. 

Kvery  day,  loun  has  an  income  of  nearly 
53,txx).ooo  from  her  farms,  including  live 
stock  values.  Kvery  year  the  corn  crop 
brinies  /otivi  upwards  of  <265,txx'),(x>x 

Of  all  the  states  in  the  I’nion,  Iona  enjoys 
the  highest  per  capita  of  wealth  and  the 
lowest  percentage  of  illiteracy.  This  con¬ 
dition  is  permanent  because  her  wealth  is 
based  on  agriculture,  which  is  the  basic 
industry  of  the  world. 

These  people  are  buyers  of  automobiles, 
food  products,  clothing,  toilet  articles,  labor 
and  hi)uschold  time  saving  devices — in  fact 
every  sort  of  necessity  and  lu.xury.  Many 
live  on  farms,  more  live  in  towns  and  cities. 
Practically  all  of  them  are  in  comfortable 
circumstances. 

To  reach  loun  consumers  often  and  regularly, 
you  must  advertise  in  these  daily  newspapers. 
They  will  take  word  of  your  goods  into  city 
stores  and  homes  and  to  the  farms  in  the 
country  and  to  the  country  merchant. 

THESE  NEWSPAPERS  DOMINATE 
THE  IOWA  TERRITORY 


*  Cellar  Rapid*  Gaiette 


** Davenport  Democrat  &  Leader. 
** Davenport  Democrat  Sc.  Leader. 

•••Davenport  Time*  . 

•  ••n..  M.,.:... 


•••Iowa  City  Pre**-Citisen 
•••Keokuk  Gate  City  _ 


•  •  •  Ottumwa  Courier 
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Editor  &  Publisher  for  May  17,  1924 


NEWS,  NOT  NAVY,  BEST  SAFEGUARD 
AGAINST  WAR  WITH  JAPAN— BICKEL 


United  Press  Still  Sending  News  to  Tokyo  via  London  and 
Moscow,  He  Tells  Journalism  Week  Audience, 
Because  Pacific  Lines  Are  Slow  and  Costly 


KaKL  a.  niCKEL 


^’OLUMBIA,  Mo.,  May  15. — “Ameri- 
ca’s  best  insurance  against  a  future- 
war  with  Japan  would  be  establishment 
of  mmlern,  low- 
priced  cable  and 
radio  communi¬ 
cation  with  the 
Island  Empire," 
declared  Karl  A. 

Bickel,  president 
of  the  United 
Press  .Associa¬ 
tions,  in  his 
address  during 
Journalism  Week 
at  the  Univer¬ 
sity  of  Missouri, 
here. 

Mr.  Bickel, 
who  just  re¬ 
turned  f  r  o  m  a 

world  tour  in  the  interest  of  his  organi¬ 
zation,  said  the  greatest  source  of  danger 
in  America’s  relations  with  Japan  is  this 
lack  of  proper  communication  between 
the  people  of  each  nation  and  the 
opportunity  to  build  up  understanding. 

“The  more  you  know  alxjut  a  man, 
the  harder  it  is  for  you  to  hate  him.  1  he 
more  the  people  of  every  nation  of  the 
world  come  to  know  about  us  and  the 
more  we  know  alxiut  them  the  more 
hroad  and  sure  is  our  foundatiori  for 
]ieace,’’  Bickel  .said.  “.America's  existing 
means  of  communication  with  Japtin  and 
the  Far  l\ast  arc  the  poorest  existing  be¬ 
tween  any  two  neighlHiring  first-class 
nations  in'  the  world.  .Nothing  could  be 
so  conducive  to  international  stress  and 
strain  as  this.  .A  great  navy  is  important, 
hut  a  great  navy  is  no  insurance  against 
war. 

“.A  great  army  is  imi>ortant.  but  a 
great  army  does  not  stop  war.  .A  battle¬ 
ship  costs  $20,000,000.  For  half  that 
sum  a  decent  system  of  communication 


(fiv  Telegraph  to  Kditor  Si  Pcblisher) 

“The  journalism  of  Medill,  Dana,  and 
(Irceley — necessary  and  imixjrtant  as  it 
was  in  its  time  in  moulding  .American 
opinion — was  essentially  a  paternalistic 
function,  a  sort  of  a  national  receiver¬ 
ship  of  popular  intelligence,  wherein  a 
whole  people  permitted  a  group  of  three 
or  four  editors  to  do  its  mass  thinking 
for  it. 

“The  American  public  school  killed 
that.  During  the  last  50  years  our 
schools  and  universities  have  annually- 
poured  into  the  channel  of  our  nation's 
life  a  great  body  of  eager  and  inquisitive- 
minded  young  people.  As  these  men 
and  women  have  developed  in  years  and 
the  scope  of  their  activities  they  have 
more  and  more  assumed  for  themselves 
the  responsibility  of  thinking  out  for 
themselves  their  own  solutions  for  our 
various  problems.  As  the  number  of 
these  people  increased  the  importance  of 
the  purely  editorial  function  of  the  news¬ 
paper  decreased. 

Thus  the  fact  that  we  no  longer  have 
Danas  and  Greeleys  in  .American  journal¬ 
ism  means  no  decline  in  cither  the  power 
or  the  vitality  of  the  American  news¬ 
paper.  The  .American  newspaper  is  a 
Ix-tter  newspaper  today  than  ever  in  its 
history  and  the  .American  newspaper  is 
the  best  in  the  world.” 

Briefly  sketching  the  organization  and 
growth  of  the  United  Press  Mr.  Bickel 
.said  his  organization  serves  over  900 
newspapers  in  the  United  States  and 
Canada,  and  to  serve  these  papers  the 
United  Press  each  day  utilizes  over  sixty 
thousand  miles  of  leased  telegraph  and 
telephone  wires  affording  almost  in¬ 
stantaneous  communication  between  the 
various  newsp'tper  offices  and  almost 
every  imptirtant  city  on  the  continent. 

“The  United  Press  is  the  youngest  of 
the  dominant  press  associations  of 
.America,”  Mr.  Bickel  declared.  “It  was 
organized  in  nineteen  .seven  by  E.  \V. 
Scripps,  the  greatest  single  proprietor 


United  Press,  no  American  agency  ever 
made  a  successful  sustained  effort  to  dis¬ 
tribute  an  American  world  wide  news 
service  in  foreign  lands. 

"The  task  of  interpreting  America 
and  .Americans  to  foreign  countries  had 
been  left  to  foreign  agencies  generally 
subsidized  ‘official’  or  semi-official  organi¬ 
zations  whose  interests  were  generally 
chiefly  concerned  in  seeing  that  Ameri¬ 
ca’s  worst  foot  was  put  forward.  Most 
of  the  misconceptions  about  Americans 
and  .American  business  methods  that  have 
iK-en  prevalent  in  Europe,  South  .America 
and  .Asia,  for  years  and  which  to  a 
certain  degree  are  still  prevalent  in 
Europe  and  Asia,  are  due  to  reports  on 
.-\mcrican  affairs  distributed  by 
foreign  agencies.  The  United 
began  as  early  as  nineteen  seven  to  send 
a  small  news  report  to  Japan. 

“TfKlay  the  Uniterl  Press  is  the  great- 
e.st  exporter  of  American  and  world  wide 
information  to  foreign  countries  and  with 
one  possible  exception  the  largest  distri¬ 
butor  of  news  intelligence  in  the  world.” 


bution  of  the  United  Press,”  Bickel 
.said,  “there  is  a  tremendously  valuable 
by-product  in  this  effort,  a  by-product 
that  cannot  be  estimated  in  dollars  and 
cents  and  yet  cannot  be  ignored.  That  is 
the  development  of  mutual  understand¬ 
ing  among  people  through  this  wide¬ 
spread  interchange  of  intelligence.” 

While  in  Kansas  City,  Mr.  Bickel 
addressed  a  meeting  of  the  Sigma  Delta 
Chi,  national  journalistic  fraternity. 

New  Yorker  Buy*  Pari*  Time* 

Cortlandt  Field  Bishop,  of  New  York, 
a  rich  art  collector,  has  purchased  the 
Paris  Times,  according  to  a  letter  re- 
thoTe  ceived  by  a  friend  in  Pittsfield,  Mass. 
Press  Editor  &  Publisher  went 

to  press  no  cable  confirmation  of  the 
sale  had  been  received  in  this  country. 
The  French  paper,  according  to  the  let¬ 
ter,  will  continue  under  its  present  name 
and  will  be  an  afternoon  daily,  except  on 
Sunday,  when  it  appears  in  the  morning. 
Bishop  informed  his  friend  that  if  his 


Mr.  Bickel  came  here  from  Kansas  successful  he 


City,  where  he  sp<ike  before  the  Chamber 
of  Commerce.  In  his  address  before 
that  body  the  United  Press  chief  em¬ 
phasized  that  mutual  undcr.standing  and 
mutual  appreciation  is  the  most  certain 
basis  for  future  peace  of  the  world. 

He  compared  his  organization  with 
those  controlled  by  his  hearers,  saying 
the  United  Press  is  a  purely  business 
corporation,  developing  and  selling  its 
product  at  home  and  abroad,  exactly  as 
any  business  organization. 

“But  aside  from  the  strictly  commer¬ 
cial  objects  of  the  collection  and  distri- 


intended  to  establish  a  newspaper  in  New 
A’oik. 


Comini**ion  Elect*  New  Member* 

Meeting  in  Philadelphia  last  Tuesday, 
the  National  Commission  of  the  A.  A. 
C.  W.  elected  3  associations  to  member¬ 
ship.  They  are :  the  National  Publish¬ 
ers  .Association,  the  Window  Display 

.Association,  and  the  Insurance  .Adver¬ 

tising  Conference.  In  the  absence  of 
W.  Frank  McClure,  chairman  of  the 

commission,  John  H.  I.ogeman  of 
Chicago,  presided. 


could  be  established  by  the  governments 

of  Japan  and  the  Uniteel  States  and  far  ^.  .  . _ 

more  accomplisheil  to  make  peace  certain  of  English  language  newspapers  in  the 
than  a  $100,000,000  spent  in  military  world,  in  determination  that  it  must 


preparation. 

“So  had  are  existing  channels  of  com¬ 
munication  and  so  prohibitive  is  the  rate 
that  the  Unitc<l  Press  is  able  to  serve 
its  Japanese  and  Chinese  clients  in  faster 


never  be  possible  for  the  well-being  of 
the  American  nation  to  be  threatened  by 
the  creation  of  a  monopoly  on  the  dis¬ 
tribution  of  news. 

“Such  a  monopoly  was  in  the  process 


time  by  sending  its  cables  via  London,  of  creation.  The  establishment  and  the 


Copenhagen.  Moscow.  Shanghai  and 
hence  to  Naga.saki  and  Tokyo,”  Mr. 
Bickel  pointed  out. 

Bickel’s  comment  on  the  means  of 
strengthening  relations  between  .Ameri¬ 
ca  and  Japan  was  considered  timely  by 
his  listeners,  coming  at  a  time  when  the 
two  nations  are  anxiou.sly  watching  the 
struggle  in  Washington  to  exclude  the 
Japanese  from  .America. 

Turning  to  the  newspaper  of  to<lay 
Mr.  Bickel  declared  the  day  of  the  great 
personal  eilitorial  leadership  on  the  part 
of  the  newspaper  has  passc<l  in  .America. 

“It  has  passed,  not  because  of  a  decline 
in  American  journalism,  but  because  of 
the  tremendous  increase  in  popular 
intelligence.  .Americans  today  think  out 
their  own  problems.  Fifty  years  ago 
they  took  Greeley’s  word  for  it.”  he  .said. 


success  of  the  United  Press  has  killed 
forever  the  danger  of  such  a  monopoly 
and  won  a  great  victory  for  the  free 
press  in  America. 

“Hand  in  glove  with  the  business  of 
gathering  the  news  of  the  world  for  the 
newspapers  of  America,  the  United  Press 
is  continuing  the  work  in  which  it  has 
been  the  pioneer  of  telling  America’s 
story  abroad. 

“Prior  to  the  establishment  of  the 


0fht  S>0ert^etus 

SALT  LAKE  CITY,  UTAH 

Salt  Lake  City  building  per¬ 
mits  issued  for  April  break  all 
previous  records. 

Forri*7R  Repmentatives 

CONE,  HUNTON  A  WOODMAN 
N«w  Yo^  Chicago  Detroit 

g*n—  aty  St.  Loui*  Atlanta 

PaciAc  Coast  Repreaentative* 
CONGER  A  JOHNSTON 
Los  Anceles  Sen  FrancUco 


In 

Baltimore 

The  paper  that 
“made”  the 
shopping  district 

The 

Baltimore 

News 


Readers  Demand 
Constructive  News 

Recent  e.xamination  of  newspapers  of 
the  country  shows  that  the  amount  of  space 
devoted  to  crime  is  becoming  smaller. 
Constructive  news  is  demanding  more  and 
more  space  in  dailies. 

The  fundamentally  sound  American 
sense  demands  the  papers  give  their  read¬ 
ers  that  which  will  help  make  a  better 
town  and  a  better  country. 

The  Church  Advertising  Department 
believes  that  general  announcements  urging 
people  to  go  to  some  church  regularly  will 
help  any  community.  The  first  paper  in  a 
town  which  establishes  a  constructive 
church  news  department  will  reap  the 
largest  rewards. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Cliri*tian  F.  Rei*ner,  Pre*ident,  701  We*t  177tk  SL,  New  York 


A, 

A**ociated  Advertiaing 
383  Madieon  Ave. 


Club*  of  the  World 
New  York  City 


Editor  &  Publisher  for  May  IT,  1  9  ‘24 


WHAT  OUR  READERS  SAY 


The  Syndicate  Side  I  could  not  read  the  report  as  con- 

■  V  u...  M.  a  io>a  tained  in  Editor  &  PuRLisiitJt  without 
_  e  ij"  '‘^***^’  'cast  making  this  skeletonized  defense. 

To  Editor  &  Publisher:-  read  with  j 


tising  man  to  apply  his  own  techni<iue  dresses  and  comments  at  the  Atlantic  City 
when  working  in  a  medium  outside  his  meeting  of  the  American  Society  of 


own  specialty. 


XewspaptT  Editors,  is  a  veritable  .ext- 


May  we  have  no  more  such  nightmare  b<x)k  in  current  journali.sm  practice.  There 
e.xhibitions  that  give  the  lie  to  advertising  is  no  possible  place  where  so  much  in- 


interest  the  full  report  "'’'ch  came  in  creased,  and  that  authors  and  artists  are  tion. 
your  issue  of  .May  3  of  the  American  receiving  very  high  prices  in  all  fields, 


technique ! 

Ev.xrt  (j.  koUTZAiis, 
.Associate  Director,  Department  of  Sur¬ 
veys  and  Exhibits,  Russell  Sage  Founda- 


Society  of  Newspaper  Editors  on  news-  particularly  the  magazine  field.  I  can 

paper  syndicates.  I  think  it  would  be  authority  on  that  subject.  -  .  -  .  ^ 

only  fair  now  for  the  syndicates  to  have  a  suggestion  that  newspajK-rs  jo  Editor  &  Fublishers-U  has  been  ^  Con.p.cuou.  Succe.. 

hTve^’the  produce  their  j,,  my  mind  for  some  time  to  write  you  To  Editor  &  Publisher:  Please  ac- 

rf  l/ fnr  ^catuTcs,  it  IS  a  good  one  in  theory,  a  word  of  humble  commendation  for  one  cept  my  congratulations  on  the  special  edi- 

enSenTinr  and  entertahdnc  read  f'®  ^  demonstrates  his  ability  feature  of  Editor  &  Publisher  that  ap-  tion  of  the  Editor  &  Publisher  and  its 

nisii  ciiiij^iiiciiiii^  aiiu  ciiici  laiiiiii^  icdu  newspaper  he  immediately  gives  p^als  to  me  more  than  any  other  regular  comprehensive  report  of  the  proceedings 

""h  U-  imnossible  fnr  me  to  an  '’'"’self  national  value  and  is  quick  to  department.  I  refer  to  the  review  of  of  the  A.  P.  and  A.  N.  P.  A.  Convention. 

■Jn  defails  ml  s  ihiert  here  hilt  I  “''vantage  of  it.  books  relating  to  the  craft  written  by  Your  magazine  is  a  conspicuous  success 

subject  here,  but  1  j  recognize  the  syndicate  business  has  James  Melvin  Lee  The  reviews  are  “  trade  paper,  and  you  have  our  best 

S?f  the  cri\rcism*containeT^^  some  evils,  as  have  most  busine.sses,  but  I  ^j^.ays  sparkling  and  authentic,  and  wishes  for  its  continued  pr^perity. 

deal  ot  the  criticism  contained  m  the  re  maintain  its  standards  are  as  high  and  cover  a  field  that  no  individual  news-  Wiley  L.  Morcan,  Vice-President 

port  IS  eminently  unfair  and  is  not  re-  ■.  .ujes  as  good  as  anv  business  even  la  i  nuiivinuai  news  General  Manager  KnorvUle  Sentinel 

flerted  bv  the  treatment  given  svndicates  •*  goou  as  any  ousiness,  even  paper  man  could  hope  to  cover  himself,  “na  uentrai  .Manager,  a niurtuie  oenrinei. 

nectea  oy  tne  irtaiment  given  synuicates  ,be  newpaper  business  of  which  it  is  a  |^‘,he  regular  review^  lwik«  ronrerning  _ 

by  the  newsjiaper  editors  themselves.  „.;n  imnortant  indis-  "*  regular  reviews,  dooks  concerning  i  ==  —  - - ii 

Ti _ *1,..  K..o;  part.  Oooa  will  is  an  important,  mais  .  newsoaoer  men  are  freouentlv  'I 


formation  about  miKlern  newspaper  work 
can  be  obtained  as  in  your  paper  from 
week  to  week. 

I  told  my  cla.ss  this  in  Temple  Univer¬ 
sity  this  afternoon. 

Herbert  H.  Smuh. 


Sparkling  and  Authentic 

To  Editor  &  Publishers — It  has  been 
in  my  mind  for  some  time  to  write  you 


W'li.EY  L.  Morcan,  Vice-President 
and  General  Manager,  KnoxzHlle  Sentinel. 


Throughout  my  experience  in  the  busi-  .  "xvf  ^  im^riam,  mais  newspaper  men  are  frequently 

inrougnoui  my  experience  in  ine  dusi  pensable  asset.  There  are  too  many  new  ,1;™;,.,-^^  u,ith  a  naragranh  and  we  have 

ness  we  have  always  had  the  most  L-ndicates  several  smaller  ones  dis-  with  a  paragraph  and  we  have 

rourteous  and  receotive  treatment  from  several  smaller  ones  ais  bad  no  opportunity  to  become  better 

courteous  and  receptive  ireaimeni  irom  tnbuting  small,  routine  features  without  vidih  thein  Vnn  and  „niir 

the  newspapers  almost  without  exception.  duplicating  those  of  larger  acquainted  with  them  You  ^d  your 

Therefore  I  cannot  understand  the  '“lue,  auj  caring  inose  o  g  readers  are  extremely  fortunate  in  having 

incicioic,  1  caiiiiui  uiiucisiaiiu  inc  organizations.  The  co-operation  of  the  n,  i  ..k;i;.7. 


severe  criticism  contained  in  this  report. 

In  spite  of  tlie  expressed  dissatisfac¬ 
tion  I  want  to  point  out  that  almost  with¬ 
out  exception  the  newspajiers  are  now 


organizations.  The  co-oj^ration  of  the  ^  Dr.  Lee’s  experience  and  ability- 

newspapers  could  materially  assist  in  weekly  contribution, 

overcoining  this  by  not  encouraging  these 


more  prosperous  than  they  have  ever  ^bis  busi-  sessions  of  the  American  Society 

l«n  before  m  their  history,  and  most  of  j  ^bink  I  could  convince  him  that  ^-^''-spaper  Editors. 


them  have  as  high  circulation  figures  as  ;he^^sy,;dicair  business  «therthan“teing 

they  have  ever  been  able  to  show.  TJis  Ostermoor  of  roses  is  frequently  an  lyys  Editor, 

condition  has  followed  a  war  period  when  Ostermoor  of  barbed  wire.  Morgantown  {II  .  I  a.)  Post. 

sensational  news  became  the  standard  of  John  N  Wheeler  _ 

values  rather  than  the  exception.  Surely  ‘  ‘  '  .  _  .  . 

the  features  that  newspapers  are  printing  '  A  Textbook  of  Journalism  Practice 

are  entitled  to  some  credit  for  holding  Hopwood  See.  Bright  Future  Philadelphia,  May  7.  1924. 

arculation  following  ^e  war.  Cleveland,  May  7,  1924.  To  Editor  &  Publisher:  For  the  sake 

Speaking  for  the  Bell  Sy-ndicate,  we  -j-q  Editor  &  Publisher:— I  think  the  of  the  future  journalists  of  the  country 
have  always  been  very  careful  in  our  American  Society  of  Newspaper  Editors  I  sincerely  hope  that  every  teacher  com- 

^xpress  its  appreciation  to  ing  in  contact  with  students  in  journalism 

our  prices  on  the  cost  of  the  product  &  Publisher.  The  way  your  classes  has  constituted  himself  acommit- 

bnir  ^nnthir^siliHirJte  publication  has  taken  hold  of  this  society  tee  of  one  to  urge  subscription  to  Editor 

from  pother  syndicate  we  have  not  in-  helped  it  along  is  a  greater  service  &  Publisher  on  behalf  of  journalism 
creased  prices  e.xcept  where  vv-e  thought  perhaps  you  realize.  The  first  students.  J  u  a  sm 

VVa  Containing  the  ad- 

the  size  of  the  territory.  We  have,  how-  society  has  turned  the  corner  and  is 

ever,  increased  our  income  by  devebjping  bound  to  be  an  increasing  influence  in  the  \\ 
new  territory,  vvhich  I  believe  anybody  newspaper  world.  I  look  for  big  things 

will  conclude  is  legitimate.  I  see  no  rea-  it  and  I  want  to  say  that  the  con-  wwimn^wm 

»n  why  a  syndicate  should  not  add  a  sjstent  support  and  help  it  has  had  from  V 

feature  of  established  value  to  its  list.  Editor  &  Publisher  is  no  small  factor  UL  I  llUl  1  1  llflEiU 

provided  it  has  the  enterprise  and  daring  getting  it  by  the  critical  years.  m. 

to  risk  a  loss  to  do  so.  E  C  Hopwood 

An  illustration  of  this  is  Fontaine  Secret.vry,  A.  S.  N.  E.  900  000 


Hopwood  Sees  Bright  Future 

Cleveland,  May  7,  1924. 


A  Textbook  of  Journalism  Practice 

Philadelphia,  May  7,  1924. 
To  Editor  &  Publisher:  For  the  sake 


To  Editor  &  Publisher: — I  think  the  of  the  future  journalists  of  the  country 


Your  issue  of  May  3,  containing  the  ad- 


to  risk  a  loss  to  do  so. 

An  illustration  of  this  is  Fontaine 
Fox’s  cartoons.  We  added  a  great  many- 
new  papers  to  this  list,  and  papers  in 
good-sized  cities. 

As  to  the  proposal  that  syndicates  de¬ 
velop  new  talent,  it  is  one  that  would 
be  very  acceptable  to  syndicates  if  any 


Nightmare  Advertising  Exhibition 

April  26.  1924. 

To  Edi-tor  &  Publisher: — The  walls 
of  the  hallways  on  the  second  floor  of  the 


co-operation  from  newspapers  could  be  Waldorf  during  the  A.  X.  P.  A.  conven 
counted  upon.  We  have  from  time  to  illustrated  what  a  w-eird  looking 

time  added  writers  and  artists  who  have  ^^orld  we  would  live  in  if  we  lacked  news- 
f  'ly-  papers  as  a  general  advertising  medium, 

ered  their  products  at  very  reasonable  Those  unhappily  decorated  walls  seemed 


prices.  We  have  usually-  receiv^  an  (r,  point  to  several  "morals": 
almost  unanimous  reply  that  the  stuff  h<Td  j — -pbe  need  of  an  orderly,  co-opera- 
possibilities,  looked  attractive  but  the  jjyp  scheme  for  advertising  to  conven- 
paper  was  filled  with  established  tea-  ^jon  delegates 


tures  and  therefore  there  was  no  room. 
If  some  other  paper  took  the  feature  and 
it  made  good  why  the  editor  with  whom 
the  matter  was  being  discussed  would 
give  it  further  consideration.  I  don't 
blame  an  editor  for  this,  but  it  is  a  fact 
that  must  be  faced.  •' 

A  case  in  point  to  illustrate  this  situa¬ 
tion  is  a  two-column  cartoon  by  a  man 
named  Machamer.  He  undoubtedly  has 
great  ability;  he  is  a  fine  artist.  Yet  the 
response  was  negligible.  , 
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'fSuit 


There  ia  no  anemplorment  in 

PORTSMOirm,  OHIO 

e  r 

and  this  city  it  in  very  protperout 
shape.  _  An  average  ot  $20,000,000  ia 
•pent  in  Portsmouth  every  year  and 
this  prosperous  market  can  he  reached 
only  via  the 

EVENING  TIMES 
MORNING  SUN 
^  SUNDAY  SUN-TIMES 
Miey  cover  South  Central  Ohio  like  the 
dew. 

National  Ailvestlaiag  Raprs  aentatlvea 
^  _  ROBERT  B.  WARD,  lae. 

M  FIMi  Ava.  ,  S  So.  Wabath  Ava. 
New  York  Chicago 


2.  — The  futility-  of  each-man-for-him- 
self  attempts  at  using  display  space. 

3.  — The  practical  failure  of  the  adver- 


The  Washington  Herald 

Largest  Sunday  Circulation 
Any  Washington  Paper 

The  Washington  Herald 

morning 

and 

The  Washington  Times 

evening 

Largest  Daily  Circulation  at 
attractive  combination  rate. 
Concentrate  in  These  Papers 

G.  l^gan  Payne 

Publisher  aatl  Gan.  Mgr. 


DETROIT  TIMES 

Over  200,000 

DAILY 

Over  250,000 

SUNDAY 

A  good  newspaper 
plus  the  growth  of 
Detroit  to  1,200,000 

population,  is  the 
answer. 


In  New  Orleans 
Consult  the  Latest 

A.  B.  C.  AUDIT 

(September  30th,  1923) 

Before  scheduling  space  in  eve¬ 
ning  papers. 

NEW  ORLEANS  STA’TES 
13c  a  Line  Flat  Daily 
15c  a  Line  Flat  Sunday 

SPLENDID  COOPERA-nON  IX) 
ADVER-nSERS 

Leads  in  Daily  and  Sunday 

CITY  CIRCULATION 

Specials:  East  Backwlth 
West  Branliam 


FEATURE  MAT 
SERVICE 

Feature  Filler  Pages — 

(7  or  8  Columns — 28^  or  &*) 

Magazine  Cover  Pages — 
COMIC  STRIPS 
COMIC  SINGLES 

CHILDREN’S  FEATURES 

Puzzles — Games — T  ricks — T  ays — 
Drawing  Lessons. 


The  W  orld  Color  Ptg.  Co. 

R.  S.  Grable,  Pm. 

Est.  1900  St.  Louis,  Mo. 


LxiwAdver- 
tising  Cost 

n''HE  buyiuK  tide  i.^ 
t  always  at  a  high 
level  in  the  .Milvvaukee- 
W'isuonsin  Market  of 
nearly  3,000.000  people. 
.Milwaukee  is  tlie  first 
t-ity  of  America  in  di¬ 
versity  of  industry  — 
and  Wisconsin  is  tin; 
world’s  richest  dairy¬ 
ing  center. 

J  Thr  Milwivikcc 

OUKNAL 

FIRST- by  Merii 


A  Secarity  Market 

with  complete  newipaper  hnanrial 
service. 

Buffalo  offen  a  promiiing  market  for 
high  grade  securities.  The  Buffalo 
Evening  Newt  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  ol  activities 
in  commerce  and  markets  TO-DAY. 

The  News,  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  Ae  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A  B.  C.  Sept.  30.  1923.  »119,7S4  to«al 
net  paid 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

-Prseant  avwage  droaiatbm  UE7M 

E<lwar4  H.  Butler,  EAtar  aB4  .PiibUibsr 
KaUy-Smlffi  Company.  Rspsmsntatlvea 
Marfarldfs  Bldg.  Lytton  Bl^. 

New  Y^  NTy.  OOcago.  IB. 
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PROGRAM  FOR  A.  A.  C.  W.  Cliurcli  to  liavc  a  place  in  the  press  gal- 

Iffy  <’<  Congress. 


SHIP  ANNOUNCED 

“Pleasure  Only”  Slogan  Aboard  S.  S. 
Republic,  Says  Rowe  Stewart, 
Chairman — Sailing  Date 
Changed  to  July  2 

American  delegates  to  the  international 


"The  Catholic  Church  has  a  repre¬ 
sentative  in  the  press  gallery,’’  Higgins 
said.  "He  attends  the  press  conference 
with  the  Tresident  and  Cabinet  members 
and  gets  all  government  press  material. 
The  MethcKlist  Church  ought  to  have  the 
same  advantages. 

"The  church  news  we  get  through  the 
secular  press  is  colored  to  suit  the  fanc\ 
of  men  in  certain  churches.  We  want 


convention  of  the  A.  .\.  C.  W  .  Wembley,  information  uncolored.” 

Kngland.  July  13-18,  will  eschew  business  Deets  Picket,  of  the  Methodist  puh- 

for  pleasure  on  shipboard  en  route  over-  organization  in  W  ashington,  sought 

...  .  admission  for  himself  or  his  representa- 

1  his  much  is  certain,  according  to  the  pryss  conferences  with  the 

program  for  the  official  .ship,  the  S.  S.  President  last  November,  but  bis  applica- 
" Republic,  drawn  u])  and  made  public  (ion  was  denied  by  the  Washington  Cor- 
this  week  hy  Rowe  Stewart,  business  respondents'  .\ssociation.  C.  Ba.scom 
manager  of  the  I’ltiUulcIf'hia  Rccurd  anti  Slemp,  secretary  to  the  President,  author- 
chairman  of  the  boat  program  commit-  |]j^  attendance,  despite  the  associa- 

c-  -  ,  •  ''"'t’s  ruling  adjudging  him  ineligible. 

Program  for  the  S.  S.  l^mcastna.  later  revoked  his  authorization, 

the  other  otbcial  ship,  has  not  Ik-cii  com-  Kyigs  of  the  press  galleries  of  W^ash- 
pleted.  ...  _  •  ,  ington.  which  have  lieen  in  force  for 

1  )ate  ot  sailing  ol  the  Reinihhc  has  years,  limit  admission  to  the  press  gal- 
heen  shifted  front  July  3  to  July  2.  This  ieries,  conferences  with  the  President,  or 
ship  will  carry  525  delegates,  only  tirst-  Government  Department  conferences  to 
class  cabins  being  used.  Ten  days  will  ••such  correspondents  as  are  <lnly  au- 
he  allowed  for  the  trip.  thenticated  hv  their  newspapers,  or  the 

Of  course  the  big  day  on  the  prograin  heads  of  bureaus,  to  be  representatives 
will  be  July  4,  Indeitendeiice  Day.  On  „f.  (a)  ^irc  news  services,  (b)  daily 
that  day  representatives  of  all  advertising  .\merican  newspaixTS  (c)  foreign  news- 
clubs  on  Ixianl  will  combine  for  a  mon-  papers  to  wbich  daily  cable  communica- 
ster  celebration.  tjon  is  made,  (d)  and  those  who  are 

Stewart  s  program  provides  for  danc-  accretlited  to  the  Congressional  press  gal- 
ing  every  evening,  preceded  by  entertain-  Ieries.” 

ment  staged  either  by  individuals  or  the  _  _ 

various  clubs. 

The  Advertising  Club  of  Chicago  has 
been  assigned  to  arrange  the  program  *  55 

for  July  5.  The  Poor  Richard  Club  of 

Philadelphia  and  the  Philadelphia  Club  /''OL.  J.  C.  ELLIOTT,  former  ptib- 

lisher  of  the  Ifrsf  Point  (\ch.) 
•Philadelphia  Night  on  July  7.  while  Ref,,, Mica,, ,  died  last  week  at  West  Point 
a  costume  ball,  being  planned  by  the  Mrs.  M.xrv  A.  Whitr  ‘H  Kansas 
Uague  of  Advertising  Women  of  New  pioneer  and  mother  of  William  Allen 


A'ork  will  take  place  July  10. 


White,  author  and  editor  of  the  P.mporut 


Arrangements  are  now  being  made  by  (Ran.)  Gazette,  died  last  week 


Stewart  to  have  news  of  the  United 


Estf.i.lk  M.\y  lltRi.i..  wife  of 


States  broadcast  to  the  ship  from  station  John  C.  Hurll,  head  proofreader  on  the 
W(X).  Philadelphia.  The  news  will  be  'Poston  Post,  died  in  Cambridge  of  in- 
printed  in  the  form  of  a  newspaper,  dis-  juries  received  in  an  automobile  accident, 
tributed  to  passengers.  Hknry  H.wkx  Windsor,  b5.  for  more 

The  change  m  the  .sailing  date  was  than  20  years  editor  and  publisher  of 
made  necessary  in  order  to  insure  arrival  Popular  Mechanics,  died  in  Evanston, 
in  time  for  the  National  Welcome.  Satur-  HI.,  May  11. 

day,  July  12,  in  Royal  Albert  Hall,  Lon-  C.vroline  G.  Stew.xrt,  wife  of  W.  K 
<lon.  .Stewart,  business  manager  of  the  Toledo 

.\  dinner-dance  at  which  Chicagoans  Xncs-Pcc.  died  Monday,  Mav  5.  after 
who  are  going  to  the  .A.  .A.  C.  W.  con-  a  short  illness. 

vention  will  get  acquainted  will  be  held  J.xmes  Monroe  Berry,  for  the  last  10 
-May  28.  Preston  E.  Read,  of  the  Chi-  years  associated  with  the  Medford 
cago  .-Association  of  Commerce,  an.-  (Mass.)  .Mercury,  died  recently  in 
nounced  this  week.  The  Oiicago  party  Everett.  Mass. 

now  nnmlK'rs  137,  of  which  about  one-  H.xrry  Ellington  Brihik.  75,  sixcial 
half  are  women.  Plans  for  a  Chicago  writer  on  health  toi>ics  for  the  l.os 
exhibit  at  the  convention  have  been  .Injicles  (Cal.)  Times,  died  May  3. 
starteil.  .Archir.m.d  Fr.xnklin  Kroeck,  37.  for 

-  13  years  on  the  Younsistown  (O.)  Tele- 

TO  STRENGTHEN  M.  E.  PRESS  staff  died  recently. 

.-A.  A\ .  llrsTED,  one  timd  publisher  of 

-  the  (ialeshur^  (HI.)  Spectator,  died  in 

Methodiit*  Seek  to  Enlarge  Washing-  Twin  Falls,  Idaho.  May  4. 

ton  Bureau,  Say  News  “Colored”  S-XDLer.  Associated  Press 

telegrapher,  formerly  with  the  Rockford 
Declaring  church  news  received  (///.)  Star,  died  May  3,  in  El  Paso, 
through  the  ‘  secular  press”  was  “colored  Tex. 
to  suit  the  fancy  of  men  in  certain 


POSTAL  RATE  CUT  NOW 
IN  CONFERENCE 

Publishers’  Representatives  Led  by 
Barnum  Continuing  Efforts  to  Insure 
Passage  by  House — Smoot  Leads 
Opposition 

By  S.VM  Bell 

Washington,  1).  C.,  May  17. — Pub¬ 
lishers’  representatives  in  Washington, 
headed  by  J.  1).  Barnum,  Syracuse  Post- 
.\tandard,  of  the  postal  committee  of 
the  .American  Newspaixr  Publishers’ 
.Association,  have  not  relaxed  their  efforts 
to  insure  the  passage  of  the  so-calle<l 
-AlcKinley  amendment  eliminating  tlx  la.st 
two  increases  in  second-class  postal  rates. 

The  amendment  was  adopted  by  the 
.Senate  last  Thursday  after  a  brief  debate 
and  is  part  of  the  Senate  draft  of  the 
t:i.\  reduction  measure  now  under  con¬ 
sideration  by  House  and  Senate  con¬ 
ferees.  Everything  possible  will  be  done 
to  induce  acceiitance  by  tbe  House  of  the 
liroposal,  but  decision  of  the  conferees  to 
maintain  the  utmost  .secrecy  regarding 
their  deliberations  on  the  measure  has 
given  rise  to  the  reiiort  that  a  move  to 
tl'.row  out  the  amendment  is  underway. 
Senator  Smoot,  head  of  the  conference 
committee  of  the  upper  house,  has  opposed 
the  amendment  on  the  ground  that  it 
does  not  belong  in  the  revenue  bill,  and 
his  opposition  will  be  resumed  in  con¬ 
ference.  Other  members  of  the  Senate 
Committee  are  Senators  McLean  ot 
Connecticut,  Curtis  of  Kansas,  Simmons 
of  North  Carolina  an<l  Jones  of  New 
Mexico. 

The  House  conferees  are  Representa¬ 
tive  Green  of  Iowa,  chairman  of  the 
1  louse  AA’ays  atul  Means  Committee ; 
Representatives  Hawley  of  Oregon. 
Treadway  of  .Alassachnsetts,  Gamer  of 
Texas  and  Collier  of  Mississippi. 

h'ven  if  the  amendment  is  adopted  by 
the  conference  and  accepted  by  tbe  House, 
tbe  threat  of  a  AA’hite  House  veto  of  the 
tax  bill  is  to  be  considered. 


churches,”  .Alfred  J.  Higgins,  of  Troy, 
N.  Y.,  presented  a  resolution  to  the  Gen¬ 
eral  Conference  of  the  Methodist  Church, 
meeting  in  Springfield.  Mass.,  May  12,  to 
the  effect  that  the  Methodist  Press  bureau 
in  Washington,  D.  C.,  be  strengthened. 

He  supported  his  resolution  by  stating 
there  was  a  great  need  for  the  Methodist 
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Who  reads 

‘Jon  Boll’? 

This  great  2d  weekly 
journal  is  read  by  rich 
and  poor,  employers  and 
workers  —  men  and  women 
of  all  political  views — 
throughout  the  length  and 
breadth  of  Britain.  To  thou¬ 
sands  of  Britishers  Overseas 
it  is  a  welcome  link  with  the 
Homeland. 

"JOHN  BULL”  deals  in 
plain,  simple  language  with 
the  verities  of  life.  It  preaches 
a  gospel  of  sane  optimism.  It 
defends  the  under-dog.  It 
pillories  tyranny,  wrong-head¬ 
edness  and  vice  wherever 
these  are  found.  It  is  without 
doubt  the  most  widely  read 
and  most  quoted  journal  in 
Great  Britain  today. 

Because  of  its  prestige  and 
influence  among  all  classes 
and  its  widespread  distribu¬ 
tion,  “JOHN  BULL"  is  a 
valuable  ally  to  the  Adver¬ 
tiser.  It  sells  practically  any¬ 
thing,  from  cigarette  papers 
to  automobiles — from  tooth¬ 
paste  to  Real  Estate.  It  is 
"a  National  Campaign  in 
Itself." 

J6hnRijii> 

BRITAIN’S  DOMINANT 
WEEKLY 

NOTE:  “JOHN  BULL’S”  great 
circulation  is  due  to  ^itorial  merit 
alone.  This  paper  runs  no  free 
competitions,  free  Coupcm  Schemes, 
or  other  fake  circulation-boosting 
campaigns. 

Net  sales  exceed  800,000,  rate 
based  on  600,000. 

For  Rate  Card,  Sfwcimn  Copy  aad 
fun  partfculara  write: 

Philip  Emeniiel,  AdvertlieiiMSit  Mgr. 
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PICTURESQUE  SPOTS 
IN  HISTORIC  LONDON 


“All  Hallows,  Barking’’ 

An  Ancient  Altar  Tomb. 
How  Pepys  Saw  the  Great  Fire. 


JrST  opposite  to  the  exit  from 
.Marklane  Station  stands  one  of  the 
most  venerable  and  tradition-laden 
i  churches  of  the  whole  City. 

This  is  ‘‘All  Hallows,  llarkinn.”  It 
(lets  its  surname  from  the  fact  that  the 
parish  consists  of  a  tract  of  land  which 
formed  part  of  the  endowment  of  the 
!  abbey  of  Harking,  some  seven  miles 
cast  of  London. 

The  monks  seem  to  have  built  a 
church  here  for  the  benetit  of  their 
tenants  at  about  the  time  when  Erkeu- 
wald,  the  founder  of  the  abbey,  was 
Bishop  of  London,  .\.  I).  675  to  698. 

The  parish  became  an  important  one 
when,  some  4(K)  years  later,  William 
the  l'on(|ueror  built,  not  many  yards 
away,  the  royal  residence  known  as 
"the  Tower  of  London.” 

The  church,  which  is  always  open, 
is  an  epitome  of  EuKhsh  history  writ¬ 
ten  in  stone  and  brass,  carved'  wood 
and  coloured  glass. 

The  pillars  supporting  the  roof  are 
the  very  ones  which  were  put  up  when 
the  church  was  rehuilt  in  the  Xorman 
style  about  the  year  1090. 

Richard  1.  added  a  chantry  in  which 
his  heart  is  said  to  have  been  buried. 
It  is  now  thought  that  this  chantry  did 
not  actually  adjoin  the  church,  but 
stood  on  the  piece  of  ground  at  pre.sent 
unbuilt  on,  beside  the  new  Port  of 
London  offices. 


Some  item*  from  Loodoo,  EngUnd,  that  will  ahow  how  the  AdTertising  and  Pnbliihing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1V24. 

By  HERBERT  C.  RIDOUT 

tLondon  Editor,  Editob  &  PuBLiiBaa) 

London  Office — Hastings  House,  10,  Norfolk  Street,  Strand,  W.  C.  2 


Convention  Trophy  Draws  Crowd; 
— The  t.  Duvention  City  Trophy,  the  Cal- 
ifnrnian  Hear,  is  safely  in  the  l>indon 
Convention  !  leadipiarters.  I  understand 
it  is  to  be  on  view  between  lunv  and  lulv, 
in  the  clubriMims  of  the  .\ldwych  Club, 
by  penni>sion  of  the  president  and  com¬ 
mittee  of  that  popular  resort. 

John  (j.  Jones,  of  the  New  York  .Ad¬ 
vertising  Clid).  who  brought  the  trophv 
over,  laiuled  in  l.ondon  liefore  the  letter 
of  advice  reached  us.  Hut  he  has  l)een 
consi.stently  fetixl  ever  since.  .■At  the  first 
of  the  resumed  Tuesday  Convention 
Lunches  on  .April  28,  Mr.  Jones  spoke 
on  the  .same  theme  as  he  treaterl  the  pre¬ 
vious  evening  at  the  Thirty  Cdub.  He 
made  one  special  point  that  Ik-  foresaw 
in  tlK-  future  a  new  note  in  advertising. 
Why,  he  askcrl.  shoukl  not  the  shoe  ad¬ 
vertisement  tell  of  the  loyalty  of  the 
workman,  the  love  of  the  craft  in  the  man 
who  made  it?  That  way  advertising 
would  achieve  a  new  and  mighty  objec¬ 
tive.  Mr.  Jones  was  given  a  great  re¬ 
ception. 

British  Delegation  Elected  to  Thirty 
Club: — The  members  of  the  British 
Delegation  to  Atlantic  City  last  June 
have  iK-en  invited  to  accept  honorarv 
memliership  of  the  Thirty  Club  of  Lfm- 
don  for  the  period  of  the  conventon.  The 


liett.  pre>ident  of  the  Publicity  Club  of 
.'south  .Africa.  He  sixike  at  the  Trophv 
Presentation  Dinner. 

Manchester  Guardian  Absorption; — 
It  i-.  announced  that  the  proprietors  of 
the  Maiu'licstcr  Guardian  have  amalga- 
matetl  with  the  publishers  of  the  Man- 
chi’sti'r  Jivcnifi};  Xnas,  first  published  in 
18f.8.  The  new  company  is  known  as 
the  Manchester  Guardian  and  Evening 
N’ews.  Ltd.,  and  neither  papers  are  other¬ 
wise  affectevl. 


l-'rank  L.  Blanchard,  director  of  public 
relations,  Henry  L.  Doherty  &  Co.  and 
chairman  of  the  London  Program  Com¬ 
mittee  of  the  Public  Utilities  .Advertis¬ 
ing  .Ass'iciation,  has  announced  his  de¬ 
partmental  program  for  the  international 
meet. 

The  association  will  nold  a  one-day 
session  and  luncheon  Wednesday,  July 
16.  Eight  addresses  will  be  made,  4  by 
British  delegates  and  4  by  .Americans. 
Subjects  of  the  British  papers  will  be, 
‘‘t'ompany  Ownership  and  Operation 
Under  Public  Control,”  ‘‘Co-operative 
.Advertising  of  a  Public  Utility,’  ‘‘The 
Personal  Element  in  .Advertising”  and 
‘‘Railway  .Advertising.” 

.American  sjKakers  and  their  subjects 
win  be.  "Municipal  vs.  Private  Owner- 


Thirtv  Club  will,  therefore,  actually  be  of  Public  I  tihties,  by  B.  J.  Mul- 

the  llundred  and  Thirtv  Oiib.  >aney.  the  Peoples  Gas  Lignt  and  Coke 

Andrew  Milne  at  Work  Again:—  C  ompany,  Oncago ;  ‘‘How  to  AVin  G<K)d 
Xiidrew  Milne,  tlK  Convention  Secretarv.  Company,  P.  L.^  Tliomson, 

is  hack  in  harness,  refreshexi  with  his  '^cstcrii  Ekctnc  Compmiy.  New  ^ork; 
trip.  impresse<l  with  the  enthusiasm  with  Progrtss  of  Customer  Ownership  in  the 
which  lie  was  received  on  your  side,  and  Nalc  of  Shares,  1*.  1  lllanch.'ird.  H.  L. 
satisfied  that  his  visit  was  worth  while  lR>herty  &  Co.,  New  A  ork ;  and  .Ogal 
in  the  speeding-up  it  secured.  Aspects  of  I  ubhc  Ltihty  .Advertising. 

HoUand’s  New  Affiliation :— The  by  a  speaker  yet  to  be  selected 

Dutch  advertising  organization  known  as  Lon  Ashtield,  chairman  of  the  Undor- 
the  Bureau  Vixir  Oplaagcontrole  (.Am-  ground  Electric  Railways  Company,  of 
sterdam)  has  become  affiliated  to  the  .A.  London,  has  consented  to  serve  as  presi- 


In  the  south-east  corner  is  an  altar 
tomb  of  which  Stow,  writing  in  Queen 

r  Elizabeth's  time,  tells  us  that  it  was,  . .  . . .  . . . 

[  even  as  long  ago  as  that,  impossible  to  aV  C.  W.  Hollai^  too,"* furnishes"  the  British  division. 


Teat 

lerit 

free 

met. 

iting 

rate 

and 

Mgr. 

f.CZ. 


decipher  the  inscription;  while  on  the 
opposite  wall  is  a  monument,  with  the 
be-riiflFed  figure  of  Jerome  Bonalio,  a 
foreign  diplomat,  which  must  have 
been  put  up  during  Stow’s  lifetime. 

The  carved  wooden  pulpit,  with  its 
stair-rail  of  wrought  Sussex  iron,  dates 
j  from  Charles  1. 

I  .A  few  days  before  the  execution 
j  of  this  King  the  tower  was  badly 
!  damaged  by  the  explosion  of  a 
i  neighbouring  gunpowder  store, 
which  killed  many  of  the  local 
j  notabilities  who  were  gathered 
I  together  for  a  parochial  function. 

.  .A  new  tower — the  present  one — 
^  "as  built  during  the  Commonwealth 
period,  being 
one  of  the  very 
few  examples 
^of  church- 
f  building  dur¬ 
ing  that  ultra- 
Puritaiiical  re¬ 
gime.  So  it 
must  have 
f>een  still  quite 
new  when 
Pepys,  in  Sept¬ 
ember,  1666, 

»scended  it,  by 


COMMUNICA'nON  CONFERENCE 


first  list  of  registered  delegates  from  the 
Continenf.  It  contains  11  names. 

Wembley  Exhibition  Director  _ 

Praises  Press  Advertising  :-Samson  Coolidge  Appoinu  U.  S.  Group  to 
(  lark  IS  rendering  valuable  service  with  .  j  m  •  r--  u 

the  series  of  business  lectures  given  bv  Attend  Mexico  City  Meet' 

jiromiiK-nt  men  in  the  Lecture  Hall  of  his  W  ashixgtox,  D.  C,  May  17.— Charles 
AAest-end  premises.  .At  one  of  these.  Beecher  AVarren,  .American  .Ambassador 
which  markerl  the  28th  birthday  of  the  to  Mexico;  Representative  Wallace  H. 
Samson  Clark  .Advertising  Service.  Sir  White.  Jr.,  of  Maine,  author  of  the  radio 
I.awrence  Weaver,  K.B.E..  director  of  control  bill,  and  Allen  H.  Babcock,  of 
United  Kingdom  exhibits  at  the  Empire  the  Southern  Pacific  Railroad’s  technical 
Exhibition,  was  the  guest.  He  said  that  staff,  will  constitute  the  .American  dele- 
engaged  as  ho  was  on  the  biggest  adver-  nation  to  the  Inter-.American  Electrical 
tismg  effort  this  country  had  ever  at-  Communications  Conference  to  be  held  in 
tempted,  he  could  safely  claim  to  know  Mexico  City,  beginning  May  27. 
at  fir.st  hand  the  imperative  need  of  more  The  conference  authorized  by  a  resolu- 
pubhcity,  the  immensity  of  the  resources  tion  adopted  at  the  Fifth  Pan-American 
of  our  industrial  world,  and  the  enormous  Congress  meeting  in  Santiago.  Chile,  in 
potentialities  of  the  over-^as  ^minions  March,  1923,  will  consider  all  questions 
and  colomes.  fie  added  that  the  manu-  q{  telegraph  cable  and  radio  communica¬ 
tions  concerning  the  Western  Hemisphere 
with  the  idea  of  formulating  a  workable 
program  with  particular  reference  to 
radio. 


All  Hallows,  PaHdng 


facttirer  woukl  do  well  to  study  the  ad¬ 
vertisements  in  the  newspaper  press,  and 
referred  particularly  to  the  Samson  Gark 
Service  exhibits  at  Wembley. 

With  the  Publicity  Clubs: — At  the 
last  weekly  luncheon  of  the  Publicity 
Gub  of  Ireland,  F.  J.  Brandt  gave  an 
address  on  art  in  advertising.  Mr.  Brandt 
said  that  nowadays  art  had  become  essen¬ 
tial  to  advertising,  as  most  advertisements 
depended  on  illustration  for  results.  The 
focus  point  in  a  newspaper  page  was  gen¬ 
erally  a  picture. 

1  understand  that  the  Incorporated  So- 


Bost  I  Veteran  Dies 

CTiarlcs  O’Cxinnor  Power,  50,  for  25 
years  associated  with  the  Hearst  interests 
in  Boston  and  New  Elngland,  died 
suddenly  at  his  home  in  Boston  recently. 
He  began  his  newspaper  career  in  1887  on 
the  Sprinsdeld  Republican.  From  1891- 
1901  he  was  city  editor  of  the  Springfield 


the  stairs  we  may  still  see,  to  watch  ciety  of  .Advertising  Consultants  is  plan-  (Mass.)  News.  He  became  city  editor 
"*.P|'ogrcss  of  the  ‘‘Great  Fire,”  from  ning  a  Dickens  party  for  the  delegates  to  of  the  Worcester  (Mass.)  Post  in  1903. 
"hich  the  church  so  narrowly  escaped,  the  AA^embley  Ciinvention.  Several  novel  The  following  year  he  came  to  Boston 

jj.  .  -  Dickensian  features  and  characters  are  where  he  had  since  served  as  political 

faiMi-ted  bjr  Tbe  Londoi  to  he  introduced.  reporter,  assistant  city  editor,  Sunday 

LY  MAIL  ki  the  intmets  of  the  itZ4  The  first  overseas  delegate  to  arrive  in  editor  and  feature  writer  on  the  Boston 

l.ondon  for  the  Convention  is  C.  T.  Sib-  .dmcrican. 
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• 

This  year  the 
AdvertisingCon- 
vention  is  going  to  be 
the  greatest  and  most 
successful  in  thehistory 
of  our  profession. 

•  J*  J® 

Wh  en  you  go 
over,  make  a  point 
of  seeing  Sir  Charles 
Higham  with  regard 
to  your  Advertising 
Campaign  in  Great 
Britain. 

jt  J*  jt 

He  will  be  pleased 
to  discuss  with  you 
the  position  of  trade* 
in  general  and  the  sales 
possibilities  for  your 
products  in  particular. 

A  preliminary  dis¬ 
cussion  will  cost  you 
nothing,  nor  will  it 
place  you  under  any 
obligation  to  him. 


His  Address  is  : 


CHARLES  F. 

HIGHAM 

LTD. 

Imperial  House, 

KINGSWAY,  LONDON, 

W.C.2 

TaUphorta  :  tOSO  Regant. 
TsUgrama  i  “  Highamadt,  London.'* 
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Anfenger«Jacobson  Company,  Odd  Fellows 
Bldf?..  St.  I.otiis.  PlaciriK  acc<mnt  for  the  Col¬ 
lin  B.  Kennedy  (Vmipany,  St.  I>«)uis.,  manu¬ 
facturers  of  radio  e^^uipnicnt. 

N.  W.  Ayer  &  Son,  iTiestnut  street, 
Philadelphia.  Making  yearly  contracts  for 
Hills  Brothers. 

George  Batten  Company,  383  Madison  ave¬ 
nue.  New  York.  Making  yearly  contracts  for 
General  Cigar  Company. 

Thomas  M.  Bowers  Advertising  Agency,  3i>4 
South  Wabash  avenue,  (liicago.  Making 
trade  deals  on  Embassy  Hotel,  CTiicago. 

Blackman  Company,  120  West  42nd  street. 
New  York.  Making  2l),0001ine  yearly  con¬ 
tracts  for  Procter  &  Gamble. 

Brennan-Eley  Company,  Inc.,  Republic  Bldg., 
Chicago.  Sending  out  3U-line  orders  for  J.  L. 
Kraft  &  Bros. 

Bumet-Kuhn  Advertising  Company,  6(^  North 
Michigan  avenue,  Chicago.  Preparing  exten¬ 
sive  list  on  Lil>erty— new  cnloroto  weekly  pub¬ 
lished  by  the  Cliicago  Tribune. 

Campbell-Ewald  Company,  General  Motors 
Bldg.,  Detroit.  Making  5,<J00-line  yearly  con¬ 
tracts  for  Oakland  Motor  Car  Company. 
Hacing  account  for  the  Consolidated  Paper 
Company,  Monroe,  Mich. 

Campbell-Ewald  Company,  5  South  Wal)ash 
avenue,  Cliicago.  Sending  out  3,068-line  sched¬ 
ules  on  General  Motors  Cliemical  Company, 
Dayton,  Ohio. 

Conover-Mooney  Company,  111  West  Monroe 
street,  (liicago.  Placing  account  for  the  Bon- 
cilia  i>alH)ratories,  ('incinnati. 

Erwin,  Wasey  A  Co.,  844  Rush  street,  Chi¬ 
cago.  (.’sing  lines,  12  times  for  Carnation 
Milk  Pnxlucts  Oimpany.  Issuing  orders  on 
Postuni  Cereal  (Company  (Post  Toasties),  list 
on  Glazo  as  yet  undecTded. 

Ferry-Hanly  Advertising  Company,  6  North 
Michigan  avenue,  (Tiicago.  Sending  out  gen¬ 
eral  contracts  on  National  Lumber  Manufac¬ 
turers’  Asstxaition,  Cliicago. 

Richard  A.  Fol^  Agmcy,  219  North  Broad 
street.  ITiilrdelphia.  I’sing  294  lines  in  one 
year  for  Mt.  St.  Joseph’s  College. 

Albert  Frank  A  Co.,  14  Strxie  street,  New 
York,  (lacing  account  for  the  American  Mo¬ 
lasses  (x>mf«any,  and  planning  fall  campaign; 
will  use  newspapers  for  the  Lehigh  Valley 
Railroad. 

Green,  Fulton,  Cunningham  Company,  28  lilast 
Jackson  Boulevard,  Cliicago.  I’reparing  list  on 
Nash  Motors,  Kenosha,  Wis. 

Guenther,  Rudol|di- Russell  Law,  Inc.,  131 
Cedar  street,  New  York.  Making  2,8Ul)-line 
yearly  contracts  for  Orvis  Bros.  &  Co. 

HanR-Metzger,  Inc.,  95  Madison  avenue, 
New  York.  Making  contracts  for  the  Whistle 
Company  of  America- 

Hazard  Advertising  Con’oration,  7  East  42nd 
street.  New  York,  (facing  account  for  Pick¬ 
wick  Arms,  Greenwich,  (x>nn.  Placing  ac¬ 
count  for  the  McBridc-Ggden  Construction 
Corp<jration. 

E.  W.  Hellwig  Company,  9  East  40th  street^ 
New  V’ork.  Making  lO.OOO-linc  yearly  con¬ 
tracts  for  C^m  PnKiucts  Refining  Company. 

Hicks  Advertising  Agency,  52  Vanderbilt 
avenue.  New  York,  (’lacing  copy  in  news¬ 
papers  and  magazines  for  Ayvad  VVatcr  Wings. 
Placing  accumnt  for  J.  H.  Herbst  &  Co.,  manu¬ 
facturing  furriers.  New  York. 

Wylie  B.  Jones  Advertising  Agency,  107 
Chenango  street,  BinghamUm,  N.  Y.  Making 
yearly  contracts  for  F.  \V.  (lements  Products 
Company.  Making  yearly  contracts  for  Akron 
Truss  Company. 

H.  W,  (Castor  A  Sens  Advertising  Company, 

LytPm  Bldg.,  (Chicago.  Making  l,<JU0-linc  con¬ 
tracts  for  Foot  Rim  Company. 

IClmg-Gi(»an  Compemy,  220  Smith  State 
street,  Chicago.  S<*ndinK  <5Ut  general  orders  on 
Edna  Wallace  Hop|)er  Company.  Chicago. 

Thomas  F.  l^gan,  Inc.,  5th  avenue.  New 
York.  Making  l,<»)U  linc  yearly  contracts  for 
International  Mercantile  Marine  I.ines. 

MacManus,  Inc.,  82  Hancmk  avenue.  East. 
Detroit-  Making  5,000-line  contracts  for  Max- 
wcll-(halmcrs-(  hr>'slcr.  Making  2,800-ltne 
contracts  for  Maxwell  Motor  C}orp<M’ation. 

Eugene  McCuckin  Company,  1211  Chestnut 
street,  Pliiladelphia.  Placing  account  for 
Brunswick- Balkc-Colletider  Company. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicago.  It  is  reported  that 
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this  agency  will  place  contracts  tor  Everwear 
U</siery  Omipany,  Milwaukee,  Wis. 

MclCinney,  Mar^  A  Cushing,  Inc.,  4147  Cass 
avenue,  l)etroit,  Mich.  Making  S.OiJO-line 
yearly  contracts  for  Ford  Motor  C^r  Company. 

Mitchell-Faust  Advertising  Company,  7 
.S<»uth  DearlK>m  street,  Chicago.  Making  5,000- 
line  contracts  for  Armour  &  Company.  Send¬ 
ing  out  orders  to  6  newspa|)ers  on  a  tryout 
campaign  on  Beich  Candy  C-ompany,  Bloom¬ 
ington,  111. 

Wm.  T.  Mullally,  Inc.,  198  Broadway,  New 
York.  Placing  account  for  the  Smithern  Bond 
&  Mortgage  Company,  Miami,  Fla. 

Myers-Beeson-Golden,  Pershing  Square  Bldg., 
New  York.  I’sing  trade  papers  for  Edward 
V.  Hartford,  Inc.,  Jersey  City,  N.  J.,  manu- 
tacturers  of  a  new  Type  F-C  model  of  Hart¬ 
ford  Shock  .\bsurl>ers. 

Nye  Advertising  Agency,  218  7th  avenue. 
New  York.  Making  2,8ilU-line  contracts  for 

T.  G.  Walton  Company  (Cinot). 

Potts-Tumbull  Company,  6  North  Michigan 
avenue,  (hicago.  Sending  out  orders  on  Port¬ 
land  Cement  Association,  Chicago. 

Pfeifers  Adverti^ng  Agency,  10  Peterboro 

street,  l>etn>it.  Using  510  lines,  3  times,  for 
Mulkey's  Salt. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Making  yearly  contracts  for 

Ninik  Glassw*are  Corporation. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Placing  account  for  the 
Eastern  Indiana  Company,  of  Michigan  City, 
and  Steger  &  Sons  Piano  Mfg.  (Company, 
Chicago. 

Joseph  Richards  Company,  247  Park  avenue, 
Yttrk.  Making  1,000-line  contracts  for  Tide 
Water  Gil  Sales  Corporation. 

Ruthrauff  &  Ryan,  404  4th  avenue.  New 
York.  Making  l,(JU0-line  contracts  for  William 
R.  Warner  &  Co.  (1.  C.  C.  Corporation)  Nux- 
ated  Iron.  Making  1,000-linc  contracts  for 
Domino  House. 

L.  A.  Semeflass,  217  W.  Saratoga  street. 
Baltimore,  Md.  Making  3,500-linc  contracts 
for  Resinol  Chemical  Company. 

Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Making  yearly  contracts  for  the  Gen¬ 
eral  Cigar  Company. 

Sehl  Advertising  Agency,  139  North  Clark 
street,  Chicago.  Issuing  contracts  on  One- 
Minute  Washer,  Newton,  la. 

Simpson  Advertising  Service  Company,  Syn¬ 
dicate  Trust  Bldg.,  St.  Louis.  Placing  account 
for  the  Anglo-American  Mill  (Company,  Owens¬ 
boro,  Ky. 

Allen  C.  Smith  Advertising  Company,  David-^ 
son  Bldg.,  Kansas  (Jity,  Mo.  Making  l.OUO-line*' 
contracts  for  Melton  Laboratories. 

David  C.  Thomas  Company,  165  East  Erie 
Erie  street,  Chicago.  Adding  a  few  towns 
in  the  southwest  to  list  on  John  B.  Clow  Com¬ 
pany,  Chicago. 

J.  Walter  Thompson  Company,  14  East  Jack- 
son  Boulevard,  Chicago.  To  prepare  list  in 
July  on  Log  Cabin  Products  Company,  St. 
Paul,  Minn. 

Thompson- ICoch  Company,  32  West  6th 
street,  Cincinnati.  Will  use  FJO.WMines  in 
three  years  for  Sterling  Products,  Inc. 

Tuthill  Advertising  Agency,  1133  Broadway, 
New  York.  Making  5,000-line  contracts  for 
Scientific  Research  Laboratories. 

U.  S.  Advertising  Corporation,  30  North 
Michigan  avenue,  Chicago.  Sending  out  orders 
trti  Willys-Overland  Company,  Toledo,  O. 

Wildman  Advertising  Agency,  450  4th  ave¬ 
nue.  New  York.  I*lacing  account  for  the  Fain 
Knitting  Mills,  Inc.;  placing  account  for  Blue 
Bear,  Inc,,  Reading,  Pa.,  manufacturers  of 
Blue  Bear  Insecticide. 

Alfred  N.  Williams  Company,  175  5th  ave¬ 
nue.  New  Yfirk.  Placing  account  for  Landau 
&  Steinlxrg,  79  5th  avenue.  New  York,  manu¬ 
facturers  of  boys’  and  young  men’s  clothing. 

C-  C.  Winningham,  10  Peterboro  West,  De¬ 
troit.  Making  lO.OOO-linc  c«»ntract8  for  Hudson 
&  Essex  Motors. 

Zimmer-Keller,  Inc.,  Detroit  Life  Bldg.,  De¬ 
troit.  Making  1,000-linc  yearly  contracts  for 
Velie  Motors  Corporation. 


THE 

PASSAIC 
DAILY  NEWS 

Leads  in 

Classified,  Local  and 
Foreign  Advertising  in 
New  Jersey s  Fastest 
Growing  City 

TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS, 
INC. 

National  Advertising  Representatives 
(New  Jer%^  Newspapers  Exclusively) 
New  York  Chicago  Neurark 


PLACE  YOUR 
MESSAGE 

for  the  selling  of  nationally 
advertised  products,  before  the 
people  of 

INDIANA 

This  is  a  great  business  state,  ‘‘right  in 
the  heart”  of  everything,  giving  you 
excellent  steam,  electric  and  water 
transportation;  agriculture,  steel  in¬ 
dustry,  coal  mining  and  general 
manufacture. 

The  people  of  Indiana  are  liberal 
spenders  for  all  things  that  go  to  make 
their  home-state  worthy  of  all  the 
affection  they  have  for  it. 

Advertisers  owe  it  to  themselves  to 
carefully  scan  the  Indiana  field  and  its 
great  possibilities.  This  field  can  be 
judiciously  covered  by  the  use  of 
Indiana  newspapers. 

The  dailies  listed  below  reach  the 
greater  part  of  the  worthwhile  people 
of  the  state  and  can  be  of  great  aid  in 
helping  national  advertisers  to  secure 
a  firm  foothold  in  one  of  the  greatest 
buying  units  in  the  country. 


♦♦•Evansville  Courier  and  Journal. 

♦♦♦Fort  Wayne  Journal-Gazette  _ 

♦♦♦Fort  Wayne  Journal-Gazette  . . . . 


'♦♦Gary  Evening  Post-Tribune 


♦♦♦Lafayette  Journal  Si  Courier. . . 


(M) 

(E) 


♦♦♦Newcastle  Courier  . 

♦♦♦South  Bend  Nows-Timea. 


(M) 
■  (E) 


♦♦♦Terre  Haute  Tribune  . (E&S) 

♦♦♦A.  B.  C.  Statement,  April  1,  1924. 
f+fCovemment  Statement,  April  1,  1924. 


Circulation 

$.000  li 

....(E) 

3,276 

.025 

27,040  ) 
10,868  ( 

37,908 

.08 

....(S) 

32,502 

.08 

31,274 

.07 

....(S) 

34,657 

.07 

....(E) 

41,412 

J)9 

....(E) 

11,410 

.05 

....(E) 

15,436 

.05 

.(M&S) 

3,576 

.025 

....(E) 

131,818 

.23 

7,372  1 
12,875  5 

20,247 

.06 

....(E) 

4,091 

.025 

....(E) 

4,603 

.025 

10,155  ) 
12,884  ) 

23,039 

.06 

. (S) 

21,440 

.06 

....(E) 

20,588 

J>6 

..(E&S) 

23,608 

.06 

s. 
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pou^  pullers 

Advrrtitint  and  circnlati^  managart  art  always  on  Iht  lockout  for  now  idem 
that  unit  increast  advertising  receipts  and  t»t»  ii»tr  circulation.  Your  idea  for 
increasing  advertising  or  circulation  may  not  appeal  to  your  manager,  but  iP 
may  be  just  the  thing  that  tome  other  manager  wants.  Editok  &  PuBUtHEB 
twll  fay  $1  for  each  idea  printed  under  this  head.  The  fact  that  the  idea  u 
now  bring  used  in  your  cUy  does  not  bar  it  from  the  department.  Address 
your  communication  to  the  Dollab  Pl'lus  Editob.  When  they  appear  clip 
them  and  mail  them  in  and  receive  payment.  Unavailable  ideas  will  not  be 
returned. 


its  share  of  unexpected  callers.  And  how 


represented 


frequently  are  the  larders  lacking  in  sub-  S.  Forrest,  New  York  Herald  Tribune, 
stance  on  these  occasions.  A  live  adver-  Ferdinand  Tuohy,  New  York  World,  H. 
tising  man  using  this  idea  of  an  emer-  Morison,  Paris  Daily  Mail,  J.  Noel 
gency  guest  shelf,  can  obtain  considerable  Macbeth.  Liverpool  Journal  of  Commerce 
advertising  from  those  who  handle  such  &  Shipping,  Roland  Atkinson,  Berry's 
articles.  For  example — around  a  boxed  &•  Graphic  Publications  Ltd.,  P.  Philip, 
story  on  ‘‘Unexpected  Guests”  could  be  Birmingham  Daily  Post,  and  Sheldon 
grouped  advertisements  for  potted  meats,  W'hitehouse,  Counselor  of  the  American 


canned  soups,  crackers,  mayonnaise, 
canned  fruits,  etc.  And  the  average 


himbassy. 

The  players  who  crossed  the  Channel 


BUSINESS  TICKLER 


.1-11  T  t:-  “bane  of  her  existence” — G.  Harris  Danz 

the  automobile  buyer. — J.  E.  Withers, 

Port  Worth  (Tex.)  Star  Telegram.  ®  ‘ _ 


Keep  to  the  idea 
that  much 


Spend  IS  minutes  a  day  going  over  the 
exchanges  and  clip  out  classih^  ads  you 
believe  would  bring  results  if  published 

money  is  spent  in  in  your  pajwr.  Paste  the  clippings  on  a  Paris  CorreopondenU  from  Paris,  and  Arthur  Draper  that 

April  for  June  etter,  attach  your  prices  and  send  them  1  an’GElaan  from  London. 

Aj  J  to  the  addresses  on  the  ads.  Our  classi-  A-A.NotLAAN  _ 

4lso  for  school  advertising  manager  gets  replies  from  (Paris  Correspondent,  Editor  &  PtJBLiSHER) 

1  «d  college  gradu.  M)  ^r  cent  of  the  letters  he  sends  out.-  Fakis,  May  l.-.\inerican  and  British  Mr..  He.r.t  Give.  Dinner 

lies.  *’  journalists  of  London  and  Paris,  held  a  Mrs.  William  Randolph  Hearst  gave 

Remember  flags  ,  golf  tournament  April  26  and  27  in  a  dinner  party  May  14,  in  the  small  ball- 

far  U  e  c  o  r  a  t  i  o  n  ,  ,  .  ®  of  the  year  when  every-  Paris,  when  they  played  for  the  Forrest  room  at  the  Ritz-Carlton  Hotel,  New 

Diy.  Isnly  IS  thinking  about  new  TOmes,  a  lot  (jross  ITiannel  Correspondent’s  Golf  Cup,  York,  .\mong  the  guests  were  Herbert 

Irge  advertising  for  sporting  goods  would  be  interested  in  tixing  jjy  Wilbur  S.  Forrest,  Paris  cor-  Rayaid  Swope,  executive  editor  of  the 

.nd  sport  fashions.  “P  respondent  of  the  Neio  York  Herald  New  York  World,  and  Mrs.  Swope, 

Straw  hats  now  in  full  swing.  many  improvements  could  be  insta^d  at  ']'ri(,une.  Frank  NIunsey,  and  Ralph  Strassburger, 

Suiiiiiier  resorts,  wayside  inns,  boys'  'cry  low  cost.  A  page  could  be  run  I.Amdon  golfers  won  the  match  publisher  of  the  Norristown  (Pa.)  Her- 

and  girls'  camps  and  vacation  tours  need  local  plumbers  advertising  the  various  Contests  for  this  cup  are  aid  and  Times. 

boosting.  V'l«>i;mei.t  that  could  economically  be  j^^e  place  twice  a  year,  one  year  in  _ 

Did  you  get  the  ball  club  to  adver-  ■  They  would  quote  prices  and  prance  and  the  next  in  England.  The  Ir . .  '  '  ' 

IOC?  ixrhaps  suggest  an  easy  monthly  plan  of  j^e  trophy  three  times  .  .  .  -w 

Tickle  awnings,  flyscreens,  lawn  fur-  1*^‘.' •  -M-  E-  H.,  Madison,  \\  is.  straight  becomes  the  owner.  Rfmfr 

nilure,  paints  and  varnishes,  garden  , ,  .TZ  '  .  ,  The  second  contest  for  the  Cross  O 

look  and  veranda  fittings.  i  varieties  of  can-  Channel  Golf  Cup  will  take  place  in  PofVAtt 

DONT  conclude  that  Spring  and  ‘ ^  among  October  of  this  year  at  St.  (iermain,  R 

Summer  schedules  have  been  arranged  *  retailers  and  the  wholesalers.  It  Paris,  and  next  year’s  meetings 


housewife  will  appreciate  your  calling  from  London  were :  Ernest  Marshall, 
her  attention  to  some  thing  to  relieve  a  New  York  Times,  Hal  O’Flaherty, 
“bane  of  her  existence”— G.  Harris  Danz-  Chicago  Daily  Nezvs,  David  Church, 
berger.  International  News  Service,  Arthur 

-  Draper,  New  York  Herald  Tribune,  T. 

LONDON  WRITERS  WIN  Rockwell,  Manila  Times.  H.  C.  Crouch, 

New  York  Times,  and  Jas.  W.  Grigg, 

r-  ,  OL  1  c-  It  c-  £_  -Vew  York  Evening  Sun. 

Capture  Channel  Golf  Cup  from  S  captained  the  team 

Pari.  Corre.pondenU  from  Paris,  and  Arthur  Draper  that 

Hv  r.  T  AvrviAAM  from  London. 


Mr..  Hear.t  Give.  Dinner 

Mrs.  William  Randolph  Hearst  gave 


ixriiaps  suggest  an  easy  mommy  plan  oi  winning  the  trophy  three  times 

IKiymeiit.  .M.  K  H.,  Madison,  W  is.  straight  becomes  the  owner. 

, ,  ,rz  “  .  ..  ,  The  second  contest  for  the  Cross 

Ilow  many  different  varieties  of  can-  Cbannel  Golf  Cup  will  take  place  in 
dies  are  to  be  found  in  your  city  among  Oj-tyber  of  this  year  at  St.  (iermain, 
the  retailers  and  the  wholesalers.  It  Parj^^  and  next  year’s  meetings 


.'‘uiiiiiin  iicuuicrs  iiavc  uccrii  aiiaiiKcu  i  t  t  _i  a  a  f  ■.  cts  is,  aiivj  iivwt 

for  1924-  this  isn’t  the  briskest  Spring  be  a  good  stunt  to  run  a  page  of  ^  Kngland  at  Deal  or  Rye. 

•  -  r  n  retailers  and  wholesalers  and  ^  ^ 


Id  history  and  merchants  must  move 
:bfir  stocks  through  your  paper. 

Hustle!  Hustle!  Hustle! 

,,  ,,  different  candies  from  the  kinds  they 

Have  you  tried  the  radio  ad.  If  not,  have  lieen  accustomed  to  eat.  This  sort 
»jiy  not  .'  Substitute  for  the  straight-  ,,f  ^  stunt  would  be  new  and  different 
^ed,  double-edged  or  blackfaced  bor-  m„j  would  make  it  easy  to  till  up  the 
dw  on  a  page  or  half  page  ad,  the  zig-  with  the  ads  of  local  concerns. — 


Two  other  cups  were  offered,  one  by 


manufacturers  in  which  they  itmuld  list  jbe  Dieppe  Casino  and  the  other  by  the 
all  the  various  varieties  of  candies  they  Golf  Club.  The  former  was  won 

handk-  and  to  then  urge  folks  to  try  some  by  Wilbur  S.  Forrest,  and  the  latter  by 


zag  type  that  will  flash  its  message  across 
instantly.  Begin  in  large  type  at  the  top 
(Station  8-9-7  Maple  street — Smith’s  De- 


Frank  H.  Williams,  Santa  .Ana,  Cal. 
Watch  out  for  the  birthday  of  your 


pailment  Store— Broadcasting  to  Thous-  botne  town.  Early  settlers’  stories,  old 
anas  of  Satisfied  Lustomers).  Run  a  pb.itographs  and  even  the  original  charter 
teen  or  so  specials  "■'th  the  smaller  for  features.  One  paper  sprang 

zig-zag  liorder  and  you  will  have  an  ad  ^  "(iolden  Anniversary  Celebration”  on 
ttat  no  reader  of  the  paper  will  pass  by  (be  town  and  scooped  the  other  paper 
without  reading.— Lred  E.  Beane,  .Man-  j(b  it.  Instead  of  the  customary  10- 
ikestcr  (A.  H.)  Union-Leader.  edition,  the  anniversary  carried  24 

pages — good,  solid  advertising  for  the 
most  part,  too. — Lawrence  G.  Holmes, 


The  June  Bride  page  is  a  regular  fea-  most  part,  ti 
on  a  great  many  newspapers  about  Cleveland,  O. 
iWs  time  of  year.  VVhy  not  go  one  bet¬ 
ter  and  have  a  double  truck  June  Bride  We  are  u< 


ter  and  have  a  double  truck  June  Bride  We  are  using  a  series  of  advertise- 
-  '1  Bridegroom  page  ?  The  men’s  shops  ments  in  our  paper  advertising  newspaper 
' 'll  go  in  on  such  a  page  just  as  well  advertising.  We  obtain  the  material 
the  women’s  apparel  shops. — J.  J.  B.,  while  soliciting.  Many  of  our  advertisers 

■iiighaniton,  N.  Y.  tell  us  unusual  stories  about  the  success 

-  they  are  having  through  using  our  col- 

"Service  for  Your  Auto”  is  the  title  umns.  We  write  catchy  heads  and  run 
:  a  half-page  run  regularly  in  the  auto-  ‘he  body  in  testimonial  style  without  us- 
r  tiile  section  of  a  Washington,  D.  C.,  '”8  names.  It  helps  a  lot  to  secure  the 

[a'.er  that  includes  a  large  group  of  interest  of  the  “hit  or  miss”  advertiser 

1' cards  and  special  display  ads  of  "zho  uses  space  occasionally. — Donald  O. 
t)!nmiitive  accessory  and  repair  firms. —  Ross,  Cedar  Falls,  (la.)  Record. 

'  M.  Litteljohn,  W'ashington,  D.  C.  ,  ] 

_  Hardly  a  home  exists  that  doesn  t  get 

The  Fort  Worth  (Tex.)  Star  Tele-  _ 

..'im  carried  some  very  effective  co- 
rrative  advertising  from  the  automo-  m  *  m* 

l<z  dealers  showing  the  list  price  of  their  Y  AlIlT  r  SinDlT  Ic  IM  A 

■'  in  1920  as  compared  with  1924.  1  UUl  I  a|ld  lOllU 

'  m.'st  all  of  the  cars  showed  a  material  ^  .  twvj  » 

' 'u'tioti.  some  over  50  per  cent,  which  KAffAV  I  |l'|f|lfQ 

■’jrally  reflected  quite  favorably  upon  A  UQURL9 


IL  C.  CriHich,  New  York  Times  London 
staff. 


Our  Features: 

Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hughes 
O.  O.  Meintyr 
Penrod  and  Sam 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhune 
and  others 

Tke  McNught  Syodkale,  Ik. 

Time*  Building,  New  York 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Servke 

241  WEST  58TH  STREET 
New  York  City 


BEDTIME 

BIBLE 

STORIES 

BY  FLORENCE  VINCENT 
FULL  COLOR  ILLUSTRA'nONS 
FROM  WORLD  FAMED  PAINTINGS 
By 

TISSOT 

An  oUbonkte  book  Ihet  trill  attract  an 
imiwiel  nuBober  of  oaUritorB  wfco  triB 
double  past  eernbiQ  and  roeords  fet  ae- 
curiny  siz  months’  aubacrlpllima  far 
your  newapeiwr.  Tbe  coat  fa  only  fifty 
cent*  Inchidhiy  book  and  aoUeitor’*  coot- 
ndaaion.  Old  ■ubacribara  can  be  aim- 
plied  without  expenee  to  you.  Wlra 
for  temple  copy,  option  end  pkun 

KEANE  BROTHERS 

Brokaw  Bldy.,  Times  Sqimra,  N.  Y. 


■ 


btamalkinal  Newt  Service 

S  SpnM  Sta  New  Yark 


Hardly  a  home  exists  that  doesn’t  get 

Your  Paper  Is  No 
Better  Thanks 
Automobile 
Section 

The  BIG  THINGS  IN  MffORIMG 
WRinENINABIGWAY 

The  UlImaD  Featore  Service 

Home  Life  Bldg.,  WathiogtoB,  D.  C 


CIRCUIAriON 

BUILDING 

SUPltm4CY 

Proven  time  and  time  again 
by  the  many  thousands  of 
NEW,  paid-in- advance  sub¬ 
scribers  we  gain  for  newspapers 
in  all  parts  of  the  county. 


Wbns  or  Write  Cara  at 
HaraU 


HOllISTERS 

CIRCULATION  ORGANIZATION 

300  Merritt  Building  -  los  Angeles, Cal. 
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ASSOCIATIONS  AND  CLUBS 


Women  will  hold  its  regular  monthly  fos  Fabrikker;  Union  Paper  Co.,  Ltd.; 
diniur  at  the  .Advertising  Club  of  New  and  agent  for  Folium  Traesliperi  for  all 


PARIS  BOOK  CONTEST 


I  DETROIT  ADCRAFT  CLUB 
^  elected  Walter  K.  Towers,  ad¬ 
vertising  manager  of  the  Paige-Ue- 
troit  Motor  Car  Company,  president 
at  a  meeting  of  the  board  of  directors, 
.\Iav  y.  Elmer  P.  Grierson,  business 


York.  May  2(),  at  6  :.!<).  Helen  Rogers  of  the  Lhiited  States  except  the  Pacific  Circulation  By  Off„ 

Keid.  vice-president  of  tlie  .Vcw  lore  Coast.  Ihe  sales  department  will  be  ”  p  • 

y/c’ruW  Tribune,  and  Julian  Mason,  under  the  management  of  Benjamin  F.  5,000  Franc  rnie 

nviiiaging  editor  of  the  I  lerald-Trilnine  Keist.  By  (j.  Lanc;ei.aax 


will  lie  guests  of  honor. 


New  N.  Y.  Paper  Agency  Formed 

To  import  newsprint  from  abroad,  the 


Californians  in  Convention 


(Paris  CorrestimJent,  Editor  &  Publisher) 
Paris,  May  1. — France  is  the  land  of 


,  j  ,.  c  r-  literary  juries  of  all  kinds  awarding 

I  iidcr  the  leadership  of  Governor  ^lis  and  that  rising  author.  A 


manager  of  the  American  Boy,  was  Norwegian  Paper  Mills  .Agency,  Inc.,  •  Bichardson,  president,  the  p^ris  weekly, 

chosen  vice-president.  K.  L.  A'onker,  was  incorporated  in  New  A’ork  May  12.  California  Press  .Association  starts  on  jjg  readers  i 

advertising  manager  of  the  J.  L.  Hud-  Offices  are  located  at  33  West  42nd  'J®  convention  tour  Alay  16.  Leay-  5  ^,ooks  to  re; 


L-w  Paris  weekly,  Paris  Journal,  has 
lade  its  readers  such  a  jury,  giving 
len)  5  liooks  to  read  and  vote  for. 

The  author  of  the  Ixiok  receiving  tin 


son  Company,  was  elected  treasurer,  street.  New  A'ork,  in  charge  of  G.  Hart-  Francisco,  the  party  vvill  author  of  the  Ixiok  receiving  tht  1^, 

and  Merritt  J.  Chapman  was  re-elec-  man.  The  following  officers  have  been  ^  meeting  in  Los  Angeles  May  fiijriH-st  numlK-r  of  votes  will  receive  the 

ted  secretary-manager.  elected;  J.  .Andersen,  president;  J.  A.  ,  '  ‘‘eadquarters  of  the  conycntiOT  will  prize  of  5,<K)0  francs  awarded  to  him  36c 

„  .  .  _  I’.radv.  vice-nresklent !  M  Gintzler.  sec-  Mission  Inn,  Riverside,  Cal.  thromrh  the  instrumentalitv  of  the  dis-^ 


Southwest  Kansas  Republican  I’-rady,  vice-president;  M.  Gintzler,  sec- 
Editorial  Association  elected  G.  P.  retary ;  and  J  H  Kamna  treasurer.  The 

I,  ..  .1  1/  /• _ i. ...  comiiaiiv  will  act  as  sole  agent  in  the 

Hutton  publisher  ot  the  lACnuA^o.  '  states  for  the  following  mills: 

(Kan.)  hntcrTrise.  preside  it  at  the  an-  Trae^lineri  g-  Panirf.EriW- 


through  the  instrumentality  of  the  dis¬ 
cerning  readers  of  the  Journal. 


Elditori  to  Discuss  Farm  News 


iiual  meeting  held  in  Great  Bend  recentlv.  ,  traesliperi  &  Papirfabrik;  l-ditors  jjf  flaily  and  weekly  news-  t  he  Uncago  Herald  and  Examiner  has 

<  itl„  r  virre  H.  rt  B-irnd  l"'hnsdalen  .Mills,  Ltd.  ;  .Aktieselskabet  paix.-rs  of  10  Alabama  counties,  will  meet  aniiounced  a  horseshoe  pitching  contest 

V  -C  r  lire-n^^^^  Hofsfos  Traesliperi  og  Papirfabrik;  in  Birmingham,  May  24,  to  confer  with  for  Chicago  boys  during  “Boys’  Week," 

Fickert  Peabody  (Jacctte-Herald. \ccrc-  Al^t'eselskabet  Holmen-Hellefos ;  Huns-  county  agricultural  agents  on  farm  news.  May  18  to  24. 


Daily  Announces  Horseshoe  Contetl 

The  Chicago  Herald  and  Examiner  has 


tary  (re-elected),  and  .A.  E.  Duvall,  Hut¬ 
chinson,  treasurer. 

Golden  Belt  Editorial  Association 
held  its  annual  meeting  at  Hays,  Kan., 
May  3. 

Pilgrim  Publicity  Association,  com¬ 
posed  of  Boston  advertising  men,  has 
changed  its  name  and  henceforth  will 
he  known  as  the  .Advertising  Club  of 
Boston. 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


Sacramento  (Cal.)  Advertising  Club 
has  elected  the  following  officers: 
president,  Curtis  T.  Larson;  vice- 
lircsident.  Jack  Oakley;  treasurer,  E. 

C.  Haskins;  executive  secretary, 
(Tharles  O.  Bentley. 

New  England  Women’s  Press  Asso¬ 
ciation  re-elected  Mrs.  Annie  Judson 
Hannigan  firesident  at  its  recent  an¬ 
nual  meeting  in  Boston. 

Black  Hills  Editorial  Association 
held  its  annual  meeting  at  Deadwood, 

S.  1).,  .May  10. 

Hazelton  (Pa.)  Advertising  Club  is 
being  organized  by  .Mvin  J.  .Markle,  of 
the  Markle  Banking  and  Trust  Com- 
pany,  that  city. 

Advertising  Club  of  Utica,  New 
^  ork,  has  just  heen  organized  and 
William  I.  Reagon  of  the  Utica  Gas  and 
Ivlectric  Light  t'otiqiany  elected  presi¬ 
dent.  C.  J.  yuinlivaii,  of  the  Utica  Uity 
•National  Bank,  is  secretary. 

Advertising  Club  of  Jamestown, 
.New  A’ork.  recently  organized,  has  just 
become  affiliated  with  the  .A.  .A.  C.  'W. 
Hugh  W.  Patterson  is  president  and 
Warner  L.  .Miirse,  secretary. 

Advertising  Club  of  Toronto,  Can- 
<ada  has  been  reorganized  and  recently 
voted  nnaniinously  for  reaffiliation  with  | 
the  .A.  A.  C.  W.  J.  J.  Gihons  is  presi- 
<lent  and  T.  J.  Tobin,  secretary. 

Association  of  Foreign  Press  Corre¬ 
spondents,  New  York,  gave  a  luncheon 
last  week  in  honor  of  Sir  .Alfred  Rob¬ 
bins.  retired  British  journalist.  Sjieakers 
included  Melville  Stone,  counselor  of  the 
.Associated  Press,  John  Daniels  of  the 
luiglish-Siieaking  I'nioiis,  and  Dr.  Tal- 
cott  \\  illiams,  of  the  School  of  lournal- 
ism,  Uoliimhia  University.  P.  W. 
Wilson  was  toastnvister. 

Texas  State  Press  Association  will 
hold  a  meeting  at  .Amarillo,  Te.\.,  June 
18-19-20. 

Press  Golf  Club  of  Chicago  will 
hold  a  tournament  .May  20,  at  Ridge 
Uoiintry  Uluh. 

Advertising  Club  of  Gloversville, 
New  A'ork  just  organized,  has  electeil 
Robert  H.  Stroinl.  secretary  of  the 
tdiamber  of  Uomtnerce.  its  secretary. 

Advertising  Council  of  the  Chicago 
Association  of  Commerce,  was  ad- 
ilressed  by  James  U'Shaughnessy,  ex¬ 
ecutive  secretary  of  the  .-Anicrican  .As¬ 
sociation  of  Advertising  .Agencies.  May 
15. 

Pacific  Coast  Advertising  Clubs  As¬ 
sociation  will  hold  its  annual  conven¬ 
tion  at  Fresno,  Cal.,  May  25  to  28.  The 
semi-annual  meeting  of  the  Ualifornia 
-Advertising  Service  .Association  will  Ik- 
held  at  the  same  time. 

New  York  League  of  Advertising 


FOR  SALE 


15-HOE  Presses 


These  presses  range  in  capacity 
from  20  to  64  pages.  If  you 
are  in  the  market  for  a 
second  hand  press 
Let  us  know  your  wants. 


THE  GOSS  PRINTING  PRESS  CO. 

1S3S  So.  Paulina  St. 
Chicago 


Composing  Room 
Steel  Equipment 


We  manufacture  in  steel 
everything  in  the  way  of 
equipment  for  the  compoa- 
ing  room,  luch  as  Makeup 
Tables,  Galley  Dumps,  Cor¬ 
recting  Banka,  Type  Cab¬ 
inets,  Galley  Cabinets, 
Pressed  Steel  Galleys,  Port¬ 
able  Page  Trucks,  etc.,  etc. 
Write  us  when  in  the  mar¬ 
ket. 


Chicago  Metal  Mfg.  Co. 
3724  So.  Rockwell  Street 
Chicago,  III. 


FOR  SALE 


We  offer  for  tale  at  very  low 
prices  the  following 
GOSS  PRESSES 


GOSS  Straisht-Line  Sextuple  Press, 
Page  length  21.60*' 

GOSS  Straight-Line  Sextuple  Press, 
I^^ge  length  23  9/16" 

GOSS  32-pagc  Two- Plate-Wide  Press, 
Page  length  221:*" 

GOSS  24-page  Two-Mate-Wide  Press, 
Page  length  23  9/16" 

GOSS  Monitor  12-page  Press,  Page 
length  21.60" 

Also  Other  Used  Machines 


/*'»#//  f'articulars  furnished  on  request 


R.  HOE  &  CO. 


504-520  Grand  Street 
New  York,  N.  Y. 

7  South  Dearborn  St.  7  Water  St. 

Chicago,  111.  Boston,  Maas. 


N.  Y.  DAILY  NEWS 


HALF-TONES 


Best  in  the  World 


Made  by 


POWERS 


NEW  PROCESS 


Qine*Westinghouse  Double  Motor-Drive 
with  full  automatic  push  buttem  control. 


USED  BY  THE 


Frcisno  Republican 

Fresno,  Calif. 

We  refer  you  to  them  for  their 


/WEtEcnncW 
/WMANF  o.  coN^ 

0^  CMICAOO 


^cunc  l^^TTWGWOUS 


M.AIN  OFFTCK  EASTERN  OFFIPB 
FlRher  Building  Marbrldge  Building 


34n  S.  Dearborn  St.  Broadway  at  34th  St. 


For  Sale. 

One  factory  overhauled  Duplex  Angle  Bi’ 
Press.  Prints  4,  6  or  8  pages.  Price  aix 
terms  reasonable.  Tlic  (loss  Printing  Prw* 
(V)..  1.535  S<»uth  Paulina  St.,  Chicago,  lllinou 


Printers*  Outfitters 

Printing  Plants  and  business  bought  and  mid 
American  Typefounders’  products,  printen 
and  bookbinders*  machinery  of  every  deacnp 
tion.  Conner,  Fendlcr  &  Co.,  96  Beekmit 
Si.,  New  York  City. 


Don’t  Pig  Metal 

It  Wastes  Money 


Don't  melt  your  metal  twire  to  use 
it  once.  Write  for  trial  offer.  The 
Mononielt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Eliminates  the  Metal  Furnace 


Printers  Manufacturing  Co. 

709-719  Palace  Bldg« 
Minneapolis  Minn. 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  UNOGRAPH  COMPANY 

DAVENPORT.  IOWA.  U.  S.  A. 


Goss  Motor  -  Driven  Steam 
Tables  made  in  units  of  one 

plate  n ,  pe  r  mi  I  pla  cing  as  many 

units  as  desired  side  by  side. 
30,000  lbs.  "follow-up”  pres¬ 
sure  exerted  during  drying;  auto¬ 
matic  releases.  Power  is  used  only 
while  platens  are  being  raised  or 
lowered.  Write  for  complet* 
catalog  of  G.>ss  Stereotyping 
Machinery.  The  Goss  Printing 
Press  Co.,  Chicago- 


t-ress  V.O., 

Goss 
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The  Market  Place  of  the  Newspaper 


^  per  word  per  inacrtian,  caih  with  order, 
^  for  adverUaemenU  under  the  clasaifica- 
tion  at  “Situatians  Wanted.” 

per  line  per  faiaertion,  cash  with  order, 
las,  n  space  is  used  at  top  and  bot- 

aan  of  advertiscraent. 

^  per  erord  per  insertion,  cash  with  order, 
^  for  sdvertiaements  under  any  other 
dasaihcstion. 

per  line  per  faiaertion,  cash  with  order, 
if  white  space  is  used  at  top  and  hot- 
tom  at  advertisement. 


SITUATIONS  WANTED 


Adlvertisinf  Manager. 

.Available  at  oncel  Reliable  salesman— crpy- 
•ritcr— manager,  college  graduate*  with  8  years* 
successful  experience.  Unquestionable  record, 
references  and  samples  of  work.  Send  partic  i* 
lars  without  delay!  Address  Box  A-938,  Kditor 
t  Publisher. 


Advertising  Manager. 

Successful  secondary  Executive  on  metropoli¬ 
tan  will  consider  management  in  smaller  city, 
salary  and  commission  basis,  best  references, 
character  and  results.  Want  to  grow  with 
you.  Box  A-915,  Elditor  &  Publisher. 


Advertising  Manager. 

.\vailable  June  1st.  Now  employed  with  mom- 
ing.  evening  and  Stinday  paper.  18  years*  ex¬ 
perience.  TTionHighly  familiar  with  all  branches 
of  newspaper  advertising.  Capable  executive 
with  persfmality  to  handle  and  enthuse  men 
and  get  results.  Age  37,  Married.  For  inter¬ 
view  at  y<nir  c<invenience.  Address  Box  A -936. 
Editor  &  Publisher. 


Advertising  Manager. 

Young  married  man,  thirty-five  years  old  with 
family  wants  permanent  position  as  advertising 
iKnager  of  small  progressive  sheet  in  middle 
ast.  Twelve  years*  experience.  “Go  Getter” 
type.  Best  references.  With  agency  now  and 
want  to  settle  some  place.  Also  builder  nt 
classihcd.  Write  t>r  wire  Lewis  M.  Nachman, 
Naugatuck  News,  Naugatuck,  Conn. 


Advertking  Solicitor. 

Well  acquainted  with  national  advertisers  and 
advertising  agencies  in  this  district.  Wm.  R. 
Francis.  ^  F^ast  28th  St.,  New  York  ('ity. 


Auditor — Executive. 

High  grade  executive  with  12  years*  newspaper 
expCTience  is  open  for  position  as  auditor  or 
business  manager  of  live  publication.  Former 
A.  B.  C.  auditor.  Now  employed  but  seek 
broader  field.  Would  consider  position  as  circu¬ 
lation  director.  Capable  producer.  Excellent 
Rferences:  35;  married.  Address  Box  A-935, 
Editor  &  PYiblisher. 


Cartoonist 

With  large  Western  daily  wishes  change.  Work 
reproduced  in  all  leading  reviews.  Can  produce 
artoons  with  punch.  Samples  and  qualihcations 
fladly  furnished.  Address  Box  A-897,  Kditor 
k  Publisher. 


Circulation  Manager. 

Wanted,  position  as  circulation  manager  on 
daily  in  Mid<llc  West.  Prefer  city  25,000  to 
'1.000.  Age  35,  ten  years’  experience,  m.irric«l, 
willing  to  prove  ability.  Address  A-92  b  care 
Editor  &  Publisher. 


A  Gradation  Manager, 

age  41,  who  has  had  21  years*  circulatbm 
pxpcrience  on  some  of  the  best  known  news- 
wpers  in  the  country  and  has  been  with  pres- 
ftit  employer  for  the  past  5  years  and  has  more 
than  doubled  the  circulation  on  three  of  his 
employers’  newspapers,  would  like  a  change. 
Few  circulation  managers  can  equal  his  record 
and  none  offer  better  references.  Box  .\-92.5, 
are  of  Kditor  &  Publisher. 


City  Editor. 

•hi  afternoon  paper  50,000  circulation  desires 
?“«rtion  on  Massachusetts  or  Rh<Mle  Islan<l  news- 
laper.  References  on  rapiest.  Applicant  is  27 
^rers  old  and  married,  college  graduate,  has 
'wen  employed  on  present  pa|»er  five  years  and 
IS  leaving  southwest  flue  to  illness  in  family. 
Iddress  Bf>x  A-939.  Kditor  &  F*ublishcr. 


“Right  Here,  Sir!” 

That’s  what  a  Rood  many  capable 
workers  are  saying  to  you  through 
their  “Situations  Wanted"  ads  in 
Editor  &  Publisher  every  week. 

Newspaper  men  of  every  variety 
—news,  advertising  and  mechanical 
specialists — bid  for  your  attention 
in  these  columns.  They’re  worth 
getting  acquainted  with,  too! 

Keep  an  eye  on  this  “Employ- 
®ent  Information  Bureau"  regu- 
Ivly— fill  the  vacancies  on  your 
staff  the  Editor  &  Publisher  way! 


Situations  Wanted  Situations  Wanted 


Clr^ssified  Advertising  Expert. 

Increase  your  classified.  Why  not  have  a  full 
ppgc  of  classified  Daily  and  two  pages  Sundays 
pt  least  or  maybe  more.  Advertiser  who  has 
had  years  of  experience  has  been  going  into 
Newspaper  offices  for  6  to  8  weeks  suggesting 
Methoils,  Training  help,  old  or  new,  reclassify¬ 
ing  t>Aper  and  Doubling  the  Business  while 
doing  it,  building  all  classificatimis,  leaving 
good  working  organization  when  I  leave.  Make 
statetl  charge  per  week  for  stated  term.  Good 
references.  Address  Box  A-909,  Editor  & 
Publisher. 


Classified  Manager. 

One  of  the  biggest  men  in  classified  today  plans 
a  change.  .Any  first  grade  paper  requiring 
heavier  caliber  classifiea  direction  (or  any  big 
unfieveloped  paper  with  a  vision)  can  here  se¬ 
cure  the  needed  talent  and  leadership.  There 
is  “form**  in  classified,  as  in  golf.  You  are 
I>aying  for  a  professir  nal,  even  though  you  have 
Init  an  amateur.  Salary  $5,000,  or  liberal  com¬ 
mission.  Age,  over  thirty.  Perfect  record. 
Better  write  today  to  Box  A-867,  Editor  &  Pub¬ 
lisher. 


Composing  Room  Foreman, 
geed  executive,  getting  maximum  production 
without  friction,  expert  makeup,  ad  man,  and 
operator,  with  experience  on  large  and  small 
dailies.  Union,  locate  anywhere.  E.  B.  Land- 
fear,  594  Franklin  .\ve.,  Nutlcy,  New  Jersey. 
Telephone,  Nutley  4129-R. 


Editor  or  Editorial  Writer. 

In  this  critical  time  of  political  complex  and 
governmental  policies  there  must  be  a  news- 
I»a|>er  that  nee<ls  an  alitor  or  editorial  writer 
of  exi^rience  an<l  well  seasonal  through  con¬ 
tact  with  men  of  all  classes  and  familiar  with 
issues  of  all  phases  during  the  past  twenty 
years.  Nearly  six  years  ago  I  won  a  prize  in 
a  national  editorial  writing  contest  conducted 
by  Eflitor  &  Publisher,  and  received  several 
voluntary  offers  of  employment  when  this  fact 
was  published.  Then  I  advertised  for  a  posi¬ 
tion  as  editorial  writer  and  received  several 
more  fair  offers,  hut  sacrifice  of  interests  at 
that  time  would  have  been  too  great  to  warrant 
.acceptance.  Nowr  I  am  free  and  at  liberty. 
I  am  married,  forty-three  years  old,  and  have  a 
family.  T.etter  stating  salary  and  copy  of 
preferred  to  telegrams.  Address;  Eaton 
Short,  900  State  St.,  Menominee,  Micb. 


General  Manager. 

Smiewhere  there  is  a  publisher  who  can  use 
a  m.in  who  had  been  thoroughly  trained  in  all 
departments  and  held  executive  positions  in 
the  o'mposing  room,  editorial,  avivertising  and 
business  offices. 

.•\m  now  general  advertising  manager  on  daily 
:n  city  of  fiS.Oi*).  showing  a  net  increase  of  14% 
in  19>3  in  local,  classified  and  foreign.  Forceful 
writer  and  have  always  produced  results. 
Il.ave  lieen  with  present  c<nnpany  seven  years; 
like  my  position,  my  employer  and  my  associ¬ 
ates.  Am  now  getting  $5,000  a  year  with  defi¬ 
nite  pn)mise  of  further  increase. 

I  want  t<i  locate  in  a  small  city,  say  about 
20.0^10  to  30.000  population;  a  city  of  friendly 
IH'ople  who  greet  a  stranger  and  make  him 
welcome  in  their  midst  .Am  tired  of  living 
arnnng  cold-blooded,  unsocial  beings  and  am 
w’illing  to  sacrifice  my  seven  years’  work  here 
tfi  get  among  real  people— the  sort  I  used  to 
know  back  in  my  ccnmtry  town. 

•Am  married.  35  years  old,  well  educated,  goo<l 
habits,  memlier  of  Masonic  and  Odd  Fellow 
fraternities;  a  good  mixer  and,  I  have  been 
told,  have  goixl  personality.  I  like  work  and 
know  there  is  a  publisher  somewhere  who  can 
use  a  man  of  my  calibre  in  an  executive 
capacity.  Would  even  consider  investing  in 
a  live  weekly  or  daily. 

If  the  above  type  of  man  would  be  an  asset 
in  your  business,  drop  me  a  line,  Box  A*927, 
care  Editor  &  Publisher,  and  tell  me  what  you 
need  and  w'bat  you  can  offer  me.  If  we  agree 
I  will  join  you  at  the  end  of  thirty  days. 


Managing  EdHor. 

Experienced  desk  man  and  reporter-feature 
writer  wants  position  as  managing,  city  or  tele¬ 
graph  editor.  Forceful  writer,  good  judge  of 
news  values,  snappy  head  writer,  expcrienct*<l 
executive.  Prefer  Middle  West.  A-930,  care 
Editor  &  Publisher. 


Mechanical  Superkitetutent. 

Young  energetic  mechanical  suMrintendent  or 
assistant  to  busy  executive.  <jood  orranizer, 
all-around  practical  printer,  operator,  university 
journalistic  training  coupled  with  14  years* 
practical  ^pertence  in  publishing  and  commer¬ 
cial  printing  plants.  Go  anyi^ere,  however, 
^ssibilities  must  be  assured.  Address  A-861. 
Kditor  &  Publisher. 


Reporter. 

Young  woman,  graduate  of  Medill  School  of 
Journalism.  Northwestern  university,  wants 
work  on  Middle  West  paper.  A-9U,  Editor 
and  Publisher. 


Reporter  or  Desk  Man. 

Two  years*  experience  In  New  York  City  and 
two  years  on  small  city  papers  as  city  ^itor, 
desk  man,  reporter  and  special  feature  writer. 
Location  immaterial,  prefer  city  of  100,000 
population  or  under.  Good  references.  Age  26 
years  and  singlr.  Address  Boat  .A-*16,  Kditor 
&  publisher. 


Synchcate  Salesman. 

1  know  the  map  of  America,  the  newspapers 
and  many  newspaper  men;  I  know  news  and 
syndicate  values;  I  want  a  position  to  travel 
atul  sell  news  service  or  syndicate  material.  G. 
Box  A-942,  Kditor  &  Publisher. 


Telegrapher, 

Experience  as  filer,  would  like  position  as  filer 
and  operator  for  paper  having  private  lease. 
B.,  Box  A-943,  Kditor  &  Publisher. 


Yeung  Man  and  Wife 

Want  place  on  newspaper  where  both  can  work. 
Have  had  four  years  feature,  sports,  columnist; 
wife  feature  or  society.  Now  employed,  ('an 
go  anywhere.  A-937,  Editor  &  Publisher. 


HELP  WANTED 


Advertising  Salesman. 

Wantal  an  experienced  display  advertising 
-'.alesman.  Must  furnish  age,  experience  and 
references.  Permanent  position.  Apply  Reading 
Tribune,  Reading,  Pa. 


Advertising  Salesmen. 

Wanted  an  experienced  classified  advertising 
‘.alesman  who  can  manage  department.  Must 
furnish  age.  experience  and  references.  Per¬ 
manent  p<>sition.  Apply  Reading  Tribune, 
Krading,  Pa. 


Pressroom  ForeuMti 

Pressroom  and  stereotype  room  combination 
foreman.  Must  be  expert  press  mechanic. 
Write  or  wire,  giving  full  infomiatian.  salary 
expected,  etc.  Daily  Telegraph  Printing 
Company,  Bluefield,  \V.  Va. 


Syndicate  Salesman. 

One  of  leading  Syndicates  offering  superior 
line  of  features,  ra^uires  services  of  real  sales¬ 
man  having  acquaintance  and  confidence  of 
editors  and  who  can  close  orders.  Write  giving 
full  information  (which  will  be  held  confiden¬ 
tial)  and  state  salary  for  which  willing  to  show 
results.  .Address  Box  .A-940,  Kditi»r  &  Pub- 
li.sher. 


Advertising  Representative — Midwrest  Field. 
One  of  the  most  experiencal  and  successful 
sellers  of  advertising  space  in  the  National 
Field  is  open  to  represent  two  or  three  News- 
pai>ers  from  Pittsburgh  West.  Office  ainl  home 
in  Chicago.  Agreeable  association  and  maxi¬ 
mum  possible  business  assured.  Adilrcss  Box 
A-928,  Editor  &  Publisher. 


General  Manager. 

Successful  newspaper  executive  interested  in 
bearing  from  a  publisher  whose  paper  is  run 
down.  Has  made  3  papers  leaders  in  their 
communities  in  the  post  eleven  years.  Now 
<»t>en  for  a  proposition  in  town  from  twenty- 
five  to  hundred  thousand  on  percentage  basis. 
Y<Hir  rcjdy  held  strictly  confidential.  Box 
A -919,  ^itor  &  Publisher. 


Learn  Practical  Ad-Designing  and  Pubtici^ 

By  our  Service  System.  For  your  desk,  “Trick 
Words  of  English”  FREE.  Just  oft  the  press. 
Write  Arts  &  Craft  Press  Service,  Kalamazoo, 
Mich. 


Wanted  to  Buy  Interest 

in  daily  newsjiaper.  preferably  in  West  or 
Middle  West,  and  assume  active  management  as 
publisher  or  general  manager,  with  idea  of 
eventual  control  of  proi>crty.  Twenty  years’ 
exi»erience  in  all  branches  of  business.  Address 
Box  A-933,  Editor  jilc  Publisher. 


BOOKS,  ETC. 


Breaking  Into  the  Magazines 

is  easy  if  you  let  TTie  Writer’s  Digest. 
America’s  leading  magazine  for  writers,  tell 
T«'U  how.  Filled  with  brass-tack  articles  fm 
wfiting  ami  selling  i»h<>toplays,  .stories,  ix^ms. 
SI  ugs.  feature  articles,  etc.,  by  America’s 
forem«»st  w'riters.  Write  tivlay  for  free  sam¬ 
ple  copy.  Writer’s  Digest,  821)  Butler  Build¬ 
ing.  I  incinnati,  Ohi«x 


You’ll  Get  Him! 

— That  needed  member  of  your 
orRanization  whom  you  go 
after  through  an  Editor  &  Pub¬ 
lisher  ad. 

Plenty  of  good  men  watch 
these  “Help  Wanted"  ads.  And 
when  they  see  the  openings  that 
spell  opportunity  for  them — 
they  get  into  action. 

You’re  sure  of  the  kind  of 
audience  you  want — and  the  kind 
of  response,  too — when  you  set 
an  Editor  &  Publisher  ad  to 
work  out  your  employment  prob¬ 
lems! 


— Sales — 
Appraisals 

NIYSPAPEX 

PROPERTIES 

Palmer,  DeWitt 
&  Palmer 

C0mm  R9prm»mt9ti9t 

M.  C.  MOORE  SU  Canon  Driva 

Bavarir  Hilli,  Caltf. 


Successful  Performance 

This  firm  has  a  record  of 
almost  15  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOUDA'nON, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


iWE  CONNECT  THE  WIRES! 


|\>1.\NAGING  or  aTY  EDI- 
TOR.  Fifteen  years  with 
dailies  up  to  100,000  circulation. 
We  know  him.  Six  feet  two; 
stronpr.  attractive  personality; 

carried;  college  trained. 
Publisher  of  larfte  Eastern  daily 
writes:— "Industrious,  conscien¬ 
tious  and  thoroufrhiy  capable. 
Showed  executive  ability  of  hish 
order.  He  leaves  the  paper  vol¬ 
untarily  and  greatly  to  my 
regret.”  Our  No.  11222. 


Fernald’s  Exchange. Inc 

Third  NatY  B’lo'g..  Springfield,  Mass. 


Wt  enn  increase  your  buainesn— you 
want  it  increnaed. 

You  have  thought  of  preta  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business  builder 
for  you. 

BURRELLE 

145  Ufayrtle  St.  N.  Y.  City 

Cstnbllsbnd  n  Quarter  of  n  Cantnry 


Does  Your  Circulation 
Need  a  Tonic? 


It's  Mfe  to  say  that  it  probably  dors.  Newspaper 
rlmilallon  lUe  the  ImtiTidual  ivriflcalion  orca- 

sionally  and  the  rerltallzlng  prorets  ran  hrst  be  per- 
formnl  by  one  who  thoroichly  understands  rirrulation 
and  whose  viewpoint  is  not  hampered  or  inftui’need 
1^  local  rotiifltions. 

YiHir  rirnriatioQ  Manager  without  doubt  Is  a  moat 
competent  man.  yet  the  Circulation  CounseJnr  who 
writf9  this  ad  ran.  with  an  outside  view  point,  And 
weak  spots  which,  if  strengthened,  would  produce 
marvelous  results. 

The  mlssloQ  of  the  writer  is  to  sit  in  for  a  short 
time  and  help  your  circulator!  He  doesn’t  want  hb 
Job.  Srhooied  hy  years  of  circulation  exp^'rlcnce  and 
harked  by  a  record  of  surcewful  effort  in  both  pro¬ 
motion  and  actual  handling  of  sietropoiitan  m  well 
iR  smaller  rirrulations  In  varioiB  parts  of  this  coun¬ 
try.  the  writer  mm  nffen  you  his  srrrifes  as  a 
(Tmtlation  OHmselor 

He  has  a  few  months'  time  at  his  dLsposal,  which 
he  pra|>ose«  to  spend  In  helping  others  help  them¬ 
selves. 

\  dlsni^^ion  of  ymr  problems  with  him  will  prove 
to  your  a^antage. 

He  ha.s  no  contest  or  pr»-mli0b  to  sell  you. 

Mints:  A-932.  care  af  EDITOR  4  PUBLISHER. 


GET  THE  CLASSIHED  HABIT! 
You’ll  Fiiiil  it  Profitable 


i 


Editor  &  Publisher  for  May  17,  1924 


hunches 


SHOPPING  GUIDE  LIFTS 
DAILY  INTO  “BLACK” 


Managing  editors  and  city  editors  are  aimays  on  the  lookout  for  neves  and 
feature  ideas  that  can  be  used  locally.  Editoi  &  Puilishei  will  pay  $1  (or 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  note  betng 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editoe.  fVhen  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


Lorain  (O.)  Journal  Often  Combina¬ 
tion  Rate  With  Weekly  Adver¬ 
tising  Supplement  to  Local 
Merchants 


'"FHE  old  iVorcrsfcr  Telegram,  when 
ownc<l  by  A.  P.  Cristy.  had  the  best 
follow-iip  system  for  dciHjndable,  every- 
ycar  stories,  by  general  consent,  in  the 
\ew  England  states.  It  had  one  of  the 
large.st  assignment  books  in  the  news¬ 
paper  world — and  the  most  careful  atten¬ 
tion  was  paid  to  the  birthday  anniver¬ 
saries  of  the  city's  elderly  residents,  what¬ 
ever  their  station  in  life — veteran  mail 
carriers,  policemen,  firemen,  city  em¬ 
ployes,  railroad  men,  streetcar  men,  and 
scarcely  an  issue  appeared  without  one 
or  more  “write-up.s”  of  people,  who  al¬ 
though  well  on  toward  the  allotted  three¬ 
score  years  and  ten,  were  on  the  job  as 
usual.  Many  of  these  were  “characters” 
-veritable  landmarks,  familiar  to  every 
native — genial  philosophers  whose  quaint 
comment  on  the  rising  generation  was 
highly  readable  and  whose  opinions 
showed  that  they  kept  surprisingly  well 
in  touch  with  current  events.  Rarely 
was  a  “fossil”  unearthed  among  them. — 
C.  I,.  Moody,  Lynn  (^fas.'l.)  Telegram- 
Wrr.f. 


cmikl  Ik*  lioth  amusing  and  enlightening. 
— l-ouis  (I.  De  .^rmand,  Davenport,  la. 


What  were  some  of  the  first  city  ordi¬ 
nances  passed  by  the  local  city  council? 
What  arc  some  of  the  most  interesting 
and  little  known  ordinances  still  in  force? 
.\  very  good  story  could  be  easily  dug 
up  by  going  through  the  records  of  old 
council  activities  with  these  que.stions  in 
mind. — Frank  H.  Williams,  Santa  Ana, 
Cal. 


.\  newspaper  with  verv  well  defined 
political  policies  may  yet  earn  the  respect 
of  its  readers  for  its  fairness  in  present¬ 
ing  the  arguments  of  rival  office  seekers 
by  following  the  example  of  the  India¬ 
napolis  Times.  Signed  articles  by  all 
candidates  for  the  nomination  for  gov¬ 
ernor  of  Indiana  were  published  on  the 
first  page  of  the  Times  under  a  two- 
column  “close-up”  photo  of  the  candi¬ 
dates.  This  series,  appearing  one  each 
day,  under  the  candidate’s  signature,  went 
far  to  define  the  issues  of  the  campaign 
and  coming  as  the  personal,  first-hand 
statement  of  each  candidate  successfully 
forestalled  the  usual  campaign  charges  of 
"misquoting”  opposing  candidates. — Rob¬ 
ert  L.  Beard,  Fort  IVayne  ynt’s-.^entinel. 


A  majority  of  newspapers  do  not  play 
up  school  news  to  the  extent  that  is  pos¬ 
sible.  One  paper  gets  much  material  for 
its  columns  from  the  various  schools  of 
the  city  and  so  interested  arc  tlic  students 
and  faculty  that  they  jot  down  interest¬ 
ing  daily  happenings  that  make  excellent 
feature  stories.  .At  least  once  a  week 
the  reporter  goes  to  each  of  the  schools 
for  material  from  the  principal  and  many 
column  inches  of  news  are  furnished  be¬ 
cause  of  this.  As  soon  as  this  paper 
comes  out.  which  in  this  case  happens  to 
be  a  weekly,  the  principal  clips  all  stories 
having  to  do  with  the  schools  from  the 
paper,  mounts  them  on  cardboard  and 
posts  them  on  a  bulletin  hoard.  Needless 
to  say  the  students  anxiously  await  the 
posting  of  this  copy.  So  beneficial  has 
this  been  to  both  students  and  publisher 
that  students  upon  leaving  the  city  sub- 
■scribe  for  the  paper,  so  accustomed  have 
they  become  in  looking  for  items  of  in¬ 
terest  wherein  they  have  a  part  even 
though  indirectly. — ^James  E.  Ostrum.  Al- 
goma,  W^is. 


1).  F.  Williams,  business  manager  of 
the  Lorain  (O.)  Journal,  has  found  a 
new  way  to  change  the  ledger's  ink  from 
red  to  black.  His  plan  calls  for  publica¬ 
tion  of  a  weekly  “Shopping  Guide”  in 
connection  with  his  afternoon  daily,  and 
requires  co-operation  of  the  local  Better 
Business  Bureau. 

On  Aug.  6,  last  year,  David  Gibson 
took  control  of  tlic  Journal.  He  found 
that  the  advertising  revenue  was  barely 
enough  to  keep  the  paper  alive. 

By  employing  experienced  editorial 
men,  Gibson  brightened  up  the  Journal 
and  increased  its  circulation.  Then  he 
turned  to  Williams  for  the  final  push  to 
bring  the  advertisers  into  line. 

A  new  Chamber  of  Commerce  secre¬ 
tary,  who  was  open  to  suggestion,  or¬ 
ganized  a  Better  Business  Bureau  as  a 
branch  of  his  association.  The  bureau 
agreed  to  foster  a  “Shopping  Guide,” 
printed  by  the  Journal  and  having  a 
combination  rate  with  the  Journal. 

.Advertisers  and  prospective  adverti.sers 
were  told  that  an  8-page,  newspaper-size 
advertising  sheet  would  be  distributed  to 
every  home  in  Lorain.  Nothing  but  ad¬ 
vertising  was  to  be  carried,  with  the  ex¬ 
ception  of  a  statement  on  the  first  page 
that  the  bargains  and  sales  and  values 
advertised  in  it  were  vouched  for  by  the 
Better  Business  Bureau ;  any  complaints 
by  buyers  or  customers  of  the  store  would 
be  investigated  by  the  bureau.  A  guaran¬ 
teed  circulation  of  15,000  copies  was 
promised;  in  a  town  of  40,000  population 
this  meant  saturation. 

The  advertising  guide  was  to  be  printed 
on  Monday  night  for  distribution  on 
Tuesday.  Any  space  taken  by  an  ad¬ 
vertiser  in  the  Lorain  Shopping  Guide 


With  Decoration  Day  coming,  the  old 
argument  over  the  suitability  of  the 
“Star  Spangled  Banner”  as  a  national 
anthem  might  easily  he  worked  up  into 
a  good  feature  by  interviews  with  local 
musicians  and  heads  of  patriotic  societies. 
— H.  B.,  New  York. 


.American  Bible  Society  has  just  an¬ 
nounced  that  more  Bibles  were  sold  last 
year  than  ever  before.  Canvass  local 
ministers  and  get  figures  on  number  of 
Bibles  distributed  in  your  city  last  year. 
With  interviews  it  would  make  a  good 
Sunday  story. — B.  P.,  Kansas  Citv,  Mo. 


Methodists  meeting  in  Springfield, 
Mass.,  recently  agreed  ♦o  sanction  women 
preachcr.s.  Will  women  make  good  pas¬ 
tors?  What  do  your  clergATnen  have  to 
say  on  the  subject? — N.  P.,  Boston,  Mass. 


The  Salt  Lake  City  Telegram  has 
started  a  contest  in  which  readers  are 
asked  to  state  what  they  would  do  with 
their  time  and  energy  if  they  had  but  an¬ 
other  year  to  live.  It  is  called  the  One 
Year  to  Live  Letter  Contest.  Proving 
popular. — Fred  L.  W.  Bennett,  Salt  Lake 
City,  L^tah. 


Few  people  have  any  conception  of  the 
variegated  assortment  of  jobs  that  go 
with  an  aldermanic  position.  L^suallv 
aldermen  receive  a  very  small  salary. 
I.ct  the  article  ask;  “Would  you  do  this 
work  for  $75  a  month?”  .An  outline  of 
the  visitors  who  take  the  time  of  an 
alderman,  together  with  an  itinerarv  of 
one  of  his  busy  days,  in  which  about  .30 
minutes  is  devoted  to  his  own  business. 


BEST 


RADIO 


RNING 

PRESS 

SYNDICATE 


1161  Arcade  Building,  St.  Louis 

Features  •  Editorials  •  Specials 
Unusual.  Illustrated  Features 
for  Every  Holiday 
Expansion  I^ans  Now  in 
Preparation. 

Standard  in  Every  Respect. 


N.  Y.  Telegram  &  Evening 
Mail  Radio  Tabloid  Maga¬ 
zine — Simultaneous  publi¬ 
cation — 6  tabloid  pages 
weekly — proofs  or  mats. 


A  New  York  CorporaMon 
Norris  A.  Huse,  Gen.  Mgr. 

World  Bldg.  New  York 


THE 

Pulitzer  Prize 

and  the 

Harper  Prize 

were  both  won  by 

“The  Able  McLaughlins” 

by 

MARGARET  WILSON 
A  Story  of  Pioneer  Days 


New  A'ork  City,  “Bagdad  on  the  Sub¬ 
way.”  has  75  walking  clubs,  members  of 
which  agree  to  go  hiking  at  least  once 
a  week.  What  is  the  situation  in  your 
town?  .Aren’t  there  some  good  hikes  in 
vicinitv  a  reporter  might  take  and  write 
up?  .AV«>  York  Ei’ening  Post  runs  a 
column  for  hikers  under  the  caption,  “The 
I>ong  Brown  Path.” — F.  X.,  New  York. 


We  offer 

First  Serial  Publication 
to  the 
Newspapers 


ImRMdiate  Release. 


Wire  for  Option. 


The  McClore  Newspaper  Syndicate 


373  Fourth  Avenue,  New  York  Qty 


was  to  be  duplicated  in  the  Lorain  Journal 
later  in  the  same  week. 

Space  in  the  “Guide”  alone  was  not 
sold.  An  advertiser  buying  space  in  ii 
automatically  bought  space  in  tht 
Journal. 

To  handle  it  profitably  meant,  for  tht 
Journal,  incurring  as  little  increased  over- 
head  as  possible.  Williams  lias  been  ablt 
to  do  it  by  the  addition  of  only  one  mat 
to  his  advertising  staff,  one  liudtvpt 
operator  and  one  ad  compositor,  tb 
bwikkeeping  and  office  force  was  not  in 
creased;  there  was  no  enlarging  of  th* 
editorial  department;  the  boys  who  dt 
liver  the  Journal  do  mo.st  of  the  di- 
tribution  of  the  “Guide”  at  very  lit;!- 
increased  cost. 

So  successful  has  the  plan  proved  tlw 
one  of  the  Cleveland  papers  has  adoptni 
it,  and,  as  soon  as  the  machinery  can  k 
installed,  plans  a  duplication  of  the  Ixirair 
idea  on  a  larger  scale,  and  published  it 
7  languages  to  cover  the  wide  variety  a 
nationalities  in  the  lake  citv. 


O/tomcis 


Company^ 


Memphis,  -Tenn. 


Originators  of  the 
Perm  emen 
Weekly  Business 
Review  Pa^e 


L,ook  us  up  iu 

Dviiv  oi-  Bi-ndsti^eeis 


ARE  YOU  FOLLOWING 


"The  Bottom  of  the  Ladder” 
"Big  Moments  in  Little  Lives” 
“News  from  Nuthaven” 


KESSLER 


“Once  Upon  a  Time” 
“Love,  Honor  and  O’Boy!” 
“Saturday  Afternoon  Off” 


If  Not,  You  Are  Falling 
Behind  the  Procession 


Ill  3-Ool.  or  2-Col.  Size;  6  Times  a  Week 


METROPOLITAN 
NEWSPAPER  SERVICE 
Maximitien  Elser.  Jr,,  General  Uanagtt 
150  NASSAU  ST.,  NEW  YORK  CITY 


W  ITH  special  writers 
and  photographers 
covering  all  parts  of  the 
world,  NEA  furnishes 
Full  Service  clients  the 
best  of  news  pictures  and 
news  feature  stories. 


Write  for  aamplet  end  rate*. 


f^NEASEUVCCINCj 

1 1  xIIc^'/i'Vmw^DngTOPr.T  A 


/llOOW.3liI>.8ntEET.MsL£i\' 
CLEVELAND,  OHIO 


Million 

Dollar 

Hearst 

Features 


*010  World’s  Greatest  Circulalios 
Builders 


International 
Feature  Service,  Inc. 

New  York 
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No  “Magic”  About 
Sun  Circulation 


^  There  is  an  interesting  cabinet  at  the  Sun  Office.  That 
cabinet,  though,  isn’t  the  kind  the  magicians  use.  It  is 
the  cabinet  in  which  is  kept  the  list  of  the  Sun  Carrier 
System. 

By  looking  into  the  indexed  drawers  of  that  cabinet 
we  know  the  homes  into  which  the  Sunpapers  go.  No 
waving  of  the  magic  wand — every  name  and  address  is 
down  in  black  and  white. 

^  \\"hat’s  more,  we  don’t  have  to  worry  about  our 
carriers  “delivering  the  goods.”  We  know  they  are 
faithful  because  every  one  is  a  responsible  business  man 
whose  route  is  his  “bread  and  butter.” 

^1  Sun  home  carrier  delivery  circulation  explains  why 
splendid  results  are  no  mystery  to  Sunpaper  advertisers. 


April  Average  Net  Paid  Circulation: 

Daily:  (M&E)-  -  -  24«,612 
Sunday  ....  178^85 

A  Gain  of  10,139  Daily  and  9,761 
Sunday  over  April,  1923 


JOHN  B.  WOODWARD 
Bowery  Bank. Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


xMORNING  EVENING  SUNDAY 


Baltimoreans  Don  t  Say  Newspaper,'' 


They  Say  SUN  paper" 
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Speaking  of 

Philadelphia 

“Newspaperdom”  of  New  York  says: 

“Looking  through  a  recent  issue  of  The  Philadelphia 
Bulletin  we  see  so  many  national  ad\  ertisers  represented, 
that  Tn  Philadelphia  nearly  everybody  reads  The  Bul¬ 
letin’  ceases  to  be  a  slogan  in  our  mind  and  becomes  a 
\  ery  conserv  ati\  e  statement  of  fact.” 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 


In 

Philadelphia 

nearly  eveiyhody  reads 

JheBvilletin’!^ 


Net  paid  circulation  for  six  months  ending  March  31, 
1924— 

512,445 

riie  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 


NEW  YORK 

814  Park-Lexington  Bldg. 
(46th  St.  and  Park  Ave. ) 

CHICAGO 

Verree  &  Conklin,  Inc. 
28  East  Jackson 
Boulevard 


DETROIT 
C.  L.  Weaver 
Verree  &  Conklin,  Inc. 
117  Lafayette  Uvd. 

SAN  FRANCISCO 

Harry  J.  Wittschen 
Verree  &.  Conklin,  Inc. 
681  Market  St. 


LONDON 

Mortimer  Bryans 
125  Pall  Mall,  S.  W.  1. 

PARIS 

Ray  A.  Washburn 
5  rue  Lamartine  (9) 


(Coi'yricht  1924 — Kulirtin  Company) 


